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>>Committee commenced at 9:00

>>ᑲᑎᒪᓯᒋᐊᖅᑐᑦ 9:00=ᒥ

Chairman (Mr. Hickes): Good morning,
everybody. I would like to welcome
everyone to the second day of the
Standing Committee on Oversight of

ᐃᒃᓯᕙᐅᑕᖅ (ᕼᐃᒃᔅ)(ᑐᓵᔨᑎᒍᑦ): ᐅᓪᓛᒃᑯᑦ
ᑐᓐᖓᓱᓕᕐᒥᒋᑦᓯ ᐅᓪᓗᖓᑕ ᐊᐃᑉᐸᖓᓄᑦ ᑖᒃᑯᐊ
ᒐᕙᒪᒃᑯᑦ ᓇᐅᑦᑎᑐᖅᑏᑦ ᑮᓇᐅᔭᖅᑐᕈᑎᒥᓂᖏᓐᓂᓪᓗ
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Government Operations and Public
Accounts’ review of the Nunavut
Tourism 2015-16 business plan and the
2013-14 annual report.

ᓇᐅᑦᑎᑐᖅᑏᑦ ᓈᓚᓐᓂᖃᖅᑎᓪᓗᒋᑦ ᓄᓇᕗᑦᒥ
ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᐱᓕᕆᐊᔅᓴᖏᓐᓄᑦ ᐸᕐᓇᐅᑎᖏᓐᓄᑦ
2013-14 ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑦ ᐅᓂᒃᑳᓕᐊᒥᓂᖏᑦ.

I would like to ask Mr. Enook to lead us
in prayer, please.

ᒥᔅᑕ ᐃᓄᒃ ᑐᒃᓯᐊᓂᕐᒥᒃ ᐱᒋᐊᖅᑎᑦᑎᑲᐃᓐᓇᕆᑦ.
>>ᑐᒃᓯᐊᖅᑐ

>>Prayer
Chairman: Thank you, Mr. Enook. Just
a couple of housekeeping items before I
get started.
I noted with interest in the Northern
News Services last week, there was some
talk of the consul-general from Japan
visiting Nunavut for the first time in 15
years and he made a couple of comments,
speaking about tourism specifically. Mr.
Yoshioka spoke about tourism as another
opportunity, citing the many Japanese
tourists to see the northern lights while
frequently travelling to places like
Finland and Yellowknife. Also, nature
and wildlife may be an attraction for
Japanese tourists, but this depends on
availability of transportation. It’s very
hard to reach Nunavut.
It’s just a little note for Nunavut Tourism
and for the audience out there that might
be interested in that topic.
Yesterday, we left off with the 2015-16
budget and organizational structure. Ms.
Angnakak was first on the list, as I
promised, today. Ms. Angnakak.
Ms. Angnakak: Thank you, Mr.
Chairman. Good morning to everybody.
I’m going to start off with my first
question talking about your
organizational structure. How many
positions are anticipated to be added to
the Nunavut Tourism’s organizational

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ.
ᐃᒪᓐᓇ ᑐᓴᕋᔅᓴᖅᑕᖃᒐᓛᒻᒪᑦ ᐱᒋᐊᓚᐅᖏᓂᑦᑎᓐᓂ.

ᑕᐃᒪ ᐅᑭᐅᖅᑕᖅᑐᒥ ᐱᕙᓪᓕᐊᔪᓃᓚᐅᖅᑐᐃᑦ
ᐱᓇᓱᐊᕈᓯᐅᓚᐅᖅᑐᒥ, ᑕᐃᓐᓇ ᑭᒡᒐᑐᖅᑎᖓᑦ
ᔭᐸᓃᓯᒃᑯᑦ ᓄᓇᕗᓕᐊᕐᓂᖓᒡᒎᖅ. ᑕᐃᒪ
ᓯᕗᓪᓕᖅᐹᑦᑎᐊᒥ ᐊᕐᕌᒍᓂᒃ 15-ᓂᒃ ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒥᒃ
ᐅᖃᐅᓯᖃᕆᐅᑦᑎᐊᕐᓂᕐᖓᑦ ᒥᔅᑕ ᔫᓯᐅᔫᑲ.
ᐳᓚᕋᖅᑐᓕᕆᓂᖅ ᐅᖃᐅᓯᕆᓐᓂᕐᖓᒍ. ᔭᐸᓃᓯᒃᑯᑦ
ᐊᒥᓱᕕᔾᔪᐊᕌᓗᐃᑦ ᐊᖅᓴᓂᕐᓂᒃ ᑕᑯᔭᖅᑐᖃᑦᑕᕐᖓᑕ
ᔮᐸᓃᓯᒃᑯᑦ ᓄᓇᖓᓂᒥᐅᑕᐃᑦ ᑕᒪᐅᖓ ᓲᕐᓗ ᕕᓐᓛᓐᒧᑦ
ᐊᒻᒪᓗ ᔭᓗᓇᐃᒧᑦ ᐊᒻᒪ ᖃᖓᑕᓲᓄᑦ
ᐅᓯᔭᐅᕕᔅᓴᖏᑦᑕᐅᖅ ᐊᑐᐃᓐᓇᐅᑉᐸᑕ
ᑕᒪᐅᓐᖓᕈᓐᓇᐸᒻᒥᒻᒪᑕ ᑕᖅᑲᒃᑯᐊ ᑕᐃᒪ
ᑕᑯᔭᖅᑐᕈᒪᔪᒐᓛᓘᔪᔅᓴᐅᒻᒪᑕ ᑕᐃᒪᐃᑦᑐᓂᒃ
ᓯᓚᕐᔪᐊᕐᒥᐅᖑᖃᑎᕗᑦ. ᓄᓇᕗᒧᑦ ᑎᑭᐅᑎᓇᓱᒋᐊᖅ
ᐊᔪᕐᓇᐸᒻᒪᑦ.

ᖃᐅᔨᒪᖁᑐᐃᓐᓇᑕᒃᑲ ᓄᓇᕗᑦ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ
ᑐᓵᔪᓪᓗ ᑕᖅᑳᓂ ᑐᓴᕈᒪᒐᔭᖅᑐᒥᒃ ᑕᒪᑐᒥᖓ.
ᐃᑉᐸᔅᓴᖅ, ᑕᐃᒪ ᓄᖅᑲᓚᐅᕋᑦᑕ ᑖᒃᑯᐊ 2015-16
ᑮᓇᐅᔭᖏᑕ ᐋᖅᑭᓱᖅᓯᒪᓂᖏᑦ ᐊᒻᒪᑦᑕᐅᖅ
ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᐋᖅᑭᓱᖅᓯᒪᓂᖓᓂᒃ
ᐊᐱᖅᑯᑎᖃᖃᑦᑕᕐᓂᐊᕐᕋᑦᓯ. ᒥᔅ ᐊᕐᓇᒃᑲᖅ
ᓯᕗᓪᓕᐅᓂᐊᓚᐅᕐᖓᑦ.
ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑕᖅ.
ᐅᓪᓛᒃᑰᕗᓯ. ᐱᒋᐊᕈᑎᖃᕐᓂᐊᖅᑐᖓ ᓯᕗᓪᓕᖅᐹᒥᒃ
ᐊᐱᖅᑯᑎᖃᓪᓗᖓ ᑖᒃᑯᐊ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ
ᐋᖅᑭᓱᖅᓯᒪᓂᕆᔭᖓᓂᒃ. ᖃᑦᑎᓂᑦᑕᐃᒪ ᑖᒃᑯᐊ
ᐱᓕᕆᕕᓯ ᐃᓚᓛᕐᓂᐊᖅᑐᒋᕕᓯ

2

structure over the next five years? Thank
you, Mr. Chairman.

ᐊᕐᕌᒍᓄᑦ ᑕᓪᓕᒪᓄᑦ ᐊᒡᒋᖅᑐᓄᑦ? ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Ms. Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅ ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
What we anticipate adding are two
positions this year that are in this year’s
budget and that is all that is seen as being
added in headquarters in the next few
years.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ) ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᓂᕆᐅᑦᑐᒍᑦ
ᐃᓚᓯᓛᕆᐊᔅᓴᖅ ᒪᕐᕉᓐᓂᒃ ᐃᖅᑲᓇᐃᔮᓐᓂᒃ ᑕᕝᕙᓂ
ᐊᕐᕌᒍᑦᑎᓐᓂ. ᑕᕝᕙ ᑮᓇᐅᔭᔅᓴᖃᑦᑕᖅᑯᖅ ᐊᒻᒪ
ᑖᒃᑯᐊᑐᐊᑦ ᑕᕝᕙ ᐃᓚᓂᐊᖅᑐᒋᔭᕗᑦ
ᐊᖏᔪᖅᑳᖃᕝᕕᑎᓐᓂ ᐊᕐᕌᒍᓂ ᐊᒡᒋᖅᑐᓂ.

With the construction of the actual visitor
centre in Rankin Inlet, the Kivalliq
Visitor Centre, right now, it’s a small
room in the airport, that position will
change from an information counsellor
back to a visitor centre manager when
that structure is completed, which I
believe is in three or four years. That’s
not an additional person; it’s a change in
title because there may be part-time
people and students that are able to do
something with the visitor centre.

ᑕᐃᒪᓕ ᓴᓇᔭᐅᑉᐸᑦ ᐳᓛᕆᐊᖅᑐᓄᑦ
ᑐᓐᖓᓱᑦᑎᑦᑎᕕᒃᓴᖅ ᑲᖏᖅᖠᓂᕐᒥ, ᑭᕙᓪᓕᕐᒥ
ᑐᓐᖓᓱᑦᑎᑦᑎᕕᒃᓴᖅ ᒫᓐᓇ ᐃᓪᓗᕈᓯᕋᓛᕈᓗᒻᒦᒻᒪ,ᑦ
ᖃᖓᑕᓲᒃᑯᕕᒻᒥ. ᑖᓐᓇ ᑐᑭᓯᑎᑦᑎᔨᑐᐃᓐᓇᐅᓚᐅᕐᓗᓂ
ᐃᖅᑲᓇᐃᔮᖓ ᑐᓐᖓᓱᒃᑎᑦᑎᕕᒻᒥᒃ ᐊᐅᓚᑦᑎᔨᒥᒃ
ᐃᖅᑲᓇᐃᔭᖅᑎᑖᓛᖅᑐᒍᑦ ᑕᐃᑲᓂ. ᐊᑎᖓ ᑖᓐᓇ
ᐃᖅᑲᓇᐃᔮᑉ ᐊᑎᖓ ᐊᓯᔾᔨᕋᔭᖅᑐᖅ.

We don’t anticipate a lot of change and a
lot of additions other than the two
positions this year. It should get us
through to the end of the tourism
strategy, which is the five years. Thank
you, Mr. Chairman.

ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ ᑖᓐᓇ ᑐᓐᖓᓱᒃᑎᑦᑎᕕᒃ
ᐃᓕᓐᓂᐊᖅᑎᓄᓪᓗ ᐊᑐᖅᑕᐅᖃᑦᑕᕈᓐᓇᕋᔭᖅᑐᓂ.
ᑕᐃᒃᑯᐊ ᑕᐃᒪ ᒪᕐᕈᑐᐊᒃ ᐅᖃᐅᓯᕆᓯᒪᔭᕗᑦ ᐃᖅᑲᓇᐃᔮᒃ
ᓴᖅᑭᕐᓂᐅᓴᔭᕗᑦ. ᑖᓐᓇ ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ ᐸᕐᓇᐅᑎ
ᐃᖏᕐᕋᓯᒋᐊᖅᑎᑕᐅᒍᓐᓇᓂᐊᕐᖓᑦ. ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis. My
apologies for not introducing the
witnesses this morning. We have Colleen
Dupuis, the CEO of Nunavut Tourism,
and Adamie Sakeeta, the current Chair of
the Nunavut Tourism board. Ms.
Angnakak.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᐅᓪᓛᖅ
ᑖᒃᑯᐊ ᑭᐅᔭᖅᑐᖅᓯᒪᔪᐃᑦ ᑭᒃᑰᒻᒪᖔᑕ ᐅᖃᖅᓯᒪᖏᓐᓇᒪ.
ᑳᓖᓐ ᑐᐳᐃ, ᑖᓐᓇ ᐊᖏᔪᖅᑳᖑᔪᖅ ᓄᓇᕗᑦᒥ
ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᐊᒻᒪᑦᑕᐅᖅ ᒥᔅᑕ ᓴᑮᑕ,
ᑲᑎᒪᔨᖏᓐᓄᑦ ᐃᒃᓯᕙᐅᑕᐅᔪᖅ. ᒥᔅ ᐊᕐᓇᒃᑲᖅ.

Ms. Angnakak: Thank you, Mr.
Chairman. Just for clarification, the
majority of your staff are located in
Iqaluit and then you have staff in Rankin
Inlet and in Cambridge Bay. Can you just
confirm that? Thank you.

ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑕᖅ.
ᓇᓗᓇᐃᕆᐊᖁᑐᐃᓐᓇᖅᑕᕋ ᐃᖅᑲᓇᐃᔭᖅᑎᓕᒫᐸᓗᔅᓰ
ᐃᖃᓗᓐᓃᑦᑐᑦ? ᐃᖃᓗᓐᓂ ᑐᓐᖓᕕᓖᑦ ᐊᒻᒪ
ᑲᖏᖅᖠᓂᕐᒥᓗ ᐃᖃᓗᒃᑑᑦᑎᐊᕐᒥᓗ
ᐃᖅᑲᓇᐃᔭᖅᑎᖃᕆᕕᓰ. ᓇᓗᓇᐃᕈᓐᓇᖅᑭᐅᒃ?
ᖁᔭᓐᓇᒦᒃ.
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Chairman: Thank you, Ms. Angnakak.
Ms. Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᐊᕐᓇᒃᑲᖅ. ᒥᔅ
ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
We have staff in Rankin Inlet and
Cambridge Bay and in Iqaluit at
headquarters and at the Unikkaarvik
Visitor Centre. Thank you, Mr.
Chairman.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐃᖅᑲᓇᐃᔭᖅᑎᖃᖅᑐᒍᑦ ᖃᖏᖅᖠᓂᕐᒥ,
ᐃᖃᓗᒃᑑᑦᑎᐊᕐᒥᓗ, ᐃᖃᓗᓐᓂᓗ ᑕᕝᕙᓂ
ᐊᖏᔪᖅᑳᖃᕝᕕᑎᓐᓄ ᑕᕝᕙᓂ ᐅᓂᒃᑳᕐᕕᒃ
ᐳᓛᕆᐊᖅᑐᓄᑦ ᑐᓐᖓᓱᒃᑎᑦᑎᕕᖓᓂ. ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis. Ms.
Angnakak.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.

Ms. Angnakak: Thank you, Mr.
Chairman. You have $35,000 slated in
the budget for staff recruitment and
relocation. That’s an increase of $25,000
over the 2014-15 fiscal year. Is that the
two PY positions that you were talking
about is why the increase? Thank you,
Mr. Chairman.

ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪ
$35,000 ᓴᓂᕐᕙᐃᓯᒪᒐᑦᓯ ᐃᖅᑲᓇᐃᔭᖅᑎᑖᕋᓱᐊᕐᓂᕐᒧᑦ
ᐊᒻᒪ ᐃᖅᑲᓇᐃᔭᖅᑎᓂᒃ ᑎᑭᑎᑦᑎᒐᓱᐊᕐᓂᕐᒧᑦ ᐊᒻᒪ
ᑖᓐᓇ $25,000-ᓂ ᐃᓚᒋᐊᖅᓯᒪᒻᒪᑦ 2014-15
ᐊᕐᕌᒍᖓᓂᓃᓐ. ᑖᓐᓇ ᑖᒃᑯᓄᖓ ᒪᕐᕉᓐᓄᑦ
ᐃᖅᑲᓇᐃᔮᓐᓄᑦ ᐅᖃᐅᓯᕆᖅᑲᐅᔮᓐᓄᑦ ᑐᕌᖓᔫᖅ? ᐃᓛᒃ
ᓱᒻᒪᑦ ᐊᑭᑦᑐᕆᐊᒻᒪᖔᑦ ᓇᓗᓇᐃᖅᓯᒍᓐᓇᖅᑭᑦ.
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Angnakak.
Ms. Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅ
ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
That would be for the two positions and
for advertising. We have also found that
advertising costs have gone up a little bit
and we also usually have a couple of
other positions during the year that we
may have to advertise for. There may be
more relocation this year as well as
additional advertising costs. Thank you,
Mr. Chairman.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᒃᑯᓄᖓ
ᒪᕐᕉᓐᓄᑦ ᐃᖅᑲᓇᐃᔮᓐᓄᑦ ᑐᕌᖓᔪᖅ ᐊᒻᒪᑦᑕᐅᖅ
ᐃᖅᑲᓇᐃᔮᒃᓴᓂᒃ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ. ᐃᖅᑲᓇᐃᔮᒃᓴᓂᒃ
ᓴᖅᑭᔮᖅᑎᑎᓪᓗᓂ ᐊᑭᑦᑐᕆᐊᖅᓯᒪᓕᕐᓂᒥᒻᒪᑦᑕᐅᖅ.
ᒪᕐᕈᑲᓐᓂᓃᖅᑲᐃ ᐃᖅᑲᓇᐃᔮᓐᓂᒃ
ᓴᖅᑭᔮᖅᑎᑦᑎᒃᑲᓐᓂᕆᐊᖃᓛᖅᑐᓴᐅᒻᒥᒐᑦᑕ. ᑕᕝᕙᓂᓗ
ᐊᕐᕌᒍᑦᑎᓐᓂ ᐃᖅᑲᓇᐃᔭᖅᑎᑖᕈᑦᑕ
ᑎᑭᑎᒋᐊᖃᓛᕐᒥᒐᑦᑎᒍ. ᑕᕝᕙ ᐊᑭᑦᑐᕆᐊᕈᑎᒋᓯᒪᔭᖏᑦ.
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis. Ms.
Angnakak.

ᐃᒃᓯᕙᐅᑕᖅ (ᑑᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐅᐃ. ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.

Ms. Angnakak: Thank you, Mr.
Chairman. While we’re on staff, I see in
the budget that you have staff
appreciation of $4,000. I’m just curious
what that means. Thank you, Mr.
Chairman.

ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐃᖅᑲᓇᐃᔭᖅᑎᓕᕆᓂᑦᑎᓐᓂ ᐃᖅᑲᓇᐃᔭᖅᑎᓂᒃ
ᖁᔭᓕᔾᔪᑎᐅᔮᖅᑐᑦ $4,000 ᑭᓲᓐᓂᕐᒪᖔᑦ? ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.
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Chairman: Thank you. Ms. Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
That covers things like uniforms and a
Christmas event and that sort of thing,
but our uniforms come out of staff
appreciation. Basic uniforms that we
have visitor centre staff wear all the time
and the rest of us wear when we’re
travelling or attending functions
representing Nunavut Tourism are
provided to staff. Thank you, Mr.
Chairman.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᓐᓇᓕ
ᐊᑐᖅᑕᐅᓲᖅ ᒪᑯᓄᖓ ᐊᓐᓄᕌᓄᑦ, ᐃᖅᑲᓇᐃᔭᖅᑏᑦ
ᐊᓐᓄᕌᖏᓐᓄᑦ ᐊᒻᒪ ᖁᕕᐊᓱᒡᕕᒻᒥ ᖁᕕᐊᓱᒃᑎᑦᑎᓂᕐᒧᑦ.
ᑕᒪᒃᑯᐊ ᐃᖅᑲᓇᐃᔭᖅᑎᕗᑦ ᐊᓐᓄᕌᖃᑦᑎᑦᑎᐊᓲᕆᒐᑦᑎᒍᑦ
ᓄᓇᕗᑦᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᓐᓂᑦ ᑭᒡᒐᑐᐃᓪᓗᑎᒃ
ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᓐᓂᑦ ᐊᓐᓄᕌᖃᑦᑎᓲᕗᑦ. ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you. Ms. Angnakak.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᐊᕐᓇᒃᑲᖅ.

Ms. Angnakak: Thank you, Mr.
Chairman. Again while we’re on staff,
wages and benefits, you have a little over
$1 million. There’s a little over $200,000
increase. How are wages increased? Who
deals with wages and benefits to increase
them? Thank you, Mr. Chairman.

ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ)ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑕᖅ.
ᑕᕝᕙᓃᓐᓂᑎᓐᓂ ᐃᖅᑲᓇᐃᔭᖅᑎᓂ. ᑮᓇᐅᔾᔭᔅᓵᔅᓴᓂᒃ $1
ᒥᓕᐊᓐᖑᒐᓛᒃᑐᓂᒃ ᐱᖃᕋᑦᓯ ᐊᒻᒪᑦᑕᐅᖅ $200,000ᒐᓛᒃᑐᓂᒃ ᖁᕝᕙᕆᐊᖅᑕᐅᒻᒪᑕ. ᖃᓄᖅ ᑮᓇᐅᔾᔭᔅᓵᑦ
ᐱᓕᕆᐊᕆᕙᑉᐱᓯᐅᒃ? ᑭᐊᒻ ᐱᓕᕆᐊᕆᕙᑉᐸᐃᑦ
ᑮᓇᐅᔾᔭᔅᓴᑦ ᐃᑲᔫᓯᐊᒃᑲᓃᓪᓗ
ᖁᕝᕙᕆᐊᕆᐊᖃᒻᒪᖔᑕᓘᓐᓃᑦ ᑕᒪᒃᑯᓂᖓᕈᓘᔭᖅ?
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you. Ms. Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
Wages and benefits for increases, if
merited, staff increases are based on an
evaluation and a yearly performance
appraisal. Our benefit package, northern
allowance, housing, and things have not
increased in about six years and there’s
no increase in this budget for that. We
match the GN for northern allowance and
that sort of thing. When it hasn’t been
increased in the GN, ours hasn’t been
increased either. Our wages are on par
with, if not slightly below, a similar
position in the GN and in other
jurisdictions in the north. Thank you, Mr.
Chairman.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑮᓇᐅᔾᔭᔅᓵᑦ
ᐊᒻᒪ ᐃᑲᔫᓯᐊᒃᑲᓐᓃᑦ ᖁᕝᕙᕆᐊᖅᑕᐅᓂᖏᑦ
ᑕᐃᒪᐃᒋᐊᖃᕋᐃᑉᐸᑖ ᖁᕝᕙᕆᐊᖅᑕᐅᒋᐊᖃᑦᑑᔮᕋᐃᑉᐸᑕ
ᐃᖅᑲᓇᐃᔭᖅᑏᑦ ᑮᓇᐅᔾᔭᔅᓵᖏᑦ ᐃᖅᑲᓇᐃᔭᑦᑎᐊᕐᓂᖓ
ᖃᐅᔨᓴᖅᑕᐅᓚᐅᖅᑐᓂ ᐊᕐᕌᒍᒥ ᑖᒃᑯᐊ ᑮᓇᐅᔾᔭᔅᓵᓴᕗᑦ
ᐅᑭᐅᖅᑕᕐᒦᒍᑎᕗᓪᓗ ᐃᓪᓗᒧᓪᓗ ᐃᑲᔫᓯᕗᑦ 6-ᓂᒃ
ᐊᕐᕌᒍᓂᒃ ᖁᕝᕙᕆᐊᓚᐅᖅᓯᒪᖏᑦᑐᑦ.
ᐅᑭᐅᖅᑕᖅᑐᒦᒃᑲᓐᓂᕈᑎᖏᑦ ᓄᓇᕘᑦ ᒐᕙᒪᒃᑯᖏᓐᓂᒃ
ᐱᕙᒃᑲᓗᐊᖅᑐᑕ ᑭᓯᐊᓂ ᑖᒃᑯᐊ
ᖁᕝᕙᕆᐊᖅᑕᐅᓚᐅᖅᓯᒪᒥᓇᑎᒃ. ᑖᒃᑯᐊ ᑮᓇᐅᔾᔭᔅᓵᕗᑦ
ᒪᓕᑐᐃᓐᓇᖅᑐᑦ ᐊᑦᑎᓂᖅᓵᕐᔫᑐᐃᓐᓇᕆᐊᖃᑦᑐᑎᓪᓗ
ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᓐᓂᒃ ᐃᖅᑲᓇᐃᔮᖑᕙᑦᑐᓂᒃ
ᐊᔾᔨᐸᓗᖏᓐᓂᒃ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis. Ms.
Angnakak.

ᐃᒃᓯᕙᐅᑖᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.

5

Ms. Angnakak: Thank you, Mr.
Chairman. I would also assume that your
own wages or anybody who is the CEO
of Nunavut Tourism… . Would the board
deal with that and how do they go about
evaluating whether or not the increase is
warranted? Thank you, Mr. Chairman.
Chairman: Thank you. Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
My evaluation is done by the board and
in the last few years, there has been one
increase, not based on merit, but just in
other years, there have been other things
that we needed that increase to go
towards. I have not been taking the
increase. I think it should go to other staff
before me and our records would show
that I’ve had one increase in five years.
Thank you, Mr. Chairman.

ᐊᖕᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᑕᐃᒪᓕ ᑮᓇᐅᔾᔭᔅᓵᑏᑦ ᐅᕝᕙᓘᓐᓃᑦ ᐊᖏᔪᖅᑳᖑᔪᐃᑦ
ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᑲᑎᒪᔨᓄᑦ ᑲᒪᒋᔭᐅᓲᑦ? ᖃᓄᖅ
ᖃᐅᔨᓴᕆᐊᓲᖑᕙᑦ ᑖᒃᑯᐊ ᑮᓇᐅᔾᔭᔅᓵᖏᑦ
ᐊᑭᑦᑐᕆᐊᖅᑕᐅᔭᕆᐊᖃᕋᓗᐊᕐᒪᖔᑕ ᐅᕝᕙᓘᓐᓃᑦ ᐋᒡᒐ?
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐅᕙᖓᓕ
ᐃᖅᑲᓇᐃᔮᕋᓕ ᑲᑎᒪᔨᓄᑦ ᖃᐅᔨᓴᖅᑕᐅᓲᖅ
ᐱᑦᑎᐊᓂᕐᒪᖔᕐᒪ. ᑕᐃᒪ ᐊᕐᕌᒍᓂ ᐊᓂᒍᕋᑖᖅᓯᒪᔪᓂ
ᐊᑕᐅᓯᐊᖅᑐᖓ ᐊᑭᑦᑐᕆᐊᖅᑕᐅᓯᒪᔪᖅ ᐊᒻᒪᓗᑦᑕᐅᖅ
ᐊᓯᐊᒍᑦᑕᐅᖅ, ᐊᓯᖔᕗᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᕗᑦ
ᐊᑭᑦᑐᕆᐊᖅᑕᐅᖔᖁᓪᓗᒋᑦ ᐃᖅᑲᓇᐃᔮᑦ, ᑮᓇᐅᔾᔭᔅᓵᒃᑲ
ᐊᑭᑦᑐᕆᐊᖅᑕᐅᖃᑦᑕᖁᓯᒪᓐᖏᑕᒃᑲ.
ᐊᑭᑦᑐᕆᐊᖅᑕᐅᓚᐅᖅᓯᒪᖏᑦᑐᖓᓕ ᐊᕐᕌᒍᓄᑦ
ᑕᓪᓕᒪᓄᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis. Ms.
Angnakak.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.

Ms. Angnakak: Thank you. I think it’s
very kind of you.

ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐃᓄᑦᑎᐊᕙᐅᑦᑕᖅᑐᑎᑦ.

While we’re on the topic of the CEO,
there was recently an advertisement for
your position, for your leaving Nunavut
Tourism. The closing date was May 8.
How many applications for this position
did you receive? Thank you, Mr.
Chairman.

ᐊᖓᔪᖅᑳᖑᓪᓗᑎᑦ, ᐊᖓᔪᖅᑳᒧᑦ ᑕᐃᒪ ᐃᕝᕕᑦ
ᐃᖅᑲᓇᐃᔮᖓᓄᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᔪᖃᕋᑖᓚᐅᕐᖓᑦ
ᓄᓇᕗᑦᒥ ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᑦ ᐊᖓᔪᖅᑳᔅᓴᖓᓂᑦ, ᒪᐃ 8ᒥᑦ ᒪᑐᕕᔅᓴᖃᖅᑐᓂ. ᖃᑦᑎᓄᑦ ᑖᓐᓇ ᐱᒐᓱᐊᖅᑕᐅᓂᖅᑲ
ᐃᖅᑲᓇᐃᔮᖅ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Angnakak.
Ms. Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᐊᕐᓇᒃᑲᖅ. ᒥᔅ
ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
I’m not fully aware of the total number of
applicants we have received because we
do it in round 1, beneficiaries, and round
2, long-term northern residents, and then
other. They came into our finance

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᖃᑦᑎᓚᑦᑖᖑᔪᒻᒪᖔᑕ ᖃᐅᔨᒪᓐᖏᑦᑐᖓ.
ᖃᐅᔨᓴᖅᑳᓲᕆᒐᑦᑎᒍᑦ ᓄᓇᕗᑦᒥ ᓄᓇᑖᕐᓂᐅᓯᒪᔪᒧᑦ
ᐊᑎᖃᖃᑕᐅᔪᑦ ᐱᖃᑕᐅᒻᒪᖔᑕ ᖃᑦᑎᑦ, ᐊᒻᒪᑦᑕᐅᖅ
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director. We have dealt with round 1 and
we are in the process of interviewing
round 2. We haven’t even looked at
round 3, so I’m not sure how many came
in for round 3. For round 1, there were
two applicants. For round 2, there were
six. Out of those eight, we have
interviewed five. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis. Ms.
Angnakak.
Ms. Angnakak: Thank you, Mr.
Chairman. That leads into my next
question. You said that you interviewed
five. Who sits on the interview panel?
Thank you, Mr. Chairman.
Chairman: Thank you. Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
We are in the process of interviewing.
We have interviewed two, but there are
three more next week.
On the interview panel is myself, Adamie
as chair, David Monteith from the
Department of Environment as a longterm board member that has known the
organization from day 1, and Karen
Fingas from the Department of Economic
Development and Transportation. Thank
you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Ms.
Angnakak.
Ms. Angnakak: Thank you, Mr.
Chairman. Will you and the interview
committee be making the final decision
on who gets the job? Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Angnakak.
Mr. Sakeeta.

ᐅᑭᐅᖅᑕᖅᑐᒥᐅᑕᐅᑯᑖᔅᓯᒪᔪᖅ ᐊᒡᒍᖅᑕᐅᒋᓪᓗᑎᑦᑕᐅᖅ
ᐃᓛᒃᑯᑦ. ᑕᐃᒪᓕ ᐱᖓᔪᐊᓂ ᐲᔭᐃᓂᖃᕐᓂᐊᓕᖅᑐᒍᑦ,
ᓯᕗᓪᓕᖅᐹᖓᓂ ᒪᕐᕉᒃ ᐱᒐᓱᐊᖅᑳᑦᑕᔪᕘᒃ, ᐊᐃᑉᐹᓂ 6ᖑᑦᑕᓕᔪᕗᑦ, ᑕᐃᒪ ᑕᓪᓕᒪᓂᑦ ᐊᐱᖅᓱᖅᓯᒪᑦᑕᓕᖅᑯᒍᑦ.
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.
ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪᓕ
ᐊᐱᕆᓚᕿᒃᑲᓂᑦᑕᖅᑯᖓ ᑕᓪᓕᒪᓂᒡᒎᖅ ᐊᐱᖅᓱᕐᓂᕋᔅᓯ.
ᑭᒃᑯᑦ ᐊᐱᖅᓱᓂᖅᑲ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐊᐱᖅᓱᐸᓪᓕᐊᔪᒍᑦ, ᒪᕐᕉᓐᓂᒃ ᐊᐱᖅᓱᖅᓯᒪᓕᖅᑐᒍᑦ,
ᐱᖓᓱᒃᑲᓂᕐᓂᒃ ᐱᓇᓱᐊᕈᓯᐅᓛᖅᑐᒥᑦ ᐊᐱᖅᓱᓛᕐᒥᔪᒍᑦ.

ᑖᒃᑯᐊᓕ ᐊᐱᖅᓱᖅᑐᑦ, ᐅᕙᖓ, ᐋᑕᒥ ᐃᒃᓯᕙᐅᑕᐅᓪᓗᓂ,
ᑕᐃᕙᑦ ᒫᓐᑏᑦ, ᐊᕙᑎᓕᕆᔨᒃᑯᓃᓐᖔᖅᑐᓂ ᐊᑯᓂ ᑖᓐᓇ
ᑲᑎᒪᔨᐅᓯᒪᓕᖅᑐᖅ ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᓐᓂᑦ
ᐱᒋᐊᓚᐅᖅᓯᒪᒻᒪᑕ ᐱᖃᑕᐅᖏᓐᓇᖅᑐᖅ, ᐊᒻᒪ ᑭᐅᕋᓐ
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓃᓐᖔᖅᑐᓂ. ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.
ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪᓕ
ᐊᐱᖅᓱᖅᑎᐅᓪᓗᓯ ᐃᖅᑲᓇᐃᔮᖅᑖᕋᓱᑦᑐᓂᒃ
ᓂᕈᐊᖅᑎᐅᒐᔭᖅᑭᓯ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᐊᕐᓇᒃᑲᖅ.
ᒥᔅᑕ ᓴᑮᑕ.
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Mr. Sakeeta: The final candidate will be
brought forward towards the board for an
interview with the whole board and from
there the board will make the decision if
we will select that final candidate. Thank
you, Mr. Chairman.
Chairman: Thank you, Mr. Sakeeta. Ms.
Angnakak.
Ms. Angnakak: Thank you, Mr.
Chairman. I’m going to go on to
something else a little bit different. How
many personal services or consulting
contracts has Nunavut Tourism entered
into over the past three years with
individuals? Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Angnakak.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
Could you define personal services or
contracts? Most of our things have gone
out for RFP, but just a little clarification,
please. Thank you, Mr. Chairman.
Chairman: Ms. Angnakak.

ᓴᑮᑕ (ᑐᓵᔨᑎᒍᑦ): ᑖᓐᓇ ᑭᖑᓪᓕᖅᐹᖅ ᓂᕈᐊᖅᑕᖅ,
ᐃᓛᒃ ᑲᑎᒪᔨᓄᑦ ᓂᕈᐊᖅᑕᐅᒐᔭᖅᑐᖅ, ᓂᕈᐊᕋᔅᓴᐃᑦ
ᑭᖑᓪᓕᖅᐹᖑᔪᐃᑦ ᑖᒃᑯᐊ. ᑲᑎᒪᔨᓄᑦ ᐊᐱᖅᓱᖅᑕᐅᓗᑎᒃ,
ᑲᑎᒪᔩᑦ ᐋᖅᑭᒐᔭᖅᑐᑦ ᑭᓇᒥ ᓂᕈᐊᕐᓂᐊᕐᒪᖔᒥᓂᒃ.
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᓴᑮᑕ. ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.

ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐊᓯᐊᓄᖔᖅ ᓅᒋᐊᕐᓗᖓ ᐊᔾᔨᒋᓐᖏᑕᖔᖓᓄᑦ.
ᖃᑦᑎᓐᓂᑦ ᐃᓄᑐᐃᓐᓇᕐᓂᒃ ᑳᓐᑐᕌᒃᑯᑦ
ᐃᖅᑲᓇᐃᔭᓕᖅᑎᑦᑎᓯᒪᕕᓯ, ᑭᒃᑯᑐᐃᓐᓇᕐᓂᖏᓛᒃ
ᓇᒻᒥᓂᖃᐅᑎᐅᓐᖏᑦᑐᓂ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᐊᕐᓇᒃᑲᖅ. ᒥᔅ
ᑐᐴᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᓇᓗᓇᐃᑦᑎᐊᕈᓐᓇᖅᑭᐅ ᑖᓐᓇ ᐃᓄᑐᐃᓐᓇᕐᓂᑦ
ᑭᒃᑯᑐᐃᓐᓇᕐᓂᒃ ᑳᓐᑐᕌᒃᑖᖅᑎᑦᑎᒐᓱᐊᕐᓂᖅ ᑕᖅᑲᐅᖓᓕ
ᑭᒃᑯᑐᐃᓐᓇᕐᓂᑦ ᐱᒐᓱᐊᕋᔅᓴᓂᒃ ᑳᓐᑐᕌᒃᓂ ᓴᖅᑮᓲᖑᒐᑦᑕ.
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅ ᐊᕐᓇᒃᑲᖅ.

Ms. Angnakak: I guess where I’m
getting at is more of individuals rather
than companies in Nunavut or outside.
Thank you, Mr. Chairman.

ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐃᒪᐃᓕᒐᓱᑦᑐᖓ ᑭᓇᐅᓂᖏᓐᓂᒃ ᑲᒻᒪᓂᐅᓐᖏᑦᑐᓂᖔᖅ
ᓄᓇᕗᒻᒥ ᓯᓚᑖᓂᓘᓐᓃᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Angnakak. I
think it would be safe to assume that it
would be sole proprietor companies as
well under that category. Ms. Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᐊᕐᓇᒃᑲᖅ.
ᐃᒫᒃ ᓇᒻᒥᓂᖃᐅᑎᑐᐊᓖᑦ, ᐃᓄᑐᐊᖑᓪᓗᑎᒃ
ᓇᒻᒥᓂᖃᐅᑎᓖᑦ ᑕᐃᒪᐃᑦᑐᓂᒃ. ᒥᔅ ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
To the best of my knowledge, off the top
of my head, I can’t think of any. We
don’t have a lot of consultants just doing
work. We have hired consultants to do an
analysis of an exit survey, but that went

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐅᕙᖓᓕ
ᖃᐅᔨᒪᔭᖓᒍᑦ ᐃᖅᑲᐃᒍᓐᓇᓐᖏᑦᑐᖓ ᑕᐃᒪᐃᑦᑐᓂᒃ
ᐱᓯᒪᒻᒪᖔᑦᑕ. ᖃᐅᔨᓴᖅᑎᓂᑦ ᐃᖅᑲᓇᐃᔭᑐᐃᓐᓇᖅᑐᓂᑦ
ᐱᖃᖅᐸᖏᓐᓇᑦᑕ, ᖃᐅᔨᓴᖅᑎᑦᑎᖃᑦᑕᖅᓯᒪᒐᓗᐊᖅᑐᒍᑦ
ᐳᓛᕆᐊᖅᓯᒪᔪᑦ ᐊᐅᓪᓚᐸᓪᓕᐊᓕᖅᑎᓪᓗᒋᑦ ᐊᐱᖅᑯᑎᓂᒃ
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out to RFP and to work on specific
products like the business aftercare
booklet that you have in front of you, but
that was a company and that again went
out to RFP. We do have legal services
that would be an individual or a
company, but I do not recall a lot of
individual contractors. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis. Ms.
Angnakak.
Ms. Angnakak: When you’re talking
about contracts and that, this is
something, as regular MLAs, we like to
look at it and make sure everything is fair
and transparent. With that in mind, what
kind of conflict of interest guidelines do
you have in place in respect to
contracting and procurement activities for
Nunavut Tourism? Thank you, Mr.
Chairman.
Chairman: Thank you Ms. Angnakak.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
We have, I think, rather stringent
requirements in place. Anyone that is
associated with the organization cannot
bid and I’ll give you an example. We
have an RFP out right now for product
development. Someone that was on the
board was going to bid on that. They had
to resign from the board as soon as they
requested the RFP so that there would be
no vision of conflict of interest or that
they would have additional knowledge or
anything like that. We follow rather strict
guidelines that people don’t have inside
knowledge or anything like that. Thank
you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Ms.
Angnakak.

ᑭᐅᑎᑕᐅᖃᑦᑕᖅᑐᑎᒃ. ᑕᒪᒃᑯᐊᓗ ᓇᒻᒥᓂᖃᐅᑏᑦ
ᓴᖅᑭᔮᓕᖅᑎᓪᓗᒋᑦ ᐃᖏᕐᕋᐃᓐᓇᖅᑎᑕᐅᒐᓱᑦᑎᓪᓗᒋᑦ
ᐃᑲᔪᖅᑎᓂᒃ. ᑕᒪᒃᑯᓂᖓᓕ ᒪᓕᒐᖅᑎᒍᑦ
ᐃᑲᔪᖅᑕᐅᕙᒃᑲᓗᐊᕐᒥᔪᒍᑦ ᐱᔨᑦᑎᕋᖅᑕᐅᕙᒃᑲᓗᐊᕐᒥᔪᒍᑦ,
ᑳᒻᐸᓂᐅᒐᔭᖅᑐᖅ ᐃᓄᑐᐃᓐᓇᐅᒐᔭᖅᑐᓘᓐᓃᑦ, ᐃᓛᒃ
ᓇᒻᒥᓂᖃᐅᑎᒐᔭᖅᑐᖅ ᐃᓄᑐᐃᓐᓇᐅᒐᔭᖅᑐᓘᓐᓃᑦ.
ᐃᓛᒃᑰᖓᔪᓂᓪᓕ ᑕᐃᒫᒃ ᐃᓄᑐᐃᓐᓇᕐᓂᒃ ᑳᓐᑐᕌᒃᓯᒪᔪᓂᑦ
ᖃᐅᔨᒪᓐᖏᑦᑐᖓ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᑐᐳᐃ. ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.
ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᑕᒪᒃᑯᓂᖓ ᑳᓐᑐᕌᒃᓂ ᐅᖃᐅᓯᖃᖅᑐᑕ
ᐊᖏᖃᑎᒌᒍᑎᑎᒍᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᑕᐅᔪᓂᑦ
ᒪᓕᒐᓕᐅᖅᑎᑐᐃᓐᓇᐅᓪᓗᑕᐃᓛᒃ ᑕᑯᔪᒪᓲᖑᒐᑦᑕ
ᐱᑦᑎᐊᖅᓯᒪᒐᓗᐊᕐᒪᖔᑕ, ᓴᖅᑭᔮᑦᑎᐊᕋᓗᐊᕐᒪᖔᑕᓗ
ᑕᖅᑲᐅᖓ. ᖃᓄᐃᑦᑐᓂᑦ ᑕᐃᒪ ᐊᑐᐊᒐᖃᖅᑭᓯ
ᐱᓕᕆᐊᖑᒐᓱᐊᖅᑐᓄᑦ ᐃᒻᒥᒃᑯᑦ
ᖃᓂᔅᓴᓗᐊᖅᑐᖃᕋᐃᒻᒪᑦ ᑕᒪᒃᑯᓂᖓ
ᑳᓐᑐᕌᒃᑖᑎᑦᑎᒐᓗᐊᓕᕋᐃᒐᔅᓯ ᓄᓇᕗᑦᒥ
ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᓐᓄᑦ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᐊᕐᓇᒃᑲᖅ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᒪᓕᑦᑕᐅᔭᕆᐊᓕᓐᓂᑦ ᐃᓕᓯᓯᒪᕗᒍᑦ. ᑭᓇᑐᐃᓐᓇᖅ
ᐊᑦᑐᐊᓂᖃᖅᑐᖅ ᑲᑐᔾᔨᖃᑎᒌᖑᔪᒧᑦ
ᐊᑭᑦᑐᖃᐅᑎᖃᑕᐅᒍᓐᓇᓐᖏᓚᖅ, ᐊᒻᒪᓗ
ᐆᑦᑐᑎᖃᕐᓂᐊᖅᑯᖓ. ᒫᓐᓇᐅᔪᒥᑦ ᐊᑭᑦᑐᕋᐅᑎᒃᓴᐅᔪᒥᑦ
ᓴᖅᑭᑎᑦᑎᓯᒪᒐᑦᑕ ᐱᕙᓪᓕᐊᑎᑦᑎᒐᓱᐊᕐᓂᕐᒧᑦ, ᑕᐃᒪᓗ
ᐃᓚᖓᓐᓂᑦ ᑲᑎᒪᔨᐅᔪᒥᑦ ᐱᓇᓱᐊᖅᑐᖃᕈᒪᓚᐅᕐᖓᑦ,
ᑖᓐᓇ ᑲᑎᒪᔨᐅᔪᖅ ᐲᕆᐊᖃᑦᑕᐅᑎᒋᓚᐅᖅᑐᖅ
ᑐᒃᓯᕋᓱᐊᕐᖓᑦ ᐱᓇᓲᑎᒧᑦ, ᐃᒻᒧᒃᑯ ᐊᑦᑐᐊᓗᖅᑐᒧᑦ
ᐊᑲᐅᓐᖏᓕᐅᕈᑎᑕᖃᖁᓇᒍᑦ, ᐅᕝᕙᓘᓐᓃᑦ
ᖃᓄᐃᓕᐅᕈᑕᐅᓕᖅᑐᓂᑦ ᑲᑐᔾᔨᖃᑎᒌᓂᑦ
ᖃᐅᔨᒪᔭᕆᐊᖃᓐᖏᒻᒪᑦ ᑭᓇᑐᐃᓐᓇᖅ ᐱᓇᓱᐊᖅᑐᖅ.
ᐊᑐᐊᒐᕐᓂᑦ ᒪᓕᑦᑕᐅᔭᕆᐊᖃᓪᓚᕆᑦᑐᓂᑦ
ᐋᖅᑭᒃᓯᓯᒪᕙᑉᐳᒍᑦ ᐊᓪᓚᕝᕕᐅᑉ ᐃᓗᐊᓂ
ᖃᓄᐃᓕᐅᕐᓂᐅᔪᓂᑦ ᖃᐅᔨᒪᓂᐊᓐᖏᒻᒪᑦ
ᐃᓱᒪᓕᐅᕈᑕᐅᔪᓂᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᑐᐳᐃ. ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.
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Ms. Angnakak: Thank you, Mr.
Chairman. If I were that board member,
even though resigning, I would feel I
would know inside information because I
know what you are going after.
For example, from what I understand,
within the GN, if you are a Deputy
Minister or if you have some kind of
inside information over a topic or activity
that you want to do or participate in, I
think there has to be something like six
months to a year before you can even put
a bid in because it gives you an
advantage. If you don’t do that, it gives
you an advantage over the others.
How are you going to be dealing with
this now with a recent board member
putting in a bid? How do you deal with it
so that… ? Really, he does have inside
information unless some time has gone
by before the bids came in. Thank you,
Mr. Chairman.
Chairman: Thank you, Ms. Angnakak.
For most senior management positions,
there is a cooling off period before you
can apply on any contracts or do any
consulting work with the department. Ms.
Dupuis.

ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᑲᑎᒪᔨᐅᓐᓂᕋᓗᐊᕈᒪ ᓄᖅᑲᖅᑐᒥᓂᐅᓗᖓ ᓱᓕ
ᐃᓱᒪᒐᔭᕋᒪᓕ ᖃᐅᔨᒪᓂᖃᖅᑐᒋᓗᖓ ᐃᓗᐊᓂ
ᖃᓄᐃᓕᕈᑕᐅᓕᖅᑐᓂᑦ.

ᐆᑦᑐᑎᒋᓗᒍ, ᐅᕙᖓ ᑐᑭᓯᐅᒪᔭᒃᑯᑦ ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᑦ
ᒪᓕᒋᐊᓕᖏᓐᓂᑦ, ᑐᓪᓕᒋᔭᐅᓐᓂᕈᕕᑦ ᒥᓂᔅᑕᒧᑦ
ᐅᕝᕙᓘᓐᓃᑦ ᑐᑭᓯᐅᒪᓂᖃᕈᕕᑦ ᖃᓄᐃᓕᐅᕈᑕᐅᓕᖅᑐᓂᑦ
ᐅᕝᕙᓘᓐᓃᑦ ᐱᓕᕆᐊᖑᔪᓂᑦ. ᐃᒪᓐᓇᐸᓘᕙᓪᓚᐃᔪᖅ
ᑕᖅᑭᑦ 6 ᐅᕝᕙᓘᓐᓃᑦ ᐊᕐᕋᒍᒪ ᐊᑕᐅᓯᕐᒧᑦ
ᐱᓇᓱᐊᕈᓐᓇᖅᓯᒐᔭᓐᖏᑦᑐᐊ ᐊᑭᑦᑐᕋᐅᑕᐅᔪᒥᑦ
ᖃᐅᔨᒪᓂᖃᕇᕋᔭᕋᒪᓕ ᖃᓄᐃᓕᐅᕈᑕᐅᔪᓂᑦ.

ᑕᒪᓐᓇᓕ ᖃᓄᖅ ᑲᒪᒋᓂᐊᓕᖅᑭᓯᐅᒃ ᑖᓐᓇ
ᑲᑎᒪᔨᐅᕋᑖᓚᐅᖅᑐᖅ, ᐊᑭᑦᑐᕋᑕᐅᑎᖃᑕᒥᓂᐅᑎᓪᓗᒍ?
ᖃᓄᖅ ᑕᒪᓐᓇ ᑲᒪᒋᕙᑉᐱᓯᐅᒃ, ᐅᐱᓐᓇᕋᓂ ᑖᓐᓇ
ᑐᑭᓯᐅᒪᓂᖃᕇᕐᖓᑦ ᖃᓄᐃᓕᐅᕈᑕᐅᓯᒪᓕᖅᑐᓂᑦ
ᐊᓪᓚᕝᕕᐅᑉ ᐃᓗᐊᓂ ᑕᖅᑭᒃ ᖃᑦᑎᑲᓚᑦ
ᐊᓂᒍᓚᐅᖅᑎᓐᓇᒋᑦ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᐊᕐᓇᒃᑲᖅ.
ᑕᐃᒃᑯᓄᖓ ᖁᑦᑐᓂᖅᓴᓄᑦ ᐃᖅᑲᓇᐃᔮᓄᑦ
ᐱᕕᖃᑲᐃᓐᓇᕆᐊᖃᖅᐸᑦᑐᑦ ᐅᑕᖅᑭᓗᑎᑦ
ᐱᓇᓱᐊᕈᓐᓇᖅᓯᓚᐅᓐᖏᓂᕐᒥᓂᒃ ᖃᓄᐃᑦᑐᑐᐃᓐᓇᕐᓂᑦ
ᑳᓐᑐᕌᒃᑎᒍᑦ ᐱᓕᕆᓂᐊᕐᓂᖅᑲᑕ
ᐱᓕᕆᕕᐅᒋᓚᐅᖅᑕᒥᓂᒃ. ᒥᔅ ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
This situation came up in March. We
were at an in-person meeting here at the
time of the tourism conference and it was
the first time the project was discussed in
detail.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᒪᓐᓇ
ᖃᓄᐃᓐᓂᐅᔪᖅ ᓴᖅᑭᓚᐅᖅᑐᖅ ᒫᑦᓯᐅᑎᓪᓗᒍ, ᑕᐃᑲᓂᓗ
ᑲᑎᒪᓂᖃᓚᐅᖅᑐᑕ ᐳᓚᕋᒃᑐᓕᕆᓂᕐᒥᒃ, ᐊᒻᒪᓗ ᑕᐃᑲᓂ
ᓯᕗᓪᓕᖅᐹᒥ ᐅᖃᐅᓯᐅᓚᐅᖅᑐᖅ ᓇᓗᓇᐃᔭᖅᓯᒪᓪᓗᓂ
ᐱᓕᕆᐊᒃᓴᐅᓂᐊᖅᑐᖅ.

The board chair at the time, Adamie,
asked the individual to leave the room, so
they were not in the room for any of the
discussions. They were not aware of any
of the background information for the
project, what the budget may be, and

ᑕᐃᒃᓱᒪᓂ ᐃᒃᓯᕙᐅᑕᐅᓚᐅᖅᑐᖅ ᐋᑕᒥ ᐊᐱᕆᓚᐅᖅᑐᖅ
ᑕᐃᔅᓱᒥᖓ ᐱᓇᓱᐊᖃᑕᐅᒍᒪᔪᒥᑦ ᐊᓂᖁᔨᓪᓗᓂ
ᐃᓪᓗᕈᓯᕐᒥ, ᑕᐃᒪᐃᒻᒪᓪᓗ ᑕᐃᑲᓂ ᐃᓪᓗᕈᓯᕐᒥᑦ
ᐱᖃᑕᐅᓚᐅᓐᖏᓚᐅᖅ ᐅᖃᐅᓯᐅᑎᓪᓗᒍ ᑕᒪᓐᓇ, ᐊᒻᒪᓗ
ᖃᐅᔨᒪᓂᖃᓚᐅᓐᖏᑦᑐᖅ ᓯᕗᓂᐊᒍᑦ ᐱᓕᕆᐊᒃᓴᐅᑉ
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what we were looking for in advance.
When they came back in, they were told
that if they wanted to bid on the project,
they would have to resign as soon as the
RFP came out and they had requested it.
Both of our major funding partners,
ED&T and CanNor, had agreed to that.
We checked with them to see if those
were agreeable conflict of interest
guidelines and both of them responded by
email that they were. We had checked to
make sure that we would not be seen as
being in a conflict of interest situation in
that case and we did everything possible
to make sure that the individual had no
knowledge of the project in advance.
Thank you, Mr. Chairman.
Chairman: Thank you, Ms Dupuis. Ms.
Angnakak.
Ms. Angnakak: Thank you, Mr.
Chairman. I guess my next question is
going to be: did that proponent win the
contract? Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Angnakak,
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
They had bid on two projects, a panterritorial one we had out, which has been
now closed and assessed last week when
we all met in Niagara Falls, and no, they
were not successful. The other project
that they have requested the RFP on
closes June 8, so I’m not sure if they’re
even bidding at this stage. Thank you,
Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Ms.
Angnakak.
Ms. Angnakak: Thank you, Mr.
Chairman. What role does the Nunavut

ᒥᔅᓵᓄᑦ, ᖃᓄᑎᒋ ᑮᓇᐅᔭᖅᑑᑎᔅᓴᒥᑦ ᑕᑯᓐᓇᑕᑦᑎᓐᓂᒃ
ᖃᐅᔨᒪᓂᖃᓚᐅᓐᖏᓚᖅ. ᐅᑎᕐᖓᓪᓗ ᑕᐃᑯᖓ
ᐅᖃᐅᔭᐅᓚᐅᖅᑐᖅ ᐊᑭᑦᑐᕋᐅᑎᖃᑕᐅᒍᒪᓐᓂᖅᑲᑦ
ᐱᓕᕆᐊᒃᓴᐅᔪᒥᑦ ᓄᖅᑲᕆᐊᖃᕋᔭᖅᑐᖅ ᑕᒪᓐᓇ
ᓴᖅᑭᑕᐅᑐᐊᖅᑲᑦ ᐊᑭᑦᑐᕋᐅᑎᒃᓴᐅᔪᑦ, ᐊᒻᒪᓗ ᑕᐃᒫᒃ
ᐱᒍᒪᓚᐅᖅᑐᑎ.
ᑕᒪᒃᑮᒃ ᑮᓇᐅᔭᖅᑎᑦᑎᔨᒋᕙᑦᑕᕗ, ᑎᑎᕋᕐᕕᒋᓚᐅᕋᑦᑎᒍ
ᖃᕋᓴᐅᔭᒃᑯᑦ ᑐᕌᕈᑎᑎᒍᑦ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᐊᒻᒪ
ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᑦ ᐱᓕᕆᕕᖓ ᐊᒻᒪᓗ CanNor
ᐊᖏᓚᐅᖅᑐᑎᓪᓗ ᑖᒃᑯᐊ ᐃᒻᒥᒃᑯᑦ ᐊᑐᐊᓗᐊᕐᓂᕐᒧᑦ
ᐊᑲᐅᓐᖏᓕᐅᕈᑕᐅᒪᖔᖅ. ᖃᐅᔨᒋᐊᕐᕕᒋᖅᑳᓚᐅᖅᑕᕗᑦ
ᑕᑯᓐᓇᖅᑕᐅᓂᐊᓐᖏᒃᑲᓗᐊᕐᒪᖔᑦᑕ ᐃᒻᒥᒃᑯᑦ
ᐊᑦᑐᐊᓗᐊᕐᓂᕐᒧᑦ ᐊᑲᐅᓐᖏᓕᐅᕈᑎᓗᑕ. ᐊᒻᒪᓗ
ᖃᐅᔨᒪᓇᓱᐊᑦᑎᐊᓚᐅᖅᑐᒍᑦ ᑖᓐᓇ ᐱᓇᓱᐊᖅᑐᖅ
ᓯᕗᓂᐊᒍᑦ ᖃᐅᔨᒪᓂᖃᓐᖏᒃᑲᓗᐊᕐᒪᖔᖅ
ᐱᓕᕆᐊᒃᓴᐅᓂᐊᖅᑐᒥᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.

ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪ
ᐊᐱᖅᑯᑎᒋᒍᒪᓕᕐᒥᔭᕋ, ᑕᐃᓐᓇ ᑲᑎᒪᔨᐅᓚᐅᖅᑐᖅ
ᓄᖅᑲᓚᐅᖅᑎᓪᓗᒍ ᐊᑭᑦᑐᕋᐅᑎᒥᓂᒃ ᓵᓚᒃᓴᓚᐅᖅᑲ?
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᐊᕐᓇᒃᑲᖅ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒃᑯᐊ
ᐊᑭᑦᑐᕋᐅᑎᓚᐅᖅᑑᒃ ᒪᕐᕉᓐᓂᒃ ᑕᐃᔅᓱᒥᖓ ᓄᓇᕗᓕᒫᒧᑦ
ᒪᑐᐃᖓᑎᑦᑎᒍᑎᒋᓚᐅᖅᑕᑎᓐᓂᒃ, ᑖᓐᓇᓗ ᒫᓐᓇ
ᒪᑐᓯᒪᓕᖅᑐᖅ ᐊᒻᒪᓗ ᖃᐅᔨᓴᖅᑕᐅᓚᐅᖅᑐᓂ
ᐱᓇᓱᐊᕈᓯᐅᓚᐅᖅᑐᒥᑦ ᑲᑎᒪᑎᓪᓗᑕ ᑕᐃᑲᓂ Niagra
Falls, ᐊᒻᒪᓗ ᐋᒡᒐ ᑖᒃᑯᐊ ᓵᓚᒃᓴᓚᐅᓐᖏᑦᑑᒃ.
ᐊᐃᑉᐸᖓᓄᑦ ᐱᓇᓱᐊᓚᐅᖅᑕᖓᓄᑦ ᒪᑐᕕᒃᓴᓕ ᔫᓂ 8ᖑᓕᖅᑲᑦ, ᒫᓐᓇᐅᔪᒥᑦ ᖃᐅᔨᒪᓐᖏᑦᑐᖓ
ᐊᑭᑦᑐᕋᐅᑎᖃᑕᐅᓯᒪᒻᒪᖔᑎ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᑐᐳᐃᑉ. ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.
ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐊᒻᒪᓗ
ᑕᐃᒪ ᓄᓇᕗᑦᒥ ᑖᒃᑯᐊ ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᑦ ᖃᓄᖅ

11

Tourism Board of Directors play in
approving personal services or consulting
contracts? Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Angnakak.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
When we do an assessment of RFPs or
when we interview for a job, there is
usually someone from staff on the
committee, somebody from one of our
funding partners, and a board member
related to that project. There is always a
diverse group on the assessment
committee that includes board members.
Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Ms.
Angnakak.
Ms. Angnakak: Thank you, Mr.
Chairman. Is it safe to assume that that
group is the one that makes the final
decision? Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Angnakak.
Ms. Dupuis.

ᑳᓐᑐᕌᒃᑕᖃᓚᖓᔪᖃᖅᑎᓪᓗᒍ ᐃᓕᖅᑯᓯᕋᓲᖑᕙ?
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᐊᕐᓇᒃᑲᖅ.
ᒥᔅᑕ ᑐᐴᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪᓕ
ᑕᐃᒪᐃᓐᓂᐊᖅᑎᓪᓗᑕ ᖃᐅᔨᓴᕐᓂᖃᖅᑎᓪᓗᑕ ᑕᒪᒃᑯᓂᖓ
ᐱᓇᓱᐊᖃᑕᐅᔪᓂᑦ ᐅᕝᕙᓘᓐᓃᑦ
ᐃᖅᑲᓇᐃᔮᖅᑖᕋᓱᐊᖅᑐᖃᖅᑎᓪᓗᒍ. ᑕᒪᒃᑯᓂᖓ
ᑮᓇᐅᔭᖅᑖᕐᕕᒋᓲᑦᑎᓐᓂᑦ ᐃᓚᐅᒧᖃᓲᖑᒻᒥᔪᖅ ᐊᒻᒪᓗ
ᑖᑦᓱᒥᖓᓗ ᑲᑎᒪᔨᐅᔪᒥᑦ ᐃᓚᐅᔪᖃᕈᓐᓇᖅᓱᓂ
ᖃᐅᔨᓴᖅᑐᖃᖅᑐᖃᖅᑎᓪᓗᒍ ᑲᑎᒪᔨᕈᖅᑐᖃᕐᓂᐊᑎᓪᓗᒍ
ᑕᕝᕗᖓ. ᖁᔭᓐᓇᒦᒃ, ᐅᖃᖅᑏ.

ᐅᖃᖅᑎ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.

ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐅᖃᖅᑏ. ᑕᐃᒪᓕ
ᐅᖃᕈᓐᓇᖅᐳᖔᑖᒃᑯᐊ ᐃᓱᒪᓕᐅᓲᑦ ᑖᒃᑯᐊ
ᐅᖃᐅᓯᕆᕋᑖᖅᑕᑎᑦ? ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ.

ᐅᖃᖅᑎ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᐊᕐᓇᒃᑲᖅ. ᒥᔅ
ᑐᐳᐃ.

Ms. Dupuis: The decision is made with a
final proponent in mind, and then that
final proponent is taken to the board for
final approval by the whole board, but the
committee narrows it down to one
suggested candidate or proponent for a
proposal and takes it to the board and the
board then approves the final winner.
Thank you, Mr. Chairman.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐅᖃᖅᑏ. ᑖᓐᓇ
ᐃᓱᒪᓕᐊᖑᓲᑦ ᑭᖑᓪᓕᖅᐹᖑᓕᖅᑐᖅ
ᐅᖃᐅᓯᕆᔭᐅᖅᑲᐅᔪᖅ ᑲᑎᒪᔨᓄᑦ ᐊᖏᖅᑕᐅᓲᑦ
ᐃᓘᓐᓇᐃᓐᓄᑦ ᑭᓯᒥᑦ ᐊᑕᐅᓯᕈᖅᑎᓇᓱᐊᖅᑐᓂᔾᔪᒃ. ᑖᓐᓇ
ᑭᖑᓪᓕᐹᓪᓚᕆᒃ ᑲᑎᒪᔨᓄᑦ ᐊᖏᑕᐅᔭᕆᐊᖃᖅᑎᓪᓗᓕᒍ
ᑕᐃᒫᒃ ᐃᓕᖅᑯᓯᖃᓲᑦ. ᑕᐃᒪ ᑭᖑᓪᓕᖅᐹᖑᓪᓗᑎ ᑖᑯᐊ
ᑲᑎᒪᔩᑦ ᐃᓱᒪᓕᐅᕈᓐᓇᖅᑐᑦ ᑕᒪᑐᒧᖓ. ᖁᔭᓐᓇᒦᒃ,
ᐅᖃᖅᑏ.

Chairman: Thank you, Ms. Dupuis. Ms.
Angnakak.

ᐅᖃᖅᑎ: ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅ ᐊᕐᓇᒃᑲᖅ.

Ms. Angnakak: I’m asking this because
a couple of years ago… . Your conflict of
interest guidelines might have just been
changed over the last five years or so

ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐅᖃᖅᑏ. ᐊᒻᒪᓗ
ᑖᓐᓇ ᐊᐱᖅᑯᑎᒋᔭᕋ ᐱᔾᔪᑎᒋᓪᓗᒍ ᓲᕐᓗ
ᐊᑲᐅᖏᓕᐅᕈᑎᖃᖅᑐᖃᖅᑎᓪᓗᒍᓘᓐᓃᑦ ᑕᒪᓐᓇ
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because I know that there was some
concern about the website development
quite a few years ago. You had X staff
that were developing and had that
contract. There’s concern and frustration,
I think, voiced over that, how that
happened, and that it was perceived as a
real conflict of interest there.
Can you let us know what happened there
and how you have changed things so that
things like that doesn’t happen again?
Thank you, Mr. Chairman.

ᐱᔾᔪᓯᕆᐊᖅᑐᖅ ᑐᓪᓕᒪᐅᓚᐅᖅᓯᒪᔪᓂᒃᑯᐊ ᐊᕐᕌᒍᐃᑦ.
ᑕᒪᓐᓇ ᐃᓱᒫᓗᒋᔭᐅᓚᐅᖅᓯᒪᒻᒪᑦ ᐃᒃᑭᖅᑭᕕᖓᓃᑦᑐᖅ
ᖃᕋᓴᐅᔭᑎᒍᑦ ᐊᒻᒪᓗ ᑖᓐᓇ
ᐃᖅᑲᓇᐃᔭᖅᑎᐃᓚᐅᖅᓯᒪᓪᓗᓂᒎᖅ ᑖᒃᑯᓇᓂ. ᐊᒻᒪᓗ
ᐃᓱᒫᓗᒋᔭᐅᓕᓂᕐᒪᑦ, ᑖᓐᓇ ᐆᑑᑎᒋᔭᕋ, ᓲᕐᓗ
ᐊᑕᐅᖏᓕᑕᐅᓚᕆᓚᐅᖅᑎᓪᓗᒍ.

ᑖᓐᓇ ᖃᓄᕐᓕ ᐅᖃᕈᓐᓇᕐᕆᐱᑦ ᖃᓄᖅ ᑕᒪᒃᑯᐊ
ᑕᐃᒪᐃᑦᑐᖃᒃᑲᓐᓂᖁᓇᒍ ᖃᓄᐃᓘᓲᖑᕕᓯ? ᖁᔭᓐᓇᒦᒃ,
ᐅᖃᖅᑏ.

Chairman: Thank you, Ms. Angnakak.
Ms. Dupuis.

ᐅᖃᖅᑎ: ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᐊᕐᓇᒃᑲᖅ. ᒥᔅ ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
That situation was going on just when I
arrived five and a half years ago. That
contract was very substantial and had
been sole sourced. It hadn’t even gone
out to RFP. The staff member that
awarded the contract, because it didn’t go
through a board process or anything, had
worked for the company that they had
given it to. That does not take place now.
At that time, Nunavut Tourism was not
following any kind of purchasing policies
or anything like that.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐅᖃᖅᑏ. ᑕᐃᒪ ᑖᓐᓇ
ᑕᐃᒪᐃᓐᓂᖓ, ᑕᕝᕗᖓ ᐃᖅᑲᓇᐃᔭᕆᐊᓕᓵᖅᑎᓪᓗᖓ
ᑕᐃᒪᐃᓚᐅᖅᓯᒪᒻᒪᑦ ᑕᔾᓕᒪᑦ ᐊᕐᕌᒍᐃᑦ ᓈᓯᒪᓕᖅᑐᑦ.
ᐊᒻᒪᓗ ᑖᓐᓇ ᓱᓕ ᑐᔅᓯᕋᖅᑕᐅᓚᐅᖅᑎᓐᓇᒍ ᐊᒻᒪ
ᑐᓂᔭᐅᓈᕐᒪᒡᒎᖅ ᑖᓐᓇ ᑳᓐᑐᕌᕆᔭᐅᔪᖅ, ᑖᑯᑎᒎᓇ
ᑲᑎᒪᔨᑎᒎᒪᐅᖏᒻᒪᓪᓕᒎᖅ ᐊᒻᒪᓗ
ᐃᖅᑲᓇᐃᔮᖅᑖᓚᐅᖅᑐᖅ . ᑭᓯᒥᓕ ᑕᐃᒪᐃᖃᑦᑕᖏᑦᑐᒍᑦ
ᑕᐃᔅᓱᒨᓇᓂ, ᖃᓄᖅ ᒪᓕᒐᖃᓗᐊᓚᐅᖏᒻᒪᑕᓕ
ᑕᒪᒧᑐᒪᖓ ᑕᐃᔅᓱᒥᒪᓂ ᑭᓯᒥᑦ
ᑳᓐᑐᕌᖅᑐᖃᕐᓂᐊᑎᓪᓗᒍᓗ, ᑕᒪᒃᑯᓂᖓ ᐊᔾᔨᒌᖏᑦᑐᓂᑦ
ᐊᒻᒪᓗ ᑕᓪᓕᒪᓄᑦ ᐊᕐᕌᒍᓄᑦ ᑕᒪᓐᓇ
ᒪᓕᑦᑎᐊᖏᓐᓇᖅᑕᕗᑦ.

Any contract for anything like that goes
out to advertised RFP and we have all the
advertisements for the last five years, and
then there is a structure in place that there
are scoring sheets and we follow the NNI
Policy. We take it a tiny step further that
we just don’t ask for the amount of work
done in the north. We want to know how
many people live in the north that are
doing work so that there are actually
people here doing it and it’s not a
company that just has a northern address.
We have added that little step further in
our scoring and that’s even used on our
pan-territorial assessments.

ᑕᒪᒃᑯᐊ ᒪᓕᑦᑕᐅᒋᐊᖃᖅᑐᐃᑦ ᓄᓇᕗᑦᒥ
ᓇᒻᒥᓂᖃᖅᑐᓄᑦ ᐃᑲᔫᑎᓄᑦ ,ᓕᒐᐅᓲᒥᑦ
ᒪᓕᓲᖑᔪᒍᑦᑕᐅᖅ ᑕᐃᒪᓐᓇᓴᐃᓐᓇᖅ. ᐊᒻᒪᓗ ᑕᒪᒃᑯᐊ
ᖃᑦᓯᐅᓂᖏᓪᓗ ᑲᒻᐸᓂᐅᖏᑦᑐᓄᑦ ᑕᒪᒃᑯᐊ
ᐊᐅᓚᑕᐅᔪᕝᑦ ᑕᒫᓂ ᐅᑭᐅᑕᖅᑐᒥ ᓄᓇᖃᑐᐊᖅᐸᑕ
ᖃᓄᐃᖏᑦᑐᓂ ᐃᒪᓐᓇ ᐃᓱᒪᒋᔭᐅᓲᖅ ᖃᓄᖅ ᑕᒫᓂ
ᓄᓇᕗᒻᒦᓕᕐᓂᕆᔭᖓ. ᒫᓐᓇᓕ ᑕᒪᓐᓇ ᖃᐅᔨᒪᓕᕋᑦᑎᒍ
ᐊᑐᖃᑦᑕᕈᓐᓃᖅᑕᕗᑦ. ᑕᐃᒪ ᑖᓐᓇ, ᒪᓕᒋᐊᖃᖅᑭᑎᒍᑦ
ᑖᒃᑯᐊ ᒪᓕᑦᑕᐅᔭᕆᐊᖃᖅᑐᑦ ᓲᕐᓗ ᐆᑑᑎᒋᓗᒍ, ᐃᒻᒪᓇ
ᐃᖅᑲᓇᐃᔭᖅᑐᑦ ᑕᒪᒃᑯᐊ ᐊᐅᓪᓚᖃᖅᑕᕆᐊᖃᕐᓂᖏᑦ
ᐱᔾᔪᑎᒋᓪᓗᒋᑦ ᐃᒻᒪᓐᓇ ᑲᑎᒪᔭᖅᑐᖅᐸᑕᓘᓐᓃᑦ. ᓲᕐᓗ
ᐆᑑᑎᒋᓗᒍ ᑕᒪᒃᑯᐊ ᓲᕐᓗ ᒪᐊᔾᔨᒌᖏᑦᑐᑦ
ᐊᑭᓕᖅᓲᑕᐅᒋᐊᖃᖅᑐᑦ.
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Everything that goes out to RFP is looked
at by a group and there’s a very strong
process put in place so that does not
happen again. It has not happened since
then. Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Ms.
Angnakak.
Ms. Angnakak: Thank you, Mr.
Chairman. That’s good to know because
we don’t want to see anything like that
happening. We want things to be fair and
transparent.
When I talk about fair and transparent,
even for staff, when you yourself or your
staff go on trips down south because in
the north, we don’t always have a lot of
choice in where we stay, are you required
to follow provisions in regard to duty
travel, such as the Government of
Nunavut’s Financial Administration
Manual? They have rules in place
concerning matters, for example, what
are the maximum allowable expenditures
on hotel rooms. Can you go stay at a
palace for two weeks, it’s your choice,
and just do what you want or are there
rules in place that you have to follow
when you’re on duty travel? Thank you,
Mr. Chairman.
Chairman: Thank you, Ms. Angnakak.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
Normally when we’re down south on
travel, we’re at a conference or at
something like a CTC meeting and in
those instances, they have usually
negotiated rates at conference hotels or
the CTC has agreements with certain
hotels where they hold meetings, and
that’s usually where we stay.

ᐃᒪᓐᓇ ᐊᑭᑐᔪᒻᒪᕆᐊᓗᒻᒦᒍᓐᓇᖅᑭᓰ? ᐊᓪᓛᑦ
ᐱᓇᓱᐊᕈᓰᓐᓂᒃ ᒪᕐᕉᓐᓂᒃ ᓯᓂᒃᑕᕐᕕᓐᓂ ᐃᒪᓐᓇ
ᖃᓄᑐᐃᓐᓇᒐᓛᒃ ᐅᕝᕙᓘᓐᓃᑦ ᒪᓕᒐᖃᖅᑭᓯ ᑕᐃᒪ
ᐊᐅᓚᖅᓯᒪᓕᕋᐃᒐᑦᓯ ᑲᑎᒪᔭᖅᑐᖅᑐᓯᓘᓐᓃᑦ. ᖁᔭᓐᓇᒦᒃ
ᐃᒃᓯᕙᐅᑖᖅ.
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.
ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᑕᐃᒫᑦᑎᐊᖅ, ᓲᖃᐃᒻᒪ ᑕᐃᒪᓐᓇᐃᑦᑐᒥᒃ ᑕᑯᔪᒪᓐᖏᓇᑦᑕ.
ᑕᐃᒫᑦᑎᐊᖁᔨᕗᒍᑦ ᓴᖅᑭᔮᑦᑎᐊᕐᓗᓂᓗ.

ᐅᖃᐅᓯᖃᕌᖓᑦᑕ ᑕᐃᒫᑦᑎᐊᖅᑐᒥᒃ ᓴᖅᑭᔮᖅᑐᒥᓪᓗ
ᖃᓪᓗᓈᓄᐊᖅᓯᒪᒍᕕᑦ ᓲᖃᐃᒻᒪ ᐅᑭᐅᖅᑕᖅᑐᒥᓕ
ᓇᓕᕌᕈᑎᒃᓴᖃᓗᐊᓐᖏᓇᑦᑕ ᑐᔪᕐᒥᕕᒃᓴᓂᒃ.
ᒪᓕᒋᐊᖃᓲᖑᕕᓰ ᐃᖅᑲᓇᐃᔮᒧᑦ ᐊᐅᓪᓚᖅᓯᒪᓗᓂᓄ,
ᓲᕐᓗ ᒐᕙᒪᒃᑯᑦ ᑮᓇᐅᔭᓂᑦ ᐊᐅᓚᑦᑎᓂᕐᒧᑦ
ᐊᑐᐊᒐᖃᕐᒪᑕ? ᒪᓕᒋᐊᓕᒃᑕᖃᓲᑦ ᓲᕐᓗ ᖃᔅᓯᑦ
ᐅᖓᑖᓅᖅᑕᐅᔪᓐᓇᖏᒻᒪᖔᑕ ᐊᑭᓕᐅᑕᐅᔪᑦ
ᑐᔪᕐᒥᕕᓐᓄᑦ. ᑐᔪᕐᒥᒍᓐᓇᕋᔭᖅᐲᑦ ᐱᓇᓱᐊᕈᓰᒃ ᒪᕐᕉᓐᓄᑦ,
ᐃᓱᒪᖅᓲᑎᒍᓗᒍᓗ ᐅᕝᕙᓘᓐᓃᑦ ᒪᓕᒋᐊᖃᓲᖑᕕᓯ
ᐃᖅᑲᓇᐃᔮᒧᑦ ᐊᐅᓪᓚᖃᑦᑕᓂᕐᒧᑦ? ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᐊᕐᓇᒃᑲᖅ. ᒥᔅ
ᑐᐳᐃ.
ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪᓕ
ᖃᓪᓗᓈᓃᑦᑎᓪᓗᑕ, ᑲᑎᒪᔨᐊᖅᑐᖅᓯᒪᓪᓗᑕ ᓲᕐᓗ CTCᑯᓐᓄᑦ ᐋᖅᑮᓯᒪᓲᖑᒻᒪᑕ ᐊᑭᓕᐅᑕᐅᓂᐊᖅᑐᓂᒃ
ᑐᔪᕐᒥᕕᓐᓄᑦ ᐅᕝᕙᓘᓐᓃᑦ CTC-ᑯᑦ
ᐊᖏᕈᑎᖃᖅᓯᒪᓲᖑᔪᐃᑦ ᑐᔪᕐᒥᕕᓐᓂ ᑲᑎᒪᕕᐅᓂᐊᖅᑐᓂ
ᑕᐃᑲᓃᖏᓐᓇᐅᔭᖅᐸᒃᖢᑕᓗ.
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I will give you an example. We just came
back from Niagara Falls from Rendezvous Canada and we stayed at one of the
hotels. They had a number of hotels that
were of their negotiated rates. We stayed
at one a couple of blocks from the venue
because it was cheaper. The hotels in
Niagara Falls are crazy prices to start
with, but we will look at what we have
budgeted to attend an event and where we
stay has to fit within that budget.
Normally for events in the south, because
we are on travel in terms of a conference
or a meeting or a staff is in the south in
training and the training establishment
has somewhere with a reduced rate, that’s
where we will stay, not wherever you
want, but where we can get the best rate.
Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Ms.
Angnakak.
Ms. Angnakak: Thank you. I get my last
minute before I run out.
My last question for you is: are these
rules in place? Are these rules, regardless
of if you’re not here as a CEO anymore,
the next CEO must follow? Are they
approved by the board? Are these
procedures approved? Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Angnakak.
Ms. Dupuis.
Ms. Dupuis: We have a procedural
manual and those are some of the things
that, over the summer, we’re making sure
are up to date and in place for when I’m
officially gone in September because we
want to maintain the fact that we have
been openly transparent and have things

ᐆᑦᑑᑎᖃᓚᐅᕐᓚᖓᐃ. Niagara Fallsᒦᖔᖃᑕᐅᓚᐅᕋᑦᑕ Rendez-vous Canada-ᑯᓐᓄᑦ
ᑲᑎᒪᔨᐊᖅᑐᖅᑐᑕ ᐃᓚᖓᓐᓂᓪᓗ ᑐᔪᕐᒥᕕᒻᒦᓚᐅᖅᑐᑕ.
ᑕᐃᑲᓂ ᑐᔪᕐᒥᕕᓐᓂ ᐃᓚᖏᓐᓂ ᐋᖅᑮᓯᒪᔭᕇᓚᐅᖅᑐᐃᑦ
ᐊᑭᒋᓂᐊᖅᑕᖏᓐᓂᒃ. ᐊᓯᐊᓃᓚᐅᖅᐳᒍᑦ ᖃᓂᒋᔮᓂ
ᐊᑭᑭᓐᓂᖅᓴᐅᓚᐅᕐᒪᑦ. ᑐᔪᕐᒥᕖᑦ ᐊᑭᑐᔪᒻᒪᕆᐊᓘᓚᐅᖅᑐᑦ
Niagara Falls-ᒥ, ᑭᓯᐊᓂ ᕿᒥᕐᕈᓂᐊᖅᐸᕗᑦ
ᑮᓇᐅᔭᖅᑑᑎᒃᓴᑎᓐᓂ ᐊᒻᒪᓗ
ᖄᖏᐅᑎᓚᐅᓐᖏᒻᒪᖔᑦᑎᒍ.

ᖃᓪᓗᓈᓄᑦ ᐱᓕᕆᔨᐊᖅᑐᖃᑕᐅᒑᖓᑦᑕ
ᖃᖓᑕᓂᖃᓲᖑᕙᒃᑲᑦᑕ ᑲᑎᒪᓂᕿᒧᑦ ᐅᕝᕙᓘᓐᓃᑦ
ᐃᖅᑲᓇᐃᔭᖅᑎ ᖃᓪᓗᓈᓄᑦ ᐱᓕᒻᒪᓴᕆᐊᖅᑐᖅᓯᒪᒍᓂ
ᑕᐃᓐᓇ ᐱᓕᒻᒪᓴᕐᕕᒋᔭᖓ ᐊᑭᑭᓪᓕᒋᐊᕆᓯᒪᓲᑦ
ᑐᔪᕐᒥᕕᐅᓂᐊᖅᑐᒥ, ᑐᔪᕐᒥᕕᒋᔪᒪᓐᖏᒃᑲᓗᐊᕈᕕᒃ, ᑭᓯᐊᓂ
ᐊᑭᑭᓛᖅᓯᐅᖅᐸᒃᑐᒍᑦ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.
ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. 1 ᒥᓇᖃᖅᑐᖓ ᓱᓕ.

ᑭᖑᓪᓗᖅᐹᖅ ᐊᐱᖅᑯᑎᒐ: ᑕᒪᒃᑯᐊ ᒪᓕᒋᐊᓖᑦ
ᐊᑐᖅᑕᐅᕚᑦ? ᑕᒪᒃᑯᐊᓗ ᒪᓕᑦᑕᐅᒋᐊᓖᑦ,
ᐊᖓᔪᖅᑳᖑᓗᑎᑦ ᐅᕙᓃᒃᑯᕕᑦ ᑭᖑᕝᕕᖅᑎᕕᑦ
ᒪᓕᒋᐊᖃᕋᔭᖅᑕᖏᓐᓂᒃ? ᑲᑎᒪᔨᓄᑦ ᑕᒪᒃᑯᐊ
ᐊᖏᖅᑕᐅᕙᑉᐹᑦ? ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᐊᕐᓇᒃᑲᖅ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᒪᓕᒋᐊᖃᑦᑐᒍᑦ, ᒪᓕᓲᕗᑦ
ᐊᑐᖃᑦᑕᖅᑐᒍᑦ ᑕᒪᒃᑯᐊᓗ ᐅᓪᓗᒥᒧᑦ ᓯᑎᐱᕆᒥ ᐅᓇ
ᐃᖅᑲᓇᐃᔮᕋ ᕿᒪᓛᕋᒃᑯ ᐊᒻᒪᓗ ᑕᐃᒪ
ᐅᒃᑯᐃᖔᓯᐊᖏᓐᓇᖅᑐᒥᒃ ᐃᑲᔪᖅᑎᒌᑦᓯᐊᕐᓗᑕ ᐊᒻᒪᓗ
ᐄ, ᐊᐱᖅᓱᖅᑕᐅᒍᑦᑕ ᑭᓱᑐᐃᓐᓇᕐᒥᒃ ᑭᐅᔪᓐᓇᖅᐳᒍᓪᓗ
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in place so that we can answer all your
questions because that’s what we’re
doing. Yes, things will be in place and I
would hope that my successor would
continue best practices. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis.
(interpretation) Ms. Angnakak, are you
done? Mr. Enook.
Mr. Enook (interpretation): Thank you,
Mr. Chairman. Good morning and
welcome.
I would like to go back to the finances.
First of all, to begin with, Information
provided by Nunavut Tourism indicates
that approximately $1,225,000 will be
spent on training during the 2015-16
fiscal year. I know that this uses funding
provided by the Canadian Northern
Economic Development Agency.
For example, if we are going to be doing
a workshop or training in Pond Inlet, how
is the community going to benefit? How
will communities like Kugluktuk or
Whale Cove benefit? How are the
communities going to be involved?
Thank you, Mr. Chairman.

ᑕᒪᓐᓇ ᐅᖃᕈᓐᓇᖅᑕᕋ. ᐊᒻᒪᑦᑕᐅᖅ ᑖᓐᓇ
ᐃᓂᖏᖅᓯᓇᔭᖅᑐᖅ ᑕᐃᒪᓐᓇᓴᐃᓐᓇᖅ
ᐃᖅᑲᓇᐃᔭᖃᕋᔭᕐᒥᔪᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᐃᓄᒃ.

ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑐᓐᖓᓱᒋᑦᓯ.

ᑕᐃᒃᑯᓄᖓ ᑮᓇᐅᔭᓕᕆᓂᕐᒧᑦ ᐊᐱᕆᒃᑲᓂᐊᕐᔪᒍᒪᓪᓗᖓ
ᐱᒋᐊᖅᑳᓪᓗᖓᖃᐃ ᑕᐃᒃᑯᐊ ᑎᑎᕋᖅᓯᒪᔭᓯ ᒪᓕᒃᖢᒋᑦ
2015-16 ᑮᓇᐅᔭᖅᑑᑎᐅᑉ ᐃᓗᐊᓂ ᐊᑐᕈᒪᒐᔅᓯᒎᖅ
$1.225 ᒥᓕᐊᓂᒃ
ᐃᓕᓐᓂᐊᖅᑎᑦᑎᔾᔪᑕᐅᒃᑲᓂᕐᓂᐊᖅᑐᓂᒃ ᐅᕝᕙᓘᓐᓃᑦ
ᐊᔪᕈᓐᓃᓴᔾᔪᑕᐅᒃᑲᓂᕐᓂᐊᖅᑐᓂᒃ. ᑖᓐᓇ ᑮᓇᐅᔭᖅ
ᑕᕝᕙᓐᖓᑦ ᑲᓇᑕᒥ, ᑲᓇᑕᐅᑉ ᒐᕙᒪᒃᑯᖏᓐᓂᑦ
ᐅᑭᐅᖅᑕᖅᑐᒥ ᐱᕈᖅᐸᓪᓕᐊᓇᓱᐊᕐᓂᕐᒧᑦ
ᑕᐃᒃᑯᓇᓐᖔᖅᑐᑦ ᑮᓇᐅᔭᑦ ᖃᐅᔨᒪᒐᓗᐊᖅᑐᖓ.
ᑭᓯᐊᓂ ᖃᓄᖅ ᑕᐃᒪ ᑖᒃᓱᒧᖓ ᐃᓕᓐᓂᐊᖅᑎᑦᑎᓂᐅᑉ
ᐃᓗᐊᓂ. ᓲᕐᓗ ᒥᑦᑎᒪᑕᓕᒃᒥᐅᑦ ᐱᕚᓪᓕᓂᐊᖅᐸᑦ
ᖁᓪᓗᖅᑐᒥᐅᑦ ᐱᕚᓪᓕᓂᐊᖅᐸᑦ, ᑎᑭᕌᔾᔪᐊᕐᒥᐅᑦ
ᐱᕚᓪᓕᓂᐊᖅᐸᑦ. ᖃᓄᖅ ᐃᓚᐅᓂᐊᖅᐸᑦ ᓄᓇᓖᑦ ᓲᕐᓗ?
ᓄᓇᓖᑦ ᖃᓄᖅ ᑖᒃᓱᒧᖓ ᐃᓚᐅᑎᑕᐅᓂᖃᕐᓂᐊᖅᐸᑦ?
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Mr. Enook. Ms.
Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅᑕ. ᒥᔅ ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
For training, we have secured funding
from the Government of Nunavut under
the market readiness part and we have
secured funding from CanNor. This year,
training is a major focus for us as it is in
the tourism strategy.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪᓕ
ᑖᒃᓱᒧᖓ ᑕᒪᒃᑭᐊ ᑮᓇᐅᔭᐃᑦ ᐱᖃᑦᑕᖅᑕᕗᑦ ᓄᓇᕘᑦ
ᒐᕙᒪᒃᑯᖏᓐᓂᒃ ᐊᒻᒪᓗ CanNor-ᒥᓗ
ᑮᓇᐅᔭᖅᑖᖃᑦᑕᕆᓪᓗᑕ ᑕᒪᑐᒥᖓ ᐱᓕᒻᒪᔅᓴᐅᑎᔅᓴᓂᒃ
ᐊᑐᕈᓐᓇᖅᑐᓂᒃ.

When you’re doing training in
communities, we have gone out to all the
community EDOs and to our members in

ᑕᐃᒪ ᐱᓕᒻᒪᔅᓴᐃᓕᕌᖓᑦᑕ ᑕᒪᒃᑯᐊ ᐃᓘᓐᓇᑎᒃ
ᐊᐅᓚᑦᑎᔨᒋᔭᖏᑦ ᖃᓄᐃᑦᑐᓂᓪᓗ ᐃᓕᓴᕈᒪᒻᒪᖔᑕ
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the community and asked what further
training they need in that area. For
example, someone near the Queen Maud
Bird Sanctuary may identify that they
need more bird identification training
because they’re getting people requesting
doing birdwatching trips.
We have worked closely with the
communities to try and figure out what it
is that each community needs. The
training coordinator coming online will
continue to do that. We have secured
funding from CanNor to offer some of
their tourism curriculum modules in
communities.
If there is something in particular that a
community needs, by all means, let us
know. We will do our best effort to make
sure with the funds we have or if we can
access other funds through RIAs or the
Parks Canada, IIBAs for some of the
marine stewardship communities, we
have worked with Parks Canada to get
money to offer cruise ship preparedness
training, wilderness first aid, and some
other things in those communities.
If there is something any of your
communities that you think you need for
training, please let us know and we will
see if can get that happening for you.
Thank you, Mr. Chairman.
Chairman: Thank you, Ms Dupuis. Mr.
Enook.
Mr. Enook (interpretation): Thank you,
Mr. Chairman. Let me ask my question
this way: $1,225,000 is a large amount of
money. It is not designated for a
particular subject that will be taught and
if communities want training, they have
to approach you with their training needs.
Is that how I understand it? Thank you,

ᐊᐱᖅᓱᐸᑦᑐᒍᑦ ᑕᒪᒃᑯᓂᖓ ᓲᕐᓗ ᐅᑦᑐᑎᒋᓗᒍ ᑯᐃᓐᒪᓐ
ᓲᓪᓕ ᑎᒻᒥᐊᓄᖅᑲᐃ ᑕᐅᑐᑦᑎᑦᓯᓂᕐᒧᑦ
ᐃᓕᓐᓂᐊᕐᕈᒪᔪᓪᓘᓐᓃᑦ ᑕᒪᒃᑯᓂᖓ
ᐱᓕᒻᒪᔅᓴᐅᑎᖃᕈᒪᔪᑦ.

ᑕᐃᒪ ᖃᐅᔨᓚᐅᖅᖢᑎᒍ ᖃᓄᐃᑦᑑᒻᒪᖔᑕ ᐊᒻᒪᓗ
ᐃᓕᓐᓂᐊᖅᑎᖃᓲᖑᒋᓪᓗᑕ CanNor-ᑯᓐᓂᓪᓗ
ᑕᒪᒃᑯᓂᖓ ᐊᔾᔨᒌᖏᑦᑐᓂᒃ ᓄᓇᓕᓐᓂᓗ ᐊᒻᒪ ᑕᒪᒃᑯᐊ
ᓲᕐᓗ ᓄᓇᓕᓐᓄᑦ ᐱᔪᒪᔭᐅᔪᖃᑉᐸᑦ.

ᓄᓇᓕᓐᓄᑦ ᖃᐅᔨᒃᑲᑦᑕᐅᒍᒪᑐᐃᓐᓇᓲᖑᔪᒍᑦ ᑕᒪᒃᑯᐊ
ᒥᒃᓵᓄᑦ ᐅᕝᕙᓘᓐᓃᑦ ᐊᓯᐊᑎᒍᑦ ᑮᓇᐅᔭᓂᒃ
ᐱᓇᓱᐊᕈᓐᓇᕐᒥᔪᒍᑦ ᐱᓕᒻᒪᔅᓴᐅᑎᔅᓴᓂᒃ ᐊᔾᔨᒌᖏᑦᑐᓂᒃ.
ᐊᒻᒪᓗ ᑕᒪᒃᑯᐊ ᐱᓕᕆᐊᕆᖃᑦᑕᖅᑕᕗᑦ ᐊᔾᔨᒌᖏᑦᑑᔪᑦ
ᓲᕐᓗ ᐅᒥᐊᕐᔪᐊᒃᑯᑦ ᐃᓄᑦᑕᐅᑎᒃᑯᑦ
ᐃᖏᕐᕋᑎᑦᑎᖃᑦᑕᓂᕐᒧᑦ, ᑕᑯᕋᓐᓈᑎᑦᑎᓪᓗᓂ.

ᑕᐃᒪ ᓄᓇᓕᖁᑎᓯ ᐃᓕᓐᓂᐊᕈᒪᑉᐸᑕ ᖃᓄᑐᐃᓐᓇᖅ
ᐱᓕᒻᒪᔅᓴᒍᒪᑉᐸᑕᓘᓐᓃᑦ ᐅᖃᐅᔾᔭᐅᖃᑦᑕᕈᒪᔪᒍᑦ
ᑕᒪᓐᓇᓗ ᐊᐅᓚᔾᔭᒍᓐᓇᖅᑕᕗᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᐃᓄᒃ.
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐃᒪᓐᓇᖔᖅ
ᐊᐱᕆᓚᐅᕐᓚᖓ. ᑖᓐᓇ ᑮᓇᐅᔭᕐᔪᐊᕐᒪᕆᐊᓗᒃ $1.225
ᑐᕌᒐᖃᖏᑦᑑᖅ ᑭᓱᒧᑦ
ᐃᓕᓐᓂᐊᖅᑎᑦᑎᔾᔪᑕᐅᓂᐊᕐᒪᖔᓐ? ᐊᒻᒪᓗ ᓄᓇᓖᑦ
ᑭᓯᐊᓂ ᐃᓚᐅᔪᒪᑉᐸᑕ ᐃᓕᒃᓯᓐᓂᒃ ᐱᓇᓱᒍᓐᓇᖅᑐᑦ?

17

Mr. Chairman.
ᑕᐃᒪᓐᓇ ᑐᑭᓯᕙᕌ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Mr. Enook. Ms.
Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
The role of the training coordinator that
starts on Monday is to work with the
communities directly and identify what
the communities need as training, and
then we will try and find where we can
get that training from, if it is already
developed, and where can we get it
funded. This will work directly with
communities. The point of this is to make
sure the communities have what they
need. We’re not telling the communities
what we are offering in each community.
The community will tell us what they
need and we will try and make that
happen. Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Enook.
Mr. Enook (interpretation): Thank you,
Mr. Chairman. You have set aside
$1,225,000. Is that funding adequate for
the amount of training needed in the
territory? Thank you, Mr. Chairman.
Chairman: Thank you, Mr. Enook. Ms.
Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
Yes, we have identified a large amount of
money for training because it has been
seen as a real need in a wide range of
communities and a wide range of topics.
For example, wilderness first aid is
something that all of our operators need
to get their insurance. You don’t have to
have it the first year you get insurance,
but when you go to renew, you have to
have wilderness first aid.

ᐃᒃᓯᕙᐅᑕᖅ (ᑑᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪᓕ
ᑕᒪᒃᑯᐊ ᐃᓕᓐᓂᐊᖅᑎᑦᑎᖃᑦᑕᖅᑐᑦ ᑕᐃᒪ
ᐱᓕᕆᖃᑎᖃᓛᕐᒥᒻᒪᑕ ᑖᒃᑯᓂᖓ ᓄᓇᓖᑦ ᖃᓄᐃᑦᑐᓂᒃ
ᐃᓕᓐᓂᐊᖅᑎᑕᐅᒍᒪᒻᒪᖔᑕ ᐊᒻᒪᓗ ᓲᕐᓗ ᓴᖅᑭᕇᖅᓯᒪᕚ
ᐅᕝᕙᓘᓐᓃᑦ ᖃᓄᖅ ᑮᓇᐅᔭᖃᑦᑎᑕᐅᒍᓐᓇᖅᐱᑕ
ᑕᒪᒃᑯᓄᖓ. ᑕᐃᒪᓕ ᓄᓇᓖᑦ ᑕᒪᒃᑯᐊ ᑐᒃᓯᕋᖅᐸᑕ
ᐃᒪᓐᓇ ᐅᖃᐅᑎᓲᕆᖏᑕᕗᓪᓕ ᐅᕝᕙᐅᑯᐊ
ᐊᑐᐃᓐᓇᐅᔪᓚᓲᕆᖏᑕᕗᑦ ᑭᓯᒥᒃ ᐃᒪᐃᑦᑐᓂᒃ
ᐃᓕᓐᓂᐊᕐᕈᒪᕗᒎᓚᖔᓲᕗᑦ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᐃᓄᒃ.
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᓐᓇ ᑮᓇᐅᔭᖅ
ᓇᓗᓇᐃᖅᓯᒪᔭᓯ ᐅᓄᕐᓂᖓ ᓇᓗᓇᐃᖅᓯᒪᒐᑦᓯᐅᒃ,
ᖃᐅᔨᒪᒐᔅᓯ ᑭᓯᐊᓂ ᑕᕝᕚ ᑕᐃᒪᓐᓇᓪᓗᐊᐸᓗᓐᓄᑦ
ᐃᓕᓐᓂᐊᕐᓂᖅᑕᖃᕆᐊᖃᑦᑐᖅ ᐊᕐᕌᒎᑉ ᐃᓗᐊᓂ
ᑕᐃᒪᓐᓇ ᐊᑭᑐᑎᒋᓪᓗᐊᐸᓗᑦᑐᓄᑦ. ᑖᓐᓇᓖ
ᖃᐅᔨᒪᔭᕋᓗᐊᓯ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐃᒃᓯᕙᐅᑕᖅ (ᑑᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᓇᓗᓇᐃᖅᓯᓯᒪᔪᒍᑦ ᐊᖏᔪᑲᓪᓚᓐᓂᒃ ᑮᓇᐅᔭᓂᒃ
ᐃᓕᓐᓂᐊᕐᓂᓕᕆᓂᕐᒧᑦ ᑐᕌᖓᔪᓂᒃ ᐱᑕᖃᕆᐊᖃᒻᒪᑦ
ᓄᓇᓖᑦ ᐅᓄᖅᑑᒻᒪᑕ ᐊᒻᒪᓗ
ᐃᓕᓐᓂᐊᕐᕈᑎᒋᔭᐅᔪᓐᓇᖅᑐᑦ. ᑕᐃᒃᑯᐊ ᐊᐅᓚᐅᔾᔨᔨᓕᒫᑦ
ᓇᓪᓕᐅᒃᑯᒫᑦᑖᕐᓂᐊᕈᑎᒃ ᐋᓐᓂᑲᓪᓚᒃᑐᓂ ᑲᒪᔪᓐᓇᕆᐊᓖᑦ
ᐊᒻᒪᓗ ᑕᐃᒪᐃᑦᑐᖃᕆᐊᖃᑦᑐᑎᒃ
ᐃᓕᓐᓂᐊᖅᑎᑦᑎᖃᑦᑕᖅᑐᒍᑦ ᐋᓐᓂᑲᓪᓚᒃᑐᓄᑦ
ᐃᓅᓕᓴᐃᔾᔪᓯᓐᓂᒃ.
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Offering a wilderness first aid course,
just to have the instructor come in, is
about $20,000, so if we do that in five or
six communities, that’s over $100,000
and that is just for instruction alone.
Nunavut Arctic College, for their college
delivery modules, has estimated that the
cost is going to be $50,000 per module.
That is their estimation, not mine. When
we budget, we have $400,000 to deliver
those modules, so we are looking at
delivering eight of those.
The cost of delivering training is
expensive when a lot of the instructors
have to go into a community. One of the
things that we have secured money for in
that amount of training is for the first
time we are looking at having Nunavut
trainers trained. We secured money to
train trainers. For example, the product
development workshops we’re having,
we will have Nunavut-based people
trained to then be able to deliver them so
that we won’t have to always bring
people in from the south. The same for
guide level training, we have one person
already trained for guide level training to
offer it in Inuktitut. We are hoping to
have two more, one per region, so that it
will be more inexpensive and easier for
that training to be delivered. Thank you,
Mr. Chairman.
Chairman: Thank you, Ms Dupuis. Mr.
Enook.
Mr. Enook (interpretation): Thank you,
Mr. Chairman. Before I move on to
another subject, I have one further
question. Regarding this huge amount of
dollars and if the communities are going
to be benefiting through these training
programs, who would know or who could
be contacted to access this money or to
have a training program made available

ᑕᒫᓂ $20,000-ᖏᓐᓃᖃᑦᑕᖅᖢᑎᒃ. ᑕᓪᓕᒪᓄᓪᓘᓐᓃᑦ
ᑎᑭᓪᓗᒋᑦ ᓄᓇᓕᓐᓄᐊᑕᓐᓂᕈᑦᑕ ᐃᓕᓐᓂᐊᖅᑎᑦᑎᓗᑕ
$100,000-ᖏᓐᓃᓇᔭᑦᑐᓐ. ᐊᒻᒪᓗ ᑕᒫᓂ $50,000ᖑᓂᐊᓐᓂᕋᖅᑕᐅᓕᖅᖢᓂ ᐊᑕᐅᓯᕐᒧᑦ ᐃᓕᓐᓂᐊᕐᕈᒻᒧᑦ.
ᑕᐃᒪᐃᑦᑑᒻᒪᑦ $400,000-ᓚᓂᒃ ᐊᑐᖅᑐᖅᓴᐅᑕᐅᔪᒍᑦ
ᐃᓕᓐᓂᐊᕐᕈᑎᔅᓴᓄᑦ 8-ᖏᖅᓱᕐᓗᒋᑦ.

ᐃᓕᓐᓂᐊᖅᑎᑦᑎᓂᖅ ᐊᑭᑐᔪᑲᓪᓚᐅᒻᒪᑦ
ᑎᑭᓴᐃᖃᑦᑕᕆᐊᖃᕋᑦᑕ ᐃᓕᓴᐃᔨᒃᓴᓂᒃ
ᓄᓇᓕᓐᓄᐊᕐᓗᒋᑦ ᑮᓇᐅᔭᓂᓪᓗ
ᓴᓂᕐᕙᐃᓯᒪᖃᑦᑕᕆᐊᖃᒃᖢᑕ ᑕᒪᑐᒧᖓ
ᐊᑐᖅᑐᔅᓴᐅᑕᐅᔪᓂᒃ. ᓄᓇᕗᑦᒥ ᐃᓕᓐᓂᐊᖅᑎᑦᑎᔨᒃᓴᓂᒃ
ᐃᓕᓐᓂᐊᖅᑎᑦᑎᕙᓪᓕᐊᔪᒪᔪᒍᑦ. ᓄᓇᕗᑦᒥ
ᑐᓐᖓᕕᓕᓐᓂᒃ ᐃᓕᓐᓂᐊᖅᑎᑦᑎᓂᐊᖅᑐᒍᑦ
ᐃᓕᓴᐃᖃᑦᑕᓂᐊᕐᒪᑕ
ᑎᑭᓴᐃᖏᓐᓇᐅᔭᖃᑦᑕᕆᐊᖃᓐᓂᐊᖏᓐᓇᑦᑕ ᖃᓪᓗᓈᑦ
ᓄᓇᖏᓐᓂ. ᐊᑕᐅᓯᕐᒥᒃ ᐃᓕᓐᓂᐊᖅᓯᒪᔪᖅᑕᖃᓕᕇᖅᑐᖅ
ᐊᐅᓚᔾᔨᔨᐅᓇᔭᖅᑐᒥᒃ ᐃᓄᒃᑎᑑᕈᓐᓇᖅᖢᓂᓗ ᐊᒻᒪᓗ
ᒪᕐᕈᑲᓐᓃᓐᓂᒃ ᑕᑯᔪᒪᒻᒥᔪᒍᑦ ᐊᕕᑦᑐᖅᓯᒪᔪᓃᓐᓂᐊᖅᑐᓂᒃ.
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑑᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᐃᓄᒃ.
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᒃᓱᒧᖓ
ᐊᓯᐊᓄᐊᖏᓂᓐᓂ ᐊᑕᐅᓯᕐᒥᒃ ᐊᐱᖅᑯᑎᖃᓚᐅᑲᓪᓚᖓ.
ᑖᒃᑯᐊ ᑮᓇᐅᔭᑲᓪᓛᓗᐃᑦ ᓄᓇᓕᓐᓄᑦ
ᐊᑑᑎᖃᑦᑎᐊᖁᒍᑦᑎᒍ, ᓄᓇᓖᑦ ᐱᔪᒪᔪᑦ
ᐃᓚᐅᔪᒪᔭᕆᐊᖃᕐᒪᑕ, ᓄᓇᓖᓪᓗ ᑖᒃᓱᒧᖓ
ᐱᕚᓪᓕᐅᖃᑕᐅᓂᐊᖅᐸᑕ ᐃᓚᐅᖃᑕᐅᓂᐊᖅᐸᑕ
ᐃᓚᐅᔪᒪᔭᕆᐊᖃᖅᑐᑎᒃ. ᑭᓇᓕ ᑕᐃᒪ ᖃᐅᔨᒪᓂᐊᖅᐸ
ᐅᕝᕙᓘᓐᓃᑦ ᑭᓇᓘᓐᓃᑦ ᑖᔅᓱᒥᖓ
ᑮᓇᐅᔭᖅᑕᖃᕐᓂᖓᓂᑦ ᖃᐅᔨᒪᓂᐊᖅᐸ? ᑭᓇ
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in their community, for example, in Grise
Fiord? How will they know that there is
money available for training? Thank you,
Mr. Chairman.
Chairman: Thank you, Mr. Enook. Ms.
Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
Our training coordinator position, the
person who has been hired, starts
Monday. Once that is hired, we will have
contract with all the EDOs and let them
know what the process is. We will also
do things in the paper with
advertisements and through articles. We
will do everything that we can through
the EDOs, our members, and the press to
let people know that there will be
opportunities for training, how you can
access those, and how you can request
particular training. Thank you, Mr.
Chairman.

ᐱᔪᒪᓇᓱᓐᓂᐊᖅᐸ, ᓲᕐᓗ ᖃᐅᓱᐃᑦᑐᒥᑦ ᑭᓇ
ᐱᔪᒪᓇᓱᓐᓂᐊᖅᐸ ᑖᔅᓱᒧᖓ ᐃᓚᐅᔪᒪᓗᓂ, ᐊᒻᒪᓗ
ᖃᓄᖅ ᖃᐅᔨᓂᐊᖅᐸ ᑮᓇᐅᔭᖅᑕᖃᖅᑐᖅ? ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᓐᓇ
ᐃᓕᓐᓂᐊᖅᑐᓕᕆᓂᕐᒧᑦ ᑐᑭᒧᐊᑦᑎ ᓇᒡᒐᔾᔭᐅᒥ
ᐱᒋᐊᕐᓂᐊᕐᒪᑦ. ᓄᓇᓕᖕᓂ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᓕᒫᑦ
ᖃᐅᔨᒃᑲᕐᓂᐊᖅᑕᕗᑦ, ᐊᒻᒪᓗ ᐸᐃᑉᐹᓂᒃ
ᐊᐅᓪᓚᖅᑎᑦᑎᖃᑦᑕᕐᓂᐊᕐᒥᔪᒍᑦ ᒪᑯᑎᒎᓇᕐᓗ
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑎᒍ. ᓇᐅᒃᑯᑐᐃᓐᓇᖅ
ᐊᖅᑯᑎᖃᕐᓗᑎᒃ ᑕᐃᒃᑯᐊ ᓯᐊᕐᒪᒃᑎᒐᓱᓐᓂᐊᖅᑕᕗᑦ
ᑐᓴᐅᒪᔪᑏᑦ ᐃᓕᓐᓂᐊᕈᒪᔪᑦ, ᐊᒻᒪᓗ ᑮᓇᐅᔭᓂᒃ ᖃᓄᖅ
ᑎᒍᓯᔪᓐᓇᕐᒪᖔᖅ ᑐᑭᓯᒋᐊᕈᒪᔪᑦ
ᑕᐃᒃᑯᑎᒎᓈᖃᑦᑕᕈᓐᓇᕐᓂᐊᕐᒪᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis.
(interpretation) Mr. Enook, are you done?
Mr. Enook.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ.
(ᑐᓵᔨᒃᑰᖏᑦᑐᖅ) ᒥᔅᑕ ᐃᓄᒃ, ᑕᐃᒫ? ᒥᔅᑕ ᐃᓄᒃ.

Mr. Enook: If I may, to another
question, please. (interpretation) Thank
you, Mr. Chairman. Again, in your
budget for 2015-16, you indicated that
approximately $200,000 will be spent on
research during the 2015-16 fiscal year.
Can you give a detailed breakdown on
specific research initiatives? Thank you,
Mr. Chairman.

ᐃᓄᒃ (ᑐᓵᔨᑎᒍᑦ): ᖃᓄᐃᔅᓴᖏᒃᑯᕕᑦ ᐊᓯᐊᓄᑦ
ᐊᐱᖅᑯᑎᒧᑦ. (ᑐᓵᔨᒃᑰᖏᑦᑐᖅ) ᖁᔭᓐᓇᒦᒃ.
ᐱᕕᖃᖅᑎᒃᑯᕕᓐᖓ ᐊᓯᐊᓄᑦ ᓅᒍᒪᔪᖓ?
(ᑐᓵᔨᑎᒎᕈᓐᓃᖅᑐᖅ) ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᑕᕝᕙᓂᑦᑕᐅᖅ ᑮᓇᐅᔭᖅᑑᑎᒋᔪᒪᔭᔅᓯᓐᓂ, 2015-16
ᐅᖃᖅᓯᒪᒻᒥᒐᔅᓯ $200,000 ᑮᓇᐅᔭᓂᑦ ᐊᑐᕐᓂᐊᖅᑐᓯ
ᖃᐅᔨᓴᕐᓂᕐᒧᑦ, ᑭᓱᒥᒃ ᖃᐅᔨᓴᕐᓂᐊᖅᐱᓯ? ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Mr. Enook. Ms.
Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
One of the large portions of that money is
to do an exit survey. There are people in
bright yellow jackets like I had on
yesterday at all three airports now

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᒃᑯᐊ
ᑮᓇᐅᔭᐃᑦ ᐃᓗᐃᑦᑐᐸᓗᐊ, ᐃᒃᑯᐊ ᒫᖓᑦ
ᐊᐅᓪᓚᖅᐸᓪᓕᐊᔪᑦ ᓂᐅᕈᓯᒪᔪᕕᓃᑦ
ᐊᐱᖅᓱᖅᑕᐅᓂᖏᓐᓄᑦ ᐊᑐᖅᑕᐅᓂᐊᖅᑐᑦ.

20

catching most of the flights going south
and doing a detailed exit survey that has
been coordinated through the Nunavut
Bureau of Statistics, through the
Department of Economic Development
and Transportation, and through some
questions from Stats Canada to try and
gain information on the type of visitor
that comes here, what they’re doing while
they’re here, and what they’re spending.
That is a major expenditure. We have
students and people hired in all three
regions to deliver that survey seven days
a week and then there is a major analysis
component of that survey.
The other research things that we do, we
have a media monitoring service to track
what people are saying about Nunavut
and in relation to tourism around the
world. We are also doing some research
with the EDOs on some of the
community assets and trying to be sure
we know what assets are in each
community so that we can help the
community develop what is there. Thank
you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Enook.
Mr. Enook (interpretation): Thank you,
Mr. Chairman. I have another question.
You indicated that you will be doing exit
surveys, if I understood it correctly. I
think it is called exit survey in English.
Once you have the information compiled,
you would see where the indicators are as
to where there would be a need. Very
likely, they will say that the airlines are
way too expensive and that
accommodations are very expensive. I’m
sure that those issues will be brought up,
(interpretation ends) I would suspect.
(interpretation) Once you have that
information and once they indicate that

ᐊᐱᖅᓱᑲᑕᖃᑦᑕᕐᓂᐊᕐᒪᑕ ᑕᐃᒃᑯᓄᖓ ᐊᐅᓪᓚᓕᖅᑐᓄᑦ.
ᑭᓪᓕᓯᓂᐊᖅᑏᑦ ᐊᖅᑯᑎᒋᓗᑎᒃᑯ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓪᓗ
ᐃᖏᕐᕋᔪᑎᓕᕆᔨᒃᑯᑦ ᐱᓕᕆᕕᖓ, Staff Canadaᑯᓐᓄᓪᓗ, ᑕᐃᒃᑯᐊ ᓄᐊᓚᐅᕐᓗᑎᒃᑯ ᑐᑭᓯᔫᒥᓂᐊᖅᑐᒍᑦ
ᖃᓄᐃᓕᐅᖃᑦᑕᓚᐅᕐᒪᖔᑕ, ᒫᓃᒻᒪᖔᖅ, ᖃᑦᑎ
ᑮᓇᐅᔭᓂᑦ ᐊᑐᓚᐅᕐᒪᖔᖅ. ᑖᒃᑯᐊ ᑮᓇᐅᔭᖅᑐᕈᑏᑦ
ᑖᒃᑯᓄᖓ ᐊᑐᓪᓗᐊᑕᕐᓂᐊᖅᑐᑦ, ᐊᒻᒪᓗ ᐱᖓᓱᓂᑦ
ᐊᒡᒍᖅᑐᖅᓯᒪᔪᓂᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᑦᑎᖃᑦᑕᕐᓂᐊᖅᑐᒍᑦ 7ᓄᑦ ᐅᓪᓗᓄᑦ ᐱᓇᓱᐊᕈᓯᐅᑉ ᐃᓗᐊᓂ.

ᖃᐅᔨᓴᐃᕌᓂᒃᑯᑎ ᑕᐃᒃᑯᐊ ᓄᐊᑕᕕᓂᖏᑦ
ᑲᑎᖅᓱᖅᑕᐅᓂᐊᖅᑐᑦ. ᐊᒻᒪᓗ
ᐱᕙᓪᓕᐊᔪᒃᑰᖅᑎᑕᐅᓯᒪᔪᕕᓂᕐᓂ
ᐅᖃᓕᒫᖅᑐᖃᐃᓐᓇᖃᑦᑕᕐᓂᐊᖅᑐᖅ ᑐᑭᓯᓂᐊᕋᑦᑕ
ᖃᓄᖅ ᐃᓱᒪᓚᐅᕐᒪᖔᖅ ᒫᓃᓐᓂᕐᒥᓂᒃ. ᓄᓇᓕᓐᓂᓗᑦ
ᑭᓱᑕᖃᕐᒪᖔᖅ, ᐊᑐᐃᓐᓇᖅᑕᖃᕐᒪᖔᖅ ᑕᒪᒃᑯᓂᖓ
ᑐᑭᓯᒃᑲᓐᓂᕈᒪᔪᒍ ᓄᓇᓖᑦ ᑭᓱᓂᑦ ᑭᙴᒪᔭᖃᕐᒪᖔᖏᓐᓂ
ᑐᑭᓯᓂᐊᕋᑦᑕ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᐃᓄᒃ.
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑐᑭᓯᑦᑎᐊᕐᓂᐊᕋᒪ
ᐆᒥᖓ ᐊᐱᕆᓚᐅᕐᓚᖓ. ᐳᓛᕆᐊᖅᑐᕕᓃᑦ
ᐊᐅᓪᓚᖅᐸᓪᓕᐊᔪᑦ ᐊᐱᖅᓱᖅᑕᐅᖃᑦᑕᕐᓂᐊᖅᑰᖃᕐᒪᑕ
ᑕᐃᒪᓐᓇ ᑐᑭᓯᖂᖅᑕᕋᒪ exit surveyᖑᓂᕋᖅᑕᐅᓪᓗᓂᐅᖅᑰᖅᑐᖅ. ᐊᓱᓪᐃᓛᒃ
ᖃᐅᔨᓴᖅᑕᐅᑉᐸᑕ ᑕᒪᒃᑯᐊ ᐊᐱᖅᓲᑎᕕᓃᑦ,
ᖃᐅᔨᒪᑲᐅᑎᒋᓇᖅᑐᖅ ᓇᓗᓇᓐᖏᑲᐅᑎᒋᒐᔭᖅᑰᔨᓪᓗᓂᓗ
ᐅᖃᖅᑐᖃᖃᑦᑕᓛᖅᑐᖅ, ᓄᓇᕗᑦ ᐃᓗᐊᓂ ᐊᑭᑐᑦᑕᖅᐳᖅ
ᖃᖓᑕᓂᖅ ᐊᑭᑐᓗᐊᒻᒪᕆᑦᑐᖅ, ᑐᔪᕐᒥᕖᑦ
ᐊᑭᑐᔪᒻᒪᕆᐊᓗᐃᑦ, ᓇᓗᓇᓐᖏᑲᐅᑎᒋᔪᖅ ᑕᒪᒃᑯᐊ
ᐅᖃᐅᓯᐅᒐᔭᕈᓇᖅᑐᑦ ᑲᖐᓱᒃᑲᔭᖅᑐᖓ. ᑕᐃᒪ ᑖᓐᓇ
ᖃᐅᔨᒍᑦᑎᒍ ᖃᓄᖅ ᑕᐃᒪ, ᖃᓄᖅ ᑕᕝᕙ
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it’s too expensive to travel up here and to
have accommodations, what are we going
to do about that? Thank you, Mr.
Chairman.
Chairman: Thank you, Mr. Enook. Ms.
Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
The survey does look at things like that.
There was an exit survey done in 2008
and the report came out in 2009, and that
was one of the indications. We worked
with our airline partners to secure
reduced rates for our members to bring
visitors in if you are going with an
outfitter. You can’t just book this if
you’re coming up here on your own, but
if you’re going with somebody that has a
business in Nunavut, you can get a
discounted rate. We have worked with
the airlines. Yes, it’s still costly, but it’s a
substantive discount.
This survey will also give information
like that to the government and other
businesses on where they see
shortcomings as well. There’s a variety
of reasons for doing the exit survey. It’s a
standard measuring tool used across the
country and it’s usually done every two
to three years. The last one was done in
2011 and the results will be used for a
variety of things, including looking at
what needs to be done to build the
industry in the future. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Enook.
Mr. Enook (interpretation): Thank you,
Mr. Chairman. I have another question
again on the core operating budget for
2015-16. Information provided by
Nunavut Tourism indicates that

ᐊᑑᑎᖃᓕᕐᓂᐊᖅᐸ ᑖᓐᓇ ᖃᐅᔨᓴᕐᓂᕕᓂᖅ, ᓲᕐᓗ
ᑕᒪᒃᑯᐊ ᐅᖃᐅᓯᐅᑉᐸᑕ, ᖃᓄᐃᓕᕚᓪᓕᕐᓂᐊᖅᐱᑎᒍᑦ
ᑕᐃᒪ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᒪᒃᑯᓂᖓ
ᕿᒥᕐᕈᓇᕈᓘᔭᖃᑦᑕᖅᑐᒍᑦ ᐊᐱᖅᓱᑲᑕᓐᓂᒃᑯᑦ,
ᐊᐅᓪᓚᖅᐸᓪᓕᐊᔪᓂᒃ 2008-ᒥᑦ ᖃᐅᔨᓴᐃᓚᐅᖅᓯᒪᔪᒍᑦ,
ᑕᒪᓐᓇᓗ ᓇᓗᓇᐃᖅᑕᐅᓯᒪᓪᓗᓂ. ᖃᖓᑕᓲᖅᑏᑦ
ᐋᔩᖃᑎᒋᓕᓚᐅᖅᓯᒪᔭᕗᑦ
ᐊᑭᓪᓕᒋᐊᖅᑎᑕᐅᔪᓐᓇᖏᒃᑲᓗᐊᕐᒪᓐ ᒪᐅᖓ
ᓂᐅᕐᕈᔭᖅᑐᖅᑐᓐ ᐊᐅᓚᐅᔾᔨᔩᓪᓗ. ᓲᕐᓗ ᐃᓄᑑᓗᑎᒃ
ᒪᐅᓐᖓᐅᒍᑎᒃ ᓱᕐᕌᒐᔭᓐᖏᑦᑐᖅ ᑭᓯᐊᓂ ᐊᒥᓲᓐᓂᕈᑦᓯ
ᐊᑭᓪᓕᒋᐊᖅᑎᑕᐅᔪᓐᓇᕋᔭᖅᑐᖅ ᖃᖓᑕᓲᒧᑦ
ᖃᖓᑦᑕᐅᑎᖏᑦ.

ᑕᒪᒃᑯᐊ ᒐᕙᒪᒃᑯᓐᓄᑦ ᑐᓐᓂᖅᑯᑎᒋᔪᓐᓇᕐᒥᔭᕗᑦ ᐊᒻᒪᓗ
ᓇᒻᒥᓂᓕᓐᓄᑦ ᑐᑭᓯᕚᓪᓕᓂᐊᕐᒪᑕ. ᐊᒻᒪᓗ
ᐱᔾᔪᑎᔅᓴᖃᕈᓘᔭᖅᖢᑕ ᐊᐅᓚᕕᓕᖅᑐᓂᒃ
ᐊᐱᖅᓱᖃᑦᑕᖅᑐᒍᑦ. ᑕᐃᒪᐃᓕᐅᖅᑐᐃᓐᓇᐅᖃᑦᑕᕐᒪᑕ
ᓇᓂᓕᒫᖅ ᑭᖑᓪᓕᖅᐹᒥᓪᓗ ᑕᐃᒪᐃᓕᐅᓚᐅᖅᓯᒪᓪᓗᑕ
2011-ᕙᒻᒥ. ᑐᑭᓯᔭᕗᑦ ᐊᑕᐅᓯᐅᖏᑦᑐᓄᑦ
ᐊᑐᖅᑕᐅᓂᐊᖅᑐᑦ ᓲᕐᓗ
ᖃᓄᖅᑑᕈᑎᒋᔭᕆᐊᖃᓐᓂᐊᖅᐱᑎᒍ ᒪᑯᐊ ᐱᖁᑎᕐᔪᐊᑦ
ᓯᕗᓂᒃᓴᑦ ᐊᕐᕌᒍᓂ ᐊᒡᒋᖅᑐᓂ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᐃᓄᒃ.
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐊᒻᒪ ᐅᓇ
ᐊᐱᖅᑯᑎᒋᔪᒪᖅᑲᐅᔭᕋ ᑕᕝᕙᓂ ᓱᓕ ᑮᓇᐅᔭᖅᑑᑎᔅᓴᓂ
2015-16. ᐅᖃᖅᓯᒪᒻᒪᑦ ᓄᓇᕗᑦᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ
ᑮᓇᐅᔭᓂᒎᖅ ᐊᑐᕈᒪᔪᑦ $154,000-ᓚᓂᒃ ᑲᑎᒪᔨᖏᑕ
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approximately $154,000 will be spent on
board governance. I’m not sure what term
to use in Inuktitut, but that was during the
2015-16 fiscal year, including $105,000
for “Board Travel.” Can you describe
what travel is planned for? Thank you,
Mr. Chairman.
Chairman: Thank you, Mr. Enook. Ms.
Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
There was a substantial increase in board
travel this year, 2015-16, because as I
mentioned yesterday, every three year an
out-of-Iqaluit board meeting is held,
which makes the second in-person board
meeting of the year costly, but the board
is committed to getting out into
communities, not always meeting in
Iqaluit or the south. They rarely meet in
the south.
That large increase is because the
commitment has been made to go out
into a community or two, and those
communities have not been chosen yet,
but the second in-person board meeting
of the Nunavut Tourism board will not be
in Iqaluit; it will be in some community
that the board determines. They have not
determined those communities because
our new board is elected in October. It’s a
winter meeting, so it will be the new
board that will be travelling. They are
waiting until that board is elected to
determine which community they want to
visit. Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Enook.
Mr. Enook (interpretation): Thank you,
Mr. Chairman. On the same subject, I
don’t know whether my colleagues have
asked the question already and I do

ᐊᔪᕈᓐᓃᓴᖅᑕᐅᓂᖏᓐᓄᖅᑲᐃ. ᑖᓐᓇ ᐃᓄᒃᑎᑐᑦ
ᐅᖃᐅᓯᓪᓚᑦᑖᖓ ᓇᓕᐊᖑᒐᔭᕐᒪᖔᑦ ᓇᓗᓪᓚᐅᔭᕋᒃᑯ.
ᑕᕝᕙᓂ 2015-16 ᐊᕐᕌᒍᐊᑕ ᐃᓗᐊᓂ. ᐃᓚᖃᒃᖢᓂᓗ
ᑖᓐᓇ $105,000 ᑲᑎᒪᔩᑦ ᖃᖓᑕᓲᒃᑯᑦ
ᐊᐅᓚᕆᐊᖃᕐᓂᖏᓐᓄᖅᑲᐃ. ᑕᒪᓐᓇ
ᐅᓂᒃᑲᐅᓯᕆᓚᐅᖅᓯᐅᒃ, ᑭᓱ ᐸᕐᓇᒃᑕᐅᓯᒪᒻᒪᖔᑦ.
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑲᑎᒪᔩᑦ
ᐃᖏᕐᕋᔭᓐᓂᖏᑦ ᑕᒪᑐᒪᓂ 2015-16
ᐊᑭᑐᑲᓪᓚᓚᐅᖅᑐᑦ. ᐊᕐᕌᒍᑦ ᐱᖓᓱᑦ ᓈᒑᖓᑕ ᐃᖃᓗᐃᑦ
ᓯᓚᑖᓄᑦ ᑲᑎᒪᔭᖅᑐᖃᑦᑕᖅᑐᒍᑦ. ᓄᓇᓕᓐᓄᖔᖅ
ᑲᑎᒪᔭᖅᑐᖃᑦᑕᕈᑦᑕ ᐃᖃᓗᓃᒐᔪᒃᑲᑦᑕᐃᓛᒃ. ᑖᒃᑯᐊ
ᐅᓄᖅᓯᑲᓪᓚᒃᑐᑦ ᑮᓇᐅᔭᖅᑐᕈᑎᔅᓴᖏᑦ
ᓄᓇᓕᓐᓄᐊᕐᓂᐊᕐᕋᑦᑕ ᑲᑎᒪᔩᑦ ᑲᑎᒪᔭᖅᑐᕐᓗᑎᒃ
ᑕᐃᑲᓂ ᓂᕈᐊᖅᓱᖅᓯᒪᖏᑦᑐᒍᑦ ᓱᓕ
ᓇᓕᐊᓐᓅᖓᐅᓂᐊᕐᒪᖔᓐ ᑭᓯᐊᓂ ᑕᒪᑐᒪᓂ ᐊᕐᕌᒍᒥ
ᐊᒡᒋᖅᑐᒥ ᐃᖃᓗᓐᓃᓛᖏᑦᑐᒍᑦ.

ᐊᑭᑦᑐᕈᑎᒻᒪᕆᐅᔪᖅ ᐊᖏᕈᑕᐅᓯᒪᓚᐅᕐᒪᑦ
ᓄᓇᓕᓐᓄᐊᖁᓪᓗᑕ ᒪᕐᕉᓄᓪᓘᓐᓃᑦ ᑖᒃᑯᐊᓗ ᓱᓕ
ᓂᕈᐊᖅᑕᐅᓚᐅᕋᑎᒃ. ᑭᓯᐊᓂ ᑭᖑᓪᓕᕐᒥ ᑲᑎᒪᓂᐊᖅᑐᑦ
ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᑲᑎᒪᔨᖏᑦ ᐃᖃᓗᓐᓂᐅᖏᑦᑐᖅ,
ᓂᕈᐊᓛᖅᑐᐃᓪᓕ ᓇᓪᓕᐊᓃᓛᕐᒪᖔᑕ. ᓱᓕ
ᐋᖅᑮᓚᐅᓐᖏᑦᑐᑦ ᑲᑎᒪᔨᕗᑦ ᓂᕈᐊᖅᑕᐅᖃᑖᓚᐅᕐᒪᑕ
ᐅᑐᐱᕆᐅᑎᓪᓗᒍ. ᐅᑕᖅᑭᔭᐅᑐᐃᓐᓇᓕᖅᑐᐃᑦ ᑕᐃᒃᑯᐊ
ᑲᑎᒪᔩᑦ ᓂᕈᐊᖅᑕᐅᓇᓱᓐᓂᖏᓐᓂ
ᓇᓕᐊᓐᓄᐊᓂᐊᕐᒪᖔᑕ ᓂᕈᐊᖅᓯᓛᕐᓗᑎᒃ. ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᐃᓄᒃ.
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐊᒻᒪᓗ
ᑕᕝᕙᓃᓐᓂᑎᓐᓂ ᐃᒻᒪᖄ ᑲᑎᒪᔨᐅᖃᑎᒪ
ᐊᐱᖅᑯᑎᒋᖅᑲᐅᓂᖅᐸᒍ ᐊᐱᖅᑯᑎᒋᒃᑲᓐᓂᕈᒃᑯ ᒪᒥᐊᓇᖅ.
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apologize if I’m repeating myself.
Nunavut Tourism’s current
organizational chart depicts a total of 13
positions. How many of them are
Nunavut Land Claims Agreement
beneficiaries? Thank you, Mr. Chairman.
Chairman: Thank you, Mr. Enook. Ms.
Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
Just let me count in my head for a
second. Six. Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Enook.
Mr. Enook (interpretation): Thank you.
How many of them can speak in
Inuktitut?
Chairman: Ms. Dupuis, my apologies.
Ms. Dupuis: Thank you, Mr. Chairman.
All of them can speak Inuktitut, plus one
of our non-Inuk staff members has also
taken up to level 4 Inuktitut and can
converse as well. There are seven people
who can speak Inuktitut in the
organization. We have somebody at each
visitor centre and one person at
headquarters. We can provide service in
Inuktitut no matter where a member
phones. Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Enook.
Mr. Enook (interpretation): Thank you.
(interpretation ends) Can you provide
service in French in any of your offices
or locations? (interpretation) Thank you.
Chairman: Thank you, Mr. Enook. Ms.
Dupuis.

ᐃᖅᑲᓇᐃᔭᖅᑎᖃᕋᑦᓯ
ᖃᑦᓯᐅᓂᕋᖅᑕᐅᖃᑦᑕᖅᑲᐅᔪᒃᑭᐊᖏᒃᑯᐊ. 13
ᑕᒫᓂᐸᓘᖅᑰᖅᑐᑦ. ᖃᑦᓯᑦ ᓄᓇᕗᑦᒥ ᓄᓇᑖᖃᑕᐅᓯᒪᔪᓂᒃ
ᐊᑎᖃᖃᑕᐅᔫᕙᑦ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᓇᐃᓴᐃᓚᐅᑲᓪᓚᖓᐃ ᐃᓱᒪᒃᑯᑦ. 6-ᖑᔪᑦ. ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᐃᓄᒃ.
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ. ᖃᑦᓯᑦ ᐃᓄᒃᑎᑐᑦ ᐅᖃᕈᓐᓇᖅᐸᑦ?

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒪᒥᐊᓇᖅ. ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᑕᒪᕐᒥᑦᑎᐊᖅ ᐃᓄᒃᑎᑑᕈᓐᓇᖅᑐᑦ ᐃᓚᖓᓐ
ᐃᓅᖏᒃᑲᓗᐊᖅᖢᓂ ᐃᓄᒃᑎᑐᑦ ᐃᓕᓐᓂᐊᖅᑐᐊᓗᒃ
ᐅᖃᓪᓚᖃᑎᖃᕈᓐᓇᓯᓪᓗᓂᓗ. 6-ᖑᔪᑦ 7
ᐃᓄᒃᑎᑑᕈᓐᓇᖅᑐᑦ. ᐳᓚᕋᕐᕖᑦ ᑕᐃᑲᓃᑦᑐᖃᐅᖅᑕᖅᐳᖅ,
ᐊᒻᒪᓗ ᑐᑦᑕᕐᕕᒃᑎᓐᓂ ᐱᑕᖃᕆᓪᓗᓂ, ᐅᖄᓚᐅᒻᒥᓪᓗ
ᑭᐅᔨ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᐃᓄᒃ.
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. (ᑐᓵᔨᑎᒍᑦ)
ᐅᐃᕖᑎᑑᕈᓐᓇᕆᕕᓰ? ᑕᐃᒃᑯᓇᓂ ᐳᓚᕋᒃᑐᓕᕆᕕᔅᓯᓐᓂ
ᐅᕝᕙᓘᓐᓃᑦ ᑎᑎᕋᕐᕕᓯᓐᓂ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ
ᑐᐳᐃ.

24

Ms. Dupuis: Thank you, Mr. Chairman.
We can at the Unikkaarvik Visitor Centre
on our 1-800 line that’s international and
at headquarters, so two places, yes.
Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Enook.
Mr. Enook (interpretation): Thank you,
Mr. Chairman. This is probably my last
question. (interpretation ends) How many
individuals or have you got any
individuals currently living outside of
Nunavut who have consulted or have
personal service contracts with Nunavut
Tourism at the moment? (interpretation)
Thank you, Mr. Chairman.
Chairman: Thank you, Mr. Enook. Ms.
Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
None. Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Savikataaq.
Mr. Savikataaq: Thank you, Mr.
Chairman. Most of the questions have
been asked in this section, but I just have
a clarification. In the Nunavut Tourism
core operating budget ending on March
31, 2015, under marketing, I just want to
know what fulfillment is. It’s a budget
that has been there all along of $45,000.
I’m just curious as to what that is. Thank
you.
Chairman: Thank you, Mr. Savikataaq.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman. I
can understand how that could be a
confusing term. Sorry, I just thought I
saw the lights flash. Okay, just checking.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐃᓚᓕᐅᑎᒍᓐᓇᖅᑕᕗᑦ ᑕᐃᑯᖓ ᐅᓂᒃᑳᕐᕕᒃ
ᐳᓛᕆᐊᕐᕕᒻᒥ ᐅᕙᒍᑦ ᐅᖄᓚᐅᑎᖓᒍᑦ ᐊᑭᖃᓐᖏᑐᒃᑯᑦ,
ᑖᒃᑯᐊᓗ ᒪᑐᐃᖓᓪᓗᑎᒃ ᓯᓚᕐᔪᐊᓕᒫᒧᑦ ᐊᒻᒪᓗ ᐅᕙᒍᑦ
ᐊᖓᔪᖅᑳᖃᕐᕕᒋᔭᖓᓄᑦ ᐊᓪᓚᕕᒻᒧᑦ. ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᐃᓄᒃ.
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐊᒻᒪᓗ ᑖᔅᓱᒧᖓᖃᐃ
ᑭᖑᓪᓕᖅᐹᒥ, (ᑐᓵᔨᑎᒍᑦ) ᖃᑦᑎᑦ ᐃᓄᐃᑦ ᒫᓐᓇ ᓄᓇᕗᑦ
ᓯᓚᑖᓂ ᓄᓇᖃᖅᐸᑦ ᖃᐅᔨᒪᔨᑕᕆᔭᐅᓪᓗᑎᒃ,
ᐅᕝᕙᓘᓐᓃᑦ ᑳᓐᑐᕌᒃᑕᐅᓯᒪᓪᓗᑎᒃ ᑭᓱᒧᒃᑭᐊᖅ
ᐱᔨᑦᑎᕈᒻᒧᑦ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐋᒡᒐ,
ᐱᑕᖃᓐᖏᑦᑐᖅ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᓴᕕᑲᑖᖅ.
ᓴᕕᑲᑖᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐊᐱᖅᑯᑎᒋᓂᐊᖅᑲᐅᔭᒃᑲ
ᐊᐱᖅᑯᑎᒋᔭᐅᔭᕇᕋᑖᖅᑑᒐᓗᐊᑦ,
ᓇᓗᓇᐃᖅᓯᒋᐊᖁᑐᐃᓐᓇᕆᒃᑭ. ᓄᓇᕗᑦᒥ
ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᑦ ᐊᐅᓚᒍᑎᔅᓴᖏᓐᓂᑦ ᑮᓇᐅᔭᖏᓐᓂ
ᒫᑦᓯ 31, 2015-ᒥ ᐃᓱᓕᕕᖃᓚᐅᖅᑐᓂᑦ, ᑕᕝᕙᓂ
ᓂᐅᕕᐅᑲᐅᔨᒐᓱᓐᓂᕐᒧᑦ ᐃᓛᒃ ᓴᖅᑭᔮᖅᑎᑦᑎᒐᓱᐊᕐᓂᕐᒧᑦ
ᑮᓇᐅᔭᑦ ᑖᒃᑯᐊ ᑕᕝᕙᓃᖏᓐᓇᑕᖅᑯᑦ $45,000,
ᑭᓱᒨᒪᑕᐅᓄᑯᐊ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᓴᕕᑲᑖᖅ.
ᒥᔅ ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᓐᓇ
ᑐᑭᓯᓇᖅᑐᖅ ᑐᑭᓯᑦᑎᐊᖅᓯᒪᓐᖏᓐᓇᕕᑦ,
ᑐᑭᓯᑦᑕᐅᑎᒋᓯᒪᓐᖏᓐᓇᕕᐅᒃ. ᑕᑯᑦᑎᐊᕋᓱᑐᐃᓐᓇᖅᑕᕋ,
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What that is, is if you are in France,
Germany, Italy, or Japan and request our
travel planner, you call our 800 number
or you can request it on the Internet. We
have a fulfillment house in the south to
reduce mailing costs. All the stuff is
stored and sent out. This is in response to
shipping out all of the material that
people have requested to get interest in
coming to Nunavut.
It’s done in the south because it greatly
reduces mailing costs, so it means that we
can have a lower budget and it’s much
easier to store and we don’t ship 30,000
travel planners north and then ship them
south, which would just increase the cost
of doing business, but it’s the cost of
shipping out travel planners, fishing
guides, hunting guides, and that sort of
material to people who have requested
them on the 800 number and on the
website. Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Savikataaq.
Mr. Savikataaq: Thank you, Mr.
Chairman. On the same page under
visitor centres, your staff recruitment and
relocation has doubled from what it was
from five to ten and your staff and
recruitment under the operation
management went up substantially too.
That one tripled. You said it was
advertising and relocation. On the visitor
centre workers, aren’t most of these local
employees from the communities where
the visitor centre is located? Thank you.
Chairman: Thank you, Mr. Savikataaq.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
Yes, most of them are. Last year, we did

ᑖᓐᓇ ᑕᐃᒪ ᐅᐃᕖᔪᐊᒃᑯᑦ ᓄᓇᖓᓃᒃᑯᕕᑦ,
ᔮᒪᓂᒃᑯᓘᓐᓃᑦ, ᔮᐸᓃᓯᒃᑯᑦ ᓄᓇᖓᓂᓪᓘᓐᓃᑦ ᑕᕝᕗᖓ
ᐅᖄᓚᑦᑕᖅᑯᑎ, ᐊᑭᖃᓐᖏᑦᑐᒧᑦ ᐅᖄᓚᐅᑎᑦᑎᓐᓄᑦ 1800 ᓈᓴᐅᑎᓕᒻᒧᑦ. ᖃᓪᓗᓈᓂᑦ ᑕᐃᒪ ᐸᐃᑉᐹᕈᓘᔭᖅᐳᑦ
ᑐᖅᑯᖅᓯᒪᕙᑦᑕᕗᑦ ᖃᖓᑦᑕᐅᑎᑭᔫᒥᓗᑎᒃ
ᐊᐅᓪᓚᖅᑎᑕᐅᖃᑦᑕᕈᓐᓇᓂᐊᕐᖓᑕ ᑕᒪᐅᖓ
ᓄᓇᕗᒻᒨᕈᒪᔫᒥᓛᕐᖓᑕ,
ᐊᐅᓪᓚᖅᑎᑦᑎᖃᑦᑕᕐᕕᒋᓲᕆᒐᑦᑎᒍ ᐅᖄᓚᔪᐃᑦ.

ᖃᓪᓗᓈᓃᑎᑦᑎᐊᒻᒪᕆᑦᑐᒋᑦ ᐊᑭᑭᓐᓂᓴᓪᓚᕆᐊᓘᒻᒪᑦ
ᐸᐸᒋᐊᖏᑕ, ᐊᒻᒪ ᐊᐅᓪᓚᖅᑎᖃᑦᑕᕆᐊᖏᑕ $30,000ᒪᕆᐊᓗᓐᓂᒃ ᒪᐅᖓ
ᐅᑭᐅᖅᑕᖅᑐᒦᑎᑦᑎᑲᐃᓐᓇᕆᐊᖃᖅᐸᖏᑦᑐᒍ ᖃᓪᓗᓈᓄᑦ
ᐅᑎᓛᕐᒥᔪᓂᑦ, ᑕᐃᒫᒃ ᐊᑭᑭᓐᓂᖅᓴᐅᖃᑦᑕᖅᑐᑦ ᒪᑯᐊ,
ᐊᖑᓇᓱᓐᓂᕐᒧᑦ, ᐃᖃᓗᒐᓱᓐᓂᒧᓪᓗ ᐊᔪᕆᖅᓱᐃᔨᔪᑏᑦ,
ᑕᒪᒃᑯᐊ ᑐᒃᓯᕌᖑᒍᓐᓇᓲᖑᒻᒪᑕ ᐊᑭᖃᓐᖏᑐᒃᑯᑦ
ᐅᖄᓚᐅᑎᒃᑯ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᓴᕕᑲᑖᖅ.
ᓴᕕᑲᑖᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᑕᕝᕙᓂᔅᓴᐃᓐᓇᖅ ᐳᓛᕆᐊᖅᑐᓄᑦ ᑐᓐᖓᓱᒃᑎᑦᑎᕕᓐᓂ
ᐅᖃᐅᓯᖃᖅᑎᓪᓗᒋᑦ, ᐃᖅᑲᓇᐃᔭᖅᑎᑖᕐᓂᕆᒐᓱᑉᐸᑦᑕᓯ,
ᐃᖅᑲᓇᐃᔭᖅᑎᑖᖅᓯᓐᓂᓗ ᑎᑭᑎᑦᑎᓂᕆᕙᑦᑕᓯ
ᑕᐃᒫᓪᓗᐊᑲᓐᓂᐊᓗᒃ ᐃᓚᓂᐅᓴᒐᔅᓯᐅᒃ, ᐊᒻᒪᑦᑕᐅᖅ
ᐊᐅᓚᒍᑎᔅᓴᑐᐃᓐᓇᓯ ᐱᖓᓱᐊᖅᑎᒻᒪᕆᑦᑐᓂᖃᐃ
ᖁᕝᕙᕆᐊᖅᓯᒪᒻᒪᑕ. ᑕᕝᕙᓂ ᐳᓛᕆᐊᖅᑐᓄᑦ
ᑐᓐᖓᓱᒃᑎᑦᑎᕕᓐᓂ ᐃᖅᑲᓇᐃᔭᖅᑎᖏᑦ ᐱᓪᓗᒋᓂᓛᒃ,
ᑕᒫᓂᒥᐅᑕᐅᓐᖏᒻᒪᑕ ᐳᓛᕆᐊᖅᑐᓄᑦ ᑐᓐᖓᓱᒃᑎᑦᑎᕖᑦ
ᓄᓇᖏᓐᓂᒥᐅᑕᐅᓐᖏᒻᒪᑖ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᓴᕕᑲᑖᖅ.
ᒥᔅ ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
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relocate someone from one area of the
Kitikmeot into Cambridge Bay and in the
past year, we have had in one of our
visitor centres a high rate of staff
turnover, so we’ve had to advertise it two
or three times. Someone had to leave
very suddenly for personal reasons. We
increased the budget. It may not all get
spent. Hopefully, I hope none of it gets
spent personally, but we increased the
budget because the advertising costs had
gone up and we have had additional
advertising costs last year that we had not
anticipated. Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Savikataaq.
Mr. Savikataaq: Thank you, Mr.
Chairman. Going back to wage and
benefits, you said that you follow the
Government of Nunavut’s guidelines on
most of the stuff. Just for the benefit of
our viewing audience, the CEO’s current
salary that will be offered, is it on line
with the DM, ADM, or director? What
pay level is that at? Not the amount; just
what level it’s at. Thank you.
Chairman: Thank you, Mr. Savikataaq.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman. I
wish the CEO salary was a level of the
DM. It’s not going to be. It’s not now.
We’re probably high director level,
maybe starting ADM kind of range,
maybe, but absolutely not at a DM level
or anything like that. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis. Ms.
Angnakak.
Ms. Angnakak: Thank you, Mr.
Chairman. It gets to me right away.

ᐊᑕᖏᐸᓗᑦᑐᑎᒃ ᑕᒫᓂᒥᐅᑕᐅᒐᓗᐊᑦ. ᐊᕐᕌᓂᓕ ᑕᐃᒪ
ᑎᑭᑎᑦᑎᔪᔪᒍᑦ ᕿᑎᕐᒥᐅᒦᓐᖔᖅᑐᒥᒃ ᐃᖃᓗᒃᑑᑦᑎᐊᕐᒧᑦ
ᐊᐅᓪᓛᖅᑎᑦᑎᔪᔪᒍᑦ. ᐊᕐᕌᓂᓗᑦᑕᐅᖅ ᐊᑕᐅᓯᖅ
ᐳᓛᕆᐊᖅᑐᓄᑦ ᑐᓐᖓᓱᒃᑎᑦᑎᕕᕗᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᖏᑦ
ᐊᓯᔾᔨᖅᑕᕕᐅᑎᔪᒻᒪᑕ ᒪᕐᕈᐊᑎᒻᒪᕆᑦᑐᑕ ᐃᖅᑲᓇᐃᔮᓂᒃ
ᒪᕐᕈᐊᑎᖅᑐᑕ ᓴᖅᑭᔮᖅᑎᑦᑎᒋᐊᖃᔪᔪᒍᑦ. ᐃᒻᒥᓂᒃ
ᐱᔾᔪᑎᖃᖅᑐᓂ ᓄᖅᑲᑲᓪᓚᑦᑐᖃᕆᐊᖃᔪᒻᒪᑦ. ᑖᒃᑯᐊ
ᓄᖑᑕᐅᑦᑕᐅᑎᒋᖁᓇᓐᖏᑦᑑᒐᓗᐊᑦ ᑮᓇᐅᔭᔅᓴᖏᑦ.
ᐊᖏᓪᓕᒋᐊᓚᐅᖅᑕᕗᑦ ᑕᖅᑲᐅᖓ ᓴᖅᑭᔮᖅᑎᑦᑎᒍᑏᑦ
ᐊᑭᑦᑐᕆᐊᖅᓯᒪᒻᒪᑕ, ᐊᕐᕌᓂ ᓂᕆᐅᓇᔪᓐᖏᑦᑐᐃᓪᓗ
ᒫᓐᓇ ᑕᑯᔅᓴᐅᕙᓕᕐᖓᑕ ᐊᑭᓕᒃᑲᓐᓂᕆᐊᓖᑦ. ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᓴᕕᑲᑖᖅ.
ᓴᕕᑲᑖᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐅᑎᕆᐊᑲᐃᓐᓇᕐᓗᑕ ᑮᓇᐅᔾᔭᔅᓵᑦ ᐃᑲᔫᓯᐊᓪᓗ. ᒐᕙᒪᒃᑯᑦ
ᓄᓇᕗᒃᑯᑦ ᐊᑐᐊᒐᖏᑦ ᒪᓕᑉᐸᑲᑦᓯᐅᒎᖅ
ᑕᒪᒃᑯᓄᖓᓕᒫᐸᓗᒃ. ᑕᐃᒪᓕ ᑕᖅᑲᒃᑯᐊ ᓈᓚᑦᑐᐃᑦ
ᖃᐅᔨᒪᓂᐊᕐᖓᑕ ᐊᖏᔪᖅᑳᖓᑕ, ᐃᓛᒃ ᐃᕝᕖᑦ,
ᑮᓇᐅᔾᔭᔅᓵᑎᑦ ᒪᓕᑐᐃᓐᓇᕆᕚᑦ ᒐᕙᒪᒃᑯᑦ ᒥᓂᔅᑕᐅᑉ
ᑐᖏᓕᖓᑕ ᑮᓇᐅᔾᔭᔅᓵᕆᕙᑦᑕᖏᑕ ᐅᕝᕙᓘᓐᓃᑦ
ᑐᖏᓕᖏᑕ ᐃᑲᔪᖅᑎᖓᑕ ᑮᓇᐅᔾᔭᔅᓵᕆᕙᑦᑕᖏᑕ
ᐊᔾᔨᐸᓗᒋᕙᐅᒃ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᓴᕕᑲᑖᖅ.
ᒥᔅ ᑐᐳᐃ.
ᑐᐳᐃ (ᑑᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐊᖏᔪᖅᑳᒻᒪᕆᖏᓛᒃ, ᐊᐅᓚᑦᑎᔨᒻᒪᕆᐅᑉ ᑮᓇᐅᔾᔭᔅᓵᖏᑦ
ᒥᓂᔅᑕᐅᑉ ᑐᖏᓕᖓᑕ ᑮᓇᐅᔾᔭᔅᓵᖏᑕ
ᐊᔾᔨᒋᖁᓇᖅᑑᒐᓗᐊᖅ ᑭᓯᐊᓂ ᑕᐃᒪᐃᖏᑦᑐᑦ. ᐃᒫᖃᐃ
ᒐᕙᒪᒃᑯᑦ ᒪᑯᐊ ᐊᖏᔪᖅᑲᐅᑎᖏᑕ ᖁᑦᑎᓂᖅᓴᒦᑦᑐᐃᑦ
ᑮᓇᐅᔾᔭᔅᓵᖏᑕ ᐊᔾᔨᐸᓗᖏᑦ, ᐊᔾᔨᐸᓗᒋᕙᓪᓚᐃᔭᖏᑦ.
ᒥᓂᔅᑕᐅᑉ ᑐᖏᓕᖓᑕ ᐃᑲᔪᖅᑎᖓᑕ
ᑮᓇᐅᔾᔭᔅᓵᖏᓐᓂᑦᑕᐅᖅ ᐊᔾᔨᒋᖏᑎᐊᖅᑕᖏᑦ
ᐊᑦᑎᓂᖅᓴᐃᑦ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ.
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.
ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
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ᑎᑭᑕᐅᑦᑕᐅᑎᒋᔪᐊᐱᐅᕗᖓ.

I would like to ask a question in regard to
return on investment. My colleagues and
I, over the last day or so, have been
talking about the marketing that Nunavut
Tourism is doing. There are various
initiatives that you have spoken about.
There are things like trade shows or other
kinds of things that promote Nunavut.
What kind of analysis has Nunavut
Tourism done on whether or not these
kinds of initiatives are actually good, that
we’re actually getting a return on that
investment, that the number of tourists
coming to Iqaluit or to any other
community is growing and it’s because
you did this or that? Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Angnakak.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
That is something that we have done a lot
of in the last few years. Five or ten years
ago, Nunavut Tourism went to a lot of
trade shows all over the place. The only
consumer show that we go to now is the
Toronto Outdoor Adventure Show and
we go in conjunction with Parks Canada
and territorial parks.
We keep very close records on everyone
we talk to and we rate them as sort of
interested, moderate level of interest, or
high level of interest. Some of the high
level of interest, there are also some of
our members at this show. High level of
interest this past February meant that
somebody went from our booth to a
member’s booth and booked a trip. We
keep track of how many bookings come
out of a trip by talking to members and
that sort of thing.
With some assistance from CanNor late

ᐊᐱᕆᒍᒪᔪᖓᓕ ᑕᒪᒃᑯᐊ ᐱᕈᖅᓴᐃᒐᓱᑦᑐᓯ
ᑮᓇᐅᔭᐃᔭᖅᐸᑲᔅᓯ, ᑭᓱᓄᑦ ᐅᑎᕐᕕᐅᕙᒻᒪᖔᑦᓯ. ᑕᐃᒪᓕ
ᐅᖃᐅᓯᖃᖃᑦᑕᕋᑦᑕ ᑕᖅᑲᐅᖓ
ᓴᖅᑭᔮᖅᑎᒐᓱᐊᖃᑦᑕᖅᓯᒪᒐᑦᓯ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑰᓪᓗᓯ
ᐊᒻᒪᑦᑕᐅᖅ ᐊᑐᖅᑕᐅᓚᐅᖅᓯᒪᖏᑦᑐᓂᒃ
ᐱᒋᐊᖅᑎᑦᑎᓯᒪᕈᓘᔭᖅᑐᓯ. ᑕᒪᒃᑯᐊ ᓇᒻᒥᓂᖃᐅᑎᓂᒃ
ᓴᖅᑭᔮᖅᑎᑦᑎᓃᑦ ᐃᖅᑲᓇᐃᔮᓂᓪᓗ ᓴᖅᑭᔮᖅᑎᑦᑎᓃᑦ
ᓄᓇᕗᑦᒥ ᓴᖅᑭᔮᖅᑎᑦᑎᓲᖑᒻᒪᑖ. ᖃᓄᖅ
ᖃᐅᔨᒋᐊᖅᓯᒪᕕᓯ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑰᓪᓗᓯ ᓄᓇᕘᒥ
ᑕᒪᒃᑯᐊ ᑕᐃᒫᒃ ᐱᓕᕆᓂᕈᓘᔭᐃᑦ ᐱᐅᒐᓗᐊᒻᒪᖔᑕ,
ᐱᔾᔪᑎᒋᕙᒃᑲᓗᐊᕐᒪᖔᑎᒍ. ᐃᖃᓗᓕᐊᖅᐸᑦᑐᐃᑦ
ᓄᓇᓕᓐᓅᐸᑦᑐᐃᓪᓗ ᐊᒥᓱᕈᖅᐸᓕᐊᒻᒪᖔᑕ. ᐅᐱᓐᓇᕋᓂ
ᐅᒃᑯᓂᖓ ᐱᔪᒐᔅᓯ. ᑕᐃᒫᒃ ᑕᑯᕙᑉᐱᓯ? ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᐊᕐᓇᒃᑲᖅ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᓐᓇ ᑕᕝᕙ
ᐱᓕᕆᐊᕆᓯᒪᕕᐅᑎᑕᕗᑦ ᐊᕐᕌᒍᓂᒃ ᖃᑦᑎᓂᒃᑭᐊᖅ
ᐊᓂᒍᓕᖅᑐᓂᒃ. ᐊᕐᕌᒍᑦ ᑕᓪᓕᒪᑦ ᖁᓖᓪᓘᓐᓃᑦ
ᑭᖑᓂᑦᑎᓐᓂᒃ ᑕᑯᓐᓈᖅᑐᑖ. ᑕᒪᒃᑯᓄᖓ
ᓇᒻᒥᓂᖃᐅᑎᓂᒃ ᓴᖅᑭᔮᖅᑎᑦᑎᔨᓄᑦ
ᐅᐸᖃᑦᑕᖅᑐᕕᔾᔪᐊᕌᓘᖃᑦᑕᔪᔪᒍᑦ ᑭᓯᐊᓂᓕ ᒫᓐᓇ
ᑐᕌᓐᑐᒥ ᑕᐃᒪ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᐅᖃᑦᑕᑐᕐᔪᐊᕐᕌᓗᒻᒧᑦ
ᐅᐸᑦᑕᑐᐊᕆᕙᓕᖅᑕᕗᑦ.

ᐅᖃᖃᑎᕗᑦ ᑎᑎᕋᐃᓐᓇᑎᐊᖅᐸᑦᑐᑎᒍ ᐃᒫᒃ
ᓄᓇᕘᒨᕈᒪᓂᓕᒃ, ᓄᓇᕘᒨᕈᒪᕈᔪᑦᑐᖅ ᐅᕝᕙᓘᓐᓃᑦ
ᐊᒃᓱᐊᓗᒃ ᓄᓇᕘᒨᕈᒪᔪᖅ. ᑕᐃᒫᒃ ᑎᑎᖅᑐᐸᑦᑐᑎᒍ.
ᑕᐃᒃᑯᐊᖏᓛᒃ ᓴᖅᑭᔮᖅᑎᑦᑎᔪᓃᑎᓪᓗᑕ
ᖃᐃᖃᑦᑕᖅᑐᐃᑦ ᐅᖃᐅᑎᕙᑦᑕᕗᑦ ᐊᒻᒪ ᑕᕝᕗᖓ ᐅᕙᒍᑦ
ᓵᖃᕝᕕᖓᓅᖅᑐᑎᒃ ᐃᓚᖏᑦ ᑎᑎᕋᖅᑕᐅᑎᒋᓲᑦ
ᓄᓇᕘᒻᒨᓛᕐᓂᐊᕐᓂᕋᖅᑐᑎᒃ. ᐃᓚᖏᑦ
ᐃᓱᒪᔅᓴᖅᓯᐅᕆᐊᖃᓲᑦ.

CanNor-ᑯᓐᓄᑦ ᐃᑲᔪᖅᑕᐅᓯᒪᓪᓗᑕ ᐅᑭᐅᒃᑯᓪᓗ
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winter/early spring, we ran some strictly
Nunavut TV commercials for the first
time. There was a call to action in the
commercial, something that people could
pick up on, that there were now operators
offering short packages to Iqaluit under
$1,500. We worked with those members
that offer those packages and they have
seen significant uptake with people
calling and saying, “We saw your
commercial,” and they’re booking trips.

ᐅᐱᓐᖓᔅᓵᒃᑯᓪᓗ ᑏᕖᒃᑯᑦ ᓄᓇᕘᒥ
ᓴᖅᑭᔮᖅᑎᑦᑎᕙᓚᐅᖅᑐᒍᑦ ᐊᑯᓐᓂᕈᑎᖃᑦᑎᑎᓪᓗᑕ
ᑕᓚᕖᓴᒃᑯᑦ ᑕᑯᔭᐅᒍᓐᓇᖅᑐᓂᒃ ᑭᒃᑯᑐᐃᓐᓇᕐᓄᑦ.
ᓴᖅᑭᔮᖅᑎᑎᓪᓗᑕ ᐃᖃᓗᓐᓄᑦ ᑕᐃᒪ
ᑎᑭᑲᐃᓐᓇᕈᒪᔪᖃᑉᐸᑦ $1,500-ᕌᖏᒻᒪᕆᑦᑐᓄᑦ
ᐃᖃᓗᐃᑦ ᑕᑯᔭᖅᑐᖅᑕᐅᒍᓐᓇᕐᖓᑦ ᑕᒪᒃᑯᓂᖓᕈᓘᔭᖅ.
ᐊᒻᒪ ᐅᖄᓚᓚᕿᖃᑦᑕᖅᓯᒪᔪᐃᑦ ᐊᒥᓱᑲᓪᓚᐅᓯᒪᔪᐃᑦ.
ᐅᖃᖅᑐᑎᒃ ᑕᓚᕖᓴᒃᑯᑦ ᑕᑯᓐᓈᔪᒐᒪ ᑕᒪᐅᖓᕈᒪᓕᖅᑐᖓ
ᑕᐃᒪᐃᓕᔪᓂᒃ.

We keep track of what people are
interested in and what they’re doing after
the fact. Because we’re a destination that
sometimes people take 6 to 18 months to
plan a trip, we’re not kind of you look in
the paper and say, “I’m going this
weekend.” We keep track of things and
sometimes that tracking cycle is a year or
so, but we have significantly cut back on
trade show attendance and going to
things just to be there. If it’s not the right
demographic fit and if we try something
and we’re not seeing a return, we don’t
do it again.

ᖃᐅᔨᒐᓱᐊᖃᑦᑕᖅᑐᒍᑦ ᑭᓱᓂᒃ ᑕᑯᔪᒪᒻᒪᖔᑕ
ᖃᓄᐃᓕᐅᕈᒪᒻᒪᖔᑕᓗ ᑕᐃᒪ ᐊᐅᓚᓕᕋᐃᒻᒪᑕ ᑭᓱᓂᒃ
ᑕᑯᔪᒪᓐᓂᕋᓗᐊᕐᒪᖔᑕ ᐊᐱᖅᓱᓲᕆᔭᕗᑦ. ᐃᓚᖏᓂᒃᑯᑦ
ᑕᖅᑭᓂᒃ 6-ᓂᒃ 18-ᓄᑦ ᐸᕐᓇᓚᐅᖅᑐᑎᒃ
ᑕᒪᐅᖓᑦᑕᓯᓐᓇᓕᓲᖑᒻᒪᑕ. ᑕᐃᒫᒃ ᖃᐅᔨᒪᒐᓱᐊᓲᕗᑦ
ᑭᓯᓂᓕ ᑮᓇᐅᔭᓂᒃ ᐊᑐᓐᖏᓂᖅᓴᐅᓯᒪᓕᖅᑐᒍᑦ
ᓇᒻᒥᓂᖃᐅᑎᓂᒃ ᓴᖅᑭᔮᖅᑎᑦᑎᔪᓄᑦ
ᐃᓚᐅᔭᖅᑐᑐᐃᓐᓇᖃᑦᑕᕈᓐᓃᖅᓯᒪᒐᑦᑕ. ᐆᑦᑐᕋᐃᒐᑦᑕ
ᑭᓱᑐᐃᓐᓇᕐᒥᒃ ᐱᕕᒋᓂᐊᖅᑑᔮᖏᒐᐃᒐᑦᑎᒍᓗ
ᐊᑐᒃᑲᓐᓂᓲᕆᖏᑕᕗᑦ ᐊᒻᒪᓗ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕗᑦ
ᒪᓕᒃᑐᒍ ᐱᒍᒪᓕᖅᑐᖃᖃᑦᑕᕕᐅᑎᔅᓯᒪᔪᖅ.

We have a very focused campaign in
terms of marketing now and we have
seen significant uptake for our members.
When we do familiarization trips, it has
to be somebody who has commitments
and we have seen significant uptake from
those commitments. I gave you a couple
of examples yesterday that outfitters that
had familiarization trips are now booked
a couple of years in advance. That’s a
significant return on investment for us
because it means that that Nunavut
business has become successful, which is
what our goal is, to put people in beds
and people on trips. It’s not people
coming into our office, but it’s making
sure that the businesses have people
coming in to keep them sustainable and
make them successful. Thank you, Mr.

ᑲᒪᔨᐅᔪᓂᒃ ᑕᒪᐅᖓ ᑎᑭᑎᑦᑎᑲᐃᓐᓇᖅᑐᑕ
ᑎᑭᑎᑦᑎᑲᓐᓂᕈᓐᓇᓛᖅᑐᓂᒃ. ᑕᒪᓐᓇᑦᑕᐅᖅ
ᐃᑲᔫᑎᖃᖃᑦᑕᖅᓯᒪᒻᒥᔪᖅ. ᐊᐅᓚᐅᔾᔨᔩᓪᓗ ᒫᓂᒥᐅᑕᐃᑦ
ᐊᕐᕌᒎᓐᓄᑦ ᒪᕐᕉᓐᓄᑦ ᐋᖅᑭᑎᖅᓯᒪᒍᓐᓇᒻᒪᕆᑉᐸᓕᖅᑐᑦ
ᓂᕆᐅᒋᒍᓐᓇᓛᖅᑕᖏᓐᓂᒃ ᑎᑭᓛᖅᑐᓂᒃ. ᑕᒪᒃᑯᐊᓗ
ᓯᓂᕝᕕᖃᕆᐊᖃᓐᓂᖏᓪᓗ ᑎᑭᒋᐊᖃᓐᓂᖏᓪᓗ
ᐃᓱᒪᒋᔭᑐᐊᕆᕙᖏᓇᑦᑎᒍ. ᐊᓪᓚᕕᑦᑎᒍ
ᐊᐅᓚᒋᐊᖃᑉᐸᒻᒥᒐᑦᑎᒍ ᑭᓱᓕᒫᑦ
ᐊᐅᓚᑦᑎᐊᕐᕋᓗᐊᕐᒪᖔᑕᓗᖃᐅᔨᒪᒐᓱᒋᐊᖃᑉᐸᑲᑦᑕ.
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Chairman.
ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis. Ms.
Angnakak.
Ms. Angnakak: Thank you, Mr.
Chairman. Where can we find this
information as MLAs or maybe as
interested public to see the work that
you’re doing on our behalf, to see the
results? Is this information available?
Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Angnakak.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
We talk about it in our annual report and
as Adamie said yesterday, probably one
of the things that we do poorly is sort of
blow our own horn and say that we have
done this successfully or we have done
that successfully. We have been more
focused on just doing things that our
annual report would be the best point or
any time that any of you have questions,
please feel free to call and we would be
happy to talk to you.
We keep statistics from trade shows that
we can show you that this many people
came through the show and this many
people came to Nunavut. We have all
those statistics, but they’re not published
anywhere in that great of detail. We
certainly have them and can make them
available. Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Ms.
Angnakak.
Ms. Angnakak: Yes, I think that would
be interesting. There are a lot of people
that like to see stats. Anybody could say
words, but when you actually keep your
stats, I think it’s something worthwhile

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐱ. ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.
ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᖑᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᑕᒪᒃᑯᐊ ᐅᖃᐅᓯᑎᑦ ᓇᒥ ᓇᓂᒍᓐᓇᖅᑭᕗᑦ?
ᒪᓕᒐᓕᐅᖅᑎᐅᓗᑕ ᐅᕝᕙᓘᓐᓃᑦ
ᓄᓇᕗᑦᒥᐅᑕᑐᐃᓐᓇᐅᓗᑕ ᖃᐅᔨᒍᒪᓐᓂᕈᑦᑕ ᑕᒪᒃᑯᓂᖓ
ᐱᓕᕆᐊᕆᕙᑦᑕᓯᓐᓂᒃ ᐅᖃᐅᓯᕆᕋᑖᖅᑕᓐᓂᒃ. ᓇᒥ
ᓇᓂᒍᓐᓇᖅᑭᕗᑦ ᐊᑐᐃᓐᓇᐅᕚᑦ? ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐊᕐᓇᒃᑲᖅ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑑᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐊᕐᕌᒍᑕᒫᑦᓯᐅᑎᑦᑎᓐᓂ ᐅᓂᒃᑳᓕᐊᑦᑎᓐᓂ
ᑎᑎᕋᖅᐸᑦᑕᕗᑦ ᑕᒪᓐᓇ ᐅᖃᐅᓯᕆᕙᑦᑕᕗᑦ. ᐋᑕᒥᑦᑕᐅᖅ
ᐅᖃᓚᐅᕐᖓᑦ ᑖᓐᓇ ᑕᕝᕙ ᐱᑦᑎᐊᐸᖏᑕᕗᑦ ᐃᒫᒃ
ᐃᒻᒥᓂᒃ ᐅᖃᐅᓯᕆᒐᔪᐃᑦᑐᐊᓘᒐᑦᑕ
ᐱᑦᑎᐊᖅᓯᒪᔭᑦᑎᓐᓃᒃ. ᑕᐃᒪ ᑕᐃᓐᓇ ᐊᕐᕌᒍᑕᒫᑦ
ᐅᓂᒃᑳᓕᐊᕆᕙᑦᑕᕗᑦ ᑐᑭᓯᒋᐊᕐᕕᓴᑦᑎᐊᕙᐅᒐᔭᖅᑐᖅ
ᖃᐅᔨᒍᒪᓐᓂᕈᑦᓯ ᑕᒪᒃᑯᓂᖓ.

ᑕᒪᒃᑯᐊᓗ ᓇᒻᒥᓂᖃᐅᑎᓄᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᔪᓂᒃ ᖃᑦᑎᓄᑦ
ᐅᐸᑦᑕᐅᓂᕐᒪᖔᑦᑕ ᓵᖃᑦᑎᑦᑎᑎᓪᓗᑕ ᑕᑯᔪᓐᓇᖅᑕᓯ.
ᓇᒧᕈᓘᔭᖅ ᓴᖅᑭᐸᖏᑕᕋᓗᐊᕗᑦ ᑭᓯᐊᓂ ᐊᕐᕌᒍᑕᒫᑦ
ᐅᓂᒃᑳᓕᐊᒥᓂᑦᑎᓐᓂ ᐃᓗᐊᓃᑉᐸᑦᑐᑦ. ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.
ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᒪᓐᓇ
ᑕᑯᔪᒥᓇᕋᔭᕐᖓᑦ ᑭᒃᑯᕈᓘᔭᐃᑦ ᓈᓴᐅᑎᓕᒃᑖᖅᑐᓂᒃ
ᑕᑯᔪᒪᕕᐅᖅᑎᓲᖑᒻᒪᑖ ᓄᓇᕗᑦᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᓐᓄᑦ
ᑕᖅᑲᐅᖓ ᓯᐊᒻᒪᖅᑕᐅᖃᑦᑕᕆᐊᓕᐅᒐᓗᐊᑦ ᐊᕐᕌᒍᑕᒫᓪᓗ
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for Nunavut Tourism to share through its
annual report. I’m hoping that we’re
going to see those annual reports being
tabled in the House here. I think that’s
really important.

ᐅᓂᒃᑳᓕᐊᒥᓃᑦ ᐅᕙᓂ ᑕᑯᖃᑦᑕᕐᓂᐊᓕᕋᑦᑎᒍ.
ᐱᒻᒪᕆᐊᓘᒻᒪᓂᓛᒃ ᑕᒪᓐᓇ. ᑕᐃᒪᓕ ᐃᓚᒋᔭᐅᔪᐃᑦ
ᐊᐅᓚᖃᑦᑕᕐᓂᖏᑦ ᐅᖃᐅᓯᕆᓪᓗᓯᐅᒃ ᑕᒪᒃᑯᓄᖓ
ᓇᒻᒥᓂᖃᐅᑎᓂᒃ ᓴᖅᑭᔮᖅᑎᑦᑎᔪᓄᓪᓗ.

Let’s see now. When you talk about
members travelling with you to, let’s say,
the trade show that you went to, how are
these members selected and who are they
usually? Thank you, Mr. Chairman.

ᖃᓄᖅ ᓂᕈᐊᓲᕆᕕᓯᐅᒃ, ᑭᒃᑯᓐᓄᑦ ᓂᕈᐊᖅᑕᐅᓲᖑᕙᑦ
ᐊᐅᓚᑎᓐᓂᐊᖅᑕᓯ ᓴᖅᑭᔮᖅᑎᑦᑎᕈᓘᔭᖅᑐᓄᑦ?
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Angnakak.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
Let’s say for example, the Toronto
Outdoor Adventure Show, which is the
only consumer show we do, we send out
to members, it’s in February, so we
would send out in October, “If you’re
interested in attending, let us know and
we will try and help you find funds to do
so. If you cannot attend, send us your
brochure and we will distribute on your
behalf,” because that’s what we’re there
for, to cover all members.
There are a few members that attend
completely on their own without
assistance. We have had a couple of
Nunavut members come down for a day
or so and then there have been some
other southern-based companies that have
been there on their own, but we make the
opportunity available to all members and
will help them find funding to go if they
would like to go. We’ve had the
community of Arviat with us one year
and we’ve had other businesses as well,
but we will help people find the funding
to go.
We don’t say we want you, you, and you.
We make the funding available to people,
but you have to have the initiative to say,

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᐊᕐᓇᒃᑲᖅ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᓐᓇ
ᑐᕌᓐᑐᒥ ᓯᓚᒥ ᐊᓕᐊᓇᐃᒍᓱᕈᓘᔭᖅᑐᐃᑦ
ᓴᖅᑭᔮᖅᑎᑕᐅᑎᓪᓗᒋᑦ ᐊᓕᐊᓇᐃᒍᓱᕈᓘᔭᕋᔅᓴᐃᑦ.
ᕖᕗᐊᕆᒥ ᐊᐅᓚᑎᑦᑎᓲᖑᔪᒍᑦ ᑎᑎᖅᑲᓂᒃ
ᐊᐅᓚᖃᑕᐅᒍᒪᓛᕈᑦᓯ ᑐᕌᓐᑐᓕᐊᖃᑕᐅᔪᒫᓛᕈᑦᓯ
ᖃᐅᔨᒃᑲᑦᑕᐅᓛᖅᑯᒍᑦ ᑮᓇᐅᔭᖃᑦᑎᑕᐅᒍᓐᓇᓛᕋᑦᓯ.
ᐊᐅᓚᕈᓐᓇᔾᔮᓛᖏᑯᑦᓯ ᑕᐃᒃᑯᐊ ᐸᐃᑉᐹᖁᑎᕈᓘᔭᓯ
ᒪᓂᒪᑎᑦᑎᔾᔪᑎᕈᓘᔭᓯ ᖃᐃᓛᖅᑲᓯ
ᑕᐅᓇᓃᖃᑕᐅᔪᓐᓇᓛᕐᖓᑕ.

ᐃᓚᖏᑦᑕᐅᖅ ᐃᓚᒋᔭᐅᔪᑦ ᐃᒻᒥᓂᖅ
ᐃᑲᔪᖅᑕᐅᖏᑦᑎᐊᖅᑐᑎᒃ ᐃᓚᐅᔭᖅᑐᓲᖑᒻᒥᔪᑦ
ᓴᖅᑭᔮᖅᑎᑦᑎᔪᓄᑦ ᐊᒻᒪ ᒪᕐᕉᒃ ᓄᓇᕗᒻᒥᐅᑖᒃ
ᑕᐅᓄᓐᖓᓲᒃ ᒪᕐᕉᓐᓄᑦ ᐅᓪᓘᓐᓄᑦ ᐃᓚᖏᓪᓗ ᖃᓪᓗᓈᓂ
ᓇᒻᒥᓂᖃᐅᑎᓖᑦ ᐃᒻᒥᓂᓪᓕ ᐃᓚᐅᖃᑦᑕᖅᓯᒪᔪᑦ.
ᓄᓇᕗᑦᒥᓕ ᐃᓚᒋᔭᐅᔪᖁᑎᓕᒫᕗᑦ ᖃᐅᔨᒪᑎᓲᕗᑦ
ᑮᓇᐅᔭᖅᑎᒍᑦ ᐃᑲᔪᖅᑕᐅᒋᐊᖃᓐᓂᐊᕐᒪᖔᑕ
ᐊᕐᕕᐊᕐᒥᐅᒥᒃ ᑕᐅᓄᓐᖓᖅᑐᖃᑦᑕᔪᒋᕗᖅ ᐊᒻᒪᓗᒃᑕᐅᖅ
ᐊᓯᖏᓐᓂᒃ ᓇᒻᒥᓂᖃᐅᑎᓂᒃ ᑕᐅᓄᓐᖓᖃᖃᑦᑕᖅᓯᒪᔪᖅ
ᑮᓇᐅᔭᓂᒃ ᕿᓂᕈᑎᓲᕗᑦ ᐃᑲᔫᑎᔅᓴᖏᓐᓂᒃ.

ᑮᓇᐅᔭᓂᒃ ᐊᑐᐃᓐᓇᐅᑎᑦᑎᓲᖑᔪᒍᑦ ᑭᓯᐊᓂ
ᐱᔪᒪᓂᖃᕆᐊᖃᓲᑦ ᐃᒻᒥᓂᒃ. ᑕᐃᒪᓕ
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“I want to do this,” and then we will bend
over backwards to make it happen for
you. We’ve had some attend and we take
brochures from any member that wants to
provide them for us and everybody is
listed in our travel plan. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis. Ms.
Angnakak.
Ms. Angnakak: Thank you, Mr.
Chairman. I’m going to go on to
something else now. Thank you, by the
way, for your responses, which were very
informative.
The exit survey, I have always wondered
about this because I understand that the
numbers include those that are on
business travel. For example, would a
GN worker from Iqaluit travelling to
Qikiqtarjuaq on GN business be included
in those numbers? Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Angnakak.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
That has always been a great debate and
we were asked by the Nunavut Bureau of
Statistics to keep those numbers in
because they feel that somebody
travelling to another Nunavut community
on business may buy art, may have a half
day that they go out on a dogsled trip or a
boat trip or something, so those numbers
have been kept in at the request of the
Nunavut Bureau of Statistics. Thank you,
Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Ms.
Angnakak.
Ms. Angnakak: Thank you, Mr.

ᐱᒍᒪᓂᖃᑐᐊᕋᐃᒻᒪᑕ ᐃᑲᔪᕖᓐᖓᕋᓱᓕᓲᕗᑦ
ᑕᐅᓄᓐᖓᕋᓱᑦᑎᓪᓗᒋᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᔪᓄᑦ. ᐃᓚᖏᓪᓗ
ᓇᔅᓴᕈᓐᓇᓲᑦ ᑕᐅᓄᖓ ᐅᖃᓕᒫᒐᖁᑎᒋᔭᐅᔪᕈᓘᔭᕐᓂᒃ
ᐃᓚᒋᔭᐅᔪᓄᑦ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.
ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ):ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐊᓯᐊᓄᖔᖅ ᓅᒋᐊᓕᕐᓚᖓᐃ. ᖁᔭᓐᓇᒦᒃ
ᑭᐅᖃᑦᑕᕋᑖᕋᕕᑦ ᑖᒃᑯᓄᖓ ᑐᑭᓯᕚᓪᓕᖅᑯᖓ.

ᑕᐃᒃᑯᐊᓕ ᐳᓛᕆᐊᖅᓯᒪᓚᐅᖅᑎᓪᓗᒋᑦ
ᐊᐅᓚᓕᖅᑎᓪᓗᒋᑦ ᐊᐱᖅᓱᖃᑦᑕᕐᓂᖅ. ᑖᒃᑯᐊᒎᖅ
ᐃᓚᖃᓲᖑᒻᒪᑕ ᐃᖅᑲᓇᐃᔭᕆᐊᑲᐃᓐᓇᖅᑐᒥᓂᕐᓂᒃ.
ᑕᐃᒪᓕ ᓄᓇᕗᑦᒥ ᒐᕙᒪᒃᑯᓐᓄᑦ ᐃᖅᑲᓇᐃᔭᖅᑏᑦ
ᕿᑭᖅᑕᕐᔪᐊᕐᒧᑦ ᐊᐅᓚᑲᐃᓐᓇᓂᖅᑲᑦ
ᐃᖅᑲᓇᐃᔭᕆᐊᕐᓗᓂ. ᑖᓐᓇ ᓇᐃᓴᖅᑕᐅᖃᓯᐅᔾᔭᐅᒋᕙ?
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᐊᕐᓇᒃᑲᖅ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᓐᓇ
ᐅᖃᐅᓯᐅᕈᓘᔭᕐᔮᔪᐊᓘᓲᖅ ᓄᓇᕗᑦᒥ
ᑭᓪᓕᓯᓂᐊᖅᑎᑯᓐᓄᑦ ᐃᓚᓕᐅᔾᔭᐅᖃᑦᑕᖁᔭᐅᓯᒪᒻᒪᑕ.
ᑕᐃᒪ ᑭᓇᑐᐃᓐᓇᑦᑎᐊᖅ ᓄᓇᕗᑦᒥᐅᑕᖅ ᐊᓯᐊᓄᑦ
ᓄᓇᕗᑦᒦᑦᑐᒧᑦ ᓄᓇᓕᖕᒧ ᐳᓛᕆᐊᖅᑲᑦ
ᐃᖅᑲᓇᐃᔭᕐᕆᐊᖅᓯᓐᓈᑦ,
ᕿᒥᒃᓯᐅᔭᐅᑲᐃᓐᓇᑐᐃᓐᓇᕆᐊᖃᕐᖓᑦ ᐅᕝᕙᓘᓐᓃᑦ
ᐊᐅᓚᐅᔭᐅᒐᓛᑐᐃᓐᓇᕆᐊᖃᕐᖓᑦ ᓇᒧᑐᐃᓐᓇᖅ. ᑕᐃᒫᒃ
ᑕᕝᕙ ᓴᖅᑭᔮᖃᑕᐅᕙᑉᐳᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.
ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
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Chairman. Personally, I think it skews the
numbers. I have done many travels to
various communities in Nunavut on
behalf of government and I have never
gone and booked… . I don’t know. I
would expect more people who really
have no experience of living in the north
would probably be more likely to be the
ones. Do you keep numbers where
they’re not skewed like that? Do you
have actual numbers of people coming
from outside of Nunavut coming into
Nunavut as what I call the true tourist?
My second question would be, I’m
assuming that a lot of these tourists are
coming in and they want to go to a park
and that. How do you work with Parks
Canada with your numbers? Thank you,
Mr. Chairman.
Chairman: Thank you, Ms. Angnakak.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
On a personal side, I agree with you, but
we work with the bureau of statistics. We
work very closely with territorial parks
and Parks Canada because, to go into
either, you have to do a registration
process, so we get those numbers.
In terms of keeping track of pure tourists,
those coming into the territory for
recreational activities, we are working
closely with the Department of Economic
Development and Transportation on new
ways of measuring those. We are looking
at introducing a model that is very similar
to what other jurisdictions have
successfully done in the last few years,
which is, as part of your licensing
process, you have to report the number of
guests you have and where they have
come from.

ᑖᒃᑯᐊᓕ ᐳᓛᕆᐊᑐᐃᓐᓇᖅᑐᓂ
ᐊᒥᓲᓗᐊᓕᖅᑎᑦᑎᔫᔮᖃᑦᑕᖅᑐᑦ ᓇᒧᕈᓘᔭᖅ
ᐳᓛᕆᐊᖃᑦᑕᖅᓯᒪᒐᒪ ᓄᓇᓕᓐᓄᑦ ᓄᓇᕘᒥ ᒐᕙᒪᒃᑯᓐᓄᑦ
ᐃᖅᑲᓇᐃᔭᖅᑐᖓ. ᑕᐃᒫᓪᓕ ᐳᓛᕆᐊᖅᑎᐅᓪᓗᖓ
ᐳᓛᕆᐊᖅᑐᑎᑐᑦ ᐊᐅᓪᓚᐅᔭᐅᓐᖑᐊᓚᐅᖅᓯᒪᓐᖏᓐᓇᒫ.
ᑕᐃᒃᑯᐊᖃᐃ ᐅᑭᐅᖅᑕᖅᑐᒥ ᐱᕈᕐᓂᖏᑦᑐᐃᑦ
ᑕᐃᒪᐃᑉᐸᑦᑑᒐᓗᐊᑦ. ᐅᑯᐊ
ᒥᔅᓯᖃᕈᓐᓃᑎᑦᑎᕙᓐᖏᑦᑑᒐᓗᐊᑦ ᐳᓛᕆᐊᖅᑎᑐᐃᓐᓇᕐᒥᑦ
ᓈᓴᐃᒐᓱᒃᑎᓪᓗᓯ, ᐃᖅᑲᓇᐃᔭᕆᐊᖅᑐᓪᓗ
ᓈᓴᖅᑕᐅᖃᑕᐅᕙᑦᑐᑎᒃ,
ᒥᔅᓯᖃᕈᓐᓃᑎᑦᑎᕙᓐᖏᑦᑑᒐᓗᐊᑦ?

ᐳᓛᕆᐊᓪᓚᕆᑦᑐᐃᑦ ᖃᑦᑎᐅᕙᒻᒪᖔᑕ
ᖃᐅᔨᒪᔭᐅᒋᐊᖃᕐᓂᖏᓐᓂᒃ, ᐊᒻᒪᑦᑕᐅᖅ ᐃᓚᖏᑦ
ᒥᕐᖑᐃᓯᕐᕕᓕᐊᕈᒪᓲᖑᒐᓗᐊᕆᓪᓗᑎᒃ, ᖃᓄᖅ ᑕᐃᒪ
ᑲᓇᑕᒥ ᒥᕐᖑᐃᓯᕐᕕᓕᕆᔨᒃᑯᓐᓂᑦ ᐱᓕᕆᖃᑎᖃᖅᐸᑉᐱᓯ?
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᐊᕐᓇᒃᑲᖅ. ᒥᔅ
ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪᓕ ᐄ,
ᐊᖏᖅᐸᒋᑦ ᐃᓛᒃ ᐅᕙᓐᓃᓐᖔᖅᑐᒥᑦ
ᐊᖏᖃᑎᒋᑐᐃᓐᓇᖅᑕᒋᑦ ᑕᒪᑐᒧᖓ, ᐊᒻᒪᓗ ᑕᐃᒪ
ᐱᓕᕆᖃᑎᖃᖃᑦᑕᕋᑦᑕ ᑕᒪᒃᑯᓂᖓ
ᒥᕐᖑᐃᓯᕐᕕᓕᕆᔨᐅᔪᓂᒃ ᑕᒫᓂ ᓄᓇᕗᑦᒥ ᐊᒻᒪᓗ ᑕᐃᒫᒃ
ᑕᒪᒃᑯᐊ ᓈᓴᐅᑎᖏᑦ ᐱᓯᒪᔭᕗᑦ.

ᑕᐃᒪᓕ ᑕᒪᒃᑯᐊ ᓲᕐᓗ ᑕᒪᐅᖓ ᐳᓛᕆᐊᖃᑦᑕᖅᑐᑦ
ᓄᓇᕗᑦᒧ ᐱᔾᔪᑎᒋᓪᓗᒋᑦ, ᐊᒻᒪᓗ ᑖᒃᑯᐊ
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦᑕᐅᖅ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᓪᓗ
ᐱᖃᑎᒋᑦᑎᐊᖃᑦᑕᖅᑐᕗᑦ ᑕᒪᑐᒥᖓ ᐊᒪᓗ ᑕᐃᒪ
ᐋᖅᑭᒃᓯᓇᓱᐊᕋᑦᑕ ᐃᒪᐃᑦᑐᒥᒃ, ᖃᓄᖅ
ᐊᑐᖅᑕᐅᒍᓐᓇᖅᑐᒥᒃ, ᐃᒪᓐᓇ ᓚᐅᓴᑖᕐᓂᐊᕐᓗᑎᓪᓗ
ᐊᒻᒪᓗ ᖃᑦᑎᓄᑦ ᓇᑭᓐᖔᕐᒪᖔᑕᓗ ᑖᒃᑯᐊ
ᐳᓛᖅᑎᒋᔭᑎᒃ.
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For a lodge or for an outfitter taking
someone to the floe edge, getting those
numbers and it has to be reported as part
of a licensing process because a lot of
times, if we ask, because they feel that
there’s proprietary information in terms
of “I don’t want you to know how many I
have versus someone else,” we can’t get
it. We ask for it. Some members give it
and some don’t.
Other jurisdictions have had the same
challenge and what they have gone to is
having that as part of the licensing
process that it’s mandatory, and then you
get more accurate information and that is
being worked on right now. Thank you,
Mr. Chairman.

ᐃᒪᓐᓇ ᓯᓂᒃᑕᕐᕕᒃᑕᖃᖅᑎᓪᓗᒍ ᐅᕝᕙᓘᓐᓃᑦ
ᓯᓈᓕᐊᖅᑎᑦᑎᔪᖃᕐᓂᐊᖅᑎᓪᓗᒍ
ᕿᒥᕐᕈᑎᑕᐅᔪᖃᕐᓂᐊᖅᑎᓪᓗᒍ, ᐊᒻᒪᓗ
ᓚᐃᓴᖃᕆᐊᖃᖅᑐᖅ ᑕᐃᒪᐃᓕᖓᓗᓂ. ᑭᓯᒥᓕ ᑕᐃᒪ
ᓲᕐᓗ ᐊᐱᖅᓱᖃᑦᑕᖅᑐᒍᑦ ᐃᓛᓐᓂᒃᑯᑦ ᖃᐃᑦᑎᔭᐅᕙᑦᑐᑕ
ᐃᓛᓐᓂᒃᑯᓪᓗ ᖃᐃᑦᑎᔭᐅᓲᖑᓐᖏᒃᑲᓗᐊᕆᓪᓗᑕ.

ᐃᒪᓐᓇ ᑕᒪᒃᑯᐊ ᓲᕐᓗ ᓚᐃᓴᑖᖃᑦᑕᕐᓂᖅ ᑕᒪᓐᓇ
ᐊᑐᓪᓚᕆᒻᒪᑦ ᐱᓪᓚᕆᐅᒋᐊᖃᕐᒪᑦ ᑕᒪᑐᒧᖓ ᑭᓯᐊᓂ
ᓚᐃᓴᖃᕐᓗᓂ ᐱᒍᓐᓇᖅᑐᖅ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis. Mr.
Joanasie. My apologies. I thought you
were saying that you had no more
questions, Ms. Angnakak. Ms.
Angnakak.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᔪᐊᓇᓯ. ᒪᒥᐊᓇᖅ ᐊᐱᖅᑯᑎᖃᕈᓐᓃᖅᑐᒋᕋᑖᕋᒃᑭ ᒥᔅ
ᐊᕐᓇᒃᑲᖅ. ᒥᔅ ᐊᕐᓇᒃᑲᖅ.

Ms. Angnakak: I’ve got a few more.
I’ve got to get head back now on what I
was talking about.

ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᓱᓕ ᐊᐱᖅᑯᑎᔅᓴᖃᒃᑲᓂᖅᑐᖓ.
ᓱᓇᒥ ᐅᖃᓕᒪᖅᑲᐅᒐᓗᐊᕐᒪᖔᕐᒪ ᐳᐃᒍᕋᒪ.

I’m going to change topics again here.
I’m not quite sure how you pronounce it.
Is it SINED funding? I noticed in the
information that we have received under
grants and contributions that Nunavut
Tourism has accessed quite a bit of
money through the SINED for its
marketing initiatives. They’re not
included in your finance overview
exactly with revenue coming in. I wonder
if you can just talk a little bit about that
and I also would like you to comment on
if you didn’t get that funding, what kind
of impact would that have on your
organization. Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Angnakak,

ᑕᐃᒪᓕ ᐊᓯᔾᔨᕐᓗᒍ. ᑖᓐᓇ ᓴᐃᓇᑦ-ᑯᓐᓂᑦ
ᑮᓇᐅᔭᖅᑖᖃᑦᑕᐸᓪᓚᐃᒻᒪᑕ ᑕᐃᒃᑯᐊ, ᐊᒻᒪᓗ ᑕᕝᕙᖖᒐ
ᐊᒻᒪ ᑮᓇᐅᔭᓂᑦ ᐱᖃᑦᑕᑕᑦᑎᓐᓂᒃ ᓄᓇᕗᒃᑯᑦ
ᐳᓛᕋᒃᑐᓕᕆᔨᒃᑯᖏᓐᓂᑦ, ᐊᒻᒪᓗ ᐊᐅᓚᒍᑎᒃᓴᖏᓐᓂᒃ.
ᐃᓚᐅᓐᖏᒻᒪᑕ ᐅᕝᕙᓂ ᐃᒪᓐᓇ
ᐃᓗᐊᓂᐅᖃᓯᐅᑎᖅᑲᐅᖏᒻᒪᑕ ᑕᕝᕙᓂ ᑮᓇᐅᔭᓂᒃ
ᐊᑐᖃᑦᑕᕋᓗᐊᕐᒥᑎᓪᓗᒋᑦ ᐊᒻᒪᓗ ᑕᐃᒪ
ᑐᓴᕆᐊᕈᒪᒋᕗᖓ, ᐃᒪᓐᓇ ᓲᕐᓗ ᑮᓇᐅᔭᓂᒃ ᑖᒃᑯᓂᖓ
ᐱᓐᖏᑯᔅᓯ, ᖃᓄᖅ ᐊᑲᐅᓐᖏᓕᐅᕈᑕᐅᔪᓐᓇᖅᐹ
ᐃᓕᔅᓯᓐᓄᑦ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᐊᕐᓇᒃᑲᖅ.
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and my apologies for not recognizing
you. Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
SINED funding is absolutely crucial to
most tourism organizations in the north
under CanNor, all three territories. The
majority of their pure marketing activities
come from SINED. For us, it’s
attendance at trade shows and events like
Rendez-vous Canada. It’s our co-op ad
campaign, which we have set up that
members can buy in and get into national
publications and that sort of thing at a
cost that they can afford. It is the TV
commercials we just did.
For SINED, there’s a substantial amount
of that money this year for training as
well. That covers the cost of the exit
survey. It covers the cost of the tourism
conference that is held every three years
that brings the industry together and
gives us a good indication of what the
challenges are and what we need to work
on going forward. SINED is absolutely
crucial to us and we take part in any of
the evaluations of it that CanNor has, one
that was just completed.
For us, for marketing, it is crucial. It lets
us get into that national arena that we
need to be in that people need to see us,
whether it’s in magazines or this year,
we’re doing a significant test on different
types of web advertising, not on our
website but on like MSN travel and some
other sites. We’re doing a small test
initially to see if it’s successful before we
do a bigger push and see if we can’t.
We’ve had expression of interest from
our members that they would like to see
that be more of the co-op ad campaign
that we do with them as opposed to
magazines. We’re doing a very small test
to see if it does gain results before we go

ᒪᒥᐊᑉᐳᖓ ᐃᓕᓴᕆᓐᖏᑲᐃᓐᓇᖅᑲᐅᒐᒃᑭ. ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪᓕ
ᓴᐃᓇᑦᑯᓐᓂᑦ ᑖᒃᑯᐊ ᑮᓇᐅᔭᐃᑦ ᐱᖃᑦᑕᖅᑕᕗᑦ
ᐃᑲᔪᓪᓚᕆᓲᖑᒻᒪᑕ ᐱᓗᐊᖅᑐᒥ ᑕᒫᓂ ᐅᑭᐅᖅᑕᖅᑐᒥ
CanNor-ᑯᑎᒍᓪᓗ ᑖᒃᑯᐊ ᐱᖓᓱᑦ ᐊᕕᑦᑐᖅᓯᒪᔪᑎᒍᑦ,
ᓴᐃᓇᑦᒥ ᐱᓲᖑᒻᒪᑕ ᑕᒪᑐᒧᖓ ᐊᑐᖅᑐᔅᓴᒥᒃ
ᐃᓚᐅᔪᑎᒋᖃᑦᑕᖅᑕᕗᑦ ᑕᒪᒃᑯᐊ
ᑕᐅᑐᕋᓐᓈᖅᑎᑦᑎᔪᖃᖅᑎᓪᓗᒍ,
ᑕᐅᖅᓰᖃᑦᑕᖅᑐᖃᖅᑎᓪᓗᒍᓗ ᑕᒪᒃᑯᐊ ᐊᑐᓲᕗᑦ
ᑮᓇᐅᔭᕗᑦ, ᐊᒻᒪᓗ ᐸᐃᑉᐹᓂᒃ
ᓴᖅᑭᑎᑦᑎᔪᑎᒋᖃᑦᑕᖅᑐᑎᒍ ᐱᔪᒥᓇᖅᓴᐅᑎᓂ,
ᑕᒪᒃᑯᑎᒎᓇ ᑕᓚᕖᓴᒃᑰᖃᑦᑕᐅᑎᓂᖅ ᑐᓴᖅᓴᐅᑎᑕᐅᓲᓂᒃ.

ᑕᐃᒪ ᑖᓐᓇ ᐃᓕᓐᓂᐊᕈᑎᐅᖃᑦᑕᖅᑑᑦᑕᐅᑉ ᐃᓚᖓᓂᑦ
ᐱᖃᑦᑕᕐᒥᔭᕗᑦ, ᑮᓇᐅᔭᖅ ᑕᒪᓐᓇ ᐊᑐᖅᑕᕗᑦ. ᐃᒪᓐᓇ
ᐳᓚᕋᒃᑐᖃᕐᓂᐊᑎᓪᓗᒍᓗ ᓇᒧᑐᐃᓐᓇᖅ ᑖᒃᑯᓂᖓ ᓲᕐᓗ
ᓄᓇᕘᒥ , ᓄᓇᕗᒻᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᓐᓂᑦ, ᑕᐃᒪ
ᑖᓐᓇ ᐊᑐᑎᖅᑐᓪᓚᕆᐅᕗᖅ ᐅᕙᑦᑎᓐᓄᑦ
ᑮᓇᐅᔾᔭᔾᕕᒋᖃᑦᑕᕋᑦᑎᒍ ᐊᒻᒪᓗ CanNor-ᑯᓂᑦᑕᐅᖅ
ᑕᐃᒫᒃ ᐱᕙᒃᑲᓗᐊᕐᒥᔪᒍᑦ.

ᑕᐃᒪᑦᑕᐅᖅ ᐅᕙᒍᑦ ᑮᓇᐅᔭᕆᓗᑎᒍᑦ ᑖᓐᓇ ᓲᕐᓗ
ᑲᓇᑕᓕᒫᒥᑦ ᐆᑦᑑᑎᒋᓗᒍ ᐊᒻᒪᓗ ᑕᑯᔭᐅᔭᕆᐊᖃᕋᑦᑕ
ᓲᕐᓗ ᐅᖃᓕᒫᒐᖅᑎᒍᑦ ᕿᒥᕐᕈᐊᒐᖅᑎᒍᓂᓛᒃ ᑕᑯᔅᓴᐅᓗᑕ
ᐊᔾᔨᒌᖏᑦᑐᓂᑦ ᑲᒪᒋᔭᐅᔪᔅᓴᓂᑦ ᑕᕝᕙᓂ. ᐊᒻᒪᓗ ᑕᒪᒃᑯᐊ
ᓲᕐᓗ ᐃᖏᕐᕋᕝᔪᑎᓄᑦᑕᐅᖅ ᐃᓚᖏᑦ ᐊᑐᖅᑕᐅᓲᖑᒻᒥᒻᒪᑕ
ᓲᕐᓗ ᐊᖏᓗᐊᖅᑐᒥᑦ ᐱᓚᐅᖅᑎᓐᓇᑕ
ᐆᑐᕋᕆᐊᓐᖓᐅᑎᖃᓲᖑᒐᑦᑕ ᑕᒪᒃᑯᓂᖓ ᐃᓚᐅᔪᓂᑦ
ᑕᑯᔪᒪᒻᒪᖔᑕ ᑕᐃᒪᐃᑦᑐᓂᑦ. ᐆᑦᑑᑎᒋᓐᖑᐊᕐᓗᒍ
ᑯᐊᐸᒃᑯᑦ ᑕᐃᒪᐃᓲᖑᒻᒪᑕ ᐊᖏᓗᐊᖅᑐᒥᑦ
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out on a larger scale.
ᐊᐅᓚᑦᑎᖃᑦᑕᖏᑦᑑᒐᓗᐊᖅᑐᒍᑦ ᑕᒪᑐᒧᐊᖓ.

All of those sorts of activities, all of our
familiarization trips with media, all of
that comes under SINED, that comes
from that funding from CanNor. Thank
you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Ms.
Angnakak.
Ms. Angnakak: Thank you, Mr.
Chairman. My last question; maybe I
might put two into one. I understand what
you have just said and I know that
through accessing SINED, you represent
a lot of businesses in Nunavut.
Is this program also for the general public
to access or is it just for entities like
Nunavut Tourism? If it is for the general
public, although I understand where
you’re coming from, do you feel at any
time that you’re competing against other
local businesses for that same funding
source? Thank you, Mr. Chairman.
That’s my last question.
Chairman: Thank you, Angnakak. Ms.
Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
Under SINED, there’s a suite of
programs and a suite of things that you
can apply to. Some are strictly for NGOs
to apply to and then there’s a component
of the SINED program and it is for
businesses, so we’re not necessarily
competing with private businesses for the
same pot of money. The pan-territorial
marketing consortium also accesses
SINED money because there is a pot of it
set aside for pan-territorial partnerships.
SINED is kind of a big blanket program
and then there are a number of programs
under it for different aspects of what

ᑭᓯᒥᓕ ᐃᓘᓐᓇᑎ, ᓲᕐᓗ ᑐᓴᒐᒃᓴᓕᕆᔩᓪᓗ
ᖃᓄᑐᐃᓐᓇᖅ ᑕᒪᒃᑯᐊ ᑐᓴᒐᒃᓴᒐᓚᓐᓄᑦ
ᐊᑐᖅᑕᐅᖃᑦᑕᖅᑐᑦ, ᑐᓴᒐᔅᓴᓕᕆᔾᔪᑎᒐᓚᓐᓄᑦ.
ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.
ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑕᖅ.
ᑭᖑᓪᓕᖅᐹᖅ ᑕᕝᕙ. ᐄᒪ ᑐᑭᓯᐊᔭᕋ ᑖᓐᓇ
ᐅᖃᕋᓱᐊᖅᑕᐃᑦ, ᐃᓛ ᐅᖃᐅᓯᕆᕋᑖᖅᑕᐃᑦ
ᖃᐅᔨᒪᓪᓗᖓ ᐃᒪᓐᓇ ᐊᑐᐃᓐᓇᖃᓂᕐᒧᑦ ᓄᓇᕗᒻᒥ.

ᑕᐃᒪ ᐅᐸᖃᑦᑕᖅᑐᓯ ᑕᒪᒃᑯᓄᖓ ᑭᒃᑯᑐᐃᓐᓇᓕᒫᒧᓄᑦ
ᐱᔭᐅᔪᓐᓇᕐᓂᖃᕆᕚᑦ? ᐅᕝᕙᓘᓐᓃᑦ ᓄᓇᕗᑦ
ᐳᓚᕋᖅᑐᓕᕆᔨᖏᓐᓄᑦ ᑭᓯᐊᓂ ᐊᑐᖅᑕᐅᔪᓐᓇᖅᐸ?
ᑕᒪᓐᓇ ᑐᑭᓯᔪᒪᑦᑎᐊᖅᑕᕋᓗᐊᕋ. ᑕᐃᒪᓕ ᐃᓛᓐᓂᒃᑯᑦ
ᑕᐃᒪᓐᓇᓴᐃᓐᓇᖅ ᐊᑕᐅᑦᑎᒃᑯᑦ ᑮᓇᐅᔭᓂᑦ
ᐱᓇᓱᐊᖃᑎᖃᓲᖑᒋᕕᓯ, ᐊᓯᑦᑎᓂᑦᑕᐅᖅ? ᖁᔭᓐᓇᒦᒃ,
ᐃᔅᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᐊᕐᓇᒃᑲᖅ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑕᖅ. ᑕᐃᒪ
ᑖᓐᓇ ᖃᐅᓯᕆᕋᑖᖅᑕᕗᑦ ᑖᓐᓇ ᐱᔾᔪᑎᒋᓪᓗᒍ ᑕᒪᒃᑯᐊ
ᐊᐅᓚᑕᐅᖃᑦᑕᖅᑐᑦ ᑐᒃᓯᕋᖅᑕᐅᔪᓐᓇᖅᑐᑦ ᐃᓚᖏᑦ
ᑕᒪᒃᑯᐊ. ᓄᓇᕘᒥ ᑲᑐᔾᔨᖃᑎᒌᖏᓐᓄᑦ ᐱᓗᐊᖅᑐᒥᑦ
ᐱᔭᐅᓂᖅᓴᐅᓲᖑᒻᒪᑕ ᑕᒪᒃᑯᐊ. ᐄ, ᓵᓚᒃᓴᕋᓱᐊᖅᑐᑎᑦ
ᐱᓲᖑᖏᑦᑐᒍᑦ, ᐃᒪᓐᓇ ᑮᓇᐅᔭᖅᑖᖅᑎᑕᐅᓂᐊᖅᑎᓪᓗᑕ
ᑕᕝᕙᖓᔅᓴᐃᓐᓇᖅ ᑮᓇᐅᔭᖅᑖᖃᑦᑕᖅᑐᑦ
ᐊᒥᓲᒐᓗᐊᖅᑎᓪᓗᒋᑦ ᓇᓪᓕᐅᒃᑯᒫᖃᕐᒪᑕ ᑕᒫᓂ ᓄᓇᕗᑦᒥ
ᐱᓕᕆᖃᑎᖃᓂᐊᕐᓗᓂ ᐊᐅᓚᑦᑎᖃᑎᖃᓂᐊᕐᓗᓂ
ᑕᒪᒃᑯᐊ ᐊᑐᖅᑕᐅᓲᖑᒻᒪᑕ ᐊᔾᔨᒌᖏᑦᑐᓄᑦ. ᐃᒪᓐᓇ
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people would apply for. No, we don’t
apply to something that competes with
private business. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Joanasie.
Mr. Joanasie (interpretation): Thank
you, Mr. Chairman. Ms. Dupuis and Mr.
Sakeeta, welcome. First of all, there are
13 staff members at the Nunavut Tourism
office and there is $1.04 million that
we’re talking about and there is $402,000
in the other one for visitor centres. I
would like a breakdown of the number of
visitor centre staff and the headquarters.
Thank you, Mr. Chairman.
Chairman: Thank you, Mr. Joanasie.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
The headquarters is in Iqaluit. Currently,
there are seven employees there. With
two additions, there will be nine. There
are two full-time employees and several
part-time and summer students at the
Unikkaarvik Visitor Centre here in
Iqaluit, one person in Rankin Inlet at the
visitor centre, and one and a half full time
at Cambridge Bay with the addition of
summer students at both of the other
visitor centres as well. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Joanasie.
Mr. Joanasie (interpretation): Thank
you, Mr. Chairman. In terms of the
budget, it is targeted toward training at
headquarters, $25,000, and has gone up
to $35,000. I wonder if training funds
have always been spent in past years.
Thank you, Mr. Chairman.

ᑐᒃᓯᕋᖅᑕᐅᔪᓐᓇᕐᓗᑎᓪᓗ ᑕᒪᒃᑯᓄᖓ ᐃᓄᓐᓄᑦ.
ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅ
ᔪᐊᓇᓯ.
ᔪᐊᓇᓯ (ᑐᓵᔨᑎᒍᑦ): ᓇᖁᕐᒦᒃ, ᐃᔅᓯᕙᐅᑕᖅ. ᐊᒻᒪᓗ
ᑐᓐᖓᓱᒋᑦᑎ ᒥᔅ ᑐᐳᐃ ᐊᒻᒪᓗ ᒥᔅᑕ ᓴᑮᑕ. ᓯᕗᓪᓕᖅᐹᒥᑦ
ᑐᑭᓯᒋᐊᑦᑎᐊᖄᕐᓗᖓ ᐃᖅᑲᓇᐃᔭᖅᑏᒡᒎᖅ
ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᓐᓂᑦ 13-ᖑᑎᓪᓗᒋᑦ, ᐅᕙᓂ
ᑮᓇᐅᔭᖅᑐᕈᑎᓯᓐᓂ, ᒪᕐᕉᒃ ᖏᓚᖓᑦ 1.04
ᒥᓕᐊᖑᑦᑕᖅᑯᖅ ᐊᒻᒪᓗ ᐳᓚᕋᕐᕖᑦ Visitor Centres-ᒧᑦ
402 ᐊᕕᑦᑐᖅᓯᒪᑎᓪᓗᒋᑦ ᖃᑦᓯᐅᒻᒪᖔᑕ
ᐃᖅᑲᓇᐃᔭᖅᑏᑦ ᑖᒃᑯᓄᖓ ᐳᓚᕋᕐᕕᐅᕙᑦᑐᓄᑦ ᐊᒻᒪᓗ
ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᐊᖏᔪᖅᑳᖃᕐᕕᖓᓂᖃᐃ
ᑐᑭᓯᒋᐊᖅᑳᕈᒪᔪᖓ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅᑕ ᔪᐊᓇᓯ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑕᖅ. ᑕᐃᒪ
ᐃᖃᓗᓐᓃᑦᑐᒋᒍᑦ 7-ᓂᑦ ᐃᖅᑲᓇᐃᔭ.ᖅᑎᖃᖅᑐᑕ ᐊᒻᒪᓗ
9-ᖑᓪᓗᐊᖅᑐᑦ ᑕᐃᒪ ᐃᖅᑲᓇᐃᔭᖃᑦᑕᖅᑑᕐ ᒪᕐᕉᒃ
ᐅᓪᓗᑕᒫᑦ ᐊᒻᒪᓗ ᐊᐅᔭᒃᑯᑦ ᐅᓂᒃᑳᕐᕕᒻᒥ ᑕᕝᕙᓂ
ᐃᖅᑲᓇᐃᔭᖅᑎᖃᖅᐸᑦᑐᒍᑦ. ᐊᒻᒪᓗ
ᑲᖅᖠᓂᕐᒦᑦᑐᖃᖅᑐᓂ ᑕᐃᑲᓂ ᐊᒻᒪᓗᓕ
ᐃᖃᓗᑦᑑᑦᑎᐊᒦᑦᑐᖃᖅᑐᓂ ᐊᑕᐅᓯᕐᒥᑦ ᐊᒻᒪᓗ
ᐊᑕᐅᓯᕐᒥᑦ ᐃᓕᓐᓂᐊᖅᑎᒥᑦ
ᐃᖃ;ᑦᑑᑦᑎᐊᒦᑦᑐᖃᖃᑦᑕᖅᑐᓂ. ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᔪᐊᓇᓯ.
ᔪᐊᓇᓯ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ ᐊᒻᒪᑦᑕᐅᖅ ᐃᓚᖓᓂ
ᑮᓇᐅᔭᖅᑐᕈᑏᑦ ᑐᕌᖓᑎᑕᐅᖃᑦᑕᕐᒪᑕ ᓲᕐᓗ
ᐃᖅᑲᓇᐃᔭᖅᑏᑦ ᐃᓕᓐᓂᐊᕐᕈᑎᔅᓴᖏᓐᓄᑦ
ᐱᓕᒻᒪᔅᓴᐅᑎᖏᓐᓄᑦ. ᑖᒃᑯᐊ Headquarters-ᓂᖃᐃ
ᐅᓇ $25,000-ᖑᖃᑦᑕᓚᐅᕋᓗᐊᖅᖢᓂ
ᐊᖏᓪᓕᒋᐊᖅᑕᐅᓯᒪᓕᕐᒪᑦ $35,000-ᒧᑦ. ᑖᒃᑯᐊᖃᐃ
ᐃᓕᓐᓂᐊᕐᕈᑎᓄᑦ ᑮᓇᐅᔭᑦ ᓄᖑᑕᐅᖏᓐᓇᖃᑦᑕᖅᓯᒪᕙᑦ
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ᐊᕐᕌᓂ ᐅᖓᓪᓕᕐᒥᓗ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Mr. Joanasie.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
I’m not quite sure which $25,000 for
training you are referring to. Is that staff
training? I’m just a little unclear. Thank
you, Mr. Chairman.
Chairman: Thank you. Mr. Joanasie, if
you can clarify your question.
Mr. Joanasie (interpretation): For staff
training, it was $25,000 in 2013-14 to
2014-15 and this year, 2015-16, it is
$35,000. Has this total been used up in
the previous years? Thank you.
Chairman: Thank you, Mr. Joanasie.
That’s in the staff training section of your
budget. Ms Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
This allocation for training is for staff to
go out and get training on new things that
are happening with the web that are
changing all the time, training in terms
other things that would be normal staff
training, HR stuff or whatever. Things
come and are approved as to what staff
goes to for training. In most years, yes,
we use it up. In 2014-15, the fiscal year
that just ended, because we were shortstaffed for a while and because we were
very busy, that whole allocation was not
used.
The increase is there because we have an
additional two staff coming on. With the
additional staff, the need was there for
additional dollars. We want to make sure
that our staff are current on the issues that
they need to address so that they can
perform their jobs to the best of their
abilities. Thank you, Mr. Chairman.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᓐᓇ
$25,000 ᓇᓕᐊᖑᕙ ᐅᖃᐅᓯᕆᔭᐃᑦ, ᐃᖅᑲᓇᐃᔭᖅᑎᓅᑦ
ᐅᕝᕙᓘᓐᓃᑦ ᐊᓯᖏᓐᓄᑦ? ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒥᔅᑕ ᔪᐊᓇᓯ
ᐅᖃᕆᐊᒃᑲᓐᓂᕆᑦ.

ᔪᐊᓇᓯ: ᑖᓐᓇ ᑐᕌᖓᔪᖅ 2013-14-ᒥ $25,000ᖑᓚᐅᖅᓯᒪᔪᖅ, 2014-15-ᒥ $25,000 ᐊᒻᒪᓗ
ᐊᕐᕌᒍᑦᑎᓐᓂ ᐱᒋᐊᕐᓗᓂ 2015-16 $35,00.-ᖑᑦᑕᖅᑯᖅ.
ᑖᓐᓇ ᓄᖑᑕᐅᖏᓐᓇᖃᑦᑕᖅᓯᒪᒻᒪᖔᑦ ᐊᐱᕆᔭᕋ.
ᖁᔭᓐᓇᒦᒃ.
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᔪᐊᓇᓯ.
ᐃᓕᓐᓂᐊᖅᑎᑦᑎᖃᑦᑕᓂᕐᒧᑦ ᑐᕌᖓᔪᖅ. ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑑᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪ
ᑕᒪᓐᓇ ᐃᓕᓐᓂᐊᖅᑐᓕᕆᓂᕐᒧᑦ ᑕᒪᒃᑯᓄᖓ
ᐃᖅᑲᓇᐃᔭᖅᑎᓄᑦ ᐱᓕᒻᒪᔅᓴᐅᑎᔅᓴᖅ. ᓲᕐᓗ ᓄᑖᑦ
ᓴᖅᑭᐸᓪᓕᐊᑎᓪᓗᒋᑦ ᐅᕝᕙᓘᓐᓃᑦ ᖃᕋᑕᐅᔭᒥᒃ
ᐃᓕᓐᓂᐊᖅᑎᑐᑕᐅᓂᐊᖅᑎᓗᒋᑦ. ᐃᒪᓐᓇ
ᐱᓕᒻᒪᔅᓴᖅᑎᑕᐅᖃᑦᑕᖅᖢᑎᒃ ᐊᔾᔨᒌᖏᑦᑐᓂᒃ ᑕᒪᒃᑯᓇᓂ
ᓲᕐᓗ ᐃᖅᑲᓇᐃᔭᖅᑐᓕᕆᓂᕐᒧᑦ ᐃᓕᖓᔪᓂᒃ ᐊᒻᒪᓗ
ᐊᔾᔨᒌᖏᑑᒻᒪᑕ ᑕᒪᒃᑯᐊ ᑭᓱᐃᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᓄᑦ
ᐅᐸᑦᑕᐅᒐᔪᒃᑐᑦ ᐃᓕᓐᓂᐊᖅᑕᐅᓪᓗᑎᒃ. ᐄ, ᑖᓐᓇ
ᓄᖑᖃᑦᑕᖅᑐᖅ ᑮᓇᐅᔭᖅ 2014-15-ᒥᓗ ᑕᐃᒪ
ᐊᕐᕌᒍᖓ ᓄᖑᕋᑖᖅᑐᖅ
ᐃᖅᑲᓇᐃᔭᖅᑎᖃᑦᓯᐊᓚᐅᖏᓇᑦᑕ ᐱᔾᔪᑎᒋᓪᓗᒍ
ᐱᔭᔅᓴᖃᒃᖢᑕᓗ.
ᑖᓐᓇ ᑕᐃᒪ ᐃᓚᒋᐊᕈᑕᐅᔪᖅ ᑕᕝᕙᓃᑦᑐᖅ ᒪᕐᕉᓐᓂᒃ
ᐃᖅᑲᓇᐃᔭᖅᑎᑖᒃᑲᓐᓂᓛᕋᑦᑕ ᑕᒪᑐᒧᖓ. ᑖᒃᓱᒧᖓ
ᐊᑐᕋᔭᖅᑐᑦ ᑭᓯᒥᓕ ᑕᐃᒪ ᐃᓕᓐᓂᐊᕐᕆᐊᖃᑉᐸᑕ ᑖᒃᑯᐊ
ᐃᓕᓐᓂᐊᖅᑎᓐᓇᔭᕐᒥᔭᕗᑦ ᐃᖅᑲᓇᐃᔮᒥᓂᒃ
ᐃᑉᐱᒋᑦᑎᐊᖁᓪᓗᒋᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

38

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ

Chairman: Thank you, Ms. Dupuis. Mr.
Joanasie.

ᔪᐊᓇᓯ.

Mr. Joanasie (interpretation): Thank
you. Last year in 2014-15, the budget
was not used. What happens to the funds
when that occurs? Thank you, Mr.
Chairman.

ᔪᐊᓇᓯ: ᐄ, ᖁᔭᓐᓇᒦᒃ. ᐊᒻᒪᓗ ᑕᐃᒪ ᐅᖃᕋᑖᕐᒪᑦ
ᐊᕐᕌᓂᒎᖅ 2014-15 ᑮᓇᐅᔭᖅᑐᕈᑎᐅᑉ ᐃᓗᐊᓂ ᑕᐃᓐᓇ
ᐊᑐᖅᑕᐅᓚᐅᖏᑎᐊᕐᒪᑦ. ᐊᓯᖏᓐᓄᖃᐃ
ᑐᕌᖓᑎᑕᐅᓯᓐᓂᖅᐸ ᑕᐃᒃᑯᐊ ᑮᓇᐅᔭᑦ? ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Mr. Joanasie. Ms
Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅᑕ ᔪᐊᓇᓯ. ᒥᔅ
ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
We used some of it. We did not use all of
it. I believe we used around $19,000 of
the $25,000. Like any other parts of our
budget, if we have not used the total
amount, it is put back into the GN as a
repayment. We also did not use our full
amount in general supplies or office
supplies and that will also go back. Any
[overages] go back to the GN. Once our
audit is completed and the final version is
done, there is a payment back to the GN
made. Thank you, Mr. Chairman.

ᑐᐳᐃ (ᑑᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐄ, ᑖᓐᓇ
ᐃᓚᖓ ᐊᑐᓚᐅᖅᑕᕗᑦ, ᐃᓚᖏᑦ ᐊᑐᓚᐅᖏᑕᕋᓗᐊᕗᑦ
$19,000-ᒥᖅᑲᐃ $25,000. ᑖᒃᑯᐊ ᐊᑐᕐᕕᒋᓚᐅᖅᑕᕗᑦ
ᐊᒻᒪᓗ ᑕᒪᒃᑯᐊ ᐃᓘᓐᓇᑎᒃ ᓲᕐᓗ ᑮᓇᐅᔭᐃᑦ
ᐊᑐᓐᓂᖏᒃᑯᑦᑎᒍᑦ ᑖᒃᑯᐊ ᐊᑐᓚᐅᖏᑕᕗᑦ
ᑕᒪᒃᑭᓚᐅᖏᑕᕗᑦ ᐊᑐᓚᐅᖅᑕᕗ ᑕᒪᒃᑯᐊ ᐊᓪᓚᕕᒻᒥ
ᓱᒍᑎᔅᓴᒐᓚᐃᑦ ᒐᕙᒪᒃᑯᓐᓄᑦ ᑕᒪᒃᑯᐊ ᐅᑎᓲᖑᔪᑦ
ᐊᑐᓐᖏᒐᐃᒐᑦᑎᒍ ᑮᓇᐅᔭᐃᑦ ᑕᒪᑐᒧᖓ ᒐᕙᒪᒃᑯᓐᓄᑦ
ᐅᑎᖅᑎᑕᐅᓲᖅ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis. Mr.
Joanasie.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐱ. ᒥᔅᑕ
ᔪᐊᓇᓯ.

Mr. Joanasie (interpretation): Thank
you, Mr. Chairman. My question is for
the CEO travel. Can she say how much is
spent in Nunavut and how much is spent
outside Nunavut? Thank you, Mr.
Chairman.

ᔪᐊᓇᓯ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐊᐱᕆᒋᐊᒃᑲᓐᓂᕈᒪᓕᕐᒥᔪᖓᑦᑕᐅᓕ. ᑖᓐᓇ
ᐊᐅᓚᑦᓯᔨᒻᒪᕆᒃ CEO ᐊᐅᓚᓂᕆᕙᑦᑕᖓᑕ ᒥᒃᓵᓄᑦ.
ᑖᓐᓇ ᓇᓗᓇᐃᔭᕆᐊᕈᓐᓇᖅᑳ ᖃᑦᓯᑦ ᑮᓇᐅᔭᑦ
ᐊᑐᖅᑕᐅᕙᒻᒪᖔᑦ ᓄᓇᕗᑦ ᐃᓗᐊᓂ ᐊᒻᒪᓗ ᖃᑦᓯᑦ
ᓄᓇᕗᑦ ᓯᓚᑖᓄᑦ ᐊᑐᖅᑕᐅᕙᒻᒪᖔᑦ. ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Mr. Joanasie.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
The CEO travel line is there to attend
national meetings and events that we
attend so that Nunavut has a presence.
There are also trips I take within
Nunavut. Last year, there were probably

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᔪᐊᓇᓯ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᓐᓇ
ᐊᓪᓚᕕᒻᒥ ᐊᖏᔪᖅᑳᖅ ᖃᖓᑦᑕᐅᑎᓄᑦ ᐊᑐᖅᑐᓴᓂᒃ
ᐱᑕᓕᒃ ᐅᐸᖃᑦᑕᓂᐊᕐᒪᑦ ᓄᓇᕗᑦ
ᓴᖅᑭᔮᖃᑕᐅᖃᑦᑕᓂᐊᕐᒪᑦ ᐊᒻᒪ ᓄᓇᕗᑦ ᐃᓗᐊᓂ
ᐃᖏᕐᕋᔭᖃᑦᑕᕐᒥᔪᖓ ᑎᓴᒪᐃᖅᓱᖅᖢᖓᖃᐃ
ᖃᓪᓗᓈᓅᓐᖓᐅᓚᐅᖅᖢᖓ ᐱᓇᓱᐊᖅᐸᒃᖢᖓ ᓄᓇᕗᑦ
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four trips out of Nunavut and three trips
within Nunavut. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Joanasie.
Mr. Joanasie (interpretation): Thank
you, Mr. Chairman. I thank her for the
response. Again, this was asked earlier,
but I would like further clarification on
staff recruitment and relocation. There
has been a $25,000 increase in this line
item, totalling $35,000. Do you now
know that the CEO currently lives
outside of Nunavut and you will have to
relocate him or her up to Iqaluit? I’m
assuming that the new CEO does not live
in Nunavut. Have you still not made a
decision on where the CEO is going to
come from? Thank you, Mr. Chairman.
Chairman: Thank you, Mr. Joanasie. I
believe the witness mentioned earlier that
they still haven’t made a final decision
yet, but I’ll allow the question as to
explain the increase in the budget line.
Ms. Dupuis.

ᐃᓗᐊᓂ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅᑕ ᔪᐊᓇᓯ.

ᔪᐊᓇᓯ: ᐄ, ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐊᒻᒪ ᖁᔭᓐᓇᒦᒃ,
ᑭᐅᒻᒪᖓ. ᑖᓐᓇᑦᑕᐅᖅ ᐊᐱᖅᑯᑕᐅᓯᒪᔫᒐᓗᐊᖅ
ᑐᑭᓯᒋᐊᒃᑲᓐᓂᕈᒪᓪᓗᒍᑦᑕᐅᖅ.
ᐃᖅᑲᓇᐃᔭᖅᑎᑖᖅᐸᓪᓕᐊᓂᕐᒧᓪᓗ
ᓅᑕᐅᒋᐊᖃᑉᐸᑕᓘᓐᓃᑦ ᑖᓐᓇ
ᐃᓚᒋᐊᖅᑕᐅᓯᒪᓕᕐᒪᑦᑕᐅᖅ $25,000-ᓚᓂᒃ ᑲᑎᑦᑐᒋᑦ
$35,000-ᖑᓕᖅᖢᑎᒃ. ᑖᓐᓇᖃᐃ ᑐᑭᓯᓇᖅᓯᕙ
ᐊᐅᓚᑦᑎᔨᒻᒪᕆᐅᓂᐊᓕᖅᑐᖅ ᓄᓇᕗᑦ ᓯᓚᑖᓃᓐᖔᕐᓗᓂ
ᐃᖅᑲᓇᐃᔭᖅᑎᑖᕆᔭᐅᓂᐊᖅᑐᖅ ᑭᖑᕝᕖᓂᐊᖅᑐᖅ
ᑖᒃᓱᒥᓐᖓ ᒥᔅ ᑑᐴᐃᒥᑦ ᓄᓇᕘᖃᐃ
ᓯᓚᑖᓃᓐᖔᕐᓂᐊᖅᐸ ᐅᕝᕙᓘᓐᓂᑦ ᓄᓇᕗᑦ ᐃᓗᐊᓂ
ᓇᓗᓇᐃᖅᓯᒪᓕᖅᑳ ᐅᕝᕙᓗ ᓱᓕ ᓱᖅᑯᐃᖅᑕᐅᖏᓚᖅ?
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᔪᐊᓇᓯ. ᐄ,
ᑖᓐᓇ ᑕᐃᔭᐅᖅᑲᐅᓯᔫᒐᓗᐊᖅ.
ᐃᓱᒪᓕᐅᕌᓂᒃᓯᒪᖏᒻᒪᑕᒎᖅ ᑖᒃᑯᐊ
ᑕᐃᒪᐃᑦᑑᒐᓗᐊᖅᑎᓪᓗᒍ ᑖᓐᓇ ᓇᓗᓇᐃᑲᐃᓐᓇᕈᒃ
ᑕᐃᒪᓐᓇᑎᒋ ᓱᒻᒪᑦ ᐊᑭᑦᑐᕆᐊᓚᐅᕐᒪᖔᑦ. ᒥᔅ ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
The increase in the budget line was there
because we have two new other positions
as part of the tourism strategy that were
approved and will be hired and we did
not know where they would come from.
One of those positions has been hired
locally. Again, if we don’t use all of that
money, it will be given back to the
government, but if we needed it, we had
to have it up front. The cost of
advertising for positions has gone up and
we have had at least three positions that
we have advertised for this spring.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐅᓇ
ᐊᑭᑦᑐᕆᐊᖅᑐᖅ ᒪᕐᕉᓐᓂᒃ ᐃᓚᒃᑲᓂᕐᓂᐊᕐᕋᑦᑕ
ᐃᖅᑲᓇᐃᔭᖅᑎᕗᑦ ᐃᓚᒃᑲᓂᕐᓂᐊᕐᒪᑕ ᒪᕐᕉᓐᓂᒃ
ᓇᑭᓐᖔᒻᒪᖔᓪᓗ ᓇᓗᓪᓗᑎᒃᑯᓐ. ᐃᓚᖓᑦ
ᐃᓐᓄᒃᑕᐅᓯᒪᓕᖅᑐᖅ ᒫᓐᖓᑦ ᐃᖃᓗᒻᒥᐅᑕᐅᓪᓗᓂ
ᑕᐃᓐᓇ. ᑕᐃᒃᑯᐊ ᑮᓇᐅᔭᑦ ᐊᑐᓐᖏᑦᑕᕌᖓᑦᑎᒍ
ᒐᕙᒪᒃᑯᓐᓄᑦ ᐅᑎᖅᑎᑕᐅᖃᑦᑕᖅᑐᑦ. ᑲᔪᖏᖅᓴᐅᑎᓂᒃ
ᓴᖅᑭᔮᖅᑎᑦᑎᓂᖅ ᐊᑭᑦᑐᐹᓪᓕᖅᓯᒪᓕᕐᒥᔪᖅ ᐱᖓᓱᓂᒃ
ᐃᖅᑲᓇᐃᔭᓂᒃ ᑕᖅᑲᐅᖓᐃᓯᒪᓕᖅᑐᒍᑦ ᐅᐱᓐᖔᖅ
ᐱᒋᐊᓚᐅᖅᓯᒪᒻᒪᑦ.

The CEO position, we’re still in the
middle of the competition. It has not been

ᑖᓐᓇ ᐊᓪᓚᕕᒻᒥ ᐊᖏᔪᖅᑳᖅ ᐃᓂᖓ ᓱᓕ
ᐊᑭᑦᑐᕋᐅᑕᐅᒻᒪᑦ ᐃᓱᒪᓕᐅᕌᓂᒃᓯᒪᖏᑦᑐᒍᑦ
ᓇᓕᐊᖑᓂᐊᕐᒪᖔᑦ. ᐄ, ᓄᓇᕗᑦᒥᐅᑕᐅᒍᒥᓇᖅᑐᖅ
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decided. We are hoping that it will be
somebody from Nunavut. They would
have a greater experience and
understanding of Nunavut, but we are not
sure of that at that point. We’re not sure
how much of that will actually have to be
spent. If we can make all of our hires
local, it will not be significant other than
on advertising. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Joanasie.
Mr. Joanasie (interpretation): Thank
you, Mr. Chairman. Moving on to
another subject, there’s $154,000 in total
for board governance. You indicated
earlier that at times, the board has their
meeting outside of Nunavut. Could you
indicate to us where you have had board
meetings outside of Nunavut? Thank you,
Mr. Chairman.
Chairman: Thank you, Mr. Joanasie.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
That has happened one time in the last
four years and that was in February of
2014. I have to get my years straight. The
board came to the Toronto Outdoor
Adventure Show to see for themselves
what goes on at the show, what the return
on investment would be, how successful
the show is for Nunavut, and how we are
represented at a trade show. They came
to Toronto to the outdoor adventure
show. That was why that meeting was
held outside of Nunavut. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Joanasie.
Mr. Joanasie (interpretation): Thank

ᑐᑭᓯᐅᒪᑦᑎᐊᕐᓂᐊᕐᒪᑦ ᖃᓄᐃᓕᖓᒻᒪᖔᑦ ᒫᓐᓇ ᑭᓯᐊᓂ
ᐅᓪᓗᒥᒧᑦ ᓇᓗᔪᒍᑦ. ᐊᒻᒪᓗ ᖃᑦᓯᓂᒃ ᑮᓇᐅᔭᖅᑐᓂᕐᒥᒃ
ᐊᑐᕐᓂᐊᕐᒪᖔᑦ ᓇᓗᔪᒍᑦ. ᒫᓐᖔᖃᑦᑕᖅᐸᑕ
ᓄᓇᕗᑦᒥᐅᑕᐅᑉᐸᑕ ᐊᑭᑭᓐᓂᖅᓴᐅᓪᓚᕆᒐᔭᖅᑐᖅ.
ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᔪᐊᓇᓯ.
ᔪᐊᓇᓯ: ᐄ, ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐊᒻᒪᓗ
ᐊᓯᖓᓅᒻᒥᓗᖓ ᐅᑯᐊᓕ ᑲᑎᒪᔩᓪᓕ ᐊᐅᓚᑦᓯᓂᖏᓐᓄᑦ
ᑐᕌᖓᔪᑦ ᑮᓇᐅᔭᑦ $154,000-ᓚᐅᑎᓪᓗᒋᑦ.
ᐅᖃᖅᑲᐅᒪᑦᑕᐅᖅ ᐃᓛᓐᓂᒃᑯᒎᖅ ᖃᑯᑎᒃᑯᑦ ᑖᒃᑯᐊ
ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᑲᑎᒪᔨᖏᑦ ᓄᓇᕗᑦ ᓯᓚᑖᓂ
ᑲᑎᒪᖃᑦᑕᕆᐊᖃᖅᓯᒪᓐᓂᕐᒪᑕ. ᐅᖃᕈᓐᓇᖅᑲᑲᐃ ᓇᒥ
ᑲᑎᒻᒪᓚᐅᖅᓯᒪᓐᓂᖅᑲᑦ ᓄᓇᕗᑦ ᓯᓚᑖᓂ. ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᔪᐊᓇᓯ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑑᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐊᑕᐅᓯᐊᖅᖢᑕ ᐊᕐᕌᒍᑦ ᑎᓴᒪᑦ ᐊᓂᒍᖅᓯᒪᔪᓂᒃ ᕖᕗᐊᕆ
2014-ᖑᓚᐅᖅᑐᒥ ᓯᓚᑖᓅᓚᐅᖅᓯᒪᔪᒍᑦ.
ᑐᕌᓐᑐᒨᖓᐅᓚᐅᖅᓯᒪᔪᒍᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᑎᓪᓗᒋᑦ
ᑐᑭᓯᓂᐊᕋᑦᑕ ᖃᓄᐃᓕᖓᖃᑦᑕᕐᒪᖔᑦ ᐊᒻᒪᓗ ᖃᓄᑎᒋ
ᓂᐅᕐᕈᑎᖃᖃᑕᐅᔪᓐᓇᕋᔭᕐᒪᖔᑦᑕ ᓄᓇᕗᑦᒥ.
ᑕᑯᒃᓴᐅᑎᑦᑎᑎᓪᓗᒋᑦ ᑕᐃᑯᓐᖓᓚᐅᖅᓯᒪᔪᒍᑦ
ᑕᐃᒪᐃᑦᑑᓂᖓᓄᓪᓗ ᓄᓇᕗᑦ ᓯᓚᑖᓄᑦ ᑲᑎᒪᔩᑦ
ᑲᑎᒪᔭᖅᑐᓚᐅᖅᓯᒪᔪᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᔪᐊᓇᓯ.
ᔪᐊᓇᓯ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐊᒻᒪᓗ ᐅᑯᐊ ᒪᕐᕉᒃ

41

you, Mr. Chairman. There are two line
items I would like further clarification
on. One is board travel for the AGM
which is $35,000, and then one line
down, there’s the AGM which is
$35,000. Could you elaborate further on
the difference between those two line
items? Thank you, Mr. Chairman.
Chairman: Thank you, Mr. Joanasie.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
The first line item is board travel for the
AGM and this line item has increased
because we increased the size of our
board from within Nunavut. We now will
have two people that we are bringing
from the Kitikmeot, two people from the
Kivalliq, and then we have other board
members from around other parts of
Nunavut and from the south. By
increasing our board to be more
representative of Nunavut, our travel
costs went up substantially. As everyone
is aware, a plane ticket from the west is a
bit costly.
The AGM costs are the costs of holding
the AGM; the meeting space, the
translation. We provide full interpretive
services at our AGM because we have
some members that are more comfortable
communicating in Inuktitut and we
always make sure that that is provided, as
well as some assistance with travel for
our members. Thank you, Mr. Chairman.

ᑐᑭᓯᒋᐊᒃᑲᓐᓂᕈᒪᓪᓗᒋᑦᑕᐅᖅ ᐃᓚᖓ ᑲᑎᒪᔩᑦ
ᐊᐅᓚᖃᑦᑕᕆᐊᖃᕐᓂᖏᓐᓄᑦ ᐊᕐᕌᒍᑕᒫᖅᓯᑎᓂᒃ
ᑲᑎᒪᓂᖏᓐᓄᑦ $45,000 ᓇᓗᓇᐃᖅᓯᒪᑦᑕᖅᑯᖅ ᐊᒻᒪᓗ
ᐅᓇᓂᒃᑲᓐᓂᒐᓛᒃ $35,000 ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑎᓄᑦ. ᑖᒃᑯᐊ
ᓱᒻᒪᑦ ᒪᕐᕈᐃᓕᖓᖅᑰᔨᒻᒪᖔᑕ ᐅᕝᕙᓗ
ᑐᑭᓯᒋᐊᖅᑎᑕᐅᔪᓐᓇᖅᐱᑖ ᑖᒃᑯᐊ ᒪᕐᕉᒃ ᓱᓇᒥᒃ
ᐱᔾᔪᑎᖃᒻᒪᖔᑐᒃ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᔪᐊᓇᓯ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐅᓇ
ᓯᕗᓪᓕᖅᐹᖅ ᑲᑎᒪᔩᑦ ᐃᖏᕐᕋᔭᓐᓂᖏᑦ ᑲᑎᒪᕐᔪᐊᓂᕐᒧᑦ
ᐅᓄᖅᓯᒋᐊᖅᑐᑦ ᑲᑎᒪᔩᑦ ᐅᓄᖅᓯᒋᐊᕐᒪᑕ
ᓄᓇᕗᑦᒥᐅᑕᐃᑦ. ᑕᐃᒪᐃᑦᑑᒻᒪᑦ ᒪᕐᕉᓐᓂᒃ
ᕿᑎᕐᒥᐅᓃᓐᖔᖅᑐᓂᒃ, ᒪᕐᕉᒃ ᑭᕙᓪᓕᕐᒥᐅᑖᒃ ᐊᒻᒪᓗ
ᓄᓇᕗᑦᒥᐅᑕᐃᑦ ᖃᓪᓗᓈᓃᑦᑐᓪᓗ ᐅᓄᖅᓯᑲᓐᓂᖅᑐᑦ.
ᑭᒡᒐᑐᖅᑕᐅᑎᐊᕐᓂᐊᕐᒪᑦ ᓄᓇᕗᑦ ᐊᒻᒪᓗ
ᑕᐃᒪᐃᓐᓂᖓᓄᑦ ᐊᑭᑦᑐᑲᓪᓚᑦᑐᖅ ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑎᓄᑦ
ᐊᑐᖅᑐᔅᓴᐃᑦ. ᖃᐅᔨᒪᒐᑦᑕ ᐅᐊᓕᖕᓂᕐᒥ ᖃᖓᑕᐅᓯᖅᖢᓂ
ᐊᑭᑐᔪᕐᔪᐊᕌᓘᒻᒪᑦ.

ᐊᒻᒪᓗ ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑏᓚᓯᒪᔪᓄᑯᐊ ᑮᓇᐅᔭᖅᑐᕈᑎᕗᑦ
ᐃᓄᒃᑎᓕᕆᔨᓄᑦ ᑲᑎᒪᕐᔪᐊᓂᕐᒧᑦ ᑐᕌᖓᔪᑦ.
ᐃᓚᖏᓂᒃᑯᐊ ᐃᓄᒃᑎᑑᖅᖢᑎᒃ ᐃᖢᕐᕆᔮᕐᓂᖅᓴᐅᓂᖏ
ᐱᔾᔪᑎᒋᓪᓗᒋᑦ ᐃᓄᒃᑎᑑᓕᕆᔨᖃᖃᑦᑕᖅᑐᒍᑦ ᐊᒻᒪᓗ
ᖃᖓᑦᑕᐅᓯᖅᑐᑎᒃᑯ ᐃᓚᖓᒍᑦ ᑕᐃᒃᑯᐊ
ᐃᓚᒋᔭᐅᖃᑕᐅᔪᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis. Mr.
Joanasie.
Mr. Joanasie (interpretation): Thank
you, Mr. Chairman. I would also like to
thank you for that clarification and I
would also like to thank Nunavut
Tourism for providing interpreting

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᔪᐊᓇᓯ.
ᔪᐊᓇᓯ: ᐄ, ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ ᐊᒻᒪᓗ ᖁᔭᓐᓇᒦᒃ
ᑐᑭᓯᓇᖅᓯᑎᑕᐅᑦᑎᐊᕆᐊᒻᒪᑦ ᑕᒪᓐᓇ. ᐊᒻᒪᓗ ᖁᔭᒋᕙᕋ
ᑖᒃᑯᐊ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᑐᓵᔨᖃᑦᑎᑏᓐᓇᐅᔭᖃᑦᑕᕐᒪᑕ
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services when they’re having their annual
general meetings because I think it’s
rightly so and it’s the right of the people.
With my last question is in regard to
marketing. There’s $500,000 that will be
used for a marketing campaign or maybe
it is for Nunavut Tourism branding or to
get information from the other Nunavut
communities when you’re going to be
working on that type of a program. I hear
that the $500,000 hasn’t been expended
yet. Could you elaborate further on the
marketing campaign and if you’re going
to involve the other Nunavut
communities? Thank you, Mr. Chairman.
Chairman: Thank you, Mr. Joanasie.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
This $500,000 is for an overall branding
campaign for Nunavut, not particularly
for communities. It’s to get the public at
large across the country and across the
world familiar with Nunavut as a whole,
not as a tourism product, not as anything
in particular, but just a general awareness
campaign of Nunavut so that when we
then market tourism products in Nunavut,
someone will have an idea where
Nunavut is on a map. Unfortunately, for a
lot of people, we’re finding it a challenge.
It’s overall branding for Nunavut as a
territory. The exact way that will be done
has not been determined yet. That should
be done over the next couple of months.
The plan is to have this campaign
executed starting in January, which will
tie into when our key marketing is so that
they will hit at the same time and
complement each other. Thank you, Mr.
Chairman.

ᑲᑎᒪᕕᔾᔪᐊᕐᓂᖃᑦᑎᓪᓗᒋᑦ ᐊᕐᕌᖑᒫᖅᓯᐅᑎᒥᓂᒃ. ᑕᒪᓐᓇ
ᑕᐃᒪᐃᓕᖓᐃᓐᓇᕆᐊᖃᑦᑐᕆᓪᓗᒍ
ᓂᓪᓕᐅᑎᒋᑐᐃᓐᓇᖅᑲᕋ.

ᑭᓯᐊᓂ ᐅᓇ ᑭᖑᓪᓕᖅᐹᕆᓗᒍ ᐊᐱᕆᒍᒪᓕᖅᑕᕋ
ᓴᖅᑭᔮᖅᑎᑦᑎᖃᑦᑕᕐᓂᐅᕙᑦᑐᖅ ᒥᒃᓵᓄᑦ Marketing
ᑖᒃᑯᐊ $500,000 ᑐᕌᖓᑎᑕᐅᓂᐊᕐᒪᑕᒎᖅ
ᓴᖅᑭᔮᖅᑎᑎᒃᑲᓐᓂᕆᐊᕐᓂᕐᒧᑦ ᐅᕝᕙᓗ ᑖᒃᑯᐊᖃᐃ
ᓄᓇᕗᑦ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᑕᐅᑦᑐᒋᓂᐊᖅᑕᖓᓂᖅᑲᐃ,
branding, ᑖᓐᓇ ᐅᖃᐅᓯᕆᔭᐅᖃᑦᑕᓚᐅᕐᒪᑦ. ᑖᓐᓇᖃᐃ
ᓄᓇᕗᑦ ᓄᓇᓕᓕᒫᖏᓐᓄᑦ ᖃᐅᔨᒋᐊᖃᑦᑕᓂᐊᖅᐱᓯ
ᑕᒪᑦᓱᒪᓐᖓᑦ ᐋᖅᑭᒃᓱᐃᕙᓪᓕᐊᓂᐊᖅᑎᓪᓗᓯ.
ᑐᑭᓯᐅᒪᒐᒃᑯ ᓱᓕ ᑕᒪᓐᓇ ᐱᓕᕆᐊᕐᕆᔭᐅᕙᓪᓕᐊᒻᒪᑦ
ᐊᑐᖅᑕᐅᓚᐅᕋᑎᒃ ᑕᐃᒃᑯᐊ ᑮᓇᐅᔭᐃᑦ $500,000.
ᑐᑭᓯᒋᐊᕐᕕᒋᔪᒪᔭᕋ ᓄᓇᓕᓕᒫᑦ ᐃᓚᐅᑎᑕᐅᓂᐊᕐᒪᖔᑕ
ᑖᓐᓇ ᐱᔾᔪᑎᒋᓪᓗᒍ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᔪᐊᓇᓯ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑑᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᒃᑯᐊ
$500,000 ᓄᓇᕗᑦᒥ ᓴᖅᑭᔮᖅᑎᑎᒃᑲᓐᓂᕋᓱᐊᕐᓂᕐᒥᒃ
ᐱᔾᔪᑎᓕᒃ. ᓄᓇᓖᑦ ᐊᑐᓃᖅᑕᐅᖏᑦᑐᑦ. ᓄᓇᕐᔪᐊᓕᒫᒧᑦ
ᑖᓐᓇ ᓄᓇᕗᑦᒥᒃ ᓴᖅᑭᔮᖅᑎᑎᒃᑲᓐᓂᕋᓱᒍᒪᔪᒍᑦ
ᐳᓚᕋᖅᑐᓕᕆᓂᖅ ᐱᔾᔪᑎᒋᓪᓚᕆᖏᒃᖢᒍ. ᑕᖅᑲᒃᑯᐊ
ᖃᐅᔨᑎᓐᓇᓱᑐᐃᓐᓇᖅᑕᕗᑦ ᓄᓇᕗᑦᑕᖃᒻᒪᑦ.
ᖃᐅᔨᒪᔪᖅᑕᖃᕐᓂᐊᕐᒪᑦ ᓄᓇᓐᖑᐊᖅᑕᐅᔪᑦ
ᕿᒥᕐᕈᐊᓕᕈᓂᐅᒃ ᓄᓇᕗᑦ ᓱᑯᑦᑎᐊᓃᒻᒪᖔᖓ.

ᑕᐃᒪᐃᓕᐅᕋᓱᒃᑐᒍᑦ ᖃᓄᑭᐊᖅ ᑕᐃᒪᐃᓕᐅᕐᓂᐊᕐᒪᖔᑕ
ᓱᓕ ᑐᑭᓯᐊᓂᔅᓯᒪᖏᑦᑐᒍᑦ. ᑕᖅᑭᒐᓴᓐᓂᒃ ᓯᕗᓂᒃᓴᑎᓐᓂ
ᑕᒪᓐᓇ ᐱᓕᕆᐊᕐᕆᕙᓪᓕᐊᒍᒪᓂᐊᕋᑦᑎᒃᑯᓐ. ᔮᓄᐊᕆᒥ
ᓂᐅᕐᕈᑎᖃᕋᓱᐊᕐᓂᕐᒨᖓᔪᓂᒃ ᑕᒪᒃᑯᓂᖓ
ᐱᓕᕆᐊᖃᕐᓂᐊᖅᑐᒍᑦ ᑖᒃᑯᐊ ᑕᐱᓪᓗᒋᐅᓕᕐᒥᓗᒋᑦ
ᑕᐃᑲᓂ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis.
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Thank you, Mr. Joanasie. I’m just going
to recognize the clock and we’re gong to
take a 15-minute recess. We will be back
at 10:50. Thank you.
>>Committee recessed at 10:24 and
resumed at 10:43
Chairman: Thank you, everybody, for
coming back. My apologies on the
misstatement of the time allotted in the
break. My normally very accurate
calendar is on the fritz today. The next
name on my list, Mr. Mikkungwak.
Mr. Mikkungwak (interpretation):
Thank you very much, Mr. Chairman.
Good morning to everyone in Nunavut.
When my colleagues were asking
questions and listening to the responses
that you’re making, Nunavut Tourism is
trying to promote or market Nunavut to
the rest of the world.
The question I have is: have you made
any considerations as Nunavut
Tourism… ? You’re trying to promote
Nunavut. Many people watch movies.
For example, there is what we usually see
on television regarding Newfoundland
and they have a big ad. Have you ever
thought of doing something like that?
That’s my first question. Thank you, Mr.
Chairman.
Chairman: Thank you, Mr.
Mikkungwak. Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
We have done ads as Canada’s North and
they have run on national television. For
Nunavut, we just did a test with some ads
on local six o’clock news shows in
Ottawa and Toronto and had very good
success.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ, ᒥᔅᑕ
ᔪᐊᓇᓯ. 15 ᒥᓂᔅ ᓄᖅᑲᖓᓚᐅᖃᓐᓂᐊᖅᑐᒍᑦ.
ᐅᑎᕐᓂᐊᖅᐳᒍᑦ 10:50-ᒨᖅᐸᑦ. ᖁᔭᓐᓇᒦᒃ.

>>ᓄᖅᑲᖓᑲᐃᓐᓇᖅᑐᑦ 10:24ᒥ ᑲᔪᓯᔪᑦ 10:43ᒥ

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐅᑎᖅᑐᐊᐱᐅᒐᑦᓯ.
ᐊᒻᒪ ᓯᕿᓐᖑᔭᖓ ᐅᖃᑲᒻᒪᓂᖅᑲᐅᒐᒃᑯ,
ᐅᖃᑦᑎᐊᖃᐅᖏᑕᕈᓗᒋᒐᒃᑯ ᓯᕿᓐᖑᔭᖓ ᒪᒥᐊᒥᓇᖅ.
ᒥᔅᑕ ᒥᑭᓐᖑᐊᖑᓂᐊᓕᕋᑖᕐᒥᔪᖅ.

ᒥᑭᓐᖑᐊᖅ: ᐅᑉᓛᑦᓯᐊᖅ, ᓄᓇᕗᑦᒥᐅᓕᒫᑦ. ᑕᐃᒪ
ᒪᓕᒐᓕᐅᖅᑎᐅᖃᑎᒋᔭᒃᑲ ᐊᐱᖅᓱᑕᖅᑎᓪᓗᒋᑦ
ᑐᕼᐊᑉᓗᒋᑦ ᑖᒃᑯᐊ ᑭᐅᔾᔪᑎᒋᑦᑕᒃᑲᕼᐃᓗ ᑐᕼᐋᑉᓗᒋᑦ
ᐃᓚᖏᑦ ᓄᓇᕗᑦᒥ ᐳᓚᕋᖅᑐᓕᕆᓂᖅ ᑖᒻᓇ
ᐱᔫᒥᕼᐋᕆᓂᓗᒃᑲᑉᓯ ᕼᐃᓚᕐᔪᐊᕐᒥᐅᓄᑦ.

ᑖᒻᓇᐅᑎᑉᓗᒍ ᐅᓇ ᕼᐃᕗᓪᓕᖅᐹᖅ ᐊᐱᖅᑯᑎᒋᒍᐊᕐᕋᒐᓕ
ᐃᓱᒪᒃᕼᐊᖅᓯᐅᖅᓯᒪᖏᒻᒪᖔᑦᓯ ᓄᓇᕗᑦᒥ
ᐳᓚᕋᖅᑐᓕᕆᔨᐅᑉᓗᓯ ᐱᔫᒥᕼᐋᓂᕆᓂᓗᒃᑲᑉᓯ ᐊᒥᕼᐅᑦ
ᑕᕐᕆᔭᐅᑎᓂᒃ ᑕᕐᕆᔭᖅᐸᒻᒪᑕ ᐅᓇ ᐆᑦᑑᑎᒋᓂᐊᕋᒃᑯ
ᑕᕐᕆᔭᐅᑎᒃᑯᑦ ᑕᑯᓐᓇᕋᔪᒃᑐᑉᑑᒻᒪᑦ ᓂᐅᕕᓐᓛᓐ
ᐱᔫᒥᕼᐋᓕᑉᓗᑎᒃ ᑕᕐᕆᔭᐅᑉᒥ ᐋᖅᑮᕼᐃᒪᑉᓗᑎᒃ. ᑕᒪᓐᓇ
ᐃᕼᐅᒪᒃᓴᖅᕼᐃᐅᕈᑎᒋᓯᒪᓐᖏᒻᒪᖔᑉᓯᐅᒃ ᓯᕗᓪᓕᖅᐹᖅ
ᐊᐱᖅᑯᑎᒐ. ᒪ’ᓇ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ.
ᒥᔅ ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑳᓇᑕᒥ
ᐅᑭᐅᖅᑕᖅᑑᓂᕋᖅᑐᑕ ᓴᖅᑭᔮᖅᑎᑦᑎᖃᑦᑕᖅᓯᒪᔪᒍᑦ
ᑳᓇᑕᒥ ᑕᓛᕖᓴᑦᑯᖏᑎᒍᑦ. ᐊᒻᒪᓗᒃᑕᐅᖅ ᐋᑐᕚᒥ 6-ᒥ
ᐱᕙᓪᓕᐊᔪᑦ ᓴᖅᑭᔮᖅᑎᓪᓗᒋᑦ
ᑕᑯᒃᓴᐅᑎᑦᑎᑲᐃᓐᓇᖅᓯᒪᒻᒥᔪᒍᑦ.
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The one problem and challenge we have
is that television ads are very expensive.
One ad on, let’s say, a national hockey
game or on something like American Idol
or CSI can run up to $75,000. We have to
look at what the return would be versus
the cost and what we could do to get
broader coverage with that.
The ad campaign that Newfoundland and
Labrador did that you spoke of was $4.5
million. Our budget is not $4.5 million
total. We would love to do something
like that, but it’s incredibly expensive.
Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Mikkungwak.
Mr. Mikkungwak (interpretation):
Thank you very much. Looking at your
budget, you’re trying to do a lot of
marketing. Looking at the responses that
you made, there are many communities
in Nunavut and only after a certain
number of years have passed, do you
update the community information? For
example, Baker Lake has advanced a
great deal and there’s a lot of mining
activity happening just outside of it and
just to the north of it. There’s a lot of
mining activity. I know that we have two
Heritage Rivers in Baker Lake and that’s
why I was asking those questions. That’s
it. Thank you, Mr. Chairman.

ᑖᓐᓇ ᐊᐅᓚᑦᑎᐊᖅᓯᒪᔪᖅ ᐃᓚᖓ ᑭᓯᐊᓂ ᐱᒡᒐᓇᕐᖓᑦ
ᒪᐅᓇ ᑕᓚᕖᓴᒃᑯᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᒋᐊᔅᓴᖅ
ᐊᑭᑐᔪᕕᔾᔪᐊᕌᓘᒻᒪᑦ. ᕼᐋᑭᑦᑐᖃᑦᑎᓪᓗᒍ ᑕᐃᒃᑯᐊ
ᐊᑯᓐᓂᕈᑕᐅᑲᐃᓐᓇᓲᑦ ᓴᖅᑭᔮᖅᑎᑕᐅᑲᐃᓐᓇᓲᑦ
ᐅᕝᕙᓘᓐᓃᑦ American Idol-ᑯᑦ ᐃᒫᒃ
ᑕᑯᓐᓈᑕᓪᓚᕆᐊᓗᒃᑯᑦ $75,000-ᕌᕈᓐᓇᕐᖓᑦ
ᓴᖅᑭᔮᑲᐃᓐᓇᖅᑐᐊᓗᑐᐃᓐᓇᐅᓗᓂ. ᑕᐃᒪᓕ ᑕᐃᒫᕌᓗᒃ
ᐊᑭᓖᓗᑕ ᖃᓄᑎᒋ ᐅᐸᑦᑕᐅᓚᕿᓕᕋᔭᖅᑭᑕ
ᐃᓱᒪᒋᒋᐊᖃᑉᐸᒻᒥᒐᑦᑎᒍ.
ᑕᐃᒃᑯᐊᓕ Newfoundland-ᑯᑦ ᓛᐸᑐᐊᕆᒃᑯᑦ
ᑕᓚᕖᓴᒃᑰᑎᑦᑎᓂᕆᕙᑦᑕᖓ $4.5 ᒥᓕᐊᕌᔪᔪᖅ.
ᑕᐃᒪᓐᓈᓗᓪᓕ ᐊᑐᐃᓐᓇᖃᖏᓇᑦᑕ $4 ᒥᓕᐊᓐ.
ᑕᐃᒪᐃᑦᑐᓂᒃ ᐱᔪᒪᓪᓚᕆᒃᑲᓗᐊᕐᒥᔪᒍᑦᑕᐅᖅ ᑭᓯᐊᓂ
ᐊᑭᑐᔪᕐᔪᐊᕐᔪᐊᕌᓘᒻᒪᑕ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᒥᑭᓐᖑᐊᖅ.
ᒥᑭᓐᖑᐊᖅ: ᐄ, ᒪ’ᓇᒡᓗᐊᕕᒃ. ᑖᒃᑯᐊᓗ ᑮᓇᐅᔭᖅᑑᑎᖏᑦ
ᑕᐅᑐᒃᖢᒋᑦ ᐱᔫᒥᕼᐊᕆᓂᓗᒃᑲᑉᓯ ᐊᒻᒪ ᑭᐅᒻᒫᓚᐅᖅᑐᕼᐃ
ᑕᒪᒃᑯᐊ ᒪᑉᐱᕌᑦ ᓄᓇᓕᒃ ᖃᓄᖅ ᖃᓄᐃᒻᒪᖔᑦ
ᐆᑦᑑᑎᒋᓗᒍ ᓄᓇᕗᑦᒥ ᓄᓇᓖᑦ ᐊᒥᕼᐆᒻᒪᑕ ᑭᕼᐃᐊᓂ
ᑕᐃᒃᑯᐊ ᑲᑉᓯᑦ ᐊᕐᕌᒍᑦ ᖄᓂᐊᓂᒃᓯᒪᓕᕌᖓᑕ
ᓄᑖᓐᖑᖅᑎᕆᒋᐊᖅᑕᖅᐱᕼᐃ ᑎᑎᖅᑲᓂᒃ. ᐆᑦᑑᑎᒋᓗᒍ
ᖃᒪᓂᑦᑐᐊᖅ ᖃᐅᔨᒪᑉᓗᒍ ᖃᓪᓕᕚᓪᓕᖅᕼᐃᒪᔪᕐᔫᓕᕐᒪᑦ
ᐅᔭᕋᖅᑕᕆᐊᖅᑲᒻᒫᓕᖅᖢᓂ ᕼᐃᓚᑎᒐᔮᖓᓂ ᐊᒡᒍᐊᓂ.
ᐅᔭᕋᖅᑕᕆᐊᖃᒻᒫᓕᕐᒪᑦ ᐊᒻᒪ ᓇᓗᓇᓐᖏᓚᒃ ᒪᕐᕉᓐᓂᒃ
ᐃᓕᑕᕆᔭᐅᕼᐃᒪᔫᓐᓂᒃ ᑰᖁᑎᖃᒻᒫᕐᒪᑦ ᑖᓐᓇ
ᐊᐱᖅᓲᑎᒋᕼᐅᐊᓚᐅᖅᐸᕋ. ᒪ’ᓇ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you. Ms. Dupuis.
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ.

Ms. Dupuis: I’m not quite sure of the
question, but I think you’re asking about
us updating material on communities.
We update material on communities
every year. That’s something that our
visitor centre staff does. They’re in touch
with the hamlet offices about community

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᐊᐱᖅᑯᑎᐅᒻᒪᖔᑦ ᖃᐅᔨᒪᖏᑕᕋ.
ᓄᑖᕈᕆᐊᖅᑎᑦᑎᖃᑦᑕᕐᒪᖔᑦᑕ ᐊᐱᕆᕙᓪᓚᐃᔪᑎᓐ
ᓄᓇᓕᓐᓂ ᐅᓂᒃᑳᑎᓐᓂ.
ᓄᓇᓕᓐᓂ ᐅᓂᒃᑳᖃᕐᓂᕗᑦ ᓄᑖᕈᕆᐊᖅᑎᒐᓱᑉᐸᑦᑕᕗᑦ
ᐊᕐᕌᒍᑕᒫᓐ ᐳᓛᕆᐊᖅᑐᓄᑦ ᑐᓐᖓᓱᒃᑎᑦᑎᕕᓐᓂ
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events, if there have been any changes in
what the community has to offer, or
anything like that. That’s done on a
regular basis. The event listing for
communities and what activities
communities have to offer is updated
twice a year. Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Mikkungwak.
Mr. Mikkungwak (interpretation):
Thank you very much, Mr. Chairman. As
to your response, I’m just imagining, in
our communities, there are activities that
sort of start in the springtime and happen
in the summertime up until the fall.
Looking at the visitor centres and the
budget, how do you support the visitor
centres? The visitor centre in Baker Lake
was not open all summer. How do you
support the community visitor centres?
Thank you, Mr. Chairman.
Chairman: Thank you, Mr.
Mikkungwak. Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
The smaller community visitor centres
are run by each community. How we
support them is if a community asks us,
we go in at the beginning of the summer,
do training, get their staff ready, and take
in brochures and all the information they
need. We have done that before for Baker
Lake, but for the past two years, we have
not been asked to do that. We would be
happy to do so again. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Mikkungwak.
Mr. Mikkungwak (interpretation):
Thank you very much, Mr. Chairman.
You’re trying to market tourism to the

ᐃᖅᑲᓇᐃᔭᖅᑎᑎᓐᓄᑦ ᐱᓕᕆᐊᕐᖑᕙᑦᑐᖅ ᐊᒻᒪ
ᕼᐋᒻᓚᒃᑯᓐᓂ ᐊᐱᖅᓱᖃᑦᑕᖅᑐᐃᑦ ᓄᓇᓕᓐᓂ
ᖃᓄᐃᓕᐅᖅᑐᖃᕐᓂᐊᕐᒪᖔᑦ. ᐊᒻᒪ ᓄᓇᓕᓐᓂ
ᐊᑐᐃᓐᓇᐅᑎᑕᐅᔪᐃᑦ ᐊᓯᔾᔨᖅᓯᒪᒻᒪᖔᑕ ᐊᐱᖅᓱᖅᑕᐅᓲᑦ.
ᐊᐱᖅᓱᖅᑕᐅᖃᑦᑕᖅᑐᑦ ᐊᒻᒪ ᓄᓇᓕᓐᓂ ᑭᓱᓂᒃ
ᑕᑯᔭᖅᑐᕋᔅᓴᐅᔪᓂᒃ ᐱᑕᖃᒻᒪᖔᑕ ᐊᕐᕌᒎᑕᒫᑦ
ᓄᑖᕈᕆᐊᖅᓯᕙᑦᑐᒍᑦ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᒥᑭᓐᖑᐊᖅ.

ᒥᑭᓐᖑᐊᖅ: ᒪ’ᓇᓪᓗᐊᕕᒃ, ᐃᒃᓯᕙᐅᑖᖅ ᐊᒻᒪᓗ ᑖᓐᓇ
ᑭᐅᔾᔪᑎᒋᔮ ᐃᓱᒪᒋᔭᒻᓂᑦ ᑕᐅᑐᑦᑑᔭᑦᓯᐊᕐᒪᑦ.
ᓄᓇᓕᒋᔭᑉᑎᓐᓂ ᑕᒪᒃᑯᐊ ᐅᕐᓂᑕᕐᕖᑦ ᑕᑯᕋᓐᓈᕐᕖᑦ
ᐅᐱᕐᖓᔅᓵᒥ ᐅᒃᑯᐃᕆᐊᖅᑑᔭᖅᖢᑎᒃ ᐊᐅᔭᐅᓂᖓᓂ
ᐅᒃᑯᐃᑦᑑᕙᒻᒪᑕ ᐅᑭᐊᒃᓵᒧᑦ ᑎᑭᑉᐸᓕᐊᑉᓗᒍ. ᑖᒃᑯᐊ
ᐅᕐᓂᑕᕐᕖᑦ ᐅᑯᐊ ᑮᓇᐅᔭᖅᑑᑎᓯ ᑕᐅᑐᒃᖢᒋᑦ, ᖃᓄᕐᓕ
ᐃᑲᔪᕆᐊᖅᑕᖅᐱᕼᐃᐅᒃ ᑕᒪᒃᑯᐊ ᐅᕐᓂᑕᕐᕖᑦ.
ᐆᑦᑑᑎᒋᓗᒍ ᖃᒪᓂᑦᑐᐊᕐᒥ ᑕᐃᓐᓇ ᑕᑯᕋᓐᓈᕐᕕᒃ
ᐅᐱᓐᖓᖅᕼᐋᒥ ᐊᐅᔭᒥ ᐅᒃᑰᑉᑐᐃᓐᓂᖅ ᐊᔪᕐᒪᑦ ᖃᓄᕐᓕ
ᑕᒪᒃᑯᐊ ᐅᕐᓂᑕᕐᕖᑦ ᓄᓇᓕᒡᓂ ᓄᓇᓕᓐᓃᑦᑐᑦ
ᐃᑲᔪᒐᐅᑦᑕᕐᒪᖔᑕ? ᒪ’ᓇ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ.
ᒥᔅ ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᒪᒃᑯᐊ
ᓄᓇᓕᕋᓛᖑᓂᖅᓴᓂ ᐳᓛᕆᐊᖅᑐᓄᑦ ᑐᓐᖓᓱᒃᑎᑦᑎᕖᑦ
ᓄᓇᓕᓐᓄᑦ ᐊᐅᓚᑕᐅᖃᑦᑕᕐᖓᑕ. ᐃᑲᔪᖅᓯᖃᑦᑕᖅᑕᕗᑦ
ᐃᑲᔪᖅᓯᑕᐅᒍᒪᒐᐃᒻᒪᑕ. ᐊᐅᔭᖅ ᐱᒋᐊᓕᕋᑖᖅᑎᓪᓗᒍ
ᐃᖅᑲᓇᐃᔭᖅᑎᖓ ᐊᑐᐃᓐᓇᐅᒐᓗᐊᕐᒪᖔᑕ
ᖃᐅᔨᔾᒪᒐᓱᓲᕆᔭᕗᑦ. ᑕᐃᒪᐃᖃᑦᑕᖅᓯᒪᒻᒥᔭᕗᑦ
ᖃᒪᓂᑦᑐᐊᕐᒧᑦ. ᑭᓯᐊᓂᓕ ᐊᕐᕌᒎᒃ ᒪᕐᕉᒃ ᐊᓂᒍᓕᖅᑑᒃ
ᑕᐃᒪᐃᖁᔭᐅᓚᐅᖅᓯᒪᖏᓇᑦᑕ
ᑐᒃᓯᕋᕐᕕᐅᓚᐅᖅᓯᒪᖏᓇᑦᑕ. ᑕᐃᒪᐃᒃᑲᓐᓂᕈᓐᓇᕐᒥᔪᒍᑦ
ᑐᒃᓯᕋᕐᕕᐅᒍᑦᑕ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᒥᑭᓐᖑᐊᖅ.

ᒥᑭᓐᖑᐊᖅ: ᒪ’ᓇᒡᓗᐊᕕᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐊᒻᒪᓗ ᑖᓐᓇ
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world and sometimes we see people from
overseas and some Americans as well.
When you’re doing the marketing to
them in an effort to bring them to
Nunavut, how do you know when
somebody is going to be coming to
Nunavut? Thank you, Mr. Chairman.
Chairman: Thank you, Mr.
Mikkungwak. Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
We don’t necessarily know when
someone is making that trip. We get them
interested in the products, direct them to
who offers the products, and then they
book with individual operators, but we
don’t know exactly when someone is
coming.

ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒥᒃ ᐱᔫᒥᕼᐋᕆᑉᑕᕋᑉᕼᐃ
ᕼᐃᓚᕐᔪᐊᕐᒥᐅᓄᑦ ᐃᓚᖏᑦ ᐊᒡᓛᑦ ᑕᑯᓚᐅᔫᒥᓇᔪᒻᒪᑕ
ᑕᕆᐅᕐᔪᐊᒦᖔᑐᑉᓘᓐᓃᑦ ᐊᒥᐊᓕᑲᑦ
ᓄᓇᖓᓐᓃᖔᖅᑐᓪᓘᓐᓃᑦ. ᑖᑉᑯᐊᓕ ᖃᓄᖅ
ᐱᔫᒥᕼᐋᕆᑉᑕᑎᓪᓗᓯ ᑕᑯᕋᓐᓈᕆᐊᖅ ᑕᒪᐅᖓ
ᓄᓇᕗᑦᒧᐊᖁᔨᑉᓗᓯ ᖃᓄᕐᓕ ᖃᐅᔨᑦᑕᖅᐱᕼᐃ
ᑕᒪᐅᖓᖅᑐᖃᓐᓂᐊᕌᖓᑦ ᓄᓇᕗᑦᒧᑦ. ᒪ’ᓇ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ.
ᒥᔅ ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.
ᖃᐅᔨᒪᐃᓐᓇᐸᖏᑦᑐᒍᑦ
ᓄᓇᕗᒻᒨᖅᑐᖃᕋᓱᓐᓂᐊᓕᕋᐃᒻᒪᑦ,
ᓄᓇᕗᒻᒨᕈᒪᓕᑦᑎᒐᓱᐊᓲᕆᔭᕗᑦ ᐊᒻᒪᓗ
ᐊᑐᐃᓐᓇᐅᑎᑦᑎᔪᑦ ᐊᐅᓪᓚᐅᔾᔨᔨᕈᓘᔭᐃᑦ
ᖃᐅᔨᒪᑕᐅᑎᑦᑐᑎᒍ. ᖃᐅᔨᒪᓪᓚᕆᑉᐸᖏᑦᑐᒍᑦ
ᑐᑭᑦᑐᖃᓐᖑᓱᓕᕋᐃᒻᒪᑦ, ᐃᓛᒃ ᖃᖓ ᑎᑭᓐᓂᐊᕐᒪᖔᑕ.

The only time we do know when people
are coming are cruise ships because we
work with ED&T on the cruise ship
licensing and we get a list of itineraries
and let all of the communities know in
case a cruise ship hasn’t let them know
that they’re coming and all of a sudden
there are 150 people.

ᐅᒥᐊᕐᔪᐊᑦ ᐳᓚᕋᑦᑕᐅᑏᑦ ᖃᖓ ᑎᑭᓐᓂᐊᓕᕋᐃᒻᒪᑕ
ᖃᐅᔨᒪᓲᕋᓗᐊᕗᑦ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑎᒍᑦ
ᓚᐃᓴᑖᖅᑎᑕᐅᒋᐊᖃᓲᖑᒻᒪᑕ ᑕᐃᒫ ᖃᐅᔨᒪᓕᓲᕗᑦ.
ᓄᓇᓖᓪᓗ ᖃᐅᔨᒪᑎᓲᕗᑦ ᐅᒥᐊᕐᔪᐊᓄᑦ ᑎᑭᑕᐅᓛᕐᖓᑕ
ᐃᒫᒃ, 150-ᓄᑦ ᑎᑭᑕᐅᑲᓪᓚᓛᖅᑐᐊᓘᒻᒪᑕ
ᖃᐅᔨᒪᑎᓲᕗᑦ.

We don’t know when individual tourists
coming in with individual operators are
actually coming. Thank you, Mr.
Chairman.

ᒪᑯᐊᓕ ᐃᒻᒥᑰᑦ ᑎᑭᓐᓂᐅᓴᔪᐃᑦ, ᐃᒻᒥᑯᓪᓗ
ᐊᐅᓪᓚᐅᔾᔭᐅᖃᑦᑕᕐᓂᐅᓴᔪᐃᑦ ᖃᐅᔨᒪᓲᕆᖏᑕᕗᑦ.
ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis. Mr.
Mikkungwak.
Mr. Mikkungwak (interpretation):
Thank you very much, Mr. Chairman. I’ll
move to a different topic. One of my
colleagues asked this question about your
board meetings and you explained that
because most of your board meeting are
in Iqaluit and whenever you meet
somewhere else, you meet in the south.
Just looking at your responses, you met

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᒥᑭᓐᖑᐊᖅ.
ᒥᑭᓐᖑᐊᖅ: ᒪ’ᓇᓪᓗᐊᕕᒃ, ᐃᔅᓯᕙᐅᑖᖅ. ᑖᒻᓇ
ᐊᓯᐊᓄᐊᕐᓗᖓᓕ. ᒪᓕᒐᓕᐅᖅᑎᐅᖃᑎᒋᔭᒪ
ᓇᓪᓕᐊᑭᐊᖅ ᐊᐱᕆᓚᐅᖅᑑᒐᐊᖅ. ᑲᑎᒪᑦᑕᕐᓂᕆᔭᔅᓯ
ᑕᐃᒪ ᓇᓗᓇᐃᕆᓚᐅᕋᑉᓯ ᑲᑎᒪᑦᑕᕐᓂᕆᔭᓯ ᐃᖃᓗᓐᓂ
ᓚᐃᓐᓇᖅᑑᔭᖅᑕᕐᒪᑕ ᐊᓯᐊᓄᐊᖒᕌᖓᓗᐊᕌᖓᑉᓯ
ᖃᑉᓗᓈᑦ ᓄᓈᓐᓂ ᑲᑎᒪᑦᑕᕋᑉᓯ ᐆᑑᑎᒋᓗᒍ,
ᑭᐅᔾᔪᑎᒋᓚᐅᖅᑲᐃᑦ ᖃᑉᓗᓈᑦ ᓄᓈᓐᓂ ᑐᕌᓐᑐᒥ ᑕᐃᑲᓂ
ᑲᑎᒪᓂᖃᓚᐅᕋᑉᓯ. ᑭᓯᐊᓂᓕ ᑕᒃᑯᐊ ᓄᓇᓕᕋᓛᖑᔪᑦ
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in Toronto. Have you considered going to
the smaller communities or the
communities in Nunavut in general to
have board meetings?
For example, last year, you held a
meeting in the Baffin region. In the
coming years, have you considered
meeting in the Kivalliq and then the
Kitikmeot afterwards? Have you thought
of doing that? It seems like there are
meetings only some of the communities.
You hold your board meetings only in
some of the communities. Why are the
board meetings not held in some of the
communities? Thank you, Mr. Chairman.
Chairman: Thank you, Mr.
Mikkungwak. Ms. Dupuis mentioned
yesterday that one of the two annual
meetings every third year goes to a
community, but I think you bring up a
very relevant point of the diversity of
those meetings. Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
Because our AGM is always held in
Iqaluit for ease of transportation of
getting everyone here and cost, the
second in-person board meeting in 201516 will be held in a community and it
will not be Baffin; it will be Kivalliq or
Kitikmeot. One of our board members
from Baker Lake is right now lobbying
strongly for it to be in Baker Lake, but it
will be in one of the other two regions; it
will not be in Baffin. The board has
already decided that. They just haven’t
decided on which community it will be or
if there is a way to combine a couple of
communities. Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Mikkungwak.

ᐅᕝᕙᓘᓐᓃᑦ ᓄᓇᓖᑦ ᓄᓇᕗᑦᒥ
ᐃᓱᒪᒋᑦᑕᖅᓯᒪᖏᒻᒪᖔᑉᓯᐅᒃ ᑲᑎᒪᔭᖅᑐᕐᕕᒋᓗᒋᑦ.

ᐆᑑᑎᒋᓗᒍ, ᑕᐃᒪ ᐊᕐᕌᓂᐅᓚᐅᖅᑐᖅ ᕿᑭᖅᑖᓗᒻᒥ
ᑲᑎᒪᓚᐅᕋᑉᓯ, ᓯᕗᓂᕐᒥᓕ ᐊᕐᕌᒍᒥ ᖃᐃᔪᒥ ᑭᕙᓪᓕᖅ
ᐅᕝᕙᓘᓐᓃᑦ ᕿᑎᕐᒥᐅᑦ ᑖᒃᑯᐊ ᓇᓪᓕᑳᖅᑕᐅᔭᕐᓗᒋᑦ.
ᑭᓯᐊᓂ ᓄᓇᓖᑦ ᑖᒃᑯᐊ ᐃᓚᐃᓐᓇᖏᑦ
ᑲᑎᒪᔭᖅᑐᕐᕕᐅᒨᔭᑦᑕᕐᒪᑕ, ᕼᐅᓇᒥ ᐱᔾᔪᑎᖃᖅᑐᓯ
ᑕᒪᒃᑯᐊ ᐃᓚᖏᑦ ᓄᓇᓖᑦ ᑲᑎᒪᔭᖅᑐᕐᕕᐅᔾᑦᑕᖏᒻᒪᖔᑕ.
ᒪ’ᓇ ᐃᔅᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ.
ᒥᔅ ᑐᐳᐃᖏᓐᓇ ᐃᑉᐸᔅᓴᖅ ᐅᖃᓚᐅᖅᑐᖅ ᐊᕐᕌᒍᑕᒫᑦ,
ᐱᖓᓱᑦ ᐊᕐᕌᒍᑦ ᐊᓂᕈᒐᐃᒻᒪᑕ ᓄᓇᓕᓐᓂᒡᒎᖅ
ᐳᓛᕆᐊᖅᐸᑦᑐᑦ. ᑖᓐᓇ ᐊᐱᖅᑯᑎᑦᑎᐊᕙᒃ
ᐊᔾᔨᖏᖏᑦᑐᕈᓘᔭᕐᓅᕆᐊᖃᕋᔅᓯ. ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.
ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑦ ᑲᑎᒪᕕᔾᔪᐊᕐᓂᕗᑦ
ᐃᖃᓗᓐᓃᖏᓐᓇᖃᑦᑕᕐᖓᑦ ᑕᕝᕗᖓ ᑎᑭᑎᒐᓱᒋᐊᖏᑕ
ᐊᑭᑭᓐᓂᖅᐹᖑᖃᑦᑕᕐᖓᑦ ᐊᒻᒪᓗ ᐊᐃᑉᐹᓂ
ᑕᑯᓐᓈᖃᑦᑕᐃᑎᓗᑎ ᑲᑎᒪᓗᑎᑦ ᓄᓇᓕᒻᒦᒃᑲᔭᖅᑐᑦ
ᕿᑭᖅᑖᓗᒻᒦᔾᔮᓛᖏᑦᑐᑦ. ᑭᕙᓪᓕᕐᒥ
ᕿᑎᕐᒥᐅᓂᓘᓐᓃᑲᔭᖅᑐᑦ, ᑕᐃᓐᓇᓗ ᖃᒪᓂᑦᑎᐊᕐᒥᐅᒥᑦ
ᑲᑎᒪᔨᐅᖃᑕᐅᔪᖅ ᖃᒪᓂᑦᑐᐊᕐᒦᖁᔨᓪᓚᕆᑦᑑᒐᓗᐊᖅ.
ᕿᑭᖅᑖᓗᒻᒦᔾᔮᓛᓐᖏᑦᑐᖅ. ᑲᑎᒪᔩᑦ ᐋᖅᑮᓚᐅᖏᑦᑐᑦ
ᓇᓕᐊᓐᓃᓛᕐᒪᖔᑦ ᓄᓇᓕᒻᒥᑦ. ᒪᕐᕉᓂᖅᑲᐃ ᓄᓇᓖᓐᓂᒃ
ᖃᓄᑭᐊᖅ ᑕᑯᓐᓈᕋᔭᖅᑐᒍᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᒥᑭᓐᖑᐊᖅ.

Mr. Mikkungwak (interpretation):
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Thank you very much, Mr. Chairman. I
would like more thought put into this
matter because my main reason is some
communities have their own attractions.
For example, we went to Pond Inlet as
part of the education committee review. I
saw something I have never seen before.

ᒥᑭᓐᖑᐊᖅ:
ᒪ’ᓇᓪᓗᐊᕕᒃ, ᐃᔅᓯᕙᐅᑖᖅ. ᑖᓐᓇ
ᐃᓱᒪᒋᔭᐅᑦᑎᑲᓐᓂᕆᐊᖁᓪᓗᒍ ᐱᔾᔪᑎᒋᓗᐊᖅᐸᕋ.
ᐃᓚᖏᓐᓂ ᓄᓇᓖᑦ ᐱᔪᒥᓇᕐᓂᖃᐅᕐᒪᑕ.
ᐆᑦᑑᑎᒋᓗᒍ ᒥᑦᑎᒪᑕᓕᒻᒧᐊᓚᐅᕋᑉᑕ
ᐃᓕᓐᓂᐊᖅᑐᓕᕆᔩᑦ ᑲᑎᒪᔨᕋᓛᖏᑎᒍᑦ.
ᑕᑯᓚᐅᖅᓯᒪᖏᑎᐊᖅᑕᕋᓗᐊᕐᓂᑦ ᑕᑯᓕᑕᐃᓐᓇᓚᐅᕋᒪ.

In Baker Lake, for people coming from
the south, they seem to be the only ones
scared of the cold, but you should also
know and I should explain that Baker
Lake, in the dead of summer, is the
hottest region. It’s even warmer than
southern cities. Those people who like
spending summer in the warm and hot
summer should consider Baker Lake.
Thank you, Mr. Chairman.

ᐊᒻᒪᓗ ᖃᒪᓂᑦᑐᐊᒥᓖᓛᒃ ᐅᖃᖅᑑᓪᓗᐊᕋᒪ, ᖃᑉᓗᓛᑦ
ᓄᓈᓃᖔᖅᑐᑦ ᐃᒃᑭᐊᓂᕐᒦᓇᕐᒥᑦ ᐅᓗᕆᐊᓱᑦᑑᔭᖅᑕᕐᒪᑕ.
ᑭᓯᐊᓂᓕ ᐅᓇ ᖃᐅᔨᓴᒪᓂᐊᕋᓗᐊᖅᑲᓯ, ᑭᓯᐊᓂ
ᓇᓗᓇᐃᑦᑑᓪᓗᐊᕋᑉᑯ, ᖃᒪᓂᑦᑐᐊᖅ ᐊᐅᔭᓪᓚᕆᐅᓕᕌᖓᑦ
ᐆᓇᕐᓂᖅᐹᖑᕙᒻᒪᑦ ᐃᓛᓐᓂ ᐊᓪᓛᑦ ᖃᓪᓗᓈᑦ
ᓄᓇᓕᖁᑕᐃᓐᓂ ᐆᓇᕐᓂᖅᓴᐅᓕᖅᑐᓂ ᐱᕙᒻᒪᑦ.
ᐃᓚᖏ ᐆᓇᖅᑐᒦᒍᓐᓃᖅᐸᑕ ᐊᐅᔭᐅᓂᖓᓂᑦ
ᖃᒪᓂᑦᑐᐊᒧᑦ ᑕᑯᓴᐃᖏᓐᓇᕆᐊᖃᕋᓗᐊᕐᒪᑕ. ᒪ’ᓇ,
ᐃᔅᓯᕙᐅᑖᖅ.

Chairman: Thank you, Mr.
Mikkungwak. I’ll add that there are a
number of cold weather activities that are
a very positive experience in Nunavut as
well. Ms. Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ.
ᑕᐃᒪ ᓂᓪᓚᓱᑦᑎᓪᓗᒍᑦᑕᐅᖅ
ᐊᓕᐊᓇᐃᒍᓱᕕᔅᓴᖅᑕᓕᕐᒧᐊᕌᓘᒻᒥᔪᖅ ᑕᒫᓂ. ᒥᔅ ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
One of the things we try and do with our
marketing is to make sure that we don’t
always show pictures of snow and ice.
We have great pictures of people taking
wildflower pictures and fields of
wildflowers that make Nunavut look very
attractive in the summer. We try and be
really careful to make sure that people
don’t just have that “It’s always frozen
here” image. We make sure that both
snow and ice and summer activities are
shown.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐃᓚᖓ
ᑕᕝᕙ ᐱᒐᓱᐊᓲᕗᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᒐᓱᐊᖅᑐᑕ,
ᐊᐳᑏᓐᓈᓗᓐᓂᑦ, ᐊᐳᑎᓐᖑᐊᖏᓐᓈᓗᓐᓂᑦ,
ᓂᓚᓐᖑᐊᖏᓐᓈᓗᓐᓂᑦ ᐊᔾᔨᓐᖑᐊᓂᑦ
ᓴᖅᑭᔮᖅᑎᑦᑎᒐᓱᑉᐸᖏᑦᑐᒍᑦ ᒪᑯᓂᖓᓗ ᐱᕈᖅᑐᓐᖑᐊᓂᑦ
ᓄᓇᕋᓐᖑᐊᓂᓪᓗ ᓴᖅᑭᔮᖅᑎᑦᑎᒐᓱᐊᓲᖑᔪᑦ.
ᖃᐅᔨᒪᑦᑎᐊᕋᓱᓲᖑᔪᒍᑦ ᑕᐃᒫᒃ
ᐃᓱᒪᔪᐊᓗᑐᐃᓐᓇᐅᖃᑦᑕᖁᓐᖏᓇᑦᑎᒍ
ᐃᒃᑮᓇᐃᓐᓇᖅᑐᐊᓗᒃ, ᖁᐊᖑᐃᓐᓇᖅᑐᐊᓗᒃ ᒪᓐᓇ
ᓄᓇᕗᑦ ᐊᐅᔭᒃᑯᑦᑕᐅᖅ ᐱᓕᕆᔭᔅᓴᐃᑦ
ᑕᑯᔅᓴᐅᑎᒐᓱᑉᐸᒻᒥᔭᕗᑦ.

There is a wide range of activities in
Nunavut and that is something that we
would love to promote. It would be great
if we had more operators that could offer
more activities in a greater variety of
communities. That is what we’re hoping
to do with some of the product

ᐊᔾᔨᒌᓐᖏᑦᑐᕈᓘᔮᓗᓐᓂᑦ
ᓱᔭᔅᓴᖅᑕᕐᖓᑦ ᓄᓇᕗᑦᒥ. ᓴᖅᑭᔮᖅᑎᒍᒪᓪᓚᕆᑦᑕᕗᓪᓗ.
ᐱᐅᓪᓚᕆᒃᑲᔭᖅᑐᖅ ᐊᒥᓲᓂᖅᓴᓂᒃ ᐊᐅᓪᓚᐅᔨᔨᕈᓘᔭᕐᓂᑦ
ᐱᑕᖃᕐᓂᖅᑲᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᒍᓐᓇᕋᔭᖅᑐᓂᑦᑕᐅᖅ
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development and training that we’re
going to be doing this year. Thank you,
Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Mikkungwak.
Mr. Mikkungwak (interpretation):
Thank you very much, Mr. Chairman.
This will be my last question for the time
being. I may have another question later.
When we’re going to be meeting with
people as Members of the Legislative
Assembly, such as from your workplace,
we have a lot of documents. I’m sure you
give these documents to all of the
communities. Do you give all of these
reports to all of the communities in
Nunavut? Thank you, Mr. Chairman.
Chairman: Thank you, Mr.
Mikkungwak. Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
Our annual report is sent to all of the
economic development officers in the
communities as well as all of our
members across the territory, and anyone
else that asks for it. It’s a public
document. We provide it to ED&T and
we thought it was tabled in the
Legislative Assembly as well, but our
documents are public and anyone that
requests them gets them and we send
them to each community through the
EDO. Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Mikkungwak.
Mr. Mikkungwak (interpretation):
Thank you very much, Mr. Chairman. I
said that was my last question, but I
would like to ask another question. It is
about welcoming people to Nunavut,

ᓄᓇᓕᓐᓂ. ᑕᐃᒫᒃ ᑕᕝᕙ
ᐃᓕᓐᓂᐊᑎᑦᑎᑲᓐᓂᕋᓱᐊᕈᒪᕗᒍᑦ ᑕᕝᕙᓂ ᐊᕐᕌᒍᑦᑎᓐᓂ
ᑕᐃᒪᐃᑐᖃᖃᑦᑕᕈᓐᓇᓂᐊᕐᖓᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᑐᐳᐃ. ᒥᔅᑕ
ᒥᑭᓐᖑᐊᖅ.

ᒥᑭᓐᖑᐊᖅ: ᒪ’ᓇᓪᓗᐊᕕᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑭᖑᓪᓕᖅᐹᖅ
ᐊᐱᖅᑯᑎᒋᓚᐅᕐᓂᐊᕋᒐ ᒫᓐᓇᐅᔪᖅ
ᐊᐱᖅᓱᑲᓐᓂᕆᐊᕈᒫᕐᓂᐊᕋᓗᐊᕐᒥᔪᖓ.

ᑭᕼᐊᓂ ᑖᒃᑯᐊ ᒪᓕᒐᓕᐅᖅᑎᐅᓪᓗᑕ
ᑲᑎᒪᖃᑎᖃᕐᓂᐊᖅᑎᓪᓗᑕ ᐊᐱᖅᓱᕐᓂᐊᖅᑎᓪᓗᑕ
ᐃᓕᔅᓯᓐᓂᒃ, ᑕᒪᒃᑯᐊ ᑎᑎᖅᑲᑦ ᐊᒥᒐᓐᖏᒻᒪᑕ.
ᓄᓇᓕᓕᒫᑦ ᓄᓇᕗᑦᒥ ᓄᑖᓂᒃ ᑕᒪᒃᑯᓂᖓ ᑐᓂᓯᕙᒃᑲᔅᓯ.
ᓄᓇᓕᓕᒫᑦᑕᐅᖅ ᓄᓇᕗᑦᒥ ᑐᓂᔭᐅᕙᒃᑭᕙᑦ
ᐊᔾᔨᑦᑎᐊᖏᓐᓂᒃ? ᒪ’ᓇ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ.
ᒥᔅ ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑎ ᐅᓂᒃᑳᓕᐊᒥᓂᖅᐳᑦ
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᖏᓐᓄᑦ ᓄᓇᓕᓕᒫᓄᑦ ᑐᓂᕙᑦᑕᕗᑦ,
ᐃᓚᒋᔭᐅᔪᖁᑎᓕᒫᑎᓂᓪᓗ ᓄᓇᕗᑦᒥ, ᑭᒃᑯᓕᒫᓄᓪᓗ
ᑐᖅᓯᕋᖅᑐᖃᕋᐃᒻᒪᑦ ᑐᓂᓯᓲᖑᔪᒍᑦ ᑭᓇᑐᐃᓐᓇᕐᒧᑦ
ᑕᑯᔭᐅᒍᓐᓇᕐᖓᑕ. ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑎᒍᓪᓗ
ᑐᓂᓪᓗᑎᒍ ᒪᓕᒐᓕᐅᕐᕕᒻᒧᑦ ᓴᖅᑭᖅᑕᐅᒍᓐᓇᐸᒻᒥᔪᑦ.
ᑕᒪᒃᑯᐊ ᑎᑎᖅᑲᖁᑎᓕᒫᕗᑦ ᑭᒃᑯᑐᐃᓐᓇᕐᓄᑦ
ᑕᑯᔭᐅᒍᓐᓇᖅᑐᐃᑦ ᑐᒃᓯᕌᖑᓗᑎᒃ, ᐊᒻᒪ ᓄᓇᓕᓐᓄᑦ
ᑐᓂᕙᑦᑕᕗᑦ ᓄᓇᓕᓐᓂ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᖏᑦ ᐊᑐᖅᑐᒋᑦ.
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᑐᐳᐃ. ᒥᔅᑕ
ᒥᑭᓐᖑᐊᖅ.

ᒥᑭᓐᖑᐊᖅ: ᒪ’ᓇᓪᓗᐊᕕᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᑭᖑᓪᓕᖅᐹᕆᓂᐊᕐᓂᕋᓚᐅᖅᑐᒍ ᑭᓯᐊᓂ ᐅᓇ
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Tunngasaiji. You’re following this now.
How much have you used that document
so far? Thank you, Mr. Chairman.
Chairman: Thank you, Mr.
Mikkungwak. Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
We follow that document quite closely
and as an organization, we did a quarterby-quarter implementation plan for the
five years of that document. That is
something that we send to the
government as part of our contribution
agreement. It is something that we take
seriously and are very closely following.
Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Mikkungwak.
Mr. Mikkungwak: Thank you, Mr.
Chairman. Maybe I’ll ask in English.
When you look at Tunngasaiji: A
Tourism Strategy for Nunavummiut, that
document, how far along are you on the
strategy? Thank you, Mr. Chairman.
Chairman: Thank you, Mr.
Mikkungwak. Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
There are some things we are in advance
of. The business aftercare booklet that
you were given this morning was
scheduled to be done in 2017, but we had
money in 2014 and it was a standalone
piece. We didn’t have to wait for
someone else to do something, so we
could move it up.
There are some subjects and some issues
in there that we are a bit behind on. We
are tasked with doing some of the
community consultation on the legislative
review, but we need the GN to get the

ᐊᐱᕆᔫᓪᓗᐊᕈᒪ ᐃᒃᓯᕙᐅᑖᖅ. ᐅᓇ ᒪᑉᐱᒐᖅ
ᑐᓐᖓᓴᐃᓂᖅ, ᑐᓐᖓᓴᐃᔩᑦ ᓄᓇᕗᑦᒥ ᐳᓚᕋᒃᑐᓕᕆᓂᐅᑉ
ᒥᔅᓵᓄᑦ, ᐊᐱᕆᔫᓪᓗᐊᕈᒪ ᑖᓐᓇ ᐊᑐᖅᐸᓪᓕᐊᒐᔅᓯᐅᒃ,
ᖃᓄᑎᒋᓪᓗᐊᖅ ᐊᑐᕐᓗᐊᖅᓯᒪᓕᖅᐱᓯᐅᒃ? ᒪ’ᓇ,
ᐃᒃᓯᕙᐅᑖᖅ.
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ.
ᒥᔅ ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᒪᓕᑉᐸᑦᑐᒍ
ᑖᔅᓱᒥᖓ ᒪᓕᑦᑎᐊᕋᓱᑉᐸᑦᑕᕗᑦ ᑖᓐᓇ. ᑕᐃᒪ ᑎᒥᐅᓪᓗᑕ
ᐊᕐᕋᒍᑦ ᑎᓴᒪᐃᕋᖅᑐᒍ ᐊᑐᓕᖅᑎᐸᓪᓕᐊᓚᐅᖅᑕᕗᑦ,
ᐱᖓᓱᑦ ᑕᖅᑭᑦ ᓈᒐᐃᒻᒪᑕ ᐊᑐᓕᖅᑎᐸᓪᓕᐊᕙᑦᑐᒍ.
ᑕᐃᒪᐃᒋᐊᖃᖅᓯᒪᒐᑦᑕ ᐊᖏᖃᑎᒌᒍᑎᑎᒍᑦ,
ᒪᓕᑦᑎᐊᕋᓱᑦᑕᕗᑦ ᒪᓕᑦᑎᐊᕆᐊᖃᕋᑦᑎᒍ. ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᒥᑭᓐᖑᐊᖅ.
ᒥᑭᓐᖑᐊᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᖃᓪᓗᓈᑎᑐᖔᖅ ᐊᐱᕆᓚᐅᕐᓚᒐ. ᑖᒃᑯᐊ ᑐᓐᖓᓴᐃᔩᑦ
ᐳᓚᕋᒃᑐᓕᕆᓂᕐᒧᑦ ᐸᕐᓇᐅᑎᐅᔪᖅ ᓄᓇᕗᑦᒧ, ᖃᓄᑎᒋ
ᐱᕙᓪᓕᐊᑎᒋᓯᒪᓕᖅᑭᓯ ᑎᑎᕋᖅᓯᒪᔪᓂᑦ? ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ.
ᒥᔅ ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐃᓚᖏᑦ
ᑕᐃᒪ ᐱᕙᓪᓕᐊᓗᐊᑲᓪᓚᔅᓯᒪᔪᑦ, ᑕᐃᒃᑯᐊ ᐅᓪᓛᖅ
ᑕᑯᖃᐅᔭᓯ 2017-ᒥᑦ ᐱᔭᐅᔭᕆᐊᓕᒥᓃᑦ, ᑭᓯᐊᓂᓕ
2014-ᒥᑦ ᑮᓇᐅᔭᖃᓚᐅᕋᑦᑕ ᑖᓐᓇᓗ ᐃᒻᒥᒃᑯᑦ
ᐱᔭᔅᓴᐅᓪᓗᓂ ᐅᑕᖅᑭᒋᐊᖃᓚᐅᓐᖏᓇᑦᑕ ᐊᓯᑦᑎᓐᓂ,
ᐲᖅᑕᐅᑎᒋᔪᓐᓇᓚᐅᕋᑦᑎᒍ.

ᐃᓚᖏᓪᓗ ᑭᖑᕙᖅᓯᒪᔫᒐᓗᐊᑦ, ᑭᓯᐊᓂ ᓄᓇᓕᓐᓂ
ᖃᐅᔨᒋᐊᕆᐊᖃᖅᓯᒪᑎᑕᐅᓯᒪᒐᑦᑕ ᒪᓕᒐᖓ
ᕿᒥᕐᕈᔭᐅᑎᓪᓗᒍ. ᓄᓇᓕᖕᓂ ᖃᐅᔨᒋᐊᓚᐅᖅᑎᓐᓇᑕ
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legislative review done before we can do
community consultations. That was in the
document to have happened last year.
We’re set to go and do that whenever we
get the material to do that.
We are on track with the things that are
solely our items. There are some items
that we are working on with partners and
other stakeholders on and some of those
items have been delayed just because of
process, but overall, it’s pretty well on
track and we are hoping that the
document will be fully on track by the
end of this fiscal year. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Mikkungwak.
Mr. Mikkungwak (interpretation):
Thank you very much, Mr. Chairman. I
have another question that one of my
colleagues asked. In terms of Nunavut
Tourism training, have you set up or has
Nunavut Arctic College set up anything?
I heard in one of your responses that
CanNor is offering tourism modules. Do
you use that or do you have your own
training module set up? Thank you, Mr.
Chairman.
Chairman: Thank you, Mr.
Mikkungwak. Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
There have been some key tourism
training modules developed many years
ago for the north; guide level 1, guide
level 2, and fishing. In the last two years,
we’ve had those modules updated
because some of them hadn’t been
updated since 1986 and they are also
being translated into Inuktitut for the first
time. We’re hoping that that should be
finished shortly, but some of them are

ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᑦ
ᖃᐅᔨᒋᐊᕐᕕᒋᖅᑳᕆᐊᖃᔪᒐᑦᑎᒍ. ᑕᐃᒪᐃᑦᑕᔪᕗᒍᑦ
ᐊᕐᕌᓂ. ᑕᐃᒪᓕ ᑖᒃᑯᐊ ᐱᓕᕆᔪᑎᔅᓴᕗᑦ
ᐊᑐᐃᓐᓇᐅᓕᑐᐊᖅᑲᑕ ᓄᓇᓕᓐᓅᕈᓐᓇᖅᓯᓛᖅᑐᒍᑦ.

ᑕᐃᒃᑯᐊᓕ ᐊᓯᖏᓪᓕ ᖄᖏᐅᑎᓯᒪᓐᖏᑎᐊᖅᑐᑦ,
ᐃᓚᖏᑦ ᐊᓯᑦᑎᓐᓂᒃ ᐱᓕᕆᖃᑎᖃᕆᐊᖃᕋᑦᑕ
ᑕᐃᒃᑯᐊᓗ ᑭᖑᕙᖅᓯᒪᓪᓗᑎᒃ ᓱᒃᑲᐃᓐᓇᖓ
ᐱᔾᔪᑎᒋᓪᓗᒍ. ᐊᑕᖏᐸᓗᒃᑐᑎᒃ ᐃᖏᕐᕋᑎᐊᖅᑐᑦ.
ᑮᓇᐅᔭᓕᕆᔪᑏᑦ ᐊᕐᕌᒍᖓ ᐃᓱᓕᑉᐸᑦ
ᐱᔭᕇᖅᓯᒪᒍᓐᓇᓛᖅᑐᒋᔭᕗᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ. ᒥᔅᑕ
ᒥᑭᓐᖑᐊᖅ.
ᒥᑭᓐᖑᐊᖅ: ᒪ’ᓇᓪᓗᐊᕕᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐊᒻᒪᓗ
ᐊᐱᕆᖅᑲᓂᒻᒫᕈᐊᖅᑐᖓ ᒪᓕᒐᓕᐅᖅᑎᐅᖃᑎᒋᔭᒻᒪ
ᐃᓚᖓ ᐊᐱᖅᑯᑎᒋᓚᐅᒐᓗᐊᒑ ᑭᕼᐃᐊᓂ ᑖᑉᓇ
ᐃᓕᓐᓂᐊᕐᓂᖅ ᓄᓇᕗᑦᒥ ᐳᓚᕋᖅᑐᓕᕆᓂᖅ
ᐃᓕᓐᓂᐊᕐᓂᖅ ᐋᖅᑮᕼᐃᒪᕕᕼᐃ ᐅᕝᕙᓗ ᐅᕝᕙ
ᕼᐃᓚᑦᑐᖅᓴᕐᕕᒻᒥᐅᑦ ᐋᖅᑮᕼᐃᒪᕙᑦ ᑕᒪᑦᓱᒥᖓ.
ᐅᕝᕙᓘᕙ ᑖᓐᓇ ᑐᕼᐊᓚᐅᕋᒪ ᐃᓛᒃ ᑭᐅᔾᔪᑎᒋᔭᓐᓂᒃ
CanNor ᐳᓚᕋᒃᑐᓕᕆᓂᕐᒧᑦ ᐃᓕᓐᓂᐊᕐᓂᖅ
ᐋᖅᑮᓯᒪᒻᒥᒻᒪᑕ. ᑖᓐᓇᐃᓐᓇ ᐊᑐᖅᑕᖅᐱᕼᐃᐅᒃ ᐅᕝᕙᓕ
ᐅᕝᕙ ᓇᒻᒥᓂᖅᑕᐅᖅ ᐃᓕᓐᓂᐊᕐᕈᑎᔅᓴᓂᒃ
ᐱᖃᐅᕆᕕᕼᐃ. ᒪ’ᓇ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ.
ᒥᔅ ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪ
ᑖᒃᑯᐊᖑᓯᒪᔪᑦ ᐱᓕᒻᒪᔅᓴᐃᖃᑦᑕᖅᓯᒪᔪᒍᑦ
ᑮᖑᓕᕇᖅᑕᖅᑐᓂᒃ ᐅᐊᑦᓯᐊᕉᓕᖅᑐᖅ ᑕᒪᒃᑯᐊ
ᓯᕗᓪᓕᖅᐹᖅ ᐊᒻᒪᓗ 2.

ᐃᖃᓪᓕᐊᓂᕐᒧᑦ ᑕᒪᒃᑯᐊ ᐃᓕᓐᓂᐊᖅᑕᐅᖃᑦᑕᖅᑐᑦ
ᐊᒥᓱᒐᓚᐅᒻᒪᑕ. ᑕᐃᒪ ᑕᒪᒃᑯᐊ ᐅᓪᓗᒥᒧᑦ
ᑎᑭᑎᑉᐸᓪᓕᐊᒐᓱᐊᖅᑕᕗᑦ 1986-ᒥ ᐱᒋᐊᓚᐅᕐᒪᑕ
ᑕᐃᒪᓐᖓᑦ ᐊᒻᒪᓗ ᑕᐃᒪ ᓯᕗᓪᓕᖅᐹᒻᒪᕆᒻᒥ ᐃᓄᒃᑎᑐᑦ
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280 pages, so it takes a little bit of time.
Nunavut Arctic College has developed a
tourism diploma certificate program. It
has never fully been issued. It has never
been offered as a full course, but each
course within that larger diploma
program is set up as a standalone module.
That is what we will be offering starting
this year with money from CanNor.

ᑖᒃᑯᐊ ᓴᓇᔭᐅᕙᓪᓕᐊᒻᒪᑕ 280-ᒪᑕ ᒪᑉᐱᒑᖏᑦ
ᐃᓄᒃᑎᑑᓕᖅᑎᑕᐅᒻᒪᑕᓗ.

ᒫᓐᓇ ᓄᓇᕗᒃᑯᑦ ᓯᓚᑦᑐᖅᓴᕐᕕᖓᓂᒃ. ᑕᐃᒪ
ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ ᐃᓕᓐᓂᐊᖅᑎᑦᑎᖃᑦᑕᓕᖅᑑᒐᓗᐊᑦ
ᑭᓯᒥᒃ ᐃᓕᓐᓂᐊᖅᑕᐅᓪᓚᕆᓚᐅᖅᓯᒪᖏᒻᒪᑦ. ᑭᓯᒥᒃ
ᑕᒪᒃᑯᐊ ᐃᓕᓐᓂᐊᖅᑎᑕᐅᒍᓐᓇᖅᑐᐃᑦ
ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒥᒃ ᐊᒻᒪᓗ ᑖᓐᓇᑐᐊᖑᓗᓂ
ᐃᓕᓴᖅᑕᐅᔪᓐᓇᕐᓗᓂ ᐃᓕᓐᓂᐊᕐᕕᒻᒥ. ᑕᐃᒪ ᐊᕐᕌᓂ
ᐅᕙᓂ ᐱᒋᐊᓚᖓᔭᕗᑦ CanNor-ᑯᓐᓂᑦ
ᑮᓇᐅᔭᖅᑖᓚᐅᕋᑦᑕ.

We do not have our own training
modules. We use modules developed by
the college that knows what needs to go
into a training program. We will just
work with the communities and the
college to ensure that they are offered.
We have secured money from CanNor to
start offering those modules. Thank you,
Mr. Chairman.

ᐃᒪᓐᓇ ᑕᒪᒃᑯᐊ ᐊᑐᖃᑦᑕᖅᑕᕗᑦ ᓯᓚᑦᑐᖅᓴᕐᕕᒻᒥ
ᐊᑐᖅᑕᐅᖃᑦᑕᖅᑐᑦ ᐱᓕᒻᒪᔅᓴᐅᑕᐅᓪᓗᑎᒃ.
ᓄᓇᓕᓐᓂᒃ ᖃᐅᔨᒃᑲᐃᓇᓱᐊᖃᑦᑕᖅᑐᒍᑦ
ᐃᓕᓐᓂᐊᕐᕕᒃᓴᒥᒃ ᑕᒫᓂ ᐱᑕᖃᒻᒪᑦ ᐊᒻᒪᓗ CAN-NORᑯᓐᓄᑦ ᑖᒃᑯᐊ ᐊᐅᓚᑕᐅᒐᔭᖅᑐᑦ ᐃᓕᓐᓂᐊᖅᑎᑦᓯᓂᕐᒧᑦ
ᑮᓇᐅᔭᕆᔭᐅᔪᑦ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis. I
have no more names on my list. I guess
it’s my turn.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ.
ᐊᑎᖁᑎᖃᕈᓐᓃᕋᒪ. ᐅᕙᖓᖃᐃ.

I would just like to take a step back to
some of the trade shows that you were
discussing earlier. What would a typical
delegation make-up be from the Nunavut
Tourism perspective sending people to
trade shows? Is it just the Nunavut
Tourism staff? Are there outfitters or
private sector, industry-specific
opportunities for people to attend along
with Nunavut Tourism to coordinate
dollars? Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
It would depend on the type of show
you’re referring to. Something like the
Toronto Outdoor Adventure Show, we go
in conjunction with Territorial Parks and
Parks Canada and take a large booth that
is Nunavut, not just Nunavut Tourism.
We also will invite other members to
attend and will help them find funding if

ᑕᐃᒪ ᐊᐱᖅᑯᑎᒋᔪᒪᓪᓗᒋᑦ ᑖᒃᑯᐊ ᑕᐅᖅᓰᖃᑦᑕᑎᓪᓗᒋᑦ
ᕿᒥᕐᕈᐊᑎᑦᑎᓲᑦ ᓄᓇᕗᑦᒦᖓᖅᖢᑎᒃ ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ
ᐊᒻᒪ ᓄᓇᕗᑦᒥ ᑖᒃᑯᐊ ᐃᖅᑲᓇᐃᔭᖅᑐᓕᕆᔩᑦ ᐃᒪᓐᓇ
ᐱᓕᕆᐊᖃᒻᒪᑕ ᐊᔾᔨᒌᖏᑦᑐᓂᒃ ᓯᓚᒦᓐᓂᒥᓪᓘᓐᓃᑦ
ᖃᓄᑐᐃᓐᓇᖅ ᐅᕝᕙᓘᓐᓃᑦ ᒐᕙᒪᐅᑉ ᓯᓚᑖᑎᒎᖅᑐᑦ.
ᑕᒪᒃᑯᐊ ᐃᓚᐅᖃᑦᑕᕈᓐᓇᖅᐹᑦ ᐃᒪᓐᓇ ᓲᕐᓗ ᑮᓇᐅᔭᓂᒃ
ᑲᒪᖃᑕᐅᓗᑎᒃ. ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪ
ᖃᓄᐃᑦᑐᓂᒃ ᑕᐅᑐᑦᑎᑦᑎᓂᐊᕐᒪᖔᑦᓯ ᑐᕌᓐᑐᒥᓕ
ᑕᐅᑐᑦᑎᑦᑎᓚᐅᖅᓯᒪᒻᒪᑕ ᑕᐃᒃᑯᐊ
ᒥᕐᖑᐃᓯᕐᕕᓃᓐᖔᖅᓯᒪᔪᑦ ᐃᓚᒋᓲᕗᑦ, ᓄᓇᕗᑦ
ᐅᓪᓚᕋᖅᑐᓕᕆᔨᖐᓚᑐᐃᓐᓇᖏᑦᑐᓂᒃ
ᑎᑎᕋᖅᓯᒪᓲᖑᒻᒪᑦ, ᓄᓇᕘᒥᐅᑦ, ᐃᒪᐃᓕᖓᓪᓗᑎᒃ.
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they so desire and want to go.
For something like Rendez-vous Canada,
which is an event that the Canadian
Tourism Commission (CTC) puts on
every year and brings in foreign and
international buyers to look at products
that territories and provinces have, we go
representing our smaller members and
then there are other members that do
attend. It is usually some of the larger
businesses. Rendez-vous Canada is
incredibly expensive to attend and it is
also very gruelling for people because it
is three days that we sit at a table and
every 12 minutes, a new person sits down
across from you. It’s kind of like speed
dating with international operators.
Some of our smaller operators have not
chosen to do that, but we represent them
and talk about their product and pass the
contact information that we get at that
show on to all of our members. While
they’re not there, they can then contact
those people about products that they
have without incurring the cost of being
at that show. You can’t set up exhibits or
something; you’re sitting at a table. It’s
more about the contact. We represent a
lot of our members at things like that.
At the Toronto Outdoor Adventure Show,
as I have mentioned, we have had
members attend with us like Arviat and
that sort of thing that we have helped find
funding for. There are other members that
attend on their own. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis.
When you talk about trying to find
available funding to assist operators in
attending these types of shows, through
what avenue are those funding proposals
put in? Ms. Dupuis.

ᑕᐃᒪᐃᒍᒪᒍᑎᒃ ᐊᒻᒪᓗ
ᐃᓚᐅᔪᒪᒍᑎᒃ ᑕᒪᒃᑯᐊ ᐃᓚᐅᔪᓐᓇᖅᑐᑦ.
ᕌᓐᑎᕘ ᑲᓇᑕᒥᑦᑕᐅᖅ ᑖᒃᑯᐊ ᑲᓇᑕᒥ
ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ ᐊᐅᓚᓲᖏᑦ ᐃᒪᓐᓇ ᐊᔾᔨᒌᖏᑦᑐᓂᒃ
ᓂᐅᕕᕋᖅᑎᐅᔪᓂᒃ ᑕᑯᒃᓴᐅᑎᑦᑎᖃᑦᑕᕐᒪᑕ. ᑕᒪᒃᑯᑎᒎᓇ
ᐊᕕᑦᑐᖅᓯᒪᔪᑎᒍᑦ ᐊᒻᒪᓗ ᑕᒪᒃᑯᐊ ᐃᓚᖏᑦ
ᐃᓚᐅᖃᑦᑕᖅᑐᐃᑦ ᑕᐃᒪᐅᕗᑦ ᑕᒪᒃᑯᐊ
ᐊᖏᔫᑕᐅᓂᖅᓴᐃᑦ ᕌᓐᑎᕘ ᑲᓇᑕᒃᑯᑦ.
ᑕᐃᒪ ᒫᓐᓇᐅᔪᕐᓕ ᐃᒪᓐᓇ ᐱᔾᔪᑎᒋᓪᓗᒍ ᐱᖓᓱᓂᒃ
ᐅᓪᓗᓂᒃ 12-ᒥᓂᑐᐃᓐᓇᖅ ᓲᕐᓗ ᐊᒥᓱᒻᒪᕆᐅᖃᑦᑕᕐᒪᑕ
ᐊᒻᒪᓗ ᐃᓯᖅᐸᓪᓕᐊᔪᑦ.

ᑕᐃᒫᓪᓕ ᒥᑭᑦᑑᑕᐅᓂᖅᓴᓂᒃ ᑲᑎᒪᓂᖃᓲᖑᒐᑦᑕ
ᐅᖃᐅᓯᖃᒃᖢᑎᒃ ᑕᒪᒃᑯᓂᖓ ᐱᓕᕆᐊᕐᕆᔭᒥᓂᒃ ᐊᒻᒪᓗ
ᖃᓄᐃᑦᑐᓂᒃ ᐅᕙᑦᑎᓐᓄᑦ. ᐃᒪᓐᓇ ᑭᓱᑐᐃᓐᓇᕐᓂᒃ
ᓂᐅᕕᐊᔅᓴᓂᓪᓗ ᓇᔅᓴᕈᓐᓇᖅᖢᑎᒃ ᖃᓄᑐᐃᓐᓇᖅ.
ᑕᐃᒪᓕ ᐃᒃᓯᕚᑐᐃᓐᓇᕐᓗᓂ ᐱᕕᒃᓴᐅᖏᒻᒪᑦ
ᐅᖃᓕᒪᔭᖅᑐᓲᖑᖕᒪᑕ ᑕᐃᒃᑯᓄᖓ
ᐊᒥᓱᒻᒪᕆᐅᓲᖑᓪᓗᑎᒃ.

ᑕᒪᒃᑯᐊᓗ ᓲᕐᓗ ᐅᒃᑑᑎᒋᓗᒍ ᑐᕌᓐᑐᒥ ᑕᐃᒪ
ᐊᕐᕕᐊᕐᒥᖔᖅᑐᖃᓚᐅᖅᖢᓂᓗᑦᑕᐅᖅ ᐃᒻᒪᓇ ᑮᓇᐅᔭᓂᒃ
ᓇᓂᑎᓯᕙᒃᓱᑎᒍᑦ ᐊᒻᒪᓗ ᐃᓚᖏᑦ ᐃᖕᒥᓂᒃ ᐊᑭᓕᖅᓱᑎᒃ
ᖃᐃᔪᓐᓇᖅᑐᑦ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ ᐊᒻᒪᓗ
ᑕᒪᒃᑯᐊ ᓲᕐᓗ ᑕᐃᒪᐃᑦᑐᓄᑦ ᐅᐸᖃᑦᑕᖅᑐᑦ
ᑕᐅᑐᒃᑎᑦᑎᔪᓄᑦ ᑕᑯᕋᓐᓇᖅᑎᑦᑎᔪᓄᑦ ᐱᖁᑎᓂᒃ
ᑕᐃᒪᐃᑉᐹ? ᒥᔅ ᑐᐳᐃ.
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Ms. Dupuis: Thank you, Mr. Chairman.
We will work with operators to look at
what funding programs are available,
whether it’s something like small
business support through ED&T, whether
it’s some funding through one of the
regional Inuit associations or community
futures. Aboriginal Canada has some
dollars available for attending trade
shows and marketing. It depends what
they have accessed in the past and what
we can assist them accessing to make
whatever it is that they want happen.
Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Just
to stay along that same theme with trade
shows and national events, whenever a
Minister travels on behalf of their
department through the Legislative
Assembly, they provide trip reports when
they return and normally table them here
in the House so that Members can take a
look at what type of, maybe not so much
the expenditure, but the return on
investment and what type of outcomes
are associated.
Does your office have to provide that
level of information to the board
whenever you do any type of a trip out of
territory? Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
We not only provide it to the board, but
we have the statistics and put things in
our quarterly reporting. Let’s say, for
example, after the Toronto Outdoor
Adventure Show, we submit a list of the
number of people that we have talked to,
what we think their level of interest is,
and we get the same information from
territorial parks and Parks Canada.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ,
ᐊᐅᓚᑦᑎᔨᖃᑎᖃᕋᔭᖅᑐᒍᑦ ᖃᓄᐃᑦᑐᓂᒃ
ᐊᑐᐃᓐᓇᐅᔪᖃᕐᒪᖔᑦ ᒥᑭᑦᑑᑕᐅᓂᖅᓴᓂᓘᓐᓃᑦ
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑎᒎᖅᑐᓂᒃ ᓄᓇᕗᑦ ᒐᕙᒪᖓᓐᓂᒃ
ᐃᓄᐃᓪᓗ ᑲᑐᔾᔨᖃᑎᒌᖏᑦ ᐊᒻᒪᓗ Aboriginal
Canada-ᑯᑦ ᓄᓇᖃᖅᑳᕐᓂᑯᐃᑦ ᑲᑐᔾᔨᖃᑎᒌᖏᑦ ᐊᒻᒪᓗ
ᐃᓚᐅᖃᑦᑕᕐᓗᑎᒃ ᕿᒥᕐᕈᐊᖅᑎᑦᑎᓂᖅ
ᑕᐅᖅᓰᑎᑦᑎᑎᓪᓗᒋᓪᓗ ᐃᒪᓐᓇ ᐃᑲᔪᕈᓐᓇᖅᑕᕗᑦ
ᑕᒪᒃᑯᐊ ᓲᕐᓗ ᐃᑲᔪᖅᑕᐅᔪᒪᑐᐊᖅᐸᑕ ᐃᑲᔪᓐᓇᕐᒥᔭᕗᑦ.
ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ):ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ, ᑖᓐᓇ
ᐊᐱᖅᑯᑎᒋᓗᒍᑦᑕᐅᖅ ᑕᒪᒃᑯᐊ ᓲᕐᓗ ᐊᐅᓚᑕᐅᖃᑦᑕᖅᑐᑦ
ᒥᓂᔅᑕᓕ ᑕᐃᒪ ᐊᐅᓪᓚᕋᐃᒐᒥ ᒪᓕᒐᓕᐅᖅᑎᒃᑯᑦ ᑕᒪᒃᑯᐊ
ᐅᑎᕋᐃᒐᒥᒃ ᐅᓂᒃᑳᓲᖑᖕᒪᑕ ᑕᕝᕗᖓ ᑲᑎᒪᕕᑦᑎᓐᓄᑦ
ᖃᓄᐃᑦᑐᓂᒃ ᑕᑯᓚᐅᕐᒪᖔᕐᒥᒃ. ᖃᓄᐃᑦᑐᓂᒃ ᓲᕐᓗ
ᐅᑎᖅᐸᓪᓕᐊᔪᓪᓗ ᑕᒪᒃᑯᐊ ᐅᓂᒃᑳᕆᓪᓗᒋᑦ.

ᖃᓄᕐᓕ ᐊᐅᓚᓂᕕᓂᖓ ᐊᒻᒪᓗ ᐅᓂᒃᑳᖃᑦᑕᕿᑦᑕᐅᖅ
ᑲᑎᒪᔨᓄᑦ ᐅᑎᕋᐃᒐᕕᑦ ᐊᐅᓪᓚᖅᓯᒪᓚᐅᖅᓱᑎᑦ? ᒥᔅ
ᑐᐳᐃ
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ.
ᐃᒪᓐᓇᐃᖃᑦᑕᕋᑦᑕᓕ ᑖᒃᑯᓄᖓᑐᐃᓐᓇᖅ
ᑲᑎᒪᔨᑐᐃᓐᓇᕐᓄᑦ ᐅᓂᒃᑳᖃᑦᑕᖏᑦᑐᒍᑦ ᓲᕐᓗ
ᐆᒃᑑᑎᒋᓗᒍ Toronto-ᒥ ᑲᑎᒪᓚᐅᖅᑎᓪᓗᑕ ᑕᐃᒪ
ᐅᖃᓕᒪᕕᒋᓚᐅᖅᑕᕗᑦ ᐊᒻᒪ ᐊᒥᓲᓚᐅᕐᓂᖏᑦ ᐊᒻᒪᓗ
ᑭᒃᑰᓚᐅᕐᓂᖏᑦ ᑭᓱᓕᕆᓚᐅᕐᓂᖏᑦ
ᒥᕐᖑᐃᖅᓯᕐᕕᓕᕆᔨᒃᑯᓐᓂᖔᖅᑐᓪᓗ.

From Rendez-vous Canada that we just
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attended, in our first quarterly report that
will go to ED&T in July, it will have a
list of all the appointments that we had
and what products each of those
appointments were interested in. We
provide that report to the department that
we’re supposed to report to, yes. Thank
you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. I
would just like to take a step into the
familiarization tours that you had
mentioned earlier. It sounded like you
have four, five, or six types of things a
year, if my memory serves me correct
from some of your responses. What are
the criteria? First, is there an established
amount per year for one and what are the
criteria? How do you choose which
reporters or which organizations to fund
travelling to Nunavut? Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
We have very set criteria that you have to
be coming with a commitment, whether
it’s a magazine article or a newspaper
article or a TV show or whatever, that
meets our demographic, that is not just
going to go into a paper that no one is
going to see or a magazine that has
nothing to do with anyone that may read
it for Nunavut. There are very strict
criteria for coming.
In terms of budgeting, we set an amount
out of our CanNor marketing allocation
for familiarization tours each year and
depending on what each one costs, we
aim for five, but some years, we have
been able to do nine or ten because we’ve
got great support from our airline
partners. We have a certain number of
passes that we can use to bring media up.
Also, working with our members for
some of the cost of them going out on a
trip, if it’s a significantly reduced

Rendez-vous ᑲᓇᑕᒥᓕᐊᖅᓯᒪᓚᐅᕋᑦᑕ ᑕᐃᑦᓱᒪᓂ
ᐅᓂᒃᑳᕆᓇᔭᖅᑕᕗᑦ ᔪᓚᐃᖑᓕᖅᐸᑦ ᑕᐃᒃᑯᓄᖓ
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᓄᑦ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᓐᓄᓪᓗ
ᖃᓄᐃᑦᑑᓂᖏᑦ ᑕᒪᒃᑯᐊ ᖃᓄᐃᑦᑐᐃᑦ ᑕᑯᔭᐅᔪᒪᖕᒪᖔᑕ
ᑖᒃᑯᓄᖓ ᐊᒻᒪᓗ ᑐᓴᖅᑕᐅᔪᒪᖕᒪᖔᑕ, ᐃᒪᓐᓇ ᐃ
ᑐᓴᖅᑎᑦᓯᕙᒃᑐᒍᑦ ᓇᒧᖓᖅᓯᒪᒐᓚᓚᐅᖅᓱᑕ. ᖁᔭᓐᓇᒦᒃ
ᐃᒃᓯᕙᐅᑕᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ,
ᑖᓐᓇᑦᑕᐅᖅ ᐅᖃᐅᓯᕆᓚᐅᕐᒥᔭᐃᑦ ᐃᑉᐸᒃᓴᖅ
ᐱᒋᐊᓕᓵᖅᑎᓪᓗᑕ ᓲᕐᓗ ᓯᑕᒪᐅᖕᒪᑕ ᑕᓪᓕᒪᐃᑦ 6ᓘᓐᓃᑦ
ᑖᒃᑯᐊ ᑭᐅᓚᐅᖅᑕᕐᓂ ᖃᓄᕐᓕ ᑕᒪᒃᑯᐊ
ᒪᓕᒃᑕᐅᖃᑦᑕᖅᑐᑦ ᓯᕗᓪᓕᕐᒥ ᖃᓄᕐᓕ ᑕᒪᒃᑯᐊ
ᓂᕈᐊᖅᑕᐅᓲᖑᕙᑦ ᖃᓄᐃᑦᑐᓂᒃᓗ ᑮᓇᐅᔭᓂᒃ
ᑮᓇᐅᔭᑎᒍᑦ ᐃᑲᔪᕐᓂᐊᕐᒪᖔᑦᓯ. ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ,
ᐋᖅᑭᒃᓯᒪᒐᑦᑕ ᒪᓕᓲᑦᑎᓐᓂᒃ ᒪᓕᒋᐊᓕᑦᑎᓐᓂᒃ ᐊᒻᒪᓗ
ᐊᖏᖅᓯᒪᔭᕆᐊᖃᖅᓱᓯ ᑕᐃᒪᐃᑦᑐᒨᕐᓂᐊᕈᑦᓯ ᐊᒻᒪᓗ
ᖃᓄᑐᐃᓐᓇᖅ ᑎᕕᒃᑯᓪᓘᓐᓃᑦ ᐅᕝᕙᓘᓐᓃᑦ
ᐅᖃᓕᒪᒐᑎᒎᑦ ᓴᖅᑭᔮᖅᑎᑕᐅᓂᐊᖅᑎᓪᓗᒋᑦ ᑕᒪᒃᑯᐊ
ᓲᕐᓗ ᐸᐃᑉᐹᒧᑐᐃᓐᓇᔾᔮᖏᒻᒪᑕᓕ ᑕᒪᒃᑯᐊ
ᐅᖃᓕᒫᖅᑕᐅᔪᓐᓇᖅᓱᑎᓪᓘᖕᒪᑕ ᑕᕝᕙᓃᑦᑐᑦ
ᖃᓄᐃᑦᑑᓂᖏᑦ.

ᑮᓇᐅᔭᐃᑦ ᐋᖅᑭᒃᓱᖅᑕᐅᖃᑦᑕᕐᓂᖏᑦ CanNor-ᑯᓐᓂᓪᓕ
ᐊᐅᓚᑕᐅᖃᑦᑕᕋᑦᑕ ᐃᓛᑎᒍᑦ ᐊᒻᒪᓗ ᐃᓚᖓ ᑖᓐᓇ
ᖃᓄᐃᑦᑐᓂᒃ 5 ᖑᒐᔭᖅᓱᑎᒃ ᖁᓕᐅᓕᑎᒃᓘᓐᓃᑦ ᑖᒃᑯᐊ
ᐃᓚᐅᔪᑦ ᐊᒻᒪᓗ ᑖᒃᑯᓇᖓᑦ ᑎᖕᒥᔫᓂᒃ
ᐱᖃᑎᒋᔭᑦᑎᓐᓂᒃᓗ ᑐᓴᖅᑎᑕᐅᕙᒃᓱᑕ ᐊᒻᒪᓗ ᐃᓚᖏᑦ
ᑕᒪᒃᑯᐊ ᓲᕐᓗ ᐊᑭᖏᑦ ᖃᑦᓯᐅᔪᕕᓂᐅᖕᒪᖔᑕᓗ
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amount, we can work and bring more.
We try and maximize the budget to the
maximum number of potential trips that
meet our criteria.
We share an agent in Germany with
Saskatchewan and the Northwest
Territories that will make
recommendations to us on possible
familiarization trips from someone
overseas and we will look at that. The
Canadian Tourism Commission will pay
to get them to a gateway city, for
example, Ottawa. It puts an international
journalist on the same playing field as
someone from Canada so that we do have
trips with people who do put out
publications internationally for us.
We try and work to maximize the
exposure we can get and maximize the
dollars that we have by working with our
partners and our members to see how we
can do that. Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. I’ll
have some questions for your
transportation sector board member in a
moment, but I’m just going to take this
opportunity… . In the past few years,
there have been a couple of trips that
have hit the media or had some public
concern, specifically the trip to Florida to
the talk show and to the Olympics.
Some of the concerns, whether they be
real or perceived, still bring some public
focus to Nunavut Tourism and not always
in a positive way. I would like to give
you the opportunity right now for us and
for the viewing audience to maybe speak
to the type of delegation that was brought
to the Florida event as well as to the
Olympics. Ms. Dupuis.

ᑐᓴᖅᑎᑦᓯᒍᓐᓇᓲᖑᔪᒍᑦ ᐊᒻᒪᓗ
ᐋᖅᑭᒃᓯᒪᑦᓯᐊᕋᓱᐊᖃᑦᑕᖅᑕᕗᑦ ᑕᒪᒃᑯᐊ ᑮᓇᐅᔭᐃᑦ
ᐊᑐᖅᑕᐅᓂᖏᓪᓗ ᖃᐅᔨᓴᑦᓯᐊᖅᓱᒋᑦ ᒪᓕᒃᑕᐅᔭᕆᐊᓖᓪᓗ
ᒪᓕᒃᑕᐅᑦᓯᐊᕐᓗᑎᒃ.

ᓵᔅᑳᑦᓯᐅᐊᓐᒥ ᐊᒻᒪ ᓄᓇᑦᓯᐊᒥ
ᐊᑐᖅᑕᐃᓐᓇᕆᖃᑦᑕᕋᑦᑎᒍᑦ ᐱᓕᕆᔨᐅᔪᖅ ᔫᒪᓂᒥᐅᑕᖅ
ᐃᓚᖃᕋᑦᑕ ᑕᒪᑐᒧᖓ ᑐᓴᕐᕕᒌᓐᓇᑕᑦᑎᓐᓂᒃ
ᐊᔾᔨᒌᖏᑦᑐᓂᒃ. ᓲᕐᓗ ᑕᕆᐅᑉ ᐊᑭᐊᓂᖔᖅᓯᒪᔪᒥᒃ ᑖᓐᓇ
ᕿᒥᕐᕈᓂᐊᖅᑕᕗᑦ ᑲᓇᑕᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ
ᕿᒥᕐᕈᔭᐅᓂᐊᕐᓗᑎᒃ ᓲᕐᓗ ᐆᒃᑑᑎᒋᓗᒍ ᐊᑐᕚᓕᐊᖅᑐᑦ
ᐊᒻᒪᓗ ᑕᐃᒪᓐᓇᑦᓴᐃᓐᓇᖅ ᓲᕐᓗ ᑲᓇᑕᒦᓐᖔᖅᓯᒪᔪᓪᓗ
ᑕᒪᒃᑯᐊ ᓇᓗᓇᐃᓲᖑᒻᒪᑕ ᐃᒪᓐᓇ ᓲᕐᓗ,
ᑐᓴᖅᑎᑦᑎᔨᒋᔭᕗᓪᓗ ᑕᒪᒃᑯᓂᐊ ᑎᑎᕋᖅᓯᒪᔪᓂᓪᓗ
ᓴᖅᑭᖅᓯᕙᑦᑐᑎ.

ᑮᓇᐅᔭᐃᑦ ᑕᒪᒃᑯᐊ ᐊᑐᖅᑕᐅᕗᑦ
ᖃᐅᔨᓴᑦᑎᐊᖃᑦᑕᖅᑕᕗᑦ ᐱᓕᕆᖃᑎᑦᑎᓐᓂᒃ
ᐱᓕᕆᖃᑎᖃᖅᑐ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᑐᐳᐃ.
ᐊᐱᖅᓱᓯᔅᓴᖃᕐᓂᐊᕐᒥᔪᖓ ᐃᖏᕐᕋᔪᓕᕆᓂᕐᒧᑦ, ᑭᓱᒥᓪᓕ
ᑕᐃᒪ ᒫᓐᓇ ᖄᖏᖅᑐᓂᑦ ᑕᐃᒪ ᓲᕐᓗ ᑕᒪᒃᑯᓄᖓ
ᑐᓴᒐᒃᓴᓕᕆᔨᓄᓪᓗ ᑲᒪᒋᔭᐅᓕᕋᐃᒻᒪᑕ ᓲᕐᓗ Floridaᒧᓪᓗ ᐅᕝᕙᓘᓐᓃᑦ ᐱᓐᖑᐊᕐᔪᐊᖅᑐᓄᑦ
ᐅᖃᓕᒪᔭᖅᑐᕆᐊᖃᓲᖑᒻᒪᑕ. ᐃᒻᒪᖃ ᓲᕐᓗ ᑕᒪᒃᑯᐊ
ᑕᑯᓗᒋ ᓄᓇᕗᑦᒥ ᐳᓚᕋᒃᑐᓕᕆᓂᖅ ᐱᔾᔪᑎᒋᓪᓗᒍ
ᑕᐅᑦᑐᑦᑕᐅᖃᑦᑕᕐᒪᑕ ᑕᒪᒃᑯᐊ ᖃᓄᖅ

ᑕᐅᑐᑦᑕᐅᖃᑦᑕᕐᒪᖔᑕ ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᑦ ᑖᒃᑯᐊ
ᐅᖃᐅᓯᕆᓗᒋᑦ, ᓲᓗ ᑕᐃᒪ ᐱᓐᖑᐊᕐᔪᐊᖅᑐᓄᓪᓗ
ᐅᐸᔅᓯᒪᔪᖃᓚᐅᕐᒪᑦᑕᐅᖅ. ᒥᔅ ᑐᐳᐃ ᑖᓐᓇ
ᐅᖃᐅᓯᕆᒋᐊᕈᒃ. ᒥᔅ ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
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The Florida show was something that
came to us. We had spoken with our
funding partners and the board and
everyone agreed that this was something
worth trying. It was a very quick trip to
Florida. I was in Florida for less than 24
hours. This wasn’t a “go to Florida and
stay for a vacation” and I have plane
tickets to prove that. It was very quick in
and out and also, we had arranged with
Florida to do that show at the end of the
Toronto Outdoor Adventure Show, so it
was not even an additional trip south to
Ottawa to do it. The additional cost for
travel was from Toronto to Florida, not
from here to Florida.
From that show, we have had some
responses. Was it probably one of the
best things we have ever done? No, but
we had additional dollars available and it
was something to try. We hadn’t tried
something like that into the US market.
The US market has the potential to be
huge. Typically the US market for us is
very low, except in fishing and hunting.
If US residents are going somewhere on a
northern experience, typically they go to
Alaska. We were trying to hit something
and see if we could have an impact.
The trips to the Olympics, probably what
you are referring to is that we had people
go with us that may have raised some
questions. We were asked to take on a
major role at the Olympics two weeks
before the Olympics by the Department
of Economic Development and
Transportation. There had been some
changes or issues with some of their staff,
that something had fallen through, and
we were asked to pick up an event. That
necessitated us having a lot of logistical
needs. Trying to find someone at the last
minute was very challenging. My board
and the department were fully aware of

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᕗᓗᐊᕆᑕᒥᓕ ᑕᐃᒪ ᑕᐃᒃᑯᐊ
ᑮᓇᐅᔭᖅᑕᕐᕕᒋᖃᑦᑕᓚᐅᖅᑕᕗᑦ ᐊᒻᒪᓗ ᑲᑎᒪᔩᑦ ᐊᒻᒪᓗ
ᐆᑦᑐᕈᒪᓚᐅᕐᒪᑕ ᑖᔅᓱᒥᖓ.

ᕗᓗᐊᕆᑕᓕᐊᓚᐅᖅᑐᖓ 24 ᐃᑲᕐᕋᐃᑦ
ᐊᑖᓂᓚᐅᖅᑐᖓ. ᕿᓚᒥᐊᓗᒃ
ᑕᐃᑯᓐᖓᑐᐃᓐᓇᓚᐅᖅᑐᒍᑦ ᐊᒻᒪᓗ ᐋᖅᑭᓚᐅᕋᑦᑎᒍ
ᕗᓗᐊᕆᑕᒥᑦ ᕿᒥᕐᕈᑎᑦᑎᓂᐊᖅᑎᓪᓗᑕ ᑐᕌᓐᑐᒥᓗ
ᐊᑐᕐᓂᐊᑕᑦᑎᓐᓂᒃ ᐸᕐᓇᒍᑎᒋᓗᑎᒍ ᐊᒻᒪᓗ ᑐᕌᓐᑐᒥᑦ
ᕗᓗᐊᕆᑕᒧᑦ, ᒫᓐᖔᐅᖏᑦᑐᖅ, ᑐᕌᓐᑐᒦᓐᖔᖅᑐᖓ
ᑕᐃᑯᓐᖓᐅᓚᐅᖅᑐᖓ.

ᑕᐃᒪ ᑖᒃᑯᐊ ᑭᐅᔭᐅᓚᐅᖅᑐᑦ ᐱᔾᔪᑎᒋᓪᓗᒋᑦ, ᐃᒻᒪᖄ
ᑕᐃᒪ ᑖᓐᓇ, ᐄ ᖁᕕᐊᓇᓚᐅᖅᑐᖅ ᐃᒪᓐᓇ
ᑮᓇᐅᔭᖅᑕᖃᓚᐅᕐᒪᓪᓗ. ᑕᐃᒪ ᐆᑦᑐᓚᐅᕋᑦᑎᒍ ᐃᒪᓐᓇ
ᕿᒥᕐᕈᔭᖅᑐᖅᑐᑕ ᑖᕙᓂ ᒥᐊᓕᒐᐃᑦ ᓄᓇᖏᓐᓂᑦ
ᐊᐅᓚᑦᑐᓂ ᐊᒻᒪᓗ ᐃᓚᖏᑦ ᑕᒪᒃᑯᐊ
ᐃᖃᓪᓕᐊᖅᑐᓕᕆᓂᕐᒧᓪᓗ, ᐊᖑᓇᓱᒃᑐᓕᕆᓂᕐᒧᓪᓗ
ᐱᔾᔪᑎᖃᖅᑐᐃᑦ ᓲᕐᓗ ᒥᐊᓕᒐᐃ
ᓄᓇᓐᖓᓐᓅᖅᑐᖃᕐᓂᐊᑎᓪᓗᒍ ᐃᒪᓐᓇ
ᐊᓛᔅᑲᓕᐊᕐᓂᖅᓴᐅᓲᖑᒻᒪᑕᓕ. ᑕᐃᒃᑯᐊ ᒥᐊᓕᒐᐃᑦ
ᓄᓇᖓᓐᓂᒥᐅᑦ. ᐅᕙᒍᓪᓕ ᑖᓐᓇ ᐆᑦᑐᕋᓱᓕᓚᐅᖅᑕᕗᑦ
ᐊᑲᐅᔫᓂᐊᕐᒪᖔᖅ.

ᐊᒻᒪᓗ ᐱᓐᖑᐊᕐᔪᐊᖅᑐᓕᐊᓚᐅᕆᓪᓗᑕ. ᑖᓐᓇ ᐃᒪᓐᓇ
ᐊᐱᖅᑯᑕᐅᕙᓪᓕᐊᖃᑦᑕᒥᒻᒪᑦ. ᑕᐃᒪ
ᐱᓐᖑᐊᖅᑐᖃᖅᑎᓪᓗᒋᑦ ᐊᐱᕆᔭᐅᓚᐅᕋᑦᑕ
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓂᑦ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᓄᓪᓗ
ᑕᒪᒃᑯᓂᖓ ᐊᓯᔾᔨᖅᑎᓪᓗᒋᓪᓗ ᑖᒃᑯᐊ
ᐃᖅᑲᓇᐃᔭᖃᑎᒋᔭᖏᑦ. ᑭᓯᒥᓕ ᑖᒃᑯᓂᐊ
ᐊᐅᓚᑦᑎᖁᔭᐅᓚᐅᕋᑦᑕ ᑕᐃᔅᓱᒪᓂ. ᑕᐃᒪ ᑖᓐᓇ
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what we were doing and approved of it.
I’m happy to say that the events we were
asked to pull off for the Government of
Nunavut were a huge success and we
managed to do exactly what we were
asked to do. One of those things was an
investment dinner that we had the space
committed for and the caterer and
everything committed for. When we were
asked to take it over two weeks before,
there had not been an invitation list
issued. We managed to get the people
that we were asked to get there; the
presidents of some of the mining
companies that were in Vancouver and
some of the major transportation
companies. It was the exact guest list that
we had been asked to do and we got this
done within two weeks.
It was a matter of getting something done
because huge amounts had already been
invested and if we hadn’t have stepped
in, certain events that the Government of
Nunavut had started on would have fallen
through. Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis.
Maybe you could answer the portion of
my question on the number of delegates
that went on each trip, just for the record.
Ms. Dupuis: Thank you, Mr. Chairman.
To Florida, there were two and to the
Olympics there were a total of six
delegates from Nunavut Tourism, but that
is also because during the time of the
Olympics, which was a two-week period,
we had two staff at Canada’s Northern
House as Nunavut ambassadors full time.
That was from 10:00 in the morning until
10:00 at night. For 14 days, six people
covered 12-hour shifts. Thank you, Mr.
Chairman.

ᐱᔾᔪᑎᒋᓪᓗᒍ ᐃᒪᓐᓇ ᕿᓂᕆᐊᖃᓚᐅᕋᑦᑕ,
ᐊᒃᓱᕈᓚᐅᕋᑦᑕ. ᑖᒃᑯᐊ ᑲᑎᒪᔨᖁᑎᒃᑲ ᐊᖏᓚᐅᕐᒪᑕ
ᑕᒪᑐᒥᖓ.

ᐊᒻᒪᓗ ᐅᖃᕈᓐᓇᖅᐳᖓ ᑕᐃᒪ ᑖᓐᓇ ᓄᓇᕗᑦ
ᒐᕙᒪᖓᓐᓂ ᑭᒡᒐᖅᑐᐃᓚᐅᕋᒪ. ᖃᓄᐃᓚᐅᓐᖏᑦᑐᖅ
ᐊᐱᖅᑯᑕᐅᔪᒥᑦ ᐊᑐᕋᓱᑦᑎᐊᓚᐅᖅᑐᒍ ᑕᐃᔅᓱᒪᓂ,
ᓂᕆᖃᑕᐅᓪᓗᑕᓗ, ᐊᒻᒪᓗ ᑕᐃᒪ ᑖᒃᑯᐊ ᐃᒪᓐᓇ ᓱᓕ
ᖃᐅᖁᔭᔅᓴᐃᑦ ᖃᐃᖁᔭᐅᓚᐅᖅᑎᓐᓇᒋᑦ
ᑕᐃᑯᓐᖓᓚᐅᖅᓯᒪᒐᑦᑕ, ᐊᐱᖅᓱᖅᑕᐅᓪᓗᑕᓗ
ᓴᖅᑮᖁᔭᐅᓪᓗᑕ, ᐊᒻᒪᓗ ᑕᒪᒃᑯᐊ
ᐃᖏᕐᕋᔪᓕᕆᔨᒦᓐᖔᖅᑐᓪᓗ ᐃᓚᐅᓚᐅᖅᑐᑎᒃ. ᐅᕙᒍᑦ
ᑕᐃᒃᑯᐊ ᐋᖅᑭᒃᓱᓚᐅᖅᓯᒪᔭᕗᑦ ᑭᒃᑯᑦ
ᖃᐃᖁᔭᐅᓇᔭᕐᒪᖔᑕ ᑕᐃᑯᖓ.

ᑕᐃᒪᓕ ᑕᐃᔅᓱᒪᓂ ᐃᒪᓐᓇ ᐊᑐᖅᑕᐅᓚᖓᔪᖅ
ᐊᑐᖅᑕᐅᒐᔭᖅᑰᓚᐅᓐᖏᑦᑐᖅ ᐅᕙᒎᓚᐅᓐᖏᑉᐸᑦ. ᑕᐃᓐᓇ
ᐃᓐᓄᒃᑕᐅᓯᒪᓐᖏᑎᓪᓗᒍ ᐅᐸᓚᐅᕋᑦᑎᒍ. ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ.
ᐊᐱᖅᑯᑎᒪ ᐃᓚᖓ ᑭᐅᒍᓐᓇᕈᕕᐅᒃ ᑲᑎᒪᔨᐊᖅᑐᖅᑐᑦ
ᖃᔅᓯᐅᓚᐅᖅᐸᑦ?

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᕗᓗᐊᕆᑕᓕᐊᖅᑐᒃ ᒪᕐᕉᓚᐅᖅᑑᒃ. ᐱᓐᖑᐊᕕᔾᔪᐊᖅᑐᓄᑦ
ᓄᓇᕗᑦ ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᓃᓐᖔᖅᑐᑦ 6-ᖑᓚᐅᖅᑐᑦ,
ᐊᒻᒪ ᑕᐃᑲᓂ ᒪᕐᕉᓐᓄᒃ ᐱᓇᓱᐊᕈᓰᓐᓄᒃ
ᐊᑯᓂᐅᑎᒋᓚᐅᕐᒪᑦ, ᒪᕐᕉᒃ ᐃᖅᑲᓇᐃᔭᖅᑏᒃ
ᓄᓇᕗᑦᒦᓐᖔᖅᑐᑎᒃ ᑐᓐᖓᓱᒃᑎᑦᑎᔪᖃᖃᑦᑕᓚᐅᖅᑐᑦ
10:00-ᒥᑦ ᐅᓪᓛᒃᑯᑦ, 10:00-ᒧᑦ ᐅᓐᓄᒧᑦ. ᐅᓪᓗᓄᑦ 14ᓄᑦ, 6-ᖑᔪᐃᑦ ᑕᐃᒪᓐᓇᑎᒋ ᐃᖅᑲᓇᐃᔭᖃᑦᑕᓚᐅᖅᑐᖅ.
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
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Chairman: Thank you, Ms. Dupuis. Just
while we have the transportation sector
member of the board, I thought I would
take the opportunity. Earlier in the day, I
had quoted a portion of an article from
the Consul General from Japan.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦ. ᒥᔅ ᑐᐳᐃ.
ᐃᖏᕐᕋᔾᔪᑎᓕᕆᓂᖅ ᑕᒪᓐᓇ ᐅᖃᐅᓯᕆᔭᐅᑎᓪᓗᒍ
ᐅᐊᑦᑎᐊᑲᓐᓂᖅ ᐅᖃᓪᓕᒫᖅᑲᐅᒐᒪ ᔭᐹᓐᒦᖔᖅᑐᓂᒃ.

Through some of the responses that you
provided, it speaks to the challenge of
transportation to Nunavut, specifically
airfares because it’s the main way of
getting here. I just wonder if maybe Mr.
Sakeeta could elaborate on what role
Nunavut Tourism takes in trying to
provide transportation and to overcome
some of these challenges. Mr. Sakeeta.

ᑭᐅᑦᑕᖅᑲᐅᔭᑎᑦ ᒪᓕᓪᓗᒋᑦ ᐃᖏᕐᕋᔾᔪᑎᓕᕆᓂᖅ, ᐃᓛᒃ
ᒪᐅᖓᐅᓇᓱᒃᖢᓂ ᐱᔭᕐᓂᖏᑦᑐᕐᔪᐊᕐᒪᕆᐊᓘᓂᖓ
ᑕᒪᓐᓇ ᓇᓗᓇᐃᖅᑕᐅᖅᑲᐅᔪᖅ ᐃᒻᒪᖄ ᓴᖅᑭᑕᖃᐃ
ᑭᐅᒍᒪᑉᐸᑦ ᓄᓇᕗᑦ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ
ᖃᓄᐃᓕᐅᖃᑦᑕᖅᑲᑦ ᖃᖓᑦᑕᐅᓯᕐᓂᖅ ᐱᔾᔪᑎᒋᓪᓗᒍ
ᐊᒻᒪᓗ ᐊᑭᑐᐊᓗᐊᕐᓂᖅ ᐱᔾᔪᑎᒋᓪᓗᒍ. ᒥᔅᑕ ᓴᑮᑕ.

Mr. Sakeeta: Thank you, Mr. Chairman.
The role Nunavut Tourism takes is that
we have negotiated rates with the carriers
that bring people into Nunavut and those
rates are provided to members that are
bringing tourists into the territory.
They’re not used for anything else. The
airlines are gracious enough to extend
deeply discounted rates to Nunavut
Tourism to assist in bringing people into
the territory. Thank you, Mr. Chairman.

ᓴᑮᑕ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᓄᓇᕗᑦᒥ
ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᐋᔩᖃᑎᒌᒍᑎᖃᖅᓯᒪᓪᓗᑎᒃ
ᐊᑭᓪᓕᒋᐊᖅᑎᑦᑎᓲᑦ ᖃᖓᑦᑕᐅᑎᓂᒃ ᐊᒻᒪᓗ ᑕᐃᒃᑯᐊ
ᒪᐅᖓᐅᔾᔭᐅᔪᑦ ᐊᑭᓪᓕᒋᐊᖅᓯᒪᔪᒃᑯᑦ
ᒪᐅᖓᖅᑎᑕᐅᖃᑦᑕᖅᑐᑦ. ᖃᖓᑕᓲᖅᑏᑦ ᑕᐃᒃᑯᐊ
ᐊᑭᓪᓕᒋᐊᖅᓯᒪᔪᕐᔪᐊᕐᒪᕆᐊᓗᓐᓂᒃ ᐊᑐᖅᑎᑦᑎᖃᑦᑕᖅᑐᑦ
ᐅᕙᑦᑎᓐᓂᒃ ᒪᐅᖓᐅᔪᒪᔪᐃᑦ ᑕᐃᒃᑯᐊ ᐊᑭᑭᔾᔫᒥᔪᒃᑯᑦ
ᖃᖓᑕᖃᑦᑕᕈᓐᓇᓂᐊᕐᒪᑕ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Mr. Sakeeta. Just
when we talk about deeply discounted
rates, is it 10 percent, 20 percent, or 50
percent? Is there a ballpark arrangement
made between the two airlines? Mr.
Sakeeta.
Mr. Sakeeta: Thank you, Mr. Chairman.
I’ll have to discuss with some people to
see if I can disclose that information.
They’re confidential negotiated rates.
Thank you, Mr. Chairman.
Chairman: Thank you, Mr. Sakeeta.
When you mentioned that it’s not used
for anything else, so board or staff travel
or anything does not have access to these

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᓴᑮᑕ.
ᐊᑭᓪᓕᒋᐊᖅᓯᒪᔪᓪᓚᕇᑦ ᖃᓄᖅ 10 ᐳᓴᓐ, 20 ᐳᓴᓐ, 50
ᐳᓴᓐ ᓇᐅᓴᐅᑎᓕᑲᐃᓐᓇᕈᒃ. ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᓴᑮᑕ.

ᓴᑮᑕ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐅᖃᓪᓚᖃᑎᖃᓚᐅᕐᓗᖓ ᑭᓯᐊᓂ ᑕᐃᒪᐃᑦᑐᓂᒃ
ᓴᑭᑦᑎᔪᓐᓇᕐᒪᖔᕐᒪ ᓇᓗᔪᖓ. ᑲᓐᖑᓇᖅᑑᑎᑕᐅᖃᑦᑕᕐᒪᑕ
ᑕᒪᒃᑯᐊ ᐊᑭᑭᓪᓕᒋᐋᖅᓯᒪᔾᔪᑎᒋᔭᐅᖃᑦᑕᖅᑐᑦ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᑲᑎᒪᔩᑦ, ᐃᖅᑲᓇᐃᔭᖅᑎᓪᓗ
ᑕᒪᒃᑯᓂᖓ ᐊᑭᓪᓕᒋᐊᖅᓯᒪᔪᕐᔪᐊᕐᓂᒃ ᐊᑐᖃᑦᑕᖏᑦᑑᓐ?
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discounted rates? Mr. Sakeeta.

ᒥᔅᑕ ᓴᑮᑕ.

Mr. Sakeeta: Thank you, Mr. Chairman.
There are two separate agreements, I
would say. One is for bringing in tourists
at a membership rate and there is another
rate as well extended to the staff and
board members of Nunavut Tourism for
business travel only. Thank you, Mr.
Chairman.

ᓴᑮᑕ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᒪᕐᕉᖑᒻᒪᑕᐃᒃᑯᐊ ᐊᖏᕈᑏᑦ ᐃᓚᖓᓐ ᐊᑐᖅᖢᑎᒃ,
ᐊᑐᖅᑕᐅᓪᓗᑎᒃ ᒪᑯᓄᖔ ᐃᓚᒋᔭᐅᔾᔪᑎᓕᓐᓄᑦ ᐊᒻᒪᓗ
ᐱᑕᖃᒃᑲᓐᓂᕆᓪᓗᓂ ᐊᓯᐊᓂᒃ ᐃᖅᑲᓇᐃᔭᖅᑎᓄᑦ
ᑲᑎᒪᔨᓄᓪᓗ ᐊᑐᖅᑕᐅᖃᑦᑕᖅᑐᓂᒃ. ᐃᖅᑲᓇᐃᔮᒥᓂᒃ
ᑭᓯᐊᓂ ᐱᔾᔪᑎᖃᓪᓗᑎᒃ ᐊᑐᖅᑕᐅᔪᓐᓇᖅᑐᑦ. ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Mr. Sakeeta. One
of the concerns that we always hear
relates to the cost. It is a three-hour flight
from Ottawa to Iqaluit, just as an
example, and similar for each of the three
regions in Nunavut, yet if you’re in
Ottawa, you could bring your whole
family to Europe almost for the price of
one ticket to come to Iqaluit.
How do you get that message across to
tourists that… ? The amount of discount
that is being provided has a set value,
obviously, but how do you perceive the
value or promote that value to potential
tourists that are coming to Nunavut to
make that substantial expenditure? I’ll
leave it amongst the two of you to decide
who to answer that. Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
We do this in a number of ways. When
we’re talking to people, whether they call
on the 800 number or at a trade show or
whatever, we let them know that if you
book with a member, there is a
discounted rate program in place.
Right on the home page of our website,
there is a significant icon that says,
“Click here to find out how to fly for
less,” or something to that effect so that
people will realize that there is a way to
get a cheaper airfare and basically it says,
“Book with one of our member

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᓯᑮᑕ.
ᐊᒻᒪᓗ ᐃᓱᒫᓘᑎᖃᑦᑐᖃᐃᓐᓇᐃᔭᕐᒥᔪᖅ ᒪᑯᐊ
ᑮᓇᐅᔭᖅᑐᕈᑏᑦ ᐋᑐᕚᒥᒃ ᐃᖃᓗᓐᓄᑦ ᐱᖓᓱᓄᑦ
ᐃᑲᕐᕋᓄᑦ ᖃᖓᑕᖃᑦᑕᕋᑦᑕ ᐊᑭᑐᔪᐊᓘᓪᓗᓂᓗ
ᐋᑐᕚᒦᒃᑯᕕᑦ ᐃᓚᒌᓕᒫᑦᑎᐊᓐ ᑕᕆᐅᑉ ᐊᑭᐊᓅᕈᓐᓇᖅᑐᑦ
ᐃᖃᓗᓐᓅᓐᖓᐅᓂᕐᖏᑕ ᐊᑭᑐᓂᖓᓂᒃ
ᓇᓕᒧᒋᔭᖏᓐᓂᖏᓛᒃ ᐊᑐᕐᓗᑎᒃ.

ᖃᓄᖅ ᑐᓴᖅᑕᐅᑎᔪᓐᓇᖅᐱᐅᒃ ᐳᓚᕋᖅᑎᓄᑦ ᑕᒪᑐᒥᖓ…
? ᒪᑯᐊ ᐊᑭᓪᓕᒋᐊᕈᑏᑦ ᐃᑲᔫᑕᐅᓪᓚᕆᑦᑐᑦ ᑭᓯᐊᓂ
ᑕᒪᓐᓇ ᖃᓄᖅ ᑕᖅᑲᐅᖓᑦᑕᐅᖃᑦᑕᖅᐸ ᑐᓴᐅᒪᓂᐊᕐᒪᑕ
ᑕᐃᒃᑯᐊ ᓄᓇᕘᓕᐊᕈᒪᔪᑦ. ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐊᑕᐅᓯᐅᖏᑦᑐᓂᒃ ᐊᖅᑯᑎᖃᖃᑦᑕᖅᑐᒍᑦ
ᐅᖃᓪᓚᖃᑎᖃᓕᕌᖓᑦᑕ ᐊᑭᖃᖏᑦᑐᒧᑦ ᐅᖄᓚᒑᖓᑦᑕ
ᐅᕝᕙᓘᓐᓃᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᔪᒃᑯᑦ.

ᓇᓗᓇᐃᖅᓯᖃᑦᑕᖅᑐᒍᑦ ᐊᑭᓪᓕᒋᐊᖅᓯᒪᓂᖓᓂᒃ ᐊᒻᒪᓗ
ᐃᑭᐊᖅᑭᕕᒃᑰᑐᑕ ᓇᓗᓇᐃᖅᓯᓯᒪᒻᒥᔪᒍᑦ ᐊᑭᑭᓐᓂᖅᓴᓂᒃ
ᖃᖓᑦᑕᐅᓯᕈᒪᒍᕕᓐ ᐅᓇ ᓇᕿᓪᓗᒎᓚᓯᒪᔪᖅᑕᓕᒃ.
ᓇᓕᐊᑐᐃᓐᓇᖅ
ᐅᑯᐊ ᓇᒻᒥᓂᓖᑦ ᐊᖁᑎᒋᓂᐊᖅᐸᓯᐅᒃ
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businesses that are listed,” and a link to
the member listing.

ᐊᑭᑭᓪᓕᒋᐊᖅᓯᒪᔪᓂᒃ ᐊᑐᕈᒪᒍᕕᓐ.

We make it pretty obvious, as obvious as
we can for people. Our members also
know that when someone calls to book a
trip with them, it’s to their advantage to
say, “Well, if you book with me, I can get
you your airfare for this amount as
opposed to what you’re seeing on the
Internet.” Thank you, Mr. Chairman.

ᓇᓗᓇᐃᖅᓯᓯᒪᑦᑎᐊᖃᑦᑕᖅᑐᒍᑦ ᑕᖅᑲᒃᑯᓄᖓ.
ᑕᐃᒃᑯᐊᓗ ᐃᓚᒋᔭᐅᔾᔪᑎᓖᑦ ᖃᐅᔨᒪᒻᒥᔪᑦ
ᐃᓂᒃᓴᓕᐅᕐᓂᐊᕐᕈᑎᒃ ᐅᑯᐊ ᐊᑐᕈᕕᒋᑦ ᐃᓛᒃ
ᐊᑐᖅᑕᐅᒍᑦᑕ ᐅᑯᐊ ᐊᑭᓪᓕᒋᐊᖅᓯᒪᔪᑦ
ᐊᑐᕈᓐᓇᓂᐊᖅᑕᖏᑦ. ᑕᐃᒪᐃᓕᐅᖅᓯᒪᔪᓂᒃ
ᐱᑕᖃᖃᑦᑕᖅᑐᖅ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis.
That’s all I had for the transportation side
of things. I do have a few more questions,
but Mr. Enook has just been added to my
list of questions. Mr. Enook.
Mr. Enook (interpretation): Thank you,
Mr. Chairman. Just for further
clarification, Ms. Angnakak asked some
questions regarding the Nunavut Tourism
promotion for the year 2013-14. It
outlines some of the programs that you
have done for the year. One of the
questions was about returns or benefits
that are provided using public funds.
For example, what’s the return or what
kinds of benefits are provided to the
people of Nunavut? On page [6] in
English, “Outpost OpsXpedition,”
August 2 to 24. You said that you
provided some reports and some of them
were about 16 pages. Did that increase
the number of tourists coming to
Nunavut?
On page 8, you indicated that you helped
SK Touristik. It’s the same question
basically. Did that increase the number of
tourists to Nunavut?
In January 2014, you went to Dallas in
the States. I’m not sure how many people
went there. With the trip to Dallas, did

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᑕᒪᓐᓇ
ᐃᖏᕐᕋᔾᔪᑎᓄᐊᖓᒻᒪᑦ. ᐊᐱᖅᑯᑎᖃᒃᑲᓐᓂᕋᓗᐊᖅᑐᖓ,
ᑭᓯᐊᓂ ᐊᐱᖅᑯᑎᔅᓴᖃᕐᒥᒻᒪᑦ, ᒥᔅᑕ ᐃᓄᒃ.
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐃᓐᓇ
ᑐᑭᓯᒋᐊᒃᑲᓐᓂᐊᕐᔪᒍᒪᑐᐃᓐᓇᖅᖢᖓ ᑲᑎᒪᔨᐅᖃᑎᒪ ᒥᔅ
ᐊᕐᓇᒃᑲᖅ ᐊᐱᖅᓲᑎᒋᖅᑲᐅᔭᖏᑦ ᑕᐃᒃᑯᐊ
ᓇᒧᓐᖓᖃᑦᑕᐅᑎᒋᓲᓯ ᓄᓇᕗᑦ ᐳᓚᕋᓐᓂᕐᒧᑦ
ᑕᑯᒃᓴᐅᑎᑦᑎᓇᓱᐊᖅᑐᓯ. ᐅᑯᐊ ᐅᖃᓕᒫᖅᖢᒋᑦ, ᐃᓛ
ᕿᒥᕐᕈᐊᖅᖢᒋᑦ 2013-14 ᐊᕐᕌᒍᓕᒫᖅᓯᐅᑎᓂᑦ.
ᐅᖃᓪᓚᔅᓯᒪᐅᒻᒪᑕ ᐱᓕᕆᐊᕆᓯᒪᔭᔅᓯᓂᓪᓗ
ᐊᔾᔨᒌᖏᑦᑐᓂᑦ. ᑮᓇᐅᔭᑦ ᐊᑐᖅᑕᐅᔪᑦ
ᐅᑎᖅᑎᑦᑎᕚᓪᓕᐅᒍᑎᐅᒐᓗᐊᕐᒪᖔᑕ ᑲᑎᒪᔨᐅᖃᑎᒐ
ᐊᐱᖅᓱᖃᐅᒻᒪᑦ, ᐊᑑᑎᖃᑦᑎᖃᕋᓗᐊᕐᒪᖔᑕᓘᓐᓃᑦ.
ᐅᕙᖓᑦᑕᐅᖅ ᐊᒻᒪᓗ ᓄᓇᕗᒻᒥᐅᑦ ᖃᐅᔨᒪᔪᒪᒐᑦᑕ
ᑮᓇᐅᔭᑦ ᐊᑐᖅᑕᕗᑦ, ᓲᕐᓗ ᐅᖓᓯᑦᑐᓕᐊᕈᑎᒋᔭᓯ
ᐅᑎᖅᑎᑦᑎᕚᓪᓕᕐᓂᐊᕋᓗᐊᖅᐸ ᑮᓇᐅᔭᓂᑦ ᓄᓇᕗᑦ
ᐃᓗᐊᓄᑦ? ᐅᓇ ᓲᕐᓗ ᑐᑭᓕᐅᑎᓗᒍ ᐅᓂᒃᑳᓕᐊᓯ
ᐱᓯᒪᒍᔅᓯᐅᒃ ᒪᑉᐱᑦᑯᒐᖓᓂᑦ [6] ᖃᓪᓗᓈᑎᑑᖓᔪᓂᑦ.
ᑖᒃᑯᐊᒎᖅ Outpost opXpedition-ᓚᓯᒪᔪᑦ ᐋᒡᒌᓯ 2-ᒥ
24_ᒧᑦ ᑕᒫᓃᒪᐅᕐᒪᑕ ᐃᑲᔪᖅᓱᓯᐅᓪᓗ. ᐅᓂᒃᑳᓕᐊᓂᒎᖅ
ᓴᖅᑭᔮᖅᑎᑦᑎᖃᑦᑕᓚᐅᕐᒪᑕ ᐃᓚᖓᓐᓂᓗᒡᒎᕐᔭ
ᒪᖅᐱᖅᑐᒐᖓᓂ 6. ᑖᓐᓇ ᓇᓗᓇᐃᒃᑯᑕᖅᑕᖃᖅᐸ ᑖᓐᓇ
ᐊᐊᓱᐃᓪᓛᒃ ᓄᓇᕗᒻᒧᐊᕕᒪᕚᓪᓕᑎᑦᑎᔫᓕᒪᐅᖅᐳᖅ.
ᐊᒻᒪᓗ ᒪᑉᐱᖅᑐᒐᓂ 8, ᐃᑲᔪᓚᐅᕋᔅᓯᒎᖅ SK Touristik,
ᑕᐃᒪᓐᓇᑐᐊᖅ ᐊᐱᕆᕗᖓᔭ ᐊᓱᐃᓪᓛᒃ
ᓄᓇᕗᒻᒨᐊᕈᒪᓕᖅᑎᑦᑎᔪᐊᓘᓚᐅᖅᐸ?

ᐊᒻᒪ ᔮᓄᐊᕆ 2014-ᒥᒎᖅ ᑖᓚᔅᒧᐊᒪᐅᕋᔅᓯ ᒥᐊᓕᒐᒃᑯᑦ
ᓄᓇᖓᓐᓄᑦ, ᖃᑉᓯᐅᓪᓗᓯᐊᖅ. ᓇᓗᓇᖏᓐᓂᕙ
ᑕᑲᓃᓐᓂᕆᓚᐅᖅᑕᓯ ᐱᓪᓗᒍ
ᓄᓇᕗᒻᒧᑦ ᐳᓛᕆᐊᕈᒫᓕᖅᑐᖃᖅᑐᐊᓘᓚᐅᖅᐸ
ᑕᕝᕙᓐᖔᖅᑐᓂᑦ ᑕᑲᓃᓚᐅᕐᓂᓯ ᐱᓪᓗᒍ?
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that increase the number of tourists
coming to Nunavut?
On page 9, you had a meeting with
GoMedia in 2013 in Charlottetown, PEI.
After that visit, did that increase the
number of tourists wanting to come to
Nunavut?
Again, there is the Toronto Media
Dinner. On the menu was char because,
of course, that will possibly invite more
tourism to Nunavut and I’m sure that it
cost some money.
With all those visits to various locations,
did that increase the number of tourists
wanting to come to Nunavut and do you
keep statistics on the increase from these?
Do you have that detailed information
where there is an increase in the tourist
market? Thank you, Mr. Chairman.
Chairman: Thank you, Mr. Enook. Ms.
Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman. I
hope I got all of the things you’re looking
for. SK Touristik was a trade
familiarization tour. What that means is a
tour operator that carries product
internationally. SK Touristik is a major
German tour operator.

ᐊᒻᒪᓗ ᒪᑉᐱᕈᕕᐅᒃ ᒪᑉᐱᖅᑐᒐᖓ 9,
ᑲᑎᖃᑎᖃᒪᐅᖅᓯᒪᒻᒥᒐᔅᓯᒎᖅ GoMedia 2013,
ᖃᓪᓗᓈᑦ ᓄᓈᓂ ᑕᕝᕙᓂ ᓵᓚᑦᑕᐅᓐ, P.E.I..
ᑕᐃᑲᓃᓚᐅᖅᑎᓪᓗᓯ ᑖᓐᓇ ᐊᑐᖅᑐᒍ
ᓄᓇᕗᒻᒧᐊᕈᒻᒫᓕᖅᑐᖃᖅᑐᐊᓘᒪᐅᕆᕙ?
ᐊᒻᒪ ᑕᕝᕙᓂ ᓱᓕ ᑐᕌᓐᑐᒥᒎᖅ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᓂᑦ
ᓂᕆᑎᑦᑎᔭᓐᖑᐊᕐᒧᐊᕋᔅᓯ ᐃᖃᓗᑦᑐᑎᑦᑐᓯᐅᒃ, ᓲᖃᐃᒻᒪ
ᑎᑎᕋᖃᑦᑕᓂᐊᕐᒪᑕ ᓄᓇᕗᑦ ᐱᐅᔪᐊᓘᓂᖓᓂᑦ. ᑖᓐᓇ
ᑮᓇᐅᔭᖅᑐᒪᐅᖅᑐᓴᐅᒻᒥᒻᒪᑦ.
ᑕᐃᒪᐃᓘᓚᐅᖅᑎᓪᓗᓯ ᑖᓐᓇ ᐱᓪᓗᒍ
ᓄᓇᕗᒻᒧᐊᕈᒫᓕᖅᑐᖃᖅᑐᐊᓘᓚᐅᖅᐸ? ᐊᒻᒪᓗ ᑖᒃᑯᐊ
ᑲᑎᒃᖢᒋᑦ, ᖃᐅᔨᒪᓇᓱᖃᑦᑕᖅᐱᓯ ᐃᑲᓃᓚᐅᖅᑐᑕ
ᐊᓱᐃᓪᓛᒃ ᓄᓇᕗᒻᒧᐊᕈᒪᔪᑦ ᐅᓄᖅᓯᕚᓪᓕᖅᑐᐊᓘᕗᑦ?
ᑕᒪᒃᑯᐊ ᐱᑕᖃᐅᖅᐸᑦ ᖃᐅᔨᒪᔾᔪᑎᒋᔪᓐᓇᖅᑕᓯ?
ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ) ᖁᔭᓐᓇᒦᒃ. ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.
ᐱᓯᒪᖅᑰᖅᑕᒃᑲ ᐅᖃᐅᓯᕆᔭᑎᑦ. SK Touristik
ᖃᐅᔨᒋᐊᓐᖓᐃᖅᑎᑦᓲᖑᕗᑦ. ᐃᒫᒃ ᑐᑭᓕᒃ
ᐳᓚᕋᕐᓂᕐᒧᐊᖓᔪᒥᒃ ᓂᐅᕐᕈᑎᖃᓲᑦ ᓯᓚᕐᔪᐊᒥ. SK
Touristik ᔮᒪᓂᒥᐅᑕᐅᕗᑦ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᒪᒥᐊᓇᖅ.
ᑐᑭᓯᓇᖅᓯᑎᒋᐊᒃᑲᓐᓂᕈᒃ. ᒥᔅᑕ ᐃᓄᒃ.

Chairman: My apologies. The Member
is asking if he can clarify the question.
Mr. Enook.
Mr. Enook (interpretation): Thank you,
Mr. Chairman. Possibly to rephrase my
question, you don’t have to go into each
detail about the locations that I’m
questioning. My question was, you went
to Dallas and of course, it costs money,
and then you went to Prince Edward
Island and Toronto. Do you have reports

ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ. ᐃᒻᒪᖃ
ᓇᓗᓴᐃᕆᐊᕈᒪᒍᒃᑯ. ᑖᒃᑯᐊ ᐊᑐᓂ
ᐊᓂᒃᑳᖏᒃᑲᓗᐊᕈᔅᓯᐅᒃ ᓱᖁᑕᐅᖏᑦᑐᖅ, ᓱᖁᑕᐅᒋᖏᑕᕋ,
ᐊᐱᕆᓇᓱᑦᑐᖓ ᑕᒪᒃᑯᐊ ᑮᓇᐅᔭᖅᑑᑎᒋᖃᑦᑕᖅᑕᓯ ᓲᕐᓗ
ᑖᓚᔅᒨᐊᓚᐅᖅᑲᐃᓐᓇᖅ, PEI-ᒧᐊᓚᐅᖅᑲᐃᓐᓇᖅ,
ᑐᕌᓐᑐᒧᐊᓚᐅᖅᑲᐃᓐᓇᖅ, ᐱᑕᖃᕈᓐᓇᖃᑦᑕᖅᐸᑦ
ᑭᖑᓂᖓᒍᑦ. ᑕᐃᑲᓃᓚᐅᑦᑕᑐᐊᕋᔅᓯ ᓄᓇᕗᑦ
ᐳᓛᖅᑕᐅᕚᓪᓕᕐᓂᐊᓕᖅᐳᖅ,
ᐳᓛᕆᐊᖅᑕᐅᔪᒪᕚᓪᓕᖅᐳᖅ? ᐱᑕᖃᖃᑦᑕᖅᐸ
ᑕᒪᒃᑯᓂᖓ ᓴᖅᑭᖅᑐᓂᑦ ᓇᓗᓇᐃᖅᓯᒪᑦᑎᐊᖅᑐᓂᑦ
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stating that yes, there is an increase in the
tourist market after you went to a
particular location? Do you have detailed
statistics on that type of information?
Thank you, Mr. Chairman.
Chairman: Thank you, Mr. Enook, for
that clarification. Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
Some of these activities are consumer
and some are media events.
Dallas was a consumer event and it was a
fishing event and some of our fishing
operators have had bookings from that.
We could certainly give you a list of the
ones that we know of. It may take a few
years for someone that saw us at a Dallas
show to book here, but there have been
some immediate returns. Our sport
fishing funding comes from the
Department of Environment, and the
Dallas Safari Club Show was a show that
they suggested that we attend. It’s one of
the largest in the world.
The Toronto Media Dinner and GoMedia
are events to get media interested in
coming here on familiarization tours
aimed at key markets. GoMedia is a CTC
event and we have had media come here
from that event that then write about
Nunavut to try and attract people. The
Toronto Media Dinner that we do every
year, we do in conjunction when we’re in
Toronto for the Outdoor Adventure
Show, so there is not an additional cost to
go to Toronto for this event. We feature
northern food products and we also work
with northern art suppliers, either ACL or
NDC, to have art on the table and they
also do sales that night. That is again to
attract media that we feel are interested to
come here.

ᓈᓴᐅᑎᑎᒍᑦ? ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ) ᖁᔭᓐᓇᒦᒃ. ᒥᔅᑕ ᐃᓄᒃ
ᑐᑭᓯᓇᖅᓯᑎᒋᐊᒃᑲᓐᓂᕋᓐᓂ. ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ. ᐃᓚᖏᑦ
ᑕᒪᒃᑯᐊ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑰᑕᖅᐳᑦ, ᐃᓚᖏᑦ
ᖃᐃᖁᔨᓇᓱᖕᓂᖅ.
ᑕᐃᑲᓂᓕ ᑖᓚᔅᒥ ᐳᓚᕋᖅᑎᓄᑦ ᑐᖄᖓᓚᐅᖅᑐᖅ ᓲᕐᓗ
ᐃᖃᓪᓕᐊᓂᕐᒧᑦ ᐃᖃᓗᒐᓱᒋᐊᖅᑎᑦᑎᔨᕗᑦ ᐃᓚᖏᑦ
ᑐᐱᖅᓱᐊᕐᕕᐅᓚᐅᖅᑐᑦ ᑕᐃᑰᓇ. ᐊᑎᖏᓐᓂᑦ
ᖃᐃᔅᓯᔪᓐᓇᕋᓗᐊᖅᑐᒍᑦ ᖃᐅᔨᒪᔭᑦᑎᓐᓂᒃ.
ᑕᑯᔭᐅᓯᓚᐅᕐᓂᑎᓐᓂ ᑖᓚᔅᒥ ᐅᑭᐅᒐᓛᑦ ᑭᓯᐊᓂ
ᐊᓂᒍᖅᐸᑕ ᐳᓚᕋᑕᐅᓕᕋᔭᖅᑐᒍᑦ, ᑭᓯᐊᓂ ᐃᓚᖓᑎᒍᑦ
ᐅᑎᕐᕕᐅᑲᐅᑎᒋᓯᒪᔪᒍᑦ. ᑕᐃᒃᑯᐊ
ᐃᖃᓪᓕᕿᑎᑦᑎᖃᑦᑕᖅᑐᑦ ᐊᑐᖅᑕᐅᔪᒪᓚᐅᖅᑐᑦ
ᐊᕐᕌᒍᓄᓪᓘᓐᓃᑦ ᐊᓂᒍᖅᑎᓪᓗᒋᑦ ᐃᒻᒪᖄ
ᖃᐃᔪᖃᕈᒪᒍᓐᓇᖅᓯᒐᔭᖅᑐᑦ ᑖᓚᔅᒥ ᑕᐃᑲᓃᒃᑯᐊ
ᐅᐸᖁᔨᓚᐅᖅᓯᒪᖕᒪᑕ ᑐᓐᖓᓱᒃᑎᑦᑎᓪᓗᑎᒃ
ᑕᐃᑯᖓᓚᐅᖅᓯᒪᔪᒍᑦ ᓄᓇᕐᔪᐊᓕᒫᒥ ᐅᐸᒃᑕᐅᕙᒃᖢᓂ.

ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦᑕᐅᖅ ᒪᐅᖓᖅᑎᓐᓇᓱᖃᑦᑕᕐᒥᔭᕗᑦ
GoMedia-ᑯᓂᒃᑯᐊ ᐊᖅᑯᑎᒋᓪᓗᑎᒍᑦ
ᒪᐅᖓᖅᑐᖃᖅᓯᒪᖕᒥᔪᖅ, ᑐᕌᓐᑐᒥ ᓂᕆᑎᑦᑎᓚᐅᕐᓂᕗᑦ
ᐊᕐᕌᒍᑕᒫᑦ ᑕᐃᒪᐃᓕᐅᖃᑦᑕᖅᑐᒍᑦ ᑕᑯᒃᓴᐅᑎᑦᑎᓪᓗᑎᒃ
ᐅᑭᐅᖅᑕᖅᑐᒥᐅᓂᒃ ᐃᓄᒃᓯᐅᑎᓂᒃ
ᓂᕿᓕᐅᖅᑎᑦᑎᖃᑦᑕᖅᑐᒍᑦ ᑯᐊᐸᒃᑯᑦ ᐃᓚᒌᒃᓴᖏᓐᓂᒃ
NDCᑯᓪᓘᓐᓃᑦ ᓴᓇᓐᖑᐊᒐᕐᓂᒃ ᒥᖅᓱᒐᕐᓂᒃᓗ
ᓇᒃᓯᖅᑎᑉᐸᒃᖢᑎᒍᑦ ᐱᔪᒥᓲᑎᒋᓪᓗᑎᒍᑦ.

ᕕᕝᕗᐊᕆᐅᓚᐅᖅᑐᒥᒃ ᑕᐃᑲᓃᑦᑐᖃᐅᕈᓘᔭᓚᐅᖅᓯᒪᔪᖅ
ᑕᐃᒃᑯᐊᓗ ᒥᐊᓕᒐᐃᑦ ᐊᔾᔨᓕᐅᕆᔨᖏᑦ Global
Television, Toronto Star-ᑯᓪᓗ ᐊᐅᔭᖅ
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This past February, we had Global
Television from this event. Their news
crew is coming here not to cover tourism,
but to cover some political events. We
have the Toronto Star coming on a
familiarization trip this summer, and we
have an international fishing show
coming because of this dinner. There is a
return.
Can I tell you how many tourists will
come? No, right now, because they were
media events. Did we get what we were
hoping for from the event? Absolutely.
Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Enook.
Mr. Enook (interpretation): Thank you,
Mr. Chairman. I don’t know if I agree
with you or not, Ms. Dupuis.
It costs a lot of money to go to those
types of events. For example, the Dallas
Safari Club Show or another place or
wherever, do you have any numbers?
Why is it that there are no numbers
indicating the increase in the tourist
numbers after a particular visit or why
don’t you have the numbers saying that
there is more? How come you don’t have
the statistics or are there statistics
available and, if they are available, can
we have a copy? Thank you, Mr.
Chairman.

ᑕᒪᐅᖓᓛᕆᓪᓗᑎᒃ ᐊᒻᒪ ᐃᖃᓪᓕᕿᖑᐊᖅᑐᓂᒃ ᑕᐃᒃᑯᐊ
ᐊᔾᔨᓕᐅᕆᔩᑦ ᒪᐅᖓᓛᕆᓪᓗᑎᒃ.

ᒪᐅᖓᖃᑦᑕᓕᖅᑐᑦ ᑕᐃᒪᓐᓇ ᐊᐱᖅᑯᑎᒋᖃᐅᔭᕐᓄᓪᓕ
ᐅᖃᐅᑎᔪᓐᓇᖏᑕᒋᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑕᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᐃᓄᒃ.
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ. ᐋᒪᐃ, ᓇᓗᕗᖓ.
ᐊᒻᒪᓗ ᐊᖏᖃᑎᒋᖕᒪᖔᒃᑯ ᒥᔅ ᑐᐳᐃ ᓇᓗᕗᖓ.

ᑕᒪᒃᑯᐊ ᑮᓇᐅᔭᖅᑐᖅᑐᒻᒪᕆᐊᓘᖕᓄᐊᖃᑦᑕᕋᔅᓯ ᓲᕐᓗ
ᑖᓚᔅᒧᑦ ᓲᕐᓗ ᐃᑯᖓᒃᑲᓐᓂᖅ. ᓇᐃᓴᐅᑎᑕᖃᖅᐹ
ᐅᕝᕙᓘᓐᓃᑦ ᖃᓄᐃᒻᒪᑦ ᓈᐃᓴᐅᑎᑕᖃᕈᓐᓇᖏᓚᖅ
ᑕᐃᑲᓃᓚᐅᖅᑎᓪᓗᓯ ᐱᕚᓪᓕᖅᓯᒪᓕᕐᒪᖔᑦ ᐅᕝᕙᓘᓐᓃᑦ
ᓄᓇᕗᒻᒧᑦ ᐳᓛᕆᐊᕈᒪᓕᖅᑐᑦ ᐅᓄᖅᓯᕚᓪᓕᕐᒪᖔᑕ
ᑕᐃᑲᖔᕐᓂᕆᓚᐅᖅᑕᓯ ᐱᓪᓗᒍ. ᖃᓄᐃᒻᒪᑦ ᑖᓐᓇ
ᓇᐃᓴᐅᑎᑕᖃᕈᓐᓇᖏᓚᖅ? ᐅᕝᕙᓘᓐᓃᑦ
ᓇᐃᓴᐅᑎᑕᖃᖅᐹ? ᓇᐃᓴᐅᑎᑕᖃᖅᐸᓪᓗ
ᑕᒪᒃᑯᓄᖓᓕᒫᖅ ᐱᔪᓐᓇᖅᐸᕗᑦ? ᖁᔭᓐᓇᒦᒃ
ᐃᒃᓯᕙᐅᑕᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᒃᑯᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅᑕ ᐃᓄᒃ, ᒥᔅ
ᑐᐳᐃ.

Chairman: Thank you, Mr. Enook. Ms.
Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
When we go to a tradeshow, we are
representing our members, telling people
about the number of businesses in
Nunavut. We don’t sell trips at the show.
That is not our job. We don’t come back

ᑐᐳᐃ (ᑐᓵᔨᒃᑯᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ,
ᓇᒧᖓᐅᔭᕌᖓᑦᑕ ᐅᖃᐅᓯᖃᖃᑦᑕᖅᑐᒍᑦ ᓄᓇᕗᑦ
ᒥᒃᓵᓄᑦ ᓂᐅᕐᕈᑎᖃᕋᓱᖃᑦᑕᖏᑦᑐᒍᑦ
ᒪᐅᖓᐅᖃᑕᐅᓂᐊᖅᐳᓯ.
57ᓂᒃᓘᓐᓃᑦ ᖃᖓᑦᑕᐅᓯᖅᑐᖃᖅᑐᖅ. ᑕᐃᒃᑯᐊ ᐊᕐᕌᒍᖅ
ᐃᓱᓕᑦᑕᕌᖓᑦ ᐃᓐᓇ ᑖᓚᔅᒥᐅᕙᒃᑐᖅ
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from the show saying that we have sold
57 trips. We can talk to our operators at
the end of the next season. Dallas’ is in
January. Fishing doesn’t happen in
Nunavut until July and August. We talk
to our operators after the season and it
was, “Well, we had X number of people
that said that they had seen you at
Dallas.” That’s what we get as statistics.
We don’t sell the actual packages, so we
can’t tell how many people come. A lot
of times going to tradeshows, you’re
building awareness and letting people
know that the product is available. They
may not book in that next year. They may
book two years from now because they
saw you at that tradeshow. It’s very hard
to get exact statistics from what you get
out of a tradeshow other than responses
back from our members that people have
come because of that. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Enook.
Mr. Enook (interpretation): Thank you,
Mr. Chairman. I understand that it’s
impossible to provide the statistics, but I
don’t believe in impossibility. I think it’s
possible to get the statistics organized.
You used Dallas as an example. You
went there and then it could have
possibly increased the number of tourists
coming to Nunavut. With your
membership and with the fishing
industry, do you have any questionnaires
on what happened on the fishing trip and
how they liked the adventure? For
example, since we went to Dallas, this
market has increased. You don’t have any
of that information? Thank you, Mr.
Chairman.
Chairman: Thank you, Mr. Enook. Ms.

ᕕᑉᕗᐊᕆᒥᐅᖃᑦᑕᕐᒪᑦ ᐃᓂᒃᓴᓕᐅᖅᑕᐅᖃᑦᑕᖅᖢᑎᒃᓗ
ᐃᖃᓪᓕᕿᔭᖅᑐᕈᒪᔪᑦ ᔪᓂ, ᔪᓚᐃ ᐊᒡᒌᓯᒥᓗ ᑕᐃᒃᑯᐊ
ᑕᑯᓚᐅᖅᑕᕗᑦ ᐃᒪᓐᓇ ᐅᓄᖅᑎᒋᔪᑦ ᑕᑯᓚᐅᖅᐸᕗᑦ.
ᑕᐃᒪᐃᑦᑐᓂᒃ ᐱᓇᓱᖃᑦᑕᖅᑐᒍᑦ.

ᓂᐅᕐᕈᑎᖃᕋᓱᖃᑦᑕᖏᑦᑐᒍᑦ ᐃᓛᓐᓂᒃᑯᑦ ᑕᐃᒪᐃᑦᑐᓄᑦ
ᐅᐸᒃᖢᓂ ᓄᓇᕗᑦ ᑭᓲᖕᒪᖔᑦ ᑭᓱᓪᓗ ᐊᑐᐃᓐᓇᐅᖕᒪᖔᑦ
ᑕᒪᒃᑯᓂᖓ ᑐᑭᓯᕚᓪᓕᖃᑦᑕᖅᑐᑦ
ᐃᓂᒃᓴᓕᐅᑲᐅᑎᒋᖏᒃᑲᓗᐊᖅᖢᑎᒃ ᐊᕐᕌᒎᒃ ᒪᕐᕉᒃ
ᐊᓂᒍᖅᐸᑦ ᐃᓂᒃᓴᓕᐅᕈᓐᓇᖅᑐᑦ. ᑕᐃᒫᒃ
ᓇᓗᓇᐃᖅᓯᒍᓐᓇᖏᑦᑐᒍᑦ ᑭᓯᐊᓂ ᐅᖃᐅᔾᔭᐅᔭᕌᖓᑦᑕ ᐃ
ᐃᒃᑯᐊ ᐃᓂᒃᓴᓕᐅᓚᐅᖅᑐᑦ ᐃᑯᓐᖓᓚᐅᕐᓂᕗᑦ
ᐱᔾᔪᑎᒋᓪᓗᒍ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ, ᒥᔅᑕ
ᐃᓄᒃ.
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ. ᑐᑭᓯᒐᓗᐊᖅᑐᖓ
ᐅᖃᐅᔾᔭᐅᓇᓱᒃᑐᖓ ᐊᔪᕐᓇᕐᓂᖓᓂᒃ. ᑭᓯᐊᓂ
ᐅᒃᐱᕈᓱᖏᓐᓇᒪ ᐊᔪᕐᓇᕆᐊᖓᓂᒃ.
ᐊᔪᕐᓇᖏᑦᑐᓐᓇᕋᓱᒋᒐᒃᑯ. ᓲᕐᓗ ᑖᓐᓇ ᑐᑭᓕᐅᑎᒐᕕᐅᒃ
ᑖᓚᔅ. ᑕᐅᕙᓃᓚᐅᕋᔅᓯᒎᖅ ᐊᓱᐃᓪᓛᒎᖅ
ᓄᓇᕗᑦᒧᐊᖅᐹᓪᓕᖅᑐᖃᖅᑐᒥᓂᐅᑐᐃᓐᓇᕆᐊᓕᒃ. ᒪᑯᐊ
ᐃᓚᒋᔭᐅᔪᖁᑎᓯ, ᓲᕐᓗ ᑕᐃᒃᑯᐊ ᐃᖃᓪᓕᐊᕐᕖᑦ ᖃᓄᖅ
ᖃᐅᔨᒪᓇᓱᐊᕈᑎᓂᒃ ᐱᑕᖃᓐᖏᑦᑎᐊᕋᔅᓰ,
ᐊᐱᖅᑯᑎᓂᓪᓘᓐᓃᑦ, ᖃᓄᖅ ᑐᓴᓚᐅᖅᑭᓯ ᓄᓇᕗᑦ
ᐃᖃᓪᓕᐊᕐᕕᒻᒥ ᐆᒥᒪ? ᐱᑕᖃᓐᖏᑦᑎᐊᕐᒪᑕ ᑕᒪᒃᑯᓂᖓ
ᐊᐱᖅᑯᑎᓂᓪᓘᓐᓃᑦ, ᓲᕐᓗ ᖃᐅᔨᒪᔪᑎᒋᓂᐊᖅᑕᓯᓐᓂ?
ᐊᓱᐃᓪᓛᒃ ᑖᓚᔅᒧᐊᖅᑕᑐᐊᓚᐅᖅᓯᒪᒐᑦᑕ ᐅᑯᐊ
ᐱᕚᓪᓕᖅᐳᑦ, ᑕᐃᒪᓐᓇ ᖃᐅᔨᒪᓇᓱᐊᕈᑎᓂᒃ
ᐱᑕᕋᓐᖏᑦᐊᒻᒪᕆᒻᒫᑦ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ
ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
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Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
We keep statistics of who we talk to at
shows. As I mentioned this morning
when I was answering another question,
collecting statistics is one of the hardest
things there is to do. We can ask
members for information, which we do
every year. “How many visitors do you
have come in? Where do they come
from?” A lot of times, people won’t
provide that because they feel that it’s
proprietary information.
That is why we are working with the
Government of Nunavut Department of
Economic Development and
Transportation that statistics collection
may become part of licensing. This is a
problem across the country in every
jurisdiction. Individual businesses don’t
want to give up information that they
may see giving a competitor an
advantage. When it is part of licensing, it
is not optional and that is the route that
we are looking at going so that we will
have better statistics overall. Thank you,
Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Enook.
Mr. Enook (interpretation): Thank you,
Mr. Chairman. Let me move on to
something else. In your report on page
11, it states that the delegation from
Nunavut along with the delegation from
the Northwest Territories and
Saskatchewan hired a marketing agent
from Germany and there’s a report about
it. It doesn’t say what day that it
occurred. I don’t know how much money
you used for that purpose.
After the report was made, 10,000 copies

ᑎᑎᖅᑐᐃᖃᑦᑕᖅᑐᒍᑦ ᑭᒃᑯᓐᓂᑦ ᐅᖃᖃᑎᖃᖅᐸᒻᒪᖔᑦᑕ
ᓴᖅᑭᔮᖅᑎᑦᑎᓕᕋᐃᒐᑦᑕ, ᓴᖅᑭᔮᖅᑎᑦᑎᔪᓅᕋᐃᒐᑦ.
ᑕᒪᓐᓇ ᓈᓴᐅᑎᓂᒃ ᓄᐊᓴᐃᒐᓱᓐᓂᖅ
ᐱᒡᒐᓇᖅᑐᕕᔾᔪᐊᕌᓘᒻᒪᑦ, ᐃᓚᒋᔭᐅᔪᖁᑎᑦᑎᓐᓂᒃ
ᖃᑦᑎᓄᑦ ᐳᓛᕆᐊᖅᑕᐅᓂᕐᒪᖔᑕ ᐊᐱᖅᓱᐸᒃᑲᓗᐊᖅᑐᒍᑦ
ᐊᒻᒪᓗ ᓇᑭᓐᖔᐸᒻᒪᖔᑕ ᑎᑭᑦᑐᒥᓃᑦ. ᐃᓚᖏᑦ
ᑭᐅᔪᒪᖃᑦᑕᖏᒻᒪᑕ ᓇᒻᒥᓂᖃᐅᑎᖃᕋᒥᒃ,
ᑲᓐᖑᓇᖅᑐᖁᑎᒋᒐᒥᐅᒎᖅ.

ᑕᐃᒫᒃ ᑕᕝᕙ ᓄᓇᕗᑦᒥ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ
ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᓪᓗ ᓄᐊᑦᑎᓂᖓ ᑕᐃᒪᐃᑦᑐᓂᑦ
ᓈᓴᐅᑎᓂᒃ ᓄᐊᓴᐃᖃᑦᑕᑐᐃᓐᓇᕆᐊᓖᑦ. ᑲᓇᑕᒥ ᑖᓐᓇ
ᐊᑲᐅᓐᖏᓕᐅᕈᑎᐅᖃᑦᑕᖅᑐᖅ ᓇᒻᒥᓂᖃᐅᑎᓖᑦ ᐃᒻᒥᓂᒃ
ᐊᐅᓚᑕᒥᓂᒃ ᑲᓐᖑᓇᖅᑐᖁᑎᖃᖅᐸᒻᒪᑕ,
ᐊᑭᑦᑐᕋᐅᑎᖃᑎᒥᓂᒃ ᖃᐅᔨᖁᔨᕙᓐᖏᒻᒪᑕ.
ᓚᐃᓴᓐᓯᒧᐊᖓᑎᓪᓗᒍ ᓇᓕᕌᕈᑕᐅᔪᓐᓇᖏᑦᑐᖅ ᑕᐃᒫᒃ
ᑕᕝᕙ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑎᒍᖔᖅ
ᖃᐅᔨᒐᓱᖃᑦᑕᕈᒪᓪᓗᑕ ᐋᖅᑮᓯᒪᓕᖅᑐᒍᑦ. ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᐃᓄᒃ.
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐊᓯᐊᓄᑦ ᓅᓪᓗᖓ.
ᐅᑯᐊᑦᑕᐅᖅ ᐅᓂᒃᑳᖅᓯᒪᔭᓯ ᒪᑉᐱᖅᑐᒐᖓᓂ 11,
ᓄᓇᕗᑦᒥᐅᒡᒎᖅ ᐃᓕᔅᓯᖃᐃ ᐱᓕᕆᕕᒋᔭᓯ, ᐃᓚᖃᖅᑐᑎᒃ
ᓄᓇᑦᑎᐊᕐᒥᐅᓂᑦ, ᐊᒻᒪᓗ ᓴᔅᓵᑦᐅᐊᓐᒥᐅᓂᒃ
ᑭᒡᒐᖅᑐᖅᑎᒋᓂᐊᖅᑕᒥᓂᒃ ᔮᒪᓂᒃᑯᓐᓂ
ᐊᑭᓕᖅᓱᐃᓚᐅᕐᒪᑕ, ᐅᓂᒃᑳᖅᓯᒪᓪᓗᓂ. ᑖᓐᓇ
ᐱᑕᖃᓚᐅᕐᒪᑦ, ᖃᖓ ᐱᑕᖃᓚᐅᕐᒪᖔᖅ, ᐅᓪᓗᖓᐅᓇ
ᑎᑎᕋᖅᓯᒪᓐᖏᒻᒪᑦ. ᑭᓯᐊᓂ ᑖᓐᓇ ᑮᓇᐅᔭᓂᒃ ᖃᑦᑎᓂᒃ
ᐊᑐᓚᐅᕐᒪᖔᔅᓯᓘᓐᓃᑦ ᖃᐅᔨᒪᓐᖏᓐᓇᒪ.

ᑭᖑᓂᖓᒍᑦ ᑖᓐᓇ ᐅᓂᒃᑳᓕᐊᖅ ᓴᖅᑭᔮᓚᐅᖅᑎᓪᓗᒍ
ᐅᖃᖅᓯᒪᒻᒪᑦ, 10,000-ᒎᖅ ᓴᖅᑭᓚᐅᖅᑐᑦ ᓄᓇᕗᑦ
ᐱᖃᓯᐅᔭᐅᓯᒪᓪᓗᓂ. ᑖᔅᓱᒪ ᑭᖑᓂᖓᒍᑦ ᑖᓐᓇ
ᐱᔾᔪᑎᒋᓪᓗᒍ ᑕᑯᔅᓴᐅᑦᑕᑐᐊᓚᐅᕐᒪᑦ, ᖃᑦᑎᓂᒃ
ᑖᕙᓐᖔᖅᑐᓂᒃ ᓄᓇᕗᑦᒧ ᐳᓛᕆᐊᖅᑐᖃᓚᐅᖅᐸ?
ᐅᕙᓘᓐᓃᑦ ᐳᓛᕆᐊᕈᒪᔪᖃᖅᓯᒪᓕᖅᐸ? ᖁᔭᓐᓇᒦᒃ,
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of the magazine were distributed,
including in Nunavut. How many
Germans ended up visiting Nunavut as a
result of those 10,000 copies that were
made or has there been more interest?
Thank you, Mr. Chairman.
Chairman: Thank you, Mr. Enook. Ms.
Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
What that refers to is that we share an
agent in Germany with the NWT,
Nunavut, and Saskatchewan. It’s not a
one-time event. We put in a very small
amount of money a year and there is a
sort of travel person in Germany that
gives us opportunities to get into
magazines and she does a small
newsletter for us three times a year in
German and that sort of thing. We don’t
have that capability here and we don’t
need someone full time. We put in about
$5,000 a year into that and get back
significant efforts from that.
Germany is probably the highest number
of visitors to Nunavut after Canada. It
accounts for about 8.5 percent annually
of the visitation that comes to Nunavut.
Germany is a key market for us. Can I
tell you how many people came because
of that magazine? Absolutely not. Can I
tell you that the German market is
increasing? Yes. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis. I
have no more names on my list. I’ll
continue with some questions that I still
have. I’m going to take a little step back
to the travel. I said I was done with
transportation, but a couple of other
questions occurred to me while Mr.
Enook was asking questions.

ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ
ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᓐᓇᓕ
ᐅᖃᐅᓯᓕᒃ ᓄᓇᑦᑎᐊᕐᒥ, ᓄᓇᕗᑦᒥᓗ, ᓴᔅᓵᑦᐅᐊᓐᒥᓗ,
ᑲᑐᔾᔨᓪᓗᑕ ᔮᒪᓂᒃᑯᑦ ᓄᓇᖓᓐᓂ ᐃᖅᑲᓇᐃᔭᖅᑎᒥ
ᑲᑐᔾᔨᔪᒍᑦ. ᑮᓇᐅᔭᐃᔭᒐᓛᕕᒋᕙᑦᑐᑎᒍ ᐊᕐᕌᒍᑕᒫᑦ.
ᐊᐅᓪᓚᖃᑦᑕᖅᑐᓕᕆᔨᑦᑕᖃᕐᖓᑦ ᔫᒪᓂᒃᑯᑦ ᓄᓇᖓᓐᓂ.
ᒪᑯᓄᖓ ᐅᖃᓕᒫᒐᕈᓘᔭᕐᓄᑦ ᐴᖅᑲᐃᒍᓐᓇᖃᑦᑕᖅᑐᑦ,
ᐅᕙᑦᑎᓄᓪᓗ ᐅᓂᒃᑳᖃᖅᐸᑦᑐᓂ ᑎᓴᒪᐃᕋᖅᑐᓂ ᑖᕙᓂ
ᔫᒪᓂᒃᑯᑦ ᓄᓇᖓᓐᓂ. ᒫᓂ
ᑕᐃᒪᐃᑦᑐᓕᕆᔪᑎᖃᓐᖏᓇᑦᑕ ᐅᓪᓗᓕᒫᖅ
ᐃᖅᑲᓇᐃᔭᖃᑦᑕᖅᑎᒥᑦ ᐱᖃᕈᓐᓇᖏᓐᓇᑦᑕ. ᐊᕐᕌᒍᑕᒫᑦ
$5,000-ᖏᔭᖃᑦᑕᖅᑐᒍᑦ ᑖᕗᖓ.

ᔫᒪᓂᒃᑯᑦ ᓄᓇᖓᓂᑦ ᑲᓇᑕᒥᐅᑦ ᐊᒥᓲᓛᖑᑦᑕᐸᑉᐳᑦ,
ᔫᒪᓂᒃᑯᑦ ᓄᓇᖓᓂᒥᐅᑦ ᑐᖏᓕᕆᔭᐅᒻᒪᑕ. ᐊᒻᒪ
ᐊᕝᕙᖓᓂᑦ 8.5 ᐳᓴᓐ ᓄᓇᕘᓕᐊᖅᑐᓕᒫᑦ
ᔫᒪᓂᒥᐅᑕᐅᖃᑦᑕᕐᖓᑕ. ᖃᑦᑎᑦ ᐳᓛᕆᐊᕐᓂᕐᒪᖔᑕ
ᐅᖃᓕᒫᓚᐅᖅᑐᑎᒃ ᐅᖃᕈᓐᓇᖅᑯᖓ? ᖃᐅᔨᒪᓐᖏᑕᕋ
ᑖᓐᓇ. ᑭᓯᐊᓂ ᐊᒥᓱᕈᕆᐊᕐᓂᕋᕐᓗᒋᑦ
ᐅᖃᕈᓐᓇᖅᑕᕋᓗᐊᖅ ᔫᒪᓂᒥᐅᑦ ᒪᐅᓐᖓᖃᑦᑕᖅᑐᑦ.
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ.
ᐊᑎᖁᑎᖃᕈᓐᓃᕋᒪ. ᐊᐱᖅᑯᑎᔅᓴᖃᒃᑲᓂᕐᒥᒐᒪᑦᑕᐅᖅ,
ᐅᑎᕆᐊᑲᐃᓐᓇᖅᑕ. ᐊᐅᓪᓚᖃᑦᑕᕐᓂᒥᓂᔅᓯᓐᓂᒃ, ᒥᔅᑕ
ᐃᓄᒃ ᐊᐱᖅᓱᑎᓪᓗᒍ ᐃᖅᑲᐃᕋᑖᕐᒥᒐᒪ.

ᐊᕐᕌᓂ ᑕᐃᒪ ᐊᐅᓪᓚᕈᑎᔅᓴᒥᓂᖅᓯ ᓴᓂᕐᕙᖅᓯᒪᔭᓯ
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When I look at last year’s budget for
travel, it was nearly, I would say about
between 8 and 9 percent of your overall
budget. This year, the travel obviously
with an increase in budget is, percentagewise, significant, but what really struck
me is the percentage in ratio to the
marketing costs. When you’re looking at
spending $150,000 on travel and $80,000
some on marketing, when I look at it, I
consider the NWT, a fairly comparable
jurisdiction, almost three-quarters of their
budget or actually I think a little bit over
three-quarters of their budget goes to
marketing.
I see some marketing initiatives, but it
sounds like that was more led from the
Government of Nunavut more so than the
Nunavut Tourism. Maybe if you could
just explain a little bit on the ratios for
one and what value marketing has to
Nunavut tourism. Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
Marketing is one of our primary focuses.
When you’re looking at the core budget,
a lot of the travel costs come out of core.
The advertising cost, costs to attend trade
shows, and that sort of thing comes out of
our CanNor budget, which is separate
from this. The money that goes into
putting ads in magazines, attending trade
shows, doing the actual marketing is the
CanNor budget, not this budget. That’s
why it looks a bit skewed. The travel to
attend some of the shows and that sort of
thing come out of this core budget.
The other thing that you need to note in
here under staff travel and
accommodations, under marketing, that
whole budget is spent on travel in
Nunavut and going to Nunavut
communities. That’s not a budget to be
spent outside of Nunavut. Thank you,

8 ᐅᕝᕙᓘᓐᓃᑦ 9 ᐳᓴᓐᑎᒋᓐᓂᕐᒪᒋᑦ ᑮᓇᐅᔭᓕᒫᓯ,
ᑕᕝᕙᓂ ᐊᕐᕌᒍᑦᑎᓐᓂ ᐊᑭᑦᑐᕆᐊᕐᒪᑦ
ᓇᓗᓇᖏᑦᑎᐊᖅᑐᖅ ᐊᒻᒪ ᐳᓴᓐᑎᖓ
ᖁᕝᕙᕆᐊᒃᑲᓐᓂᖅᑐᓂ.
ᑖᓐᓇᓕ ᑕᑯᓪᓚᕆᓚᐅᕋᒃᑯ
ᓂᐅᕕᐊᒃᓴᖃᕋᓱᖕᓂᕆᖃᑦᑕᖅᑕᓯ
ᑮᓇᐅᔭᐃᔭᕐᓂᕆᕙᒃᑕᓯᓗ $150,000-ᓂᐊᖅᑐᓯ
ᖃᖓᑦᑕᐅᑎᓄᑦ $80,000 ᓴᖅᑭᔮᖅᑎᑦᑎᒍᑎᒋᓂᐊᕐᓗᒍ,
ᐃᓛᒃ ᓄᓇᑦᓯᐊᖅ ᐊᔾᔨᐸᓗᑐᐃᓐᓇᕆᒐᑦᑎᒍᑦ. ᑕᐃᒃᑲᐊᓕ
75 ᐳᓴᒪᕆᖏᑦ ᓂᐅᕕᐅᒃᑲᐅᔾᔨᓂᕐᒧᑦ
ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕐᒧᑦ ᑐᕌᖓᑎᑕᐅᕙᖕᒪᑕ ᑮᓇᐅᔭᖏᑦ.

ᑕᐃᒫᒃ ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖓᓅᓂᖅᓴᖅ
ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑎᒎᓐᖏᓂᖅᓴᖅ.
ᐅᓂᒃᑳᕆᑲᐃᓐᓇᕈᓐᓇᕈᕕᐅᒃ ᑕᒪᓐᓇ, ᖃᓄᖅ
ᐃᑲᔫᑎᖃᒻᒪᖔᖅ ᓄᓇᕗᒻᒥ ᐳᓚᕋᒻᑐᔨᕆᓕᕐᒧᑦ? ᒥᔅ
ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ. ᑕᒪᓐᓇ
ᓴᖅᑭᔮᖅᑎᑦᑎᓇᓱᐊᕐᓂᖅ
ᓯᕗᓪᓕᐅᑎᖃᓯᐅᑎᓪᓚᕆᒃᑲᑦᑎᒍᑦ ᑖᒃᑯᐊ ᐊᐅᓚᒍᑎᒃᓴᕗᑦ
ᐊᐅᓪᓚᕐᓂᕆᕙᒃᑕᕗᑦ
ᐊᐅᓚᒍᑎᒃᓴᑎᓐᓂᖔᖅᑐᐃᓐᓇᕈᔫᖃᑦᑕᖅᑐᑦ ᐊᒻᒪᓗ
ᐃᓚᖏᑦ ᒐᕙᒪᑐᖃᒃᑯᓐᓂ
ᑮᓇᐅᔭᖅᑖᕈᑎᒋᕙᒃᑕᑦᑎᓐᓂᖔᖅᐸᒃᑐᑎᒃ ᑖᒃᑯᐊ
ᐅᖃᓕᒫᒐᕐᓅᖅᑐᕈᑎᕗᑦ ᐊᒻᒪ ᓴᖅᑭᔮᖅᑎᑦᑎᒐᓱᐊᕈᑎᕗᑦ
ᒐᕙᒪᑐᖃᒃᑯᓐᓂ ᑮᓇᐅᔭᖅᑖᑦᑎᓐᓄᑦ ᐊᑐᖅᐸᑦᑕᕗᑦ ᑕᐃᒫᒃ
ᑕᕝᕙ ᐊᔾᔨᒋᑦᑎᐊᖅᑑᔮᖏᓚᖅ.
ᓴᖅᑭᔮᖅᑎᑦᑎᔪᓅᕈᓘᔭᓲᖑᒐᑦᑕ ᐊᐅᓪᓚᒍᑎᔅᓴᑎᓐᓂ
ᐊᑐᖅᑐᑕ.

ᐊᒻᒪᑦᑕᐅᖅ ᖃᐅᔨᒪᒋᐊᖃᕐᒥᔪᓯ ᑕᕝᕙᓂ ᐊᑖᓂ
ᐃᖅᑲᓇᐃᔭᖅᑏᑦ ᐊᐅᓪᓚᖃᑦᑕᕈᑎᖏᓐᓄᑦ
ᑐᔪᕐᒥᔾᔪᑎᖏᓐᓄᓗ ᑖᒃᑯᐊ ᓄᓇᕗᑦ ᐃᓗᐊᓂᑐᐊᖅ
ᐊᑐᖅᑕᐅᖃᑦᑕᖅᑐᑦ, ᓄᓇᕗᒥ ᓄᓇᓕᖕᓄᑦ.
ᓯᓚᑖᓄᑦ ᐊᑐᖅᑕᐅᕙᖏᑦᑎᐊᖅᑐᑦ. ᖁᔭᓐᓇᒦᒃ
ᐃᒃᓯᕙᐅᑖᖅ.

69

Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. I’m
just going to go back a little bit on travel.
As an example, as Members of the
Legislative Assembly or from cabinet or
Regular Members, we occasionally have
to travel for duty travel and we do have
the option of bringing our spouses with
us at our own expense. Does Nunavut
Tourism practise that same policy? Ms.
Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
The option is there, but that rarely
happens. Most of the time when we’re
going to a function, we are there for the
exact period of the function and we’re
committed 12 or 13 hours a day at a trade
show. I don’t believe in the last year
that’s happened at all. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis.
What about in the last five years? Ms.
Dupuis.
Ms. Dupuis: It may have happened on a
couple of instances, but that would be
strictly at the person’s expense, not at
Nunavut Tourism’s expense. Thank you,
Mr. Chairman.
Chairman: Thank you for clarifying that.
Earlier there was some talk about conflict
of interest when the former chair stepped
down to able to bid on RFPs. You
mentioned that you’ve had to check with
some of your funding agencies to make
sure that that practice was within the
parameters of their organization.
What conflict of interest guidelines does
Nunavut Tourism have? Ms. Dupuis.
Ms. Dupuis: We have set conflict of

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ,
ᑕᐃᒪᑦᑕᐅᖅ ᐅᑎᕐᕕᖃᕐᔫᒃᑲᓐᓂᕐᓗᖓᐃᓛᒃ,
ᐊᐅᓪᓚᖃᑦᑕᕐᓂᖅ ᐊᐱᖅᑯᑎᒋᒋᐊᒃᑲᓐᓂᕐᓗᒍ.
ᒪᓕᒐᓕᐅᖅᑎᐅᓪᓗᑕ ᐅᕝᕙᓘᓐᓃᑦ ᓯᕗᓕᖅᑏᑦ
ᒪᓕᒐᓕᐅᖅᑎᑐᐃᓐᓇᐃᓪᓗ
ᐊᐅᓪᓚᖃᑦᑕᕆᐊᖃᓲᖑᖕᒥᒐᑦᑕ ᐃᖅᑲᓇᐃᔭᖅᑐᑕ
ᑕᐃᒫᓪᓗ ᓄᓕᐊᕗᑦ ᐊᐃᑉᐸᕗᑦ ᓇᒃᓴᕈᓐᓇᓲᕆᒐᑦᑎᒍᑦ
ᓇᒃᓴᕈᒪᒍᑦᑎᒍᑦ ᓄᓇᕗᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ
ᑕᐃᒪᐃᑉᐸᒃᑭᕕᓯ? ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ, ᐃ,
ᑕᐃᒪᐃᒍᓐᓇᐸᒻᒥᔪᒍᑦ ᑭᓯᐊᓂ ᑕᐃᒪᐃᒐᔪᐃᑦᑐᒍᑦ ᐃᒫᒃ
ᖃᐅᖁᔭᐅᓯᒪᒐᐃᒐᑦᑕ ᖃᐃᖁᔭᐅᓯᒪᓂᕗᑦ ᒪᓕᑦᑐᓂ 12ᓂ ᐃᑲᕐᕋᓂᒃ 13-ᓂᓘᓐᓃᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᔪᓃᓲᖑᔪᒍᑦ.
ᐊᕐᕌᓂ ᑕᐃᒪᐃᑦᑐᖃᓚᐅᖅᑑᔮᖏᑦᑎᐊᖅᑐᖅ. ᖁᔭᓐᓇᒦᒃ
ᐃᒃᓯᕙᐅᑕᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ.
ᐊᕐᕌᒍᓪᓕᑭᐊᖅ ᑕᓪᓕᒪᑦ ᓈᒐᓱᒃᓯᒪᓂᖏᓐᓂ
ᑕᐃᒪᐃᓯᒪᔪᖃᖃ? ᒥᔅ ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᐄ, ᒪᕐᕈᐊᖅᑎᖅᑐᓂᖃᐃ
ᑕᐃᒪᐃᑦᑐᖃᖅᓯᒪᔪᖅ. ᓇᖕᒥᓂᖅ ᐊᑭᓖᓪᓗᑎᒃ
ᓄᓕᐊᒋᖃᑦᑕᖅᓯᒪᔪᑦ ᐅᐃᒡᒋᖃᑦᑕᖅᓯᒪᔪᑦ ᓄᓇᕗᒻᒥ
ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᐊᑭᓕᖅᑕᐅᓯᒪᖏᑦᑐᑦ. ᖁᔭᓐᓇᒦᒃ
ᐃᒃᓯᕙᐅᑕᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ,
ᖁᔭᓐᓇᒦᒃ ᓇᓗᓇᐃᕋᕕᐅᒃ. ᑕᐃᒪᑦᑕᐅᖅ
ᐱᓕᕆᐊᖑᓇᓱᐊᖅᑐᓄᑦ ᐃᒻᒥᒃᑯᑦ ᖃᓂᒃᓴᓗᐊᖅᑐᓂᒃ
ᐅᖃᐅᓯᖃᖃᑦᑕᖅᑲᐅᖕᒪᑖ ᐊᒻᒪ ᐃᒃᓯᕙᐅᑕᕕᓂᕐᒥ
ᐃᖅᑲᓇᐃᔭᖅᑐᖃᖅᑐᒥᓂᐅᓪᓗᓂ ᑕᒪᒃᑯᐊᓗᑦᑕᐅᖅ
ᑮᓇᐅᔭᖃᕐᕕᒋᕙᒃᑕᓯ. ᑮᓇᐅᔭᖃᕐᕕᒋᕙᒃᑕᑦᓯᓐᓂ
ᒪᓕᑦᑎᐊᑐᒥᓂᐅᓂᕋᖅᑲᐅᒐᔅᓯ.

ᖃᓂᒃᓴᓗᐊᖅᑐᖃᕋᐃᖕᒪᓪᓕ ᐱᓕᕆᐊᖑᓂᐊᖅᑐᓄᑦ
ᖃᓄᖅ ᐊᑐᐊᒐᖃᕿᓯ? ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᐋᖅᑭᒃᓯᒪᔪᓂᒃ ᐱᖃᖅᑐᒍᑦ
ᐱᓕᕆᐊᖑᓂᐊᖅᑐᒧᑦ ᐃᒻᒥᒃᑯᑦ ᖃᓂᒃᓴᓗᐊᕈᕕᑦ
ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓃᒃᑯᕕᑦ
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interest guidelines that if you work for
Nunavut Tourism, you cannot work for
one of our members. For example, you
can’t be a visitor centre manager and
work for an airline. When someone is
calling and saying, “Could you
recommend an airline?” someone doesn’t
have any outside interests in an airline or
a hotel to be getting them preference.
We also have conflict of interest in terms
of, if we are discussing something at a
board that one of our sector members
may be involved with, let’s say for
example, transportation, because there
have been things with airlines, that
person has to leave for that discussion.
We have conflict of interest guidelines
that have come up recently because of
one of our board members wanting to bid
on an RFP.
We had guidelines in place, but we
wanted to ensure that our guidelines met
what our funding partners were expecting
of us, which they were. Just to be sure,
we checked with people rather that we
would prefer to err on the side of caution.
Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis.
Would you be able to provide a copy of
those guidelines to the Committee when
they’re available? Ms. Dupuis.
Ms. Dupuis: Absolutely. I can send them
to Mr. Baldwin.
Chairman: Thank you, Ms. Dupuis.
Earlier on, there was some talk about
community-by-community differences
across Nunavut and their value to tourism
across the territory.
In the marketing campaign that is being
drafted right now to see how it’s actually

ᐃᖅᑲᓇᐃᔭᖅᑎᐅᔭᕆᐊᖃᖏᑦᑐᑎᑦ ᐊᒻᒪ ᐳᓛᕆᐊᖅᑐᓄᑦ
ᑐᓐᖓᓱᒃᑎᑦᑎᔨᐅᒍᕕᑦ ᖃᖓᑕᓲᒃᑯᕕᖕᒥ
ᐃᖅᑲᓇᐃᔭᕆᐊᖃᖏᒻᒥᔪᑎᑦ. ᐊᒻᒪ ᖃᖓᑕᓲᒃᑯᕕᖕᒥ
ᐃᖅᑲᓇᐃᔭᖅᑎᐅᓐᓂᕈᕕᑦ ᑐᔪᕐᒥᕕᖕᒧᓘᓐᓃᑦ ᒪᑯᓄᖓ
ᐃᑲᔪᖅᓯᕈᓐᓇᖅᑕᕐᓄᑦ
ᐃᖅᑲᓇᐃᔭᖅᑎᐅᒃᑲᓐᓂᕆᐊᖃᖏᒻᒥᔪᑎᑦ.

=
ᐅᖃᐅᓯᖃᕐᓂᐊᕈᑦᑕ ᑲᑎᒪᓂᐅᑉ ᐃᓗᐊᓂ
ᐃᓚᒋᔭᐅᔪᖁᑎᕗᓪᓗ
ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᓐᓂᒥᐅᑕᐅᓐᓂᖅᐸᑦ
ᖃᖓᑕᓲᓕᕆᔨᐅᓗᓂ ᖃᖓᑕᓲᓕᕆᓂᐊᕈᑦᑕ ᑲᑎᒪᓗᑕ
ᐊᓂᑲᐃᓐᓇᕆᐊᖃᕋᔭᖅᑐᖅ ᐊᒻᒪᑦᑕᐅᖅ ᐃᒻᒥᒃᑯᑦ
ᖃᓂᒃᓴᓗᐊᕐᓂᕐᒧᑦ ᐊᑐᐊᒐᕐᓂ ᐊᑐᕆᐊᖃᖃᑦᑕᖅᓯᒪᔪᒍᑦ
ᑲᑎᒪᔨᐅᖃᑎᕗᑦ ᑲᓐᑐᓛᒃᒐᓱᐊᕋᒃᓴᒥ
ᐱᒐᓱᐊᕈᒪᓚᐅᖅᓯᒪᖕᒪᑦ.

ᑕᐃᒫᒃ ᐊᑐᐊᒐᕗᑦ ᐋᖅᑭᑦᑎᐊᖅᓯᒪᓚᐅᖅᓯᒪᔪᑦ ᑕᐃᒃᑯᐊ
ᑮᓇᐅᔭᖃᕐᕕᒋᕙᒃᑕᕗᓂᓛᒃ ᖃᐅᔨᒪᑎᒋᐊᖃᓚᐅᕋᑦᑎᒍᑦ
ᑕᒪᒃᑯᓂᖓ ᑲᒪᑦᑎᐊᐸᒃᑲᓗᐊᕐᒪᖔᑕ
ᑲᒪᑦᑎᐊᕋᓱᐊᕐᓂᖅᓴᐅᖃᑦᑕᖅᑐᒍᑦ ᐱᑯᑦᑐᑦᑕᐃᓕᒪᓪᓗᑕ.
ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ,
ᐊᑐᐊᒐᓂᕆᕋᕋᑖᖅᑕᓯ ᐊᔾᔨᖏᓐᓂᑦ ᐱᑎᑦᑎᒍᓐᓇᖅᑭᓰ,
ᐅᕙᑦᑎᓐᓂᒃ? ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᐊᒃᓱᓪᓗᑭᐊᖅ, ᒥᔅᑕ ᐹᓪᑐᐃᓐᒧᑦ
ᐊᐅᓪᓚᖅᑎᒍᓐᓇᑕᒃᑲ.
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ.
ᐅᐊᑦᑎᐊᕉᖅᑕᐅᔪᖅ ᐅᖃᐅᓯᖃᖅᑐᖃᖅᑲᐅᒻᒪᑦ, ᓄᓇᓖᑦ
ᐊᔾᔨᒌᓐᖏᑐᒡᒍᑕᐅᓂᖏᓐᓂᑦ, ᐱᑕᖃᐅᕐᓂᖏᓐᓂᑦ
ᐊᔾᔨᒌᓐᖏᑦᑐᕈᓘᕐᔭᕐᓂᒃ ᓄᓇᓖᑦ ᓄᓇᕗᑦᒥ.

ᑖᒃᑯᐊ ᓴᖅᑭᔮᖅᑎᑦᑎᓂᕆᒐᓱᐊᖅᑕᓯ ᑕᖅᑲᐅᖓ, ᐃᓛᒃ
ᓴᓇᕙᓪᓕᐊᒐᔅᓯᐅᒎᖅ, ᖃᐅᓂᓕᖓᓛᕐᒪᖔᖅ
ᖃᐅᔨᒪᓐᖏᑕᕋᓗᐊᓯ ᓱᓕ. ᖃᐅᔨᒍᒪᒻᒥᒐᒪᑦᑕᐅᖅ
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going to look, I was a little interested to
note that, I know you say you update on
the website some of the different
community initiatives or festivals and
that type of thing that are going on, but
does it go so far as to highlight
community’s specific... ? I’m just trying
to think of the right word here.
All of our communities have a lot of
different things to offer. There are
specialities, I guess, would be the most
appropiate. Every community, in my
opinion, has a specialty niche in tourism.
How are those specialties promoted by
Nunavut Tourism? Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
In our travel planner, which is just being
updated right now, the magazine part,
there are community profiles in small
paragraphs and they have been vetted by
each community to say sort of what the
community wants highlighted.
We are also working on a project going
through a number of old community
profiles and plans, some of them going
back to 1984, and making sure that we
have a good list of what has been
identified as each stregnth of a
community. Because some of these
reports that were done in the GNWT days
were quite detailed and they have been
sitting on a shelf for a long time, but
they’re still very valid because, whether
it’s a Heritage River or an archaeological
site, that hasn’t changed in the last
number of years.
We have a summer student going through
all of these to make a very detailed list of
what in the past has been identified as
community strengths so that when we go
out to communities and with the
community consultation on the legislative

ᖃᕋᐅᓴᐅᔭᒃᑯᑦ ᐃᑭᐊᖅᑭᕕᓯ ᓄᑖᕈᕆᐊᖅᓯᖃᑦᑕᕋᔅᓯᒎᖅ
ᓄᓇᓕᓐᓂ ᐱᒋᐊᖅᑎᑕᐅᓯᒪᔪᐃᑦ ᓴᖅᑭᔮᖅᑎᑦᑐᓯᐅᒃ,
ᓄᓇᓖᑦ ᐃᓛᒃᑯᑦ ᐱᒃᑯᒥᓇᕐᓂᖏᑦ ᖃᓄᑭᐊᖅ.

ᓄᓇᓖᑦ ᐃᓛᒃᑯᑦ ᐊᔾᔨᒌᓐᖏᑦᑐᕈᓘᔮᓗᓐᓂᑦ
ᐱᑕᖃᐅᕐᖓᑕ ᓄᓇᓕᖁᑎᕘᑦ. ᓄᓇᓖᑦ ᐃᓛᒃᑯᑦ
ᐊᔾᔨᒋᔭᐅᓐᖏᓐᓂᖄᕐᔪᒻᒪᑕ ᐳᓛᕆᐊᕈᒪᕈᑎᖃᕐᖓᑕ.
ᖃᓄᖅ ᓴᖅᑭᔮᖅᑎᑎᑕᐅᒐᓱᑉᐸᑉᐸ ᑕᒪᒃᑯᐊ? ᖁᔭᓐᓇᒦᒃ.
ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᕝᕙᓂᓕ
ᐊᐅᓪᓚᖃᑦᑕᖅᑐᓄᑦ ᐸᕐᓇᐅᑎᓕᐊᕆᓯᒪᔭᑦᑎᓐᓂ
ᐅᖃᓕᒫᒐᕐᓂ ᑕᑯᔅᓴᐅᕙᑦᑐᓂ, ᓄᓇᓖᑦ
ᐅᓂᒃᑳᕆᔭᐅᕌᕐᔪᖃᑦᑕᖅᑐᐃᑦ, ᓄᓇᓕᓐᓄᑦ
ᐅᖃᖅᑕᐅᖁᔭᐅᓯᒪᔪᑦ, ᓴᖅᑭᔮᖁᔭᐅᓯᒪᔪᑦ
ᓴᖅᑭᔮᖅᑎᒐᓱᓲᕗᑦ.

ᐱᓕᕆᐊᖃᕋᓱᐊᖅᓯᒪᒻᒥᔪᒍᑦ ᐱᑐᖃᐅᓂᖅᓴᓂᑦ
ᓄᓇᓕᓐᓂᑦ ᐅᓂᒃᑳᖃᕈᑕᐅᖃᑦᑕᖅᑐᒥᓂᕐᓂ ᐃᓚᖏᓐᓂᑦ
1984-ᓕᓴᐃᑦ. ᖃᐅᔨᒪᑦᑎᐊᕋᓱᑦᑐᑕ ᐅᐊᑦᑎᐊᕈ
ᓇᓗᓇᐃᖅᑕᐅᕙᑦᑐᒥᓃᑦ ᐳᐃᒍᖅᑕᐅᓕᓐᖏᒃᑲᓗᐊᕐᒪᖔᑕ,
ᑕᐃᒃᑯᐊ ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᒥᐅᑕᐅᑎᓪᓗᑕ
ᓄᐊᑕᐅᕙᑦᑐᒥᓃᑦ ᕿᑲᑐᐃᓐᓇᕐᖓ ᐃᓚᖏᑦ
ᐸᐃᑉᐹᑯᕕᓐᓂ, ᐊᑐᕋᔅᓴᐅᒐᓗᐊᖅᑐᑎᑦ ᓱᓕ. ᑕᒪᒃᑯᐊ ᑰ
ᐊᖅᑯᑎᐅᖃᑦᑕᖅᑐᒥᓃᑦ ᐃᓕᓴᕆᔭᐅᓯᒪᔪᐃᑦ,
ᖃᒻᒪᒥᓂᖅᑕᓖᓪᓗ ᐊᓯᔾᔨᐸᓪᓕᐊᓯᒪᓐᖏᒻᒪᑕ.

ᐊᐅᔭᒃᑯᑦ ᐃᖅᑲᓇᐃᔭᖅᑎᑦᑎᖃᑦᑕᖅᑐᒍᑦ ᐅᐊᑦᑎᐊᕈ
ᓇᓗᓇᐃᖅᑕᐅᖃᑦᑕᖅᓯᒪᔪᓂ ᓄᓇᓖᑦ
ᓴᓐᖏᔪᑎᒋᔪᓐᓇᖅᑕᖏᓐᓂᑦ ᓄᐊᑦᑎᑎᑦᑎᖃᑦᑕᖅᓯᒪᔪᒍᑦ,
ᐊᒻᒪᑦᑕᐅᖅ ᒪᓕᒐᐃᑦ ᕿᒥᕐᕈᔭᐅᑎᓪᓗᒋᑦ ᓄᓇᓕᓐᓂ
ᖃᐅᔨᒋᐊᕈᓐᓇᖅᓯᒪᒻᒥᔪᒍᑦ ᐊᐱᖅᓱᖅᑐᑕ ᑭᓱ
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review, we can say, “Is this still what you
view as the strength and the highlights of
your community?” as a good starting
point for that discussion. Thank you, Mr.
Chairman.

ᓴᓐᖏᓂᖅᐹᖑᓱᒋᒻᒪᖔᔅᓯᐅᒃ ᓄᓇᓕᔅᓯᓐᓂ
ᓴᖅᑭᔮᖅᑎᑕᐅᔭᕆᐊᓖᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you for that response,
Ms. Dupuis. I’m just going to go back to
some of the contracting questions that I
believe Ms. Angnakak had. It was any
contracts that are in place right now with
former employees of Nunavut Tourism. I
would like to take that little bit of a step
further of “as and when” contracts and
any former employees of any funding
agencies or any partners that Nunavut
Tourism has engaged in. Has there been
in the last few years or are there currently
any contracts that involve former
employees of ED&T, CanNor, Kakivak,
or Nunavut Tourism? Ms. Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᑦᑕᐅᖅ, ᑭᐅᒐᕕᑦ.
ᑕᐃᒃᑯᐊ ᑳᓐᑐᕌᒃᓕᕆᔪᐃᑦ ᐊᐱᖅᑯᑎᐅᖃᑦᑕᖅᑲᐅᔪᐃᑦ
ᐅᑎᕐᕕᒋᑲᐃᓐᓇᕈᒪᒐᒃᑭᑦ ᒫᓐᓇ ᐃᖅᑲᓇᐃᔭᖅᑎᒥᓂᔅᓯᓐᓂ
ᑳᓐᑐᕌᒃᓯᓯᒪᒻᒪᖔᔅᓯᓘᓐᓃᑦ, ᐊᐱᖅᓱᖅᑕᐅᖃᑦᑕᖅᑲᐅᒐᔅᓯ.
ᑕᐃᒃᑯᐊᓗ ᐃᖅᑲᓇᐃᔭᖅᑎᐅᓚᐅᖅᓯᒪᔪᒥᓃᑦ ᐃᓕᔅᓯ
ᑮᓇᐅᔭᖃᕐᕕᒋᓲᖏᓐᓂ. ᑕᐃᒪᐃᑦᑐᓂ ᐊᕐᕌᒍᓂᑦ
ᖃᑦᑎᓂᒃᑭᐊᖅ ᐊᓂᒍᖅᓯᒪᔪᓂ ᑳᓐᑐᕌᒃᑖᖅᑎᑦᑎᓯᒪᕕᓯ,
ᐃᖅᑲᓇᐃᔭᓚᐅᖅᓯᒪᔪᓂᑦ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓄᑦ,
CanNor-ᑯᓐᓄᓘᓐᓃᑦ, ᓄᓇᕗᑦ
ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᓄᓪᓘᓐᓃᑦ ᑲᓐᑐᕌᒃᑖᖅᑎᑦᑎᓯᒪᕕᓯ? ᒥᔅ
ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
There are none. We don’t have any
standing offers or “as and when”
contracts in place. We do project-specific
things and we issue RFPs for all of them.
Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis.
Within your partnership agreement with
economic development, there’s an
obligation for Inuit employment in
section 14. You had mentioned earlier,
just for replacing yourself, if that can be...
. It sounds like from the experience that
you’ve had, it is going to be a challenge
to start with, but there were two
beneficiary applications and you said that
it’s gone onto the secondary list.
I know because there’s only two
applicants, due to confidentiality, there’s
a limit on what you can express, but
seeing as either of those two applicants
were picked to proceed through the hiring

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐋᒡᒐᐃ,
ᐱᑕᖃᓐᖏᑦᑐᖅ. ᒫᓐᓇ ᐊᑐᐃᓐᓇᐅᑎᑦᑎᖏᑦᑐᒍᑦ
ᑕᐃᒪᐃᑦᑐᓂᒃ ᑳᓐᑐᕌᖃᖅᑎᑦᑎᖏᑦᑐᒍᓪᓗ. ᐃᓛᒃᑯᑦ
ᓴᖅᑮᓂᐊᓕᕋᐃᒐᑦᑕ ᑭᓇᑐᐃᓐᓇᕐᒧᑦ
ᐱᒐᓱᐊᕋᔅᓴᐅᑎᑉᐸᑦᑕᕗᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ.
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᑕᐃᒪ ᐊᖏᖃᑎᒌᒍᑎᖃᖅᓯᒪᒐᔅᓯ
ᑲᑐᔾᔨᖃᑎᖃᕐᓂᐊᕐᓗᓰᓛᒃ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓂᑦ.
ᑕᐃᒪᓕ ᐃᓇᖏᖅᑕᐅᒋᐊᖃᓛᕋᕖᑦ,
ᐱᒡᒐᓇᕐᓂᐊᖅᑑᔮᕆᓪᓗᓂᑦᑕᐅᖅ. ᒪᕐᕉᒃ ᑕᐃᒪ
ᓄᓇᑖᖃᑕᐅᓯᔫᒃ ᐱᒐᓱᐊᖃᑕᐅᒐᓱᒃᓯᒪᒻᒪᑎᒃ, ᐊᒻᒪ
ᐊᐱᖅᓱᖅᑕᐅᒍᓐᓇᓛᖅᑑᔮᖅᑐᑎᒃ, ᐃᓛᒃ
ᑲᓐᖑᓇᖅᑐᓕᕆᓂᖅ
ᐅᖃᐅᓯᕆᔭᐃᓐᓇᕆᒍᓐᓇᓐᖏᑕᕋᓗᐊᑎᑦ. ᑖᒃᑯᐊ ᒪᕐᕉᒃ
ᓂᕈᐊᕋᔅᓴᒫᖑᓕᖅᑎᑕᐅᓯᒪᔫᒃ.

ᖃᓄᑎᒋ ᐊᔪᓐᖏᓂᕐᓂ ᐊᔾᔨᒌᓐᖏᑦᑐᕈᓘᔭᐅᖃᑦᑕᖅᑲ,
ᐅᕝᕙᓘᓐᓃᑦ ᖃᐅᔨᒪᔭᐅᔭᕆᐊᖃᖅᑐᔫᔮᖅᑐᒐᓗᐊᖅ

73

process, what were the skill gaps that we
deal with in Nunavut? What training,
what education, and what employment
opportunities can people explore to be
able to get into a position such as
yourselves? Thank you. Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
We have done a couple of interviews
now. Some of the gaps that we are
recognizing is sort of financial
management skills, working with boards,
understanding how that relationship does
work, as well as just sort of overall
organizational management. A lot of
people in Nunavut who have applied
have really good skills working for the
government. We are not directly
government. In this position, you have to
kind of balance the government and other
funding partners and the regional Inuit
associations and sort of know how to
walk that fine line between everyone, but
it’s sort of that management experience
and some financial experience that
seemed to be lacking. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis.
Now as we’re in the budget portion of it,
I’m just going to take a little step back.
You talked earlier about when funds are
not used within a budget category,
they’re returned to the Government of
Nunavut. Is it an ongoing basis every
year that you guys lapse funds that have
to be returned to the government or is it
an occasional occurrence? A rough
amount, I think, in proportion to your
budget would be appreciated. Ms.
Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
The last couple of years, we have lapsed
more funds than we have in the past,
partly because we’ve had either short-

ᐃᖅᑲᓇᐃᔮᑦ ᓄᓇᕗᑦᒥ ᐱᑕᖃᖅᐸᓐᖏᓛᑦ?
ᐃᖅᑲᓇᐃᔭᖅᑎᔅᓴᖅᑕᖃᖅᐸᓐᖏᓚᖅ ᖃᓄᐃᑦᑐᓂ?
ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐊᐱᖅᓱᖅᓯᒪᓕᖅᑐᒍᑦ ᒪᕐᕈᐊᑎᖅᑐᑕ. ᐃᓚᖏᑦ ᑕᐃᒪ
ᐊᔪᖅᑕᕐᔫᔮᖅᑐᑦ ᒫᓂ ᓄᓇᕘᒥ ᐃᖅᑲᓇᐃᔭᖅᑎᓄᑦ
ᑮᓇᐅᔭᓕᕆᓂᖅ, ᐊᒻᒪᓗ ᑲᑎᒪᔨᓕᕆᓂᖅ ᑐᑭᓯᓂᖅ
ᖃᓄᖅ ᐊᑦᑐᐃᕙᒻᒪᖔᖅ ᐃᖅᑲᓇᐃᔮᒥᑦ
ᑲᑎᒪᔨᓕᕆᖃᑦᑕᕐᓗᓂ? ᐊᒻᒪᑦᑕᐅᖅ
ᐊᐅᓚᑦᑎᓂᑐᐃᓐᓇᒧᑦᑕᐅᖅ ᐊᓪᓚᕕᓐᓂᑦ. ᑕᐃᒃᑯᐊ
ᓄᓇᕗᒻᒥᐅᑕᐃᑦ ᐱᒐᓱᐊᖅᓯᒪᔪᐃᑦ ᖓᕙᒪᒃᑯᓐᓄᑦ
ᐃᖅᑲᓇᐃᔭᖃᑦᑕᓕᓂᐅᒐᓗᐊᑦ, ᑭᓯᐊᓂ ᒐᕙᒪᐅᖏᒻᒥᒐᑦᑕ.
ᑕᕝᕙᓂ ᒐᕙᒪᒃᑯᑦ ᐊᒻᒪᑦᑕᐅᖅ ᐊᓯᖏᑦ
ᑮᓇᐅᔭᖃᖅᑎᑦᑎᔨᖁᑎᕗᑦ
ᓇᓕᒋᖃᑎᒌᖃᑦᑕᕋᓱᐊᖃᑦᑕᕆᐊᕋᓲᕆᒐᑦᑎᒍ. ᑕᐃᒫ
ᕿᑎᖓᓃᕈᔪᒋᐊᖃᖅᑑᔮᓲᖑᒐᑦᑕ, ᑕᐃᒪ
ᐊᐅᓚᑦᑎᓚᐅᖅᓯᒪᔪᓂᑦ ᑮᓇᐅᔭᓕᕆᓚᐅᖅᓯᒪᔪᓪᓗ
ᐃᖅᑲᓇᐃᔭᖅᑎᓂᑦ ᐊᒥᒐᖅᓯᔫᔮᖅᑐᖅ ᓄᓇᕗᑦ.
ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᑕᐃᒪᓕ
ᑮᓇᐅᔭᓕᕆᓂᕐᒧᑦ ᐅᑎᒃᑲᓐᓂᑲᐃᓐᓇᒐᓛᓪᓗᖓ. ᑖᓐᓇ
ᐅᖃᐅᓯᕆᖅᑲᐅᒐᕕᐅᒃ ᑮᓇᐅᔭᐃᑦ ᐊᑐᖅᑕᐅᖏᓴᕋᐃᒻᒪᑕ
ᒐᕙᒪᒃᑯᓐᓄᑦ ᐅᑎᖅᑎᖃᑦᑕᕐᓂᕋᖅᑐᒋᑦ ᐅᖃᖅᑲᐅᒐᕕᑦ.
ᑕᐃᒪᓕ ᑕᐃᒪᐃᖏᓐᓇᖅᐱᓰ? ᐅᑎᖅᑎᑏᓐᓇᖃᑦᑕᖅᑭᓰ
ᒐᕙᒪᒃᑯᓐᓄᑦ ᑮᓇᐅᔭᓂ? ᐅᕝᕙᓘᓐᓃᑦ ᐃᓘᓐᓴᐃᓂᒃ
ᐊᑐᕈᓐᓇᓂᖅᓴᐅᕙᑉᐱᓯ ᖃᓄᐃᑉᐸᑉᐱᓯ ᑕᒪᑐᒧᖓ? ᒥᔅ
ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ. ᑕᐃᒪᓕ
ᐊᕐᕌᒎᓐᓄᒃ ᒪᕐᕉᓐᓄᒃ, ᐊᒥᐊᒃᑯᖃᖃᑦᑕᖅᓯᒪᒐᑦᑕ
ᐱᔾᔪᑎᒋᓪᓗᒍ, ᑕᐃᒪ
ᐃᖅᑲᓇᐃᔭᖅᑎᖃᖏᑲᐃᓐᓇᖅᓯᒪᓂᖅ ᐱᔾᔪᑎᒋᓪᓗᒍ
ᐅᕝᕙᓘᓐᓃᑦ ᓇᔾᔨᔪᑦ ᓄᖅᑲᑲᐃᓐᓇᖅᓯᒪᑎᓪᓗᒋᑦ
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term staff vacancies or we have had staff
on maternity leave, which means that we
don’t have some of the payments that we
would normally have if they were
working full time. We have been not
necessarily under-staffed, but because the
rates and things may be lower and our
benefit payments and that sort of thing
have been lower, it has meant that we
have had a surplus. The last two years, I
would say typically, it has been about 6
percent. Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Just
to continue along with that, what type of
flexibility in your partnership agreement
is there for reallocation of funds? One of
the reasons I’m asking is, from some of
the materials, although I haven’t had a
chance to go in great detail that we were
provided… . Thank you to the
department for, I’m sure, all the hard
work that they had to do last night and
this morning to get this information to us,
so I haven’t had a lot of time to digest it.
There’s a comment in one of them, as an
example, that “repeated reallocations
circumvent the Legislative Assembly’s
budget approval process.” It sounds like
you have some flexibility or maybe you
don’t have the flexibility that in the past
or maybe presently that you are
exercising anyway. How often are there
budget reallocations within your budget
lines? Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
Having not seen that report, I’m not sure
what you’re referring to.
We do not reallocate our own budget.
There is a process in place that if we have
a surplus and know that we’re going to
have a surplus and it needs to be
something several months in advance of

ᐊᑭᓕᖅᑐᕋᔭᖅᑕᕗᑦ ᑖᒃᑯᐊ
ᐊᑭᓕᖅᑐᖃᑦᑕᕈᓐᓃᖅᓯᒪᓂᖏᓐᓄᑦ ᑕᐃᒫᒃ
ᐊᒥᐊᒃᑯᖃᑦᑕᖅᓯᒪᓂᖅᓴᐅᕗᒍᑦ ᐃᒪᓐᓇ ᐱᔾᔪᑎᒋᓪᓗᒋᑦ,
ᐅᕝᕙᓘᓐᓃᑦ ᐊᑭᑭᓐᓂᖅᓴᓂᑦ
ᐃᖅᑲᓇᐃᔭᖅᑎᖃᑲᐃᓐᓇᕈᓐᓇᕋᑦᑕ ᐊᒻᒪᓗ ᑕᐃᒪ
ᐱᓗᐊᖅᑐᒥᑦ 6 ᐳᓴᓐᑎᒥᖅᑲᐃ ᑕᐃᒪᐃᓘᖅᐸᑦᑐᑦ
ᐅᑎᖅᑎᑦᑎᓂᕆᕙᑦᑕᕗᑦ ᑮᓇᐅᔭᓂᑦ ᒐᕙᒪᒃᑯᓐᓄᑦ.
ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ.
ᑕᐃᒪᑦᑕᐅᖅ ᑖᓐᓇ, ᖃᓄᐃᑦᑐᓂ ᐊᖏᐅᑎᔅᓯᓐᓂ
ᐱᑕᖃᖅᑲ ᑕᒪᒃᑯᐊ ᑮᓇᐅᔭᐃᑦ ᐱᔾᔪᑎᒋᓪᓗᒋᑦ ᓲᕐᓗ
ᖁᔭᒋᕙᒃᑲ ᑖᒃᑯᐊ ᐱᑦᑎᐊᖅᓯᒪᒻᒪᑕ ᐃᖅᑲᓇᐃᔭᖅᑕᒥᓂᒃ
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᐊᒻᒪ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᑦ.

ᑕᐃᒪ ᐅᖃᐅᓯᕆᔪᒪᒻᒥᒐᒃᑯᑦᑕᐅᖅ ᐃᓚᖓᑦ ᑖᒃᑯᐊ ᖃᓄᖅ
ᐊᖏᖅᑕᐅᓯᒪᒻᒪᖔᑕ ᑮᓇᐅᔭᖏᑦ ᐱᔾᔪᑎᒋᓪᓗᒋᑦ ᑖᒃᑯᐊ
ᐃᒻᒪᖃ ᑕᐃᒪ ᖃᓄᐃᑦᑐᓂᓪᓕ ᐊᐅᓚᑦᑎᔾᔪᑎᖃᕋᔅᓯ
ᐊᒻᒪᓗ ᖃᓄᑎᒋ ᑕᐃᒪ, ᓲᕐᓗ ᑕᒪᒃᑯᐊ ᑮᓇᐅᔭᑎᑦ
ᖄᖏᐅᑎᕙᑉᐸᑦ ᐅᕝᕙᓘᓐᓃᑦ ᐊᒥᐊᒃᑯᖃᑦᑕᖅᐸᑦ? ᒥᔅ
ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ. ᑖᓐᓇ
ᑕᑯᒪᐅᖏᓇᒃᑯ ᓇᓪᓕᐊᓐᓂ ᐅᖃᐅᓯᖃᕐᒪᖔᖅᐱᑦ
ᖃᐅᒪᓪᓚᕆᖏᑦᑐᖓ.

ᑕᐃᒪ ᐱᑕᖃᑐᐊᖅᐸᑦ, ᐃᒪᓐᓇ ᐊᒥᐊᒃᑯᕋᕈᑦᑕ ᐊᒻᒪᓗ
ᐊᒥᐊᒃᑯᖃᕐᓂᐊᕈᑦᑕᓇᓗᓇᖏᑉᐸᑦ. ᐋᖅᑭᔅᓯᖃᑦᑕᖅᑯᒍᑦ
ᑮᓇᐅᔭᑦᑎᓐᓂ ᐃᒪᓐᓇ, ᑖᒃᑯᐊ ᐃᓚᒋᐊᕈᑕᐅᖃᑦᑕᑐᓪᓗ
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year-end, we put in an addendum to our
budget, which we have on a couple of
occasions, it goes through a process in
the department and it’s approved before
we reallocate those funds. We can’t
reallocate on our own. We submit
quarterly financial statements that if that
had happened, we would, I’m sure, have
had a slap on the wrist and we haven’t
had that.
I’m not quite sure what that comment
refers to. Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. I’m
sure you will probably get copies of these
later on, as I do believe that in your
partnership agreement, it states that you
should, if I understood it correctly.
I have been putting little sticky notes
behind some of the comments and we’ve
got the last three fiscal years and I’ll give
you some credit. There are less and less
sticky notes as we get closer to today’s
date, but there was one that concerned me
from 2012. It said that and I’ll quote
within it, “To date, partners submit
reporting not when it’s due, but when
they need money, often creating a cash
flow crisis for them and creating pressure
on the department to acquiesce to their
emergency requests. In the case of
Nunavut Tourism quarter 3, the reporting
is over 149 days late. Asking a board to
explain or defend reporting deficiencies
is a moot activity and will only further
feelings of frustration between
stakeholders.”
I was just wondering if you could just
maybe comment on that quote that I just
read out to you. Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
That was a time period when we were

ᐅᕙᑦᑎᓐᓂ ᑕᐃᒪᐃᒍᓐᓇᖏᑦᑐᒍᑦ ᑭᓯᒥᑦ ᒐᕙᒪᒃᑯᓐᓄᑦ
ᑕᒪᒃᑯᐊ ᑎᑎᕋᐅᑎᒋᖃᑦᑕᖅᑕᕗᑦ. ᐃᒪᓐᓇᓗ
ᐊᑐᑦᑎᐊᕋᓱᐊᖃᑦᑕᖅᑕᕗᑦ ᑕᒪᓐᓇ ᑕᐃᒪᐃᑦᑑᓂᕗᑦ.

ᓇᓗᔪᖓ ᑕᒪᓐᓇ ᐅᖃᐅᓯᖅ ᑭᓱᒧᐊᖓᒻᒪᖔᖅ.
ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ.
ᑕᐃᒪᓕ ᐅᑯᐊ ᐱᓚᖓᔭᑎᑦ ᓇᓗᓇᖏᑦᑐᖅ ᐱᔭᕇᕈᑦᑎᒍ
ᑲᑐᔾᔨᓂᕐᒧᑦ ᐊᖏᖃᑎᒌᒍᑎᖅᓯᓐᓂ
ᑕᐃᒪᐃᒋᐊᖃᖅᑎᑕᐅᕗᓯ ᑐᑭᓯᐊᑦᑎᐊᕈᒃᑯ.

ᑖᒃᑯᐊ ᐊᕐᕌᒍᓄᑦ ᐱᖓᓱᓄᑦ ᐅᖃᐅᓯᕆᓗᒍ ᓲᕐᓗ ᑖᒃᑯᐊ.
ᐅᓪᓗᒥᒧᑦ ᑎᑭᑉᐸᓪᓕᐊᓗᒋᑦ ᑕᒪᒃᑯᐊ
ᐃᓱᒫᓗᒋᖃᑦᑕᑕᒃᑲᐃᓛᒃ 2012-ᖑᑎᓪᓗᒍ ᑖᓐᓇ
ᐅᓪᓗᖓᓄ ᑎᑎᕋᕐᓗᒍ ᐊᒻᒪᓗ ᖃᖓᐅᓂᖓᓐᓂ
ᑮᓇᐅᔭᖃᕆᐊᖃᓕᖃᐃᕐᒪᑕ ᐊᒻᒪᓗ
ᑮᓇᐅᔭᑐᐃᓐᓇᐅᑎᓪᓗᒋᑦ ᐊᒻᒪᓗ ᑕᐃᒪ ᑐᐊᕕᕐᓇᖅᑐᑎᒍᑦ
ᐊᐱᕆᒋᐊᖃᖅᑎᓪᓗᒋᑦ ᑕᐃᒪ ᓲᕐᓗ 149-ᓂᒃ ᐅᓪᓗᓂᑦ
ᑭᖑᕙᖅᓯᒪᒻᒪᑕ. ᑕᐃᒪᓕ ᑕᒪᒃᑯᐊ
ᑐᓴᖅᑎᑦᑎᓂᕆᔭᐅᖃᑦᑕᖅᑐᑦ ᑐᓴᖅᑎᑦᑎᒍᑕᐅᖃᑦᑕᑐᓪᓗ
ᕿᒥᕐᕈᔭᐅᒋᐊᖃᖅᑐᒋᔭᒃᑲ.

ᐃᒪᓐᓇ ᐅᖃᐅᓯᕆᓗᒍ ᑖᓐᓇ ᐅᖃᓕᒫᕋᑖᖅᑕᕋ
ᐱᔾᔪᑎᒋᓪᓗᒍ. ᒥᔅ ᑐᐳᐃ ᐅᖃᐅᓯᔅᓴᖃᖅᑭᑦ?

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ. ᑕᐃᔅᓱᒪᓂ
ᑕᐃᒪ ᐊᓯᔾᔨᖅᐸᓪᓕᐊᓕᖅᑎᓪᓗᑕ ᐊᐅᓚᑦᑎᔨᑦᑎᓐᓄᑦ
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changing finance managers and part of
the reporting are quarterly financial
statements, which I do not do; our
finance manager does. We were in
transition for about three months and we
didn’t have financial statements.
Providing reporting without the financial
statements would not have met the
requirements either.
If you will note, since then, that has
significantly changed and all of our
documentation is received. For this
quarterly meeting, the meeting is on June
19. We have to have it submitted 14
working days in advance and it was
submitted on May 21. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis. I did
have another question. To do with Mr.
Enook’s question on statistics, it seems
that there were a number of challenges
regarding some of the activity reporting,
the visitor centre visits as one. There are
a number of statistics that are listed in
here that seem to have been an ongoing
challenge and it’s repeated almost every
quarter, that there are challenges getting
this information.
At one point, I believe it was suggested
that either you come forward with some
of these statistics or that if you
renegotiate in the next partnership
agreement to even remove some of these
reporting requirements. To me, that is a
concern. Obviously you say that there’s
some challenges getting these stats, but
maybe if you could just update the
Committee and whoever else is watching
and listening on what steps you have
taken to further clarify the statistical
analysis of information and to make sure
it’s accurate. Ms. Dupuis.

ᐊᒻᒪᓗ ᓯᑕᒪᐃᖅᓱᖅᓱᑎᒃ ᐊᑕᐅᓯᕐᒥ ᐅᑭᐅᕐᒥ
ᑕᑯᒃᓴᕈᖅᑎᑦᑎᖃᑦᑕᕋᑦᑕ ᑮᓇᐅᔭᓂᒃ ᐊᑐᖅᑕᑦᑎᓐᓂᒃ
ᐊᑐᓚᖓᔭᑦᑎᓐᓂᒃ ᐊᒻᒪᓗ ᑕᐃᒪ ᑮᓇᐃᔭᐃᑦ
ᑎᑎᕋᖅᑕᐅᖏᓚᐅᖅᓯᒪᒐᓗᐊᕐᒥᖕᒪᑕ ᑕᕝᕙᓂ ᐊᒻᒪᓗ
ᒪᓕᑦᑎᐊᕈᓐᓃᖁᓚᐅᕋᑦᑎᒍᑦ ᑕᒪᒃᑯᐊ.

ᑖᓐᓇᓕ ᑭᓯᒥ ᒫᓐᓇ ᐊᓯᔾᔨᖅᓯᒪᓪᓚᕆᓕᖅᑐᖅ.
ᑖᒃᑯᐊᓕ ᔪᓂ 19-ᒥ ᑲᑎᒪᓛᕐᒥᒐᑦᑕ ᑕᐃᒪ 14ᓂ ᐅᓪᓗᓂ
ᐱᕕᖃᕆᐊᖃᕋᑦᑕ ᒪᐃ 21 ᑎᑭᓐᓇᓱᖕᓂᖓᓂ. ᖁᔭᓐᓇᒦᒃ
ᐃᒃᓯᕙᐅᑕᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ.
ᐊᐱᖅᑯᑎᒃᓴᖃᖅᑑᔮᖃᐅᒐᓗᐊᖅᑐᖓ ᑕᐃᒪ ᑖᒃᑯᐊ ᒥᔅᑕ
ᐃᓄᒃ ᐊᐱᕆᖃᐅᔭᖓ ᐃᒪᓐᓇ ᑎᑎᖃᖁᑎᖃᕐᓂᕐᒧᑦ
ᑕᐃᒪ ᐱᔾᔪᑎᒋᓪᓗᒍ ᐃᓚᖏᑦ ᑲᒪᒋᔭᐅᖃᑦᑕᖅᑐᑦ ᑕᒫᓂ
ᐊᒻᒪᓗ ᐳᓚᕋᕐᕖᑦ ᐳᓚᕋᕐᕕᖃᕐᒥᖕᒪᑦ ᐃᓚᖏᓐᓂ
ᓄᓇᓕᐅᔪᓂᒃ ᑖᓐᓇᓗ ᐃᖏᕐᕋᐃᓐᓇᖂᕐᒪᑦ ᐊᒻᒪ
ᑕᐃᒪᓐᓇᑦᓴᐃᓐᓇᖅ ᑎᑎᕋᖅᑕᐅᕙᓪᓕᐊᖃᑦᑕᕐᒪᑦ ᐊᕐᕌᒍᑉ
ᐃᓗᐊᓂ ᓯᑕᒪᐃᖅᑕᖅᑐᑎᒃ.

ᑕᐃᒪᐃᓕᐅᖃᑦᑕᕐᓂᕋᖃᐅᒐᕕᒋᑦ ᑕᒪᒃᑯᓂᖓ, ᓲᕐᓗ
ᐊᖏᖃᑎᒌᒋᐊᖃᕋᓱᐊᕋᔭᕐᒥᒐᑦᓯ ᑕᒪᑐᒧᖓ
ᑐᓴᖅᑎᑦᑎᔾᔪᑕᐅᒋᐊᖃᖅᑐᑦ ᐃᓛᒃ ᑐᓴᒐᒃᓴᐃᑦ
ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑎᒧᑦ ᐃᒻᒪᖃ ᑖᓐᓇ ᐅᖃᐅᓯᕆᒐᓛᒃᑯᕕᐅᒃ
ᖃᓄᖅ ᑕᒪᒃᑯᐊ ᐊᐅᓚᑉᐸᒃᐱᓯᐅᒃ ᐊᔾᔨᒌᖏᑦᑐᑦ ᐊᒻᒪᓗ
ᐱᐅᔫᑦᓯᐊᖁᓪᓗᒍ ᑖᓐᓇ. ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ,
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Ms. Dupuis: Thank you, Mr. Chairman.
As I said, I haven’t seen those comments,
but that surprises me with the visitor
centre statistics because we have
spreadsheets going back to 2009,
monthly for each visitor centre and those
statistics are provided in every quarterly
report. We have those statistics and I can
provide them with this Committee if you
would like this afternoon with the click
of a computer key because they’re there.
It’s something we have and have kept for
years.
Some of the statistics that we had
challenges with and were asked for at one
point and in the last two contribution
agreements, it has been changed. At one
point, we were asked to keep track of
every member that we talked to, what the
issue was, what their age was, and a
number of other sort of personal bits of
information that members did not want us
to include in terms of some of the
advocacy work we do because some of it
may be us intervening with the
government. We have changed that to
what we provide is a list of the issues that
we have talked about and where can
people come from. Some of our members
got a bit touchy when we started asking
how old they were and other information
like that, but we do provide what issues
we talk to people on and where they
come from.
We have visitor centre statistics going
back six years and we can provide that
this afternoon if you would like, Mr.
Chairman. Thank you.
Chairman: Thank you, Ms. Dupuis. It’s
from a little under a year ago. I’ll just reread a list of some of the concerns that
were brought forward. It said in your
credit that there have been advancements

ᑖᒃᑯᐊᓕ ᑕᑯᓚᐅᖏᓐᓇᒃᑭᑦ. ᐃᒪᓐᓇ ᓲᕐᓗ ᐊ ᑕᐃᒪ,
ᐳᓚᕋᒋᐊᕐᕕᐅᖃᑦᑕᖅᑐᑦ ᑕᒪᒃᑯᐊ ᓄᓇᓕᖕᓂ
ᐃᓚᖏᓐᓃᑦᑐᑦ ᑖᒃᑯᓄᖓ ᐃᓘᓐᓇᐃᓐᓄᑦ ᑕᐃᒪ
ᑮᓇᐅᔭᖃᖅᑎᑕᐅᖃᑦᑕᒥᒻᒪᑕ ᑭᓱᒥᒃ ᑮᓇᐅᔭᖏᑦ
ᕿᒥᕐᕈᔭᐅᓚᐅᖅᑎᓪᓗᒋᑦᑕᐅᖅ. ᑕᐃᒪ ᑕᐃᒪᐃᒃᑲᑦᑕ ᒫᓐᓇ
ᐅᓪᓗᒥ, ᐃᒻᒪᖃ ᑕᐃᒪ, ᐊ ᑕᑯᑎᑦᑐᓐᓇᓚᖓᔭᑦᓯ
ᖃᕆᑕᐅᔭᒃᑰᖅᑐᓂᒃ ᑭᓯᐊᓂ ᐊᑐᕐᓗᖓᔭ

ᑕᒪᒃᑯᐊ ᐃᓚᖏᑦ ᑕᒪᒃᑯᓇᓂ ᒪᕐᕉᒃ ᑕᐃᒃᑯᐊ ᒪᕐᕉᖕᓂ
ᑮᓇᐅᔭᖅᑕᓚᐅᖅᑎᓪᓗᑕ ᑕᒪᓐᓇ ᐊᓯᔾᔨᖅᓯᒪᓕᕐᒪᑦ ᐊᒻᒪᓗ
ᑕᒪᒃᑯᐊ ᐃᓘᓐᓇᑎᒃ ᐅᖃᕐᕕᒋᔭᕗᑦ ᖃᓄᕐᓗ ᐃᒪᓐᓇ
ᑐᓴᕋᒃᓴᐃᑦ ᑕᒪᒃᑯᐊ ᐊᒥᓲᑎᓪᓗᒋᑦ ᑖᔅᓱᒧᖓ.
ᓲᕐᓗ ᐊᔾᔨᒌᖏᑦᑐᓂᒃ ᑲᒪᖃᑦᑕᑎᓪᓗᑕ ᒐᕙᒪᒃᑯᓐᓂᓗ
ᐊᖏᖃᑎᖃᕋᓱᐊᖃᑦᑕᑎᓪᓗᑕ ᑖᓐᓇ ᐊᓯᔾᔨᕐᒪᑦ. ᑕᒪᒃᑯᐊ
ᐊᔾᔨᒌᖏᑦᑐᑦ ᐅᖃᓕᒪᐅᑎᒋᖃᑦᑕᖅᑕᕗᑦ
ᓇᑭᓐᖔᕆᐊᖏᑕᓗ ᐃᓄᐃᑦ ᑕᒪᒃᑯᐊ.
ᐃᓚᒋᔭᐅᔪᖁᑎᕗᑦ ᐃᓚᖏᑦ ᐊᑲᖅᓴᓗᐊᓚᐅᓐᖏᑦᑐᑦ
ᐊᐱᕆᓕᕋᑦᑎᒍ ᖃᓄᑎᒋᐅᓯᒪᒻᒪᖔᑕ ᐊᓯᖏᓐᓂᓪᓗ,
ᑭᓯᐊᓂ ᑐᓴᕈᑎᖃᖅᑎᑦᑎᓲᖑᔪᒍᑦ ᐅᖃᐅᓯᕆᔭᑦᑎᓐᓂᒃ
ᓇᑭᓐᖔᕐᒪᖔᑕᓗ.

ᑭᓯᐊᓂ ᐅᖃᕈᓐᓇᕋᓗᐊᖅᑐᒍᑦ ᑖᓐᓇᓕ ᐅᑎᖅᑎᓪᓗᒍ 6ᓄᑦ ᐊᕐᕌᒍᓄᑦ ᐊᒻᒪ ᐅᓪᓗᒥ ᐅᖃᐅᓯᕆᒃᑲᓐᓂᕐᓂᐊᖃᕋ
ᐅᑎᕈᑦᑕ, ᐃᒃᓯᕙᐅᑖᖅ. ᖁᔭᓐᓇᒦᒃ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ, ᐃᒻᒪᖃ
ᑖᓐᓇ ᐊᕐᕌᒍᓂ ᐅᖓᑖᓂᐅᕙᓪᓚᐃᔪᖏᓇ ᑖᒃᑯᐊ
ᐃᓱᒫᓗᒋᔭᐅᔪᑦ ᑕᒡᕙᓃᓚᐅᕐᒪᑕ ᐅᖃᖅᓱᓂᓗ ᑕᐃᒪ ᐊ
ᑕᒪᒃᑯᐊ ᐃᓘᓐᓇᑎᒃ ᑕᒪᒃᑯᐊ ᐅᖃᐅᓯᕆᔭᐅᓯᒪᔪᑦ
ᑖᒃᑯᓇᓂ ᓄᓇᕗᑦ ᒥ ᑖᒃᑯᐊ ᐳᓚᕋᑦᑐᓕᕆᔩᑦ ᓲᕐᓗ
ᖃᐅᔨᒃᑲᐃᖃᑦᑕᕐᒪᑕ ᐊᔾᔨᒌᖏᑦᑐᓂᒃ ᐱᓕᕆᐊᕆᔭᒥᓂᒃ
ᐊᔾᔨᒌᖏᑦᑐᓄᑦ ᑕᒪᒃᑯᓄᖓ ᐳᓛᕆᐊᖅᓯᒪᔪᑦ ᐊᒻᒪᓗ
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in each quarter, but it says, “Most of the
deliverables were addressed in the report.
However, there are items that are being
carried from each quarter that Nunavut
Tourism does not provide updates.”
And then there are 6 examples of number
of phone calls received by centre toll-free
line, partnership between organizations to
serve members or visitors, feedback by
members or visitors on activity, member
and partner feedback on marketing
activity, cost-benefit analysis for
marketing projects, and partnership
between organizations to complete
marketing projects.
Like we were talking about earlier, there
are a lot of concerns with the level of
marketing specifically and then the
statistical information of what type of
feedback that you guys are getting and
being able to provide to the department, I
guess for one, to justify funding. I know
that you’re not going to be able to speak
today on every one of those topics, but
just as a general feel, how do you feel
that you’re meeting the obligations of the
partnership agreement with reporting
requirements on a quarterly basis to the
Department of ED&T? Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman. I
thought we were doing quite well. We
submit the reporting. Those, I understand,
are departmental working notes and when
we have quarterly meetings, they come
with questions and if they feel there is
something we’re missing. Some of those
issues have never been brought to my
attention that we could address.
If somebody felt that we were not
providing something, if they let us know,
we would be happy to do so, but with the
materials that we provided and the
questions that have come to us at

ᖃᓄᐃᓕᐅᖅᑐᕕᓂᐅᖕᒪᖔᑕ ᑕᒡᕙᓂ ᐳᓚᕋᕝᕕᐅᔪᒥ.

ᐅᑦᑑᑎᐅᒻᒥᔪᑦ ᑕᐃᒪ 6-ᓂᒃ; “ᐅᖄᓚᐅᑕᐅᔪᑦ
ᐊᑭᖃᓐᖏᑦᑐᒃᑯᕕᒻᒧᑦ, ᑲᑐᔾᔨᖃᑎᒌᓐᓂᐅᔪᐃᑦ ᑎᒥᐅᔪᑦ
ᐱᔨᑦᑎᖅᑐᑎᒃ ᐃᓚᒋᔭᐅᔪᓄᑦ ᐳᓚᕋᖅᑎᓄᓪᓘᓐᓃᑦ
ᐊᓯᖏᓪᓗ.”

ᐅᖃᐅᓯᕆᖅᑲᐅᔭᕗᓂᓛᒃ ᐃᓱᒫᓘᑕᐅᕈᓘᔭᕐᒪᑦ
ᑐᓴᐅᒪᔭᐅᒡᒐᐃᓂᐅᕙᒃᑐᖅ ᐱᓗᐊᖅᑐᒍ
ᑕᒪᒃᑯᐊᖑᓪᓗᑎᓪᓗ ᓈᓴᐅᑏᑦ ᑐᓴᒐᒃᓴᐃᑦ
ᑭᐅᔭᐅᖃᑦᑕᓂᔅᓯᓐᓄᑦ ᐅᓂᒃᑳᕆᓗᒋᓪᓗ ᐱᓕᕆᕕᒻᒧᑦ
ᑮᓇᐅᔭᖅᑖᕆᕙᒃᑕᓯᓐᓄᑦ ᑐᕌᖓᔪᒥᒃ. ᑕᐃᒪ ᐅᓪᓗᒥ
ᑖᒃᑯᐊᓕᒫᖅ ᐅᖃᓕᒪᐅᑎᒋᒍᓐᓇᓚᖓᔾᔭᖏᑕᕋᓗᐊᑎᑦ
ᑭᓯᒥ ᐃᒃᐱᒋᒋᐊᓪᓚᒍᒪᓪᓗᒋᑦ ᖃᓄᕐᓕ ᐊ ᐃᒃᐱᒋᕕᑦ
ᐃᒪᓐᓇ ᐱᓕᕆᖃᑎᒌᒃᓱᓂ ᐊᒻᒪᓗ ᐅᑭᐅᑉ ᐃᓗᐊᓂ
ᓯᑕᒪᐃᖅᓱᖅᓱᑎᒃ ᑐᓴᖅᑎᑦᓯᖃᑦᑕᕆᐊᓖᑦ. ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ, ᑕᐃᒪ
ᐃᓱᒪᖃᖃᑦᑕᖅᑐᖓᓕ ᐊᐅᓚᑦᑎᐊᕆᐊᑦᑎᓐᓂᒃ ᐊᒻᒪᓗ
ᑲᑎᒪᒐᐃᒐᑦᑕ ᑖᒃᑯᐊ ᐃᓚᐅᖃᑦᑕᕐᒪᑕ
ᐊᐱᖅᑯᑎᔅᓴᖃᑉᐸᑦᑐᑎᓪᓗ ᐱᑕᖃᑦᑑᔮᖏᑉᐸᑦ ᑕᕝᕙᓂ
ᐊᒻᒪᓗᒃᑕᐅᖅ ᑕᐃᒪ ᑭᓲᓂᖏᑦ ᑕᒪᒃᑯᐊ ᐅᕙᑦᑎᓐᓂᒃ
ᖃᐅᔨᒃᑲᐃᑐᐊᖅᐸᑕ ᑕᐃᒪᐃᓕᐅᕈᓐᓇᑎᓪᓗᑕ.

ᐊᒥᒐᖅᑐᒋᔭᐅᒍᑦᑕ ᑭᓱᒥᑭᐊᖅ ᖃᐅᔨᒃᑲᖅᑕᐅᑐᐊᕈᑦᑕ
ᑐᓴᖅᑎᑦᑎᒍᒪᑐᐃᓐᓇᖅᑐᒍᑦ, ᑕᐃᒪᑐᐊᖅ
ᑐᓴᒐᒃᓴᖁᑎᓕᐊᕆᓯᒪᔭᕗᑦ ᐊᐱᖅᑯᑕᐅᓯᒪᔪᓪᓗ
ᐅᕙᑦᑎᓐᓄᑦ ᑲᑎᒪᓂᕐᓃᖔᖅᑐᓂᒃ ᓱᓕ ᑕᒪᒃᑯᐊ
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quarterly meetings, those issues have not
been raised. I was not aware of some of
those issues. Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. I’ll
leave that one be for now. There may be
some questions we will ask the Minister
in the fall on this topic.
Just with some of the discussions that we
have been having and some of the
challenges, it sounds like a number of
responsibilities have been added
sometimes very last minute to Nunavut
Tourism, and I guess one of the things I
think, as a Committee, we’re grappling
with is whether your role is too broad
right now. Do you feel that it is just
right?
There are a number of different focuses
that we have been looking at. Do you see
your role primarily in marketing,
training, or industry services to be
provided to your membership? Maybe if
you could just clarify those roles and
what you see as your priority and how do
you feel the broadness of the duties that
Nunavut Tourism has to deal with. Ms.
Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
One of our primary focuses is marketing,
member services, and advocacy. We had
responsibility for training up until 2010
and the government took it back. There
has not been a lot of training done. That
is why we put in our budget to get money
back to do training.
Under the tourism strategy, we will have
the training coordinator. Training is
something that is desperately needed in
this industry in Nunavut; I’m sure in all
sorts of industries. It is a responsibility
that we wanted to take on and with the

ᓄᐃᑕᐅᓚᐅᓐᖏᑦᑐᑦ. ᑕᒪᒃᑯᐊ ᐃᓚᖏᑦ
ᖃᐅᔨᒪᓚᐅᓐᖏᑕᒃᑲ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᐄ,
ᑖᓐᓇ ᑕᐃᒪᐃᑐᐃᓐᓇᓕᕐᓕ. ᐃᒻᒪᖃ ᐅᑭᐊᖅ ᑖᓐᓇ
ᐅᑎᕐᕕᒋᒃᑲᓐᓂᓛᖅᑕᔅᓴᕆᔭᕗᑦ. ᐊᐱᖅᑯᑎᔅᓴᐃᑦ
ᒥᓂᔅᑐᒧᓪᓘᓐᓃᑦ ᑐᕌᖅᑎᒐᔭᖅᐸᕗᑦ ᐅᑭᐊᒃᓵᖑᓂᐊᖅᑐᖅ.
ᐅᖃᖃᑎᒌᓐᓂᕆᓯᒪᔭᑦᑎᓐᓂ ᑲᒪᒋᔭᒃᓴᓂᑦ
ᐃᓚᓯᕕᐅᓯᒪᕙᓗᑦᑐᓯ ᐳᓚᕋᖅᑐᓕᕆᔨᐅᓪᓗᓯ ᐃᓛᓐᓂᒃ
ᑭᖑᓪᓕᖅᐹᖅᓯᐅᑕᐅᔪᒥᒃ. ᑲᑎᒪᔨᕋᓛᖑᓪᓗᑕ
ᐱᓕᕆᐊᕆᓇᓱᒃᑕᕗᑦ ᐱᓕᕆᐊᒃᓴᓯ
ᐊᕙᓗᐃᓗᐊᓐᖏᒃᑲᓗᐊᕐᒪᖔᖅ ᒫᓐᓇᐅᔪᖅ.
ᑕᐃᒪᐃᓕᖓᓇᓱᒋᕕᐅᑦᑕᐅᖅ?

ᐊᔾᔨᒌᓐᖏᑦᑑᒻᒪᑕ ᑕᑯᓐᓇᖅᓯᒪᔭᕗᑦ. ᐱᔭᒃᓴᓯ ᑕᐅᑐᑉᐱᐅᒃ
ᑐᓴᐅᒪᔭᐅᑎᑦᑎᓂᕐᒥᒃ, ᐱᓕᒻᒪᖅᓴᐃᓂᕐᒥᒃ,
ᐱᔨᑦᑎᕋᐅᑎᖃᖅᑎᑦᑎᓂᕐᒥᒃ ᐃᓚᒋᔭᐅᔪᖁᑎᑦᑎᓐᓄᑦ?
ᐅᓂᒃᑳᕆᑲᐃᓐᓇᕈᓐᓇᕈᕕᒋᑦ ᐊᒻᒪᓗ ᑕᒪᒃᑯᐊ ᐱᔭᒃᓴᓯ
ᐊᖏᓗᐊᕋᓱᒋᒍᕕᐅᒃ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑎᒍᑦ. ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪᓕ
ᑕᒪᓐᓇ ᓂᐅᕕᖅᑎᑦᑎᓇᓱᐊᕈᓐᓇᕐᓂᖅ
ᐱᓕᕆᐊᕐᕆᒻᒥᒐᑦᑎᒍ ᐊᒻᒪᓗ
ᐃᓕᓴᐃᖃᑦᑕᓚᐅᖅᓯᒪᒐᓗᐊᖅᑐᒍᑦ 2010 ᑎᑭᑦᓱᒍ
ᒫᓐᓇᒧᓪᓕ ᐃᓕᓐᓂᐊᖅᑎᑦᑎᔪᖃᓪᓚᕆᖃᑦᑕᖏᒻᒪᑦ ᑕᒪᑐᒪ
ᒥᒃᓵᓄᑦ. ᐊᒻᒪᓗ ᑕᒪᒃᑯᐊ ᐃᓕᓐᓂᐊᖅᑎᖃᑦᑕᕋᑦᑎᒍᑦ
ᐳᓚᕋᖅᑐᓕᕆᔨᐅᓂᕐᒥᒃ.

ᐃᓕᓐᓂᐊᖅᑎᑦᑏᓐᓇᖃᑦᑕᕆᐊᖃᑦᑐᒍᑦ ᑕᒫᓂ ᓄᓇᕘᒥ.
ᑕᒪᓐᓇ ᐱᓕᕆᐊᕆᓪᓚᕆᒋᐊᖃᕋᑦᑎᒍ ᐃᓚᒋᔭᐅᓪᓗᓂᓗ
ᑕᒪᑐᒧᖓ ᐊᔾᔨᒌᖏᑦᑐᑦ ᐃᒪᓐᓇ ᓄᓇᕘᑦᒥ
ᐋᖅᑭᒃᑕᐅᖃᑦᑕᖅᑐᑦ ᐱᔾᔪᑎᒋᓪᓗᒋᑦ.
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additional person to do that, we want to
be able to provide training so that we can
build a sustainable Nunavut-based
tourism industry.
In the tourism strategy, there is some
other identification that we need to do
things to try and build the industry up
here and be less reliant on outside
companies bringing visitors in. That is
something that we want to focus on. With
the additional people that are coming on
board, we should be able to do that.
Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. I
know that you covered a portion of it, but
just a flat yes or no, do you feel your
responsibilities are too broad or too
narrow right now? Ms. Dupuis.

ᑕᐃᒪ ᐃᓚᖃᐅᕆᓪᓗᓂ ᑕᒪᒃᑯᓇᓂ
ᖁᕝᕙᑦᑎᒋᐊᒃᑲᓐᓂᕋᓱᐊᕆᐊᖃᕋᑦᑎᒍ ᐊᒻᒪᓗ ᒫᓐᓇ
ᐃᖅᑲᓇᐃᔭᖅᑎᖃᑦᓯᐊᓕᖅᑎᓪᓗᑕ
ᑕᐃᒪᐃᓕᐅᕈᓐᓇᓂᖅᓴᐅᓚᖓᓕᖅᐳᒍᑦ. ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᑕᐃᒪ
ᐃᓘᓐᓇᒐᓚᑎᐅᖅᑰᖅᑐᖅ ᐃᒪᓐᓇ ᓲᕐᓗ ᑕᒪᒃᑯᐊ
ᐊᖏᓗᐊᖅᑐᑦ ᐃᖅᑲᓇᐃᔮᔅᓴᑎᓐ ᐅᕝᕙᓘᓐᓃᑦ
ᐋᖅᑭᓯᐊᖅᓯᒪᖏᓗᐊᖅᐸᓐ. ᒥᔅ ᑐᐳᐃ.

Ms. Dupuis: I would say they’re fine
with the additional people coming on for
training. With the additional staff, we’re
good. Thank you, Mr. Chairman.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᖃᓄᐃᖏᑦᑐᑦ ᐃᒪᓐᓇ ᐃᓕᓐᓂᐊᖅᑎᑕᐅᓯᒪᔪᓂᒃ
ᐱᑕᖃᒻᒪᑦ ᖃᓄᐃᒋᖏᑕᕋ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis. I’m
going to recognize the clock and so we
will consider ourselves finished with the
2015-16 budget and organizational
structure. We will return at 1:30 with the
2015-16 business plan and 2012-17
strategic plan. Thank you very much.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᑕᐃᒪᓕ
ᒫᓐᓇ ᖁᓛᓅᕐᒪᑦ ᑕᐃᒪ 2015-16 ᐱᔭᕇᖅᐳᑦ. 1:30-ᒥ,
2015-16 ᐊᐅᓚᓂᕐᒧᑦ ᐸᕐᓇᐅᑎᒃ ᐱᓕᕆᐊᕆᓂᐊᕐᓗᑎᒍ
ᐊᒻᒪᓗ 2012-17 ᐸᕐᓇᐅᑎᓪᓗᐊᑕᓕᕆᓗᑕ. ᖁᔭᓐᓇᒦᒃ.

>>Committee recessed at 11:58 and
resumed at 13:29
Chairman: Thank you, everybody, for
coming back to the proceedings of the
Standing Committee on Oversight of
Government Operations and Public
Accounts’ review of Nunavut Tourism’s
business plan and annual report, and the
2012-17 strategic plan.
We will continue on with our line of

>>ᑲᑎᒪᔨᕋᓛᑦ ᓄᖅᑲᖓᑲᐃᓐᓇᖅᑐᑦ 11:58-ᒥ ᐊᒻᒪᓗ
ᐱᒋᐊᒃᑲᓐᓂᖅᑐᑎᒃ 13:29-ᒥ
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐅᑎᖅᑐᐊᓅᒐᔅᓯ
ᑲᑎᒪᔨᕋᓛᒃ ᒐᕙᓚᒃᑯᑦ ᐊᐅᓚᓂᖏᓐᓄᑦ
ᑮᓇᐅᔭᖅᑐᕈᑎᕕᓂᖏᓐᓄᓪᓗ ᕿᒥᕐᕈᓇᒻᒪᑕ ᓄᓇᕗᑦᒥ
ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᑦ ᐸᕐᓇᐅᑎᖏᓐᓂᑦ ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑏᓪᓗ
ᐅᓂᒃᑳᖏᓐᓂᑦ 2012-17 ᐱᓕᕆᐊᖑᓂᐊᖅᑐᑦ
ᐸᕐᓇᐅᑎᖏᑦ.

ᐊᐱᖅᓱᕐᓂᖅ ᐱᒋᐊᕐᓂᐊᕐᒥᔪᖅ. ᓂᓪᓕᐅᑎᔅᓴᓂᒃ
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questioning. Just before we go to the next
section, do any members have any final
comments from the budget or operational
review? Thank you. We will go on to our
next section, 2015-16 business plan and
2012-17 strategic plan. The first name I
have on my list, Ms. Angnakak.
Ms. Angnakak: Thank you, Mr.
Chairman. Welcome back, everybody.
On page 25 of the Nunavut Tourism’s
2012-17 strategic plan, it states that
regular meetings between the Minister
and the Deputy Minister with Nunavut
Tourism’s chair and executive director
will “help to clarify roles and
responsibilities between the Department
of Economic Development and
Transportation and Nunavut Tourism.”
My question is: how many meetings have
you held with the Minister and the
Deputy Minister over the past 12
months? Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Angnakak.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
We usually have a meeting with the
Deputy Minister at least once a month
and we’ve had two meetings with the
Minister, two different Ministers, in the
last 12 months. Thank you, Mr.
Chairman.

ᑭᖑᓪᓕᖅᐹᖅᓯᐅᑎᓂᒃ ᓱᓕ ᐱᑕᖃᖅᐹ ᐅᓪᓛᖅᓯᐅᑎᓂᒃ?
ᐊᓯᐊᓄᑦ ᐅᐃᒍᖓᓐᓄᑦ 2015-16 ᐱᓕᕆᐊᖑᓂᐊᖅᑐᑦ
ᐸᕐᓇᐅᑎᖏᑦ, ᐊᒻᒪᓗ 2012-17 ᑐᑭᒧᐊᕈᑏᑦ
ᐸᕐᓇᐅᑎᖏᑦ. ᓯᕗᓪᓕᖅ ᐊᑎᖁᑎᓐᓂᒃ, ᒥᔅ ᐊᕐᓇᒃᑲᖅ.

ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐊᒻᒪᓗ
ᑐᓐᖓᓱᒋᔅᓯ ᐅᑎᖅᑐᐊᓅᒐᔅᓯ.
ᒪᑉᐱᒐᖅ 25 ᓄᓇᕗᑦᒥ ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᑦ 2012-17
ᐸᕐᓇᖑᑎᖏᓐᓂᑦ, ᑲᑎᒪᖃᑦᑕᖅᑐᒡᒎᖅ ᑖᒃᑯᐊ ᒥᓂᔅᑕᖏᑦ
ᐊᒻᒪᓗ ᑐᖏᓕᐊ ᓄᓇᕗᑦᒥ ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᑦ
ᐃᒃᓯᕙᐅᑕᖓᓐᓂᑦ ᐊᒻᒪᓗ ᐊᓪᓚᕕᒻᒥ
ᐊᖓᔪᖅᑳᕆᔭᐅᔪᓂᑦ. ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ,
ᐃᖏᕐᕋᔪᑎᓕᕆᔨᒃᑯᑦ ᐊᒻᒪ ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᑦ ᑲᑎᒪᔨᖏᑦ.
ᖃᑦᑎᐊᖅᑎᖅᑐᓯ ᑲᑎᒪᖃᑎᒋᓯᒪᓕᖅᐱᓯᐅᒃ ᒥᓂᔅᑕ,
ᐊᒻᒪᓗ ᑐᖏᓕᐊ ᑕᖅᑭ 12 ᐊᓂᒍᖅᑐᓂᑦ? ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᐊᕐᓇᒃᑲᖅ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑲᑎᒪᔪᔪᒍᑦ
ᒥᓂᔅᑕᐃᑦ ᑐᖏᓕᐊᓂᒃ ᒪᕐᕈᐊᑎᖅᑐᒍ
ᑲᑎᒪᖃᑎᒋᓯᒪᓕᖅᑕᕗᑦ, 12 ᑕᖅᑭᑦ ᐃᓗᐊᓂ. ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis. Ms.
Angnakak.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.

Ms. Angnakak: From the perspective of
Nunavut Tourism, what is the role of the
Tourism and Cultural Industries Division
of the Department of Economic
Development and Transportation? I’m
trying to get what you think their role is
versus your role. Thank you, Mr.

ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᓄᓇᕗᑦ ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᑦ ᑕᑯᓐᓇᕐᓗᒋᑦ
ᖃᓄᐃᓕᐅᖅᑎᐅᕙᑦ ᑕᐃᒃᑯᐊ ᐳᓚᕋᒃᑐᓕᕆᔩᑦ
ᐃᖏᕐᕋᔪᑎᓕᕆᔨᒃᑯᓐᓃᑦᑐᑦ, ᖃᓄᐃᓕᐅᖃᑦᑕᕋᓱᒋᕕᒋᑦ
ᑕᐃᒃᑯᐊ ᒐᕙᒪᒃᑯᑦ ᐱᓕᕆᕝᕕᖓᓐᓂᑦ ᐃᖅᑲᓇᐃᔭᖅᑐᑦ?
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
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Chairman.
Chairman: Thank you, Ms. Angnakak.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
Our role is more marketing advocacy for
our members, member services, training,
and that sort of thing. They look after
licensing for outfitters, tourism
establishments, cruise ships, and work
more on policy and overarching things
like the legislation and looking at things
like having an economic impact model
for tourism developed and those sorts of
things, a little bit more of the research.
We do the exit survey, but their role
should be to do more of the research to
collect some of the statistics on tourism.
Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Ms.
Angnakak.
Ms. Angnakak: Thank you, Mr.
Chairman. In terms of roles and
responsibilities, would it be worthwhile
considering having Nunavut Tourism
functions assumed by the Tourism and
Cultural Industries Division of the
Department Economic Development and
Transportation and, if not, why not?
Thank you, Mr. Chairman.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᐊᕐᓇᒃᑲᖅ.
ᒥᔅᑕ ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐅᕙᒍᓪᓕ
ᓂᐅᕈᖁᑎᖃᕋᓱᐊᕐᓂᕐᒥᒃ ᐊᔭᐅᖅᑐᐃᓂᐃᕐᒥᓪᓗ
ᐃᓚᒋᔭᐅᔪᑎᓖᑦ ᑭᒡᒐᖅᑐᖅᑐᒋᑦ ᑕᐃᒃᑯᐊ ᓚᐃᓴᓂᒃ
ᐊᐅᓚᔾᔨᔩᑦ ᓚᐃᓴᓐᔅᓴᖏᓐᓄᑦ ᐊᒻᒪᓗ ᐅᒥᐊᕐᔪᐊᑦ
ᐃᓐᓄᑦᑕᐅᑏᑦ ᑕᐃᒃᑯᓂᖓ ᐱᓕᕆᐊᖃᕋᔪᓐᓂᖅᓴᐅᔪᑦ,
ᒪᑯᐊᓗ ᐱᖁᔭᕐᔪᐊᑦ ᓲᕐᓗᓗ, ᖃᓄᖅ
ᑮᓇᐅᔭᓕᐅᕋᓱᐊᕐᓂᖅ ᐊᑦᑐᐃᓂᖃᕐᓂᐊᕐᒪᖔᖅ,
ᑕᒪᒃᑯᓂᖓ ᖃᐅᔨᓴᐃᓂᐅᖅᑕᖅᐳᖅ. ᐅᕙᒍᓪᓕ
ᐊᐅᓪᓚᖅᐸᓪᓕᐊᔪᓂᑦ ᐊᐱᖅᓱᖅᑎᐅᖃᑦᑕᖅᑐᒍᑦ.
ᑕᐃᒃᑯᐊᓕ ᒐᕙᒪᒃᑯᑦ ᐱᓕᕆᕝᕕᖏᓐᓃᓐᖔᖅᑐᑦ
ᑭᓪᓕᓯᓂᐊᕐᓂᕐᒥᒃ ᑕᒪᒃᑯᓂᖓᕈᔪᖔᖅ
ᐱᓕᕆᐊᖃᖃᑦᑕᖅᑐᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ, ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.
ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐱᔭᔅᓴᐃᑦ ᓇᓕᐊᓐᓄᑦ ᑎᒍᒥᐊᖅᑕᐅᒻᒪᖔᖅ ᓄᓇᕗᑦ
ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᑦ ᒐᕙᒪᒃᑯᑦᑐᑦ ᐱᓕᕆᕝᕕᖓᓐᓅᖅᐸᑦ
ᖃᓄᕐᓕ ᐃᓱᒪᒋᓇᔭᖅᐱᐅᒃ? ᐊᒻᒪᓗ ᐃᓚᓕᐅᔨᒍᒪᓐᖏᑯᔅᓯ
ᓱᒻᒪᑦ, ᐊᒻᒪᓗ ᑭᓱᒥᑦ ᐱᔾᔪᑎᖃᖅᑐᓯ? ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ.

Chairman: Thank you. Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman. I
don’t think it would be a good idea for a
few reasons. We provide a voice for our
members. That is not in government. If
someone has concerns about something
that is going on in government, we can
advocate on their behalf.
If something is going on with, let’s say,
one of the regional Inuit associations, we

ᑐᐳᐃ (ᑐᓴᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐱᐅᒋᓇᔭᓐᖏᑕᕋᓕ ᐅᑯᓂᖓ ᐱᔾᔪᑎᖃᖅᑐᖓ.
ᓂᐱᒋᔭᐅᔪᒍᑦ ᐃᓚᒋᔭᐅᖃᑕᐅᔪᓄᑦ ᒐᕙᒪᒃᑯᓪᓕ
ᓂᐱᖃᓐᖏᒻᒪᑕ, ᓲᕐᓗ ᖃᓄᐃᑦᑐᖃᖅᑎᓪᓗᒍ ᒐᕙᒪᐃᑦ
ᐃᓗᐊᓂ ᑕᐃᒃᑯᐊ ᐃᓚᒋᔭᐅᔾᔪᑎᓕᑦ ᑭᒡᒐᖅᑐᖅᑐᑎᒃᑯ
ᐊᓯᔾᔨᖅᓯᒐᓱᒍᓐᓇᖅᑐᒍᑦ, ᓂᐱᒋᔭᐅᒍᓐᓇᖅᑐᒍᑦ.

ᐅᖃᓪᓚᖃᑎᖃᕈᓐᓇᖅᑐᒍᑦ ᐊᕕᑦᑐᖅᓯᒪᔪᐃᑦ ᐃᓄᐃᑦ
ᑲᑐᔾᔨᖃᑎᒌᖏᓐᓂᑦ.
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can get more involved than perhaps the
government could. I’ll give you an
example. There were some issues about
land leases in the Kitikmeot that we
could advocate on behalf of our
members, but I’m not sure how that
would work with the government.
The other thing that we can do that the
government cannot do is we can access
more money through the regional Inuit
associations, different pots of CanNor
money, and other things that would not
be accessible for the tourism industry if
everything was done within government.
Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Ms.
Angnakak.
Ms. Angnakak: Thank you, Mr.
Chairman. Would Nunavut Tourism at
any point or do you now or have you in
the past received management letters
from the Department of ED&T? Thank
you, Mr. Chairman.

ᐆᑦᑎᖃᓚᐅᕐᓚᖓᐃ. ᐃᓱᒫᓗᑎᑕᖃᓚᐅᕐᒪᑦ ᓄᓇᒥᒃ
ᐊᑐᖅᑐᐊᕈᑎᓂᒃ ᕿᑎᕐᒥᐅᓂ ᐊᔭᐅᖅᑐᐃᒍᑎᒋᔪᓐᓇᖅᑕᕗᑦ
ᐃᓚᒋᔭᐅᔪᖁᑎᑦᑎᓐᓄᑦ, ᖃᓄᐃᒐᔭᖅᑐᑭᐊᖅ ᒐᕙᒪᒃᑯᓐᓄᑦ
ᐅᖃᐅᓯᐅᔭᕆᐊᖓ.

ᐊᓯᐊᑦᑕᐅᖅ ᐱᓕᕆᐊᕆᔪᓐᓇᖅᑕᕗᑦ ᒐᕙᒪᒃᑯᓐᓄᑦ
ᐊᔪᖅᑕᐅᔪᒥᒃ ᑐᒃᓯᕋᕈᓐᓇᓂᖅᓴᐅᒐᑦᑕ ᐊᕕᑦᑐᖅᓯᒪᔪᓂ
ᐃᓄᐃᑦ ᑲᑐᔾᔨᖃᑎᒌᖏᓐᓂᒃ, CanNor-ᑯᓐᓂᒃ ᐊᓯᖏᓪᓗ
ᐊᑐᐃᓐᓇᐅᒐᔭᓐᖏᑦᑐᓂᒃ ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ ᑭᓱᓕᒫᑦ
ᒐᕙᒪᒃᑯᑎᒎᖓᓐᓂᖅᐸᑕ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.
ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᓄᓇᕗᑦ ᐳᓚᕋᒃᑐᓕᕆᔨᒃᑯᖏᑦ ᖄᖓᑐᐃᓐᓇᖅ
ᐅᕝᕙᓘᓐᓃᑦ ᒫᓐᓇ, ᒪᑯᓂᖓ ᐊᐅᓚᒃᑎᔪᑏᑦ
ᑎᑎᖅᑲᖏᓐᓂᑦ ᑎᑎᖅᑲᖅᑖᖅᑎᑕᐅᖃᑦᑕᕆᕚ
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓂ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ.

Chairman: Thank you. Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman. I
can only speak to the last five years and
in the last five years, no, we have not.
Thank you, Mr. Chairman.
Chairman: Thank you for that response.
Ms. Angnakak.
Ms. Angnakak: Thank you, Mr.
Chairman. Usually management letters
set direction and I guess the overall
outcomes expected. I think you
mentioned it earlier this morning. Is that
the function of the board then? Thank
you, Mr. Chairman.
Chairman: Thank you. Ms. Dupuis.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᓪᓕᒪᑦ
ᐊᕐᕌᒍᑦ ᐅᖃᐅᓯᕆᑐᐃᓐᓇᖅᑕᒃᑲ
ᑎᑎᖅᑲᖅᑖᓚᐅᖅᓯᒪᓐᖏᑦᑐᒍᑦ ᑕᐃᒃᑯᓇᓐᖓᑦ. ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᑭᐅᒐᕕᑦ. ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.
ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐃᒃᑯᐊ
ᒥᓂᔅᑕᐃᑦ ᑎᑎᕋᓲᖑᒐᓗᐊᕐᒪᑕ ᑎᒥᓐᖑᖅᑎᑕᐅᓯᒪᔪᑦ
ᖃᓄᐃᓕᐅᕆᐊᖃᕐᓂᖏᑕ ᒥᔅᓵᓄᑦ, ᑭᓱᓂᓪᓗ
ᓴᖅᑭᑦᑎᖁᔨᓯᒪᓪᓗᑎᒃ. ᖃᓄᖅ ᑲᑎᒪᔩᑦ
ᑕᐃᒪᐃᑦᑐᓕᕆᔨᐅᖃᑦᑕᕐᒪᑖ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ.
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Ms. Dupuis: Thank you, Mr. Chairman.
Our direction is set by our board, which
goes into our business plan and is a very
detailed sort of implementation plan for
the tourism strategy that the board
developed in 2013. It goes into our
business plan. All of that comes to the
board. That goes to ED&T and forms the
basis of what we are to do in that year in
our contribution agreement. That may be
where we are getting direction from
ED&T is that they put all of that into our
contribution agreement. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis. Ms.
Angnakak.
Ms. Angnakak: Thank you. My last
question would be, when you meet with
the Minister and the Deputy Minister, is
that you and your staff and at any point,
has the board met with the Minister?
Thank you, Mr. Chairman. That’s my last
question.
Chairman: Thank you, Ms. Angnakak.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
On some occasions, meetings with the
Deputy Minister have just been I and
some have been I and the board chair.
When we have met with the Minister, it
is always I and the board chair or deputy
chair or a board member that is in town.
Thank you, Mr. Chairman.
Chairman: Thank you. I have no names
on my list currently. Mr. Enook.
Mr. Enook (interpretation): Thank you,
Mr. Chairman. Good afternoon. Mr.
Chairman, I’ll start off with a question
regarding the 2015-16 business plan and

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᑎᓕᐅᕈᑎᓕᐊᖅᑖᖃᑦᑕᖅᑐᒍᑦ ᑲᑎᒪᔨᓂᒃ
ᑕᐃᑲᓐᖔᓚᐅᖅᑐᑎᒃ ᐱᓕᕆᐊᖑᓂᐊᖅᑐᑦ
ᐸᕐᓇᐅᑎᖏᓐᓅᑕᖅᐳᑦ. ᐃᓗᓕᑲᐅᕈᓘᔭᖅᑐᑎᓪᓗ
ᐊᑐᓕᖅᑎᑕᐅᕙᓪᓕᐊᓂᐊᕐᓂᖏᓐᓂᖏᑕ ᐸᕐᓇᑎᖏᑦ
2013-ᒧᑦ. ᑕᐃᒪᐃᑦᑐᓂᑦ ᐋᖅᑭᒃᓱᐃᒻᒪᑕ ᑲᑎᒪᔩ
ᐸᕐᓇᐅᑎᓄᑦ ᐃᓕᐅᖅᑲᓚᐅᖅᓯᒪᔭᕗᑦ. ᑕᐃᒃᑯᐊ
ᑐᓐᓂᖅᑯᑕᐅᑦᑕᖅᐳᑦ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓄᑦ ᐊᒻᒪᓗ
ᓇᓗᓇᐃᖅᑕᐅᓪᓗᑎᒃ ᐃᒪᐃᓕᐅᕐᓂᐊᖅᑐᒍᑦ ᐊᕐᕌᒍᑉ
ᐃᓗᐊᓂ, ᑕᒪᒃᑯᐊᕈᓘᔭᐃᑦ ᐃᓕᐅᖅᑲᖅᑕᐅᖃᑦᑕᖅᑐᑦ
ᑮᓇᐅᔭᖅᑖᕈᑎᒋᓂᐊᖅᑕᕗᑦ ᐊᑎᓕᐅᖅᑕᐅᔭᕌᖓᑕ.
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅ
ᐊᕐᓇᒃᑲᖅ.

ᐊᕐᓇᒃᑲᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᑭᖑᓪᓕᖅᐹᖅ, ᑕᐃᓐᓇ ᒥᓂᔅᑐᕆᔭᐅᔪᖅ ᑐᖏᓕᐊᓗ
ᑲᑎᒪᖃᑎᒋᒐᑦᓯᐅᒃ, ᖃᓄᖅ ᐃᕝᕕᑦ ᐊᒻᒪᓗ
ᐃᖅᑲᓇᐃᔭᖅᑏᑦ ᐊᒻᒪᓘᓐᓃᑦ ᑲᑎᒪᔩᑦ
ᑲᑎᒪᖃᑎᖃᓚᐅᖅᓯᒪᕙᑦ ᒥᓂᔅᑕᒥᒃ? ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ. ᑖᓐᓇ ᑭᖑᓪᓕᖅᐹᕋ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᐊᕐᓇᒃᑲᖅ. ᒥᔅ
ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐃᓛᓐᓂᒃ
ᒥᓂᔅᑕᐅᑉ ᑐᖏᓕᐊᑕ ᑲᑎᒪᖃᑎᖃᖃᑦᑕᖅᑐᖓ ᐅᕙᖓ
ᐊᒻᒪᓗ ᐃᒃᓯᕙᐅᑕᕗᑦ. ᒥᓂᔅᑕᐅᔭᕌᖓᓐ ᐅᕙᖓᓗ ᐊᒻᒪᓗ
ᑲᑎᒪᔩᑦ ᐃᒃᓯᕙᐅᑕᖓᓐ, ᐃᓇᖏᖅᑎᖓ ᐅᕝᕙᓘᓐᓃᑦ
ᑲᑎᒪᔨᐅᖃᑕᐅᔪᖅ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ.
ᐊᑎᖁᑎᖃᕈᓐᓃᕋᒪ ᒫᓐᓇ. ᒥᔅᑕ ᐃᓄᒃ.
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐅᓐᓄᓴᒃᑯᑦ.
ᐃᒃᓯᕙᐅᑖᖅ, ᐆᒥᖓ ᐱᒋᐊᕈᑎᖃᓚᐅᕐᓚᖓᐃ ᑕᕝᕙᓂ
ᐸᕐᓇᒃᑕᐅᓯᒪᔪᓂᒃ ᐅᖃᐅᓯᖃᓐᓂᑎᓐᓂ 2015-16
ᐸᕐᓇᒃᑕᐅᓯᒪᔪᑦ ᐊᑐᖅᑕᐅᓂᐊᖅᑐᑦ ᐊᒻᒪᓗ 2012-17
ᐸᕐᓇᒃᑕᐅᓇᓱᐊᖅᑐᑦ. ᐅᓇ ᐊᐱᖅᑯᑎᒋᓚᐅᕐᓚᒍ
ᓯᕗᓪᓕᖅᐹᒥᒃ
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2012-17 strategic plan. My first question
is on page 2 of Nunavut Tourism’s 201516 business plan. It is indicated that one
of the organization’s key activities will
be the “implementation and coordination
of a comprehensive exit survey to
provide good baseline data on the tourism
industry in Nunavut.”
In April of this year, Nunavut Tourism
issued a request for proposals concerning
its planned 2015 exit survey. The RFP
has closed and I know that you haven’t
made a selection yet, but my question is:
how many proposals have been
submitted? Thank you, Mr. Chairman.
Chairman: Thank you, Mr. Enook. Ms.
Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
The RFP is for the analysis of the data.
The data has already started being
collected in May and the proposal closed,
I believe, Monday and we have received
three responses. The evaluating
committee, because somebody from
Nunavut Bureau of Statistics and the
Department of Economic Development
and Transportation will be on it and I
have been tied up this week, we will be
meeting next week to do the evaluation,
but we have received three. Thank you,
Mr. Chairman.

ᑕᐃᒃᑯᐊ ᑕᕝᕙᓂ ᒪᑉᐱᖅᑐᒐᖓᓂ 2, 2015-16
ᐸᕐᓇᒃᓯᒪᔪᓂ ᓇᓗᓇᐃᖅᓯᒪᒻᒪᑦ
ᐱᓕᕆᐊᕐᕆᓪᓗᐊᑕᖃᑕᐅᓂᐊᖅᑕᓯᒎᖅ ᐋᖅᑭᑎᐊᖅᓯᒪᓗᒍ
ᐊᒻᒪᓗ ᑲᒪᒋᓗᒍ ᑕᐃᒃᑯᐊ ᐳᓛᖅᑐᒥᓃᑦ
ᐊᐅᓚᐸᓪᓕᐊᑎᓪᓗᒋᑦ ᐊᐱᖅᓱᖅᑕᐅᖃᑦᑕᕐᓂᖏᓐᓂᒃ,
ᐊᐱᖅᓱᖅᑕᐅᖃᑦᑕᓂᐊᕐᓂᖏᓐᓂᒃ.

ᑕᖅᑭᐅᓚᐅᖅᑐᒥ ᐅᖓᓪᓕᕐᒥ ᐊᐃᐳᕉᑎᓪᓗᒍ ᑭᓇ
ᑕᐃᒪᐃᑦᑐᓕᕆᔪᒪᒐᔭᕐᒪᖔᑦ ᓴᖅᑭᔮᖅᑎᑦᑎᓚᐅᕋᑦᓯ
ᓇᓖᕌᕈᑎᔅᓴᓂᒃ. ᑖᓐᓇᓗ ᐱᔭᕇᖅᓯᒪᓕᖅᖢᓂ,
ᒪᑐᓯᒪᓕᖅᖢᓂ. ᓂᕈᐊᖅᓯᓯᒪᓕᕋᔭᓐᖏᑦᑐᓯ ᖃᐅᔨᒪᓪᓗᖓ
ᖃᖓᑦᑎᐊᓗᐊᑯᓘᒻᒪᑦ ᑭᓯᐊᓂ ᖃᐅᔨᒪᓕᖅᐱᓯ ᖃᑦᓯᑦ
ᑖᒃᓱᒥᖓ ᐱᓕᕆᐊᔅᓴᐅᒐᔭᖅᑐᒥᒃ ᐱᓇᓱᓚᐅᕐᒪᖔᑕ.
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᓐᓇ
ᖃᐅᔨᓴᐃᓂᐊᖅᑐᓂᒃᑯᐊ ᑕᐃᒃᑯᓂᖓ ᓄᐊᑦᑎᑕᐅᓯᒪᔪᓂᒃ
ᒪᐃᖑᓚᐅᖅᑐᒥ. ᑖᓐᓇ ᑐᒃᓯᕋᐅᑦ ᓇᒡᒐᔾᔭᒥ ᒪᑐᓚᐅᕐᒪᑦ
ᐱᖓᓱᓄᑦ ᐆᑦᑐᖅᑕᐅᓚᐅᖅᑐᓐ. ᑕᐃᒃᑯᐊ ᐱᖓᓱᑦ
ᕿᒥᕐᕈᓇᒃᑕᐅᓕᖅᑐᑦ ᐊᒻᒪ ᐅᕙᓂ ᑲᑎᒪᓯᒪᒐᑦᑕ
ᐱᓇᓱᐊᕈᓯᐅᓛᖅᑐᒥᒃ ᑲᑎᒪᓛᖅᑐᒍᑦ ᑕᐃᒃᑯᐊ
ᖃᐅᔨᓴᕐᓗᑎᒃᑯ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅᑕ ᐃᓄᒃ.

Chairman: Thank you. Mr. Enook.
Mr. Enook (interpretation): Thank you,
Mr. Chairman. Can you describe how the
planned 2015 visitor exit survey will be
different from previous exit surveys that
were conducted in 2008 and 2011? Thank
you, Mr. Chairman.

ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᓇᓗᓇᐃᖅᓯᐊᕐᔪᒍᓐᓇᖅᐱᓰ ᖃᓄᖅ ᑖᓐᓇ 2015-ᒥ
ᖃᐅᔨᓴᕐᓂᐅᓂᐊᖅᑐᖅ ᐊᔾᔨᒋᔾᔭᖏᒻᒪᖔᒍ
ᐱᓕᕆᐊᕐᕆᓚᐅᖅᓯᒪᔭᓯ 2008-ᒥ ᐊᒻᒪ 2011-ᒥ, ᖃᓄᖅ
ᐊᔾᔨᒋᔾᔮᖏᓚᐅᒃ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Mr. Enook. Ms.
Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ
ᑐᐳᐃ.
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Ms. Dupuis: Thank you, Mr. Chairman.
The exit survey that was collected in
2008 picked random days throughout the
summer to use as indicators. It was not
conducted on every day, so you didn’t get
a true picture. In 2011, it was conducted
every day, but it was conducted for July
and August.
This year’s exit survey started in May
and will go ‘til the end of October. Why
that longer period is because the floe
edge season in North Baffin and some
other areas takes place in May/June and
that’s a major tourism product. Also,
some of the major hunting products don’t
take place in the west until September or
October. With a shorter time length,
we’re losing some of those major tourism
activities. This year’s exit survey has
been expanded to ensure that all those
activities are included so that we get a
broader picture and a more accurate
picture.
The survey is taking place every day,
seven days a week, at the three gateway
airports: Iqaluit, Rankin Inlet, and
Cambridge Bay. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Enook.
Mr. Enook (interpretation): Thank you.
Again on page 3 of the 2015-16 business
plan, it is indicated that one of the
organization’s key activities will be to
“provide services NT members need
including training and advocacy.” What
specific training initiatives are planned
and for whom? I know that it would be
for the membership, but which of the
members? Thank you, Mr. Chairman.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒃᑯᐊ
ᐊᐅᓚᐸᓪᓕᐊᔪᑦ ᐊᐱᖅᓱᖅᑕᐅᖃᑦᑕᖅᑐᑦ ᐅᓪᓗᓂᒃ
ᓇᓕᐊᑐᐃᓐᓇᕐᓂᒃ ᐊᐅᔭᐅᑎᓪᓗᒍ. ᑕᐃᒃᑯᐊ ᖃᐅᑕᒫᑦ
ᑕᐃᑲᓃᖃᑦᑕᓚᐅᖏᑦᑐᑦ. 2011-ᒥ ᖃᐅᑕᒫᑦ ᔪᓚᐃ,
ᐋᒌᓯᒥᓗ ᐊᐱᖅᓱᖃᑦᑕᓚᐅᖅᑐᑦ.

ᑕᒪᑐᒪᓂ ᒪᐃᒥ ᐱᒋᐊᓚᐅᖅᑐᒍᑦ ᐅᑐᐱᕆᒧᑦ ᑎᑭᓪᓗᒍ.
ᑕᐃᒪᓐᓇ ᐊᑯᓂᐅᓂᖅᓴᖅ ᓇᐃᓴᐃᓂᐊᖅᑐᒍᑦ ᑕᒫᓂ
ᕿᑭᖅᑖᓘᑉ ᐅᐊᓐᓇᖓᓂ. ᒪᐃ, ᔫᓂᓐᒥ
ᑕᑉᐸᐅᖓᐅᒡᒍᒻᒪᑕ ᐊᒻᒪ ᐃᓚᖏᑦ ᐊᖑᓇᓱᒋᐊᖅᑏᑦ
ᓯᑎᐱᕆ ᐊᒃᑑᕙᒥᐅᖃᑦᑕᖅᖢᑎᒃ.
ᑕᐃᒪᐃᑦᑑᒻᒪᑦ ᐃᓚᖏᑦ ᑕᐃᒃᑯᐊ
ᐊᓐᓇᐃᖃᑦᑕᓚᐅᕋᑦᑎᒃᑯᓐ ᑕᒪᑐᒪᓂ ᐊᐅᓚᐸᓪᓕᐊᔪᑦ
ᐊᐱᖅᓱᖅᑕᐅᖃᑦᑕᓂᐊᖅᑐᑦ ᑕᖅᑭᒐᓴᓐᓄᑦ
ᑐᑭᓯᑦᑎᐊᑲᓐᓂᕐᓂᐊᕋᑦᑕ ᖃᓄᐃᓕᐅᖃᑦᑕᕐᒪᖔᓐ.

ᖃᐅᑕᒫᑦᑎᐊᖅ 7-ᕙᐃᓱᕐᓗᒍ ᐅᓪᓗᓐ ᐃᖃᓗᓐᓂ,
ᖃᖏᖅᖠᓂᕐᒥ, ᐃᖃᓗᒃᑑᑦᑎᐊᕐᒥᓗ
ᐊᐱᖅᓱᖃᑦᑕᕆᐊᖅᑐᓂᐊᖅᑐᑦ ᓰᑏᕚᕈᕋᓱᓐᓂᖓᓄᑦ.
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᐃᓄᒃ.
ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ. ᐊᒻᒪᑦᑕᐅᖅ ᑕᕝᕙᓂ
ᑎᑎᕋᖅᓯᒪᔭᔅᓯᓐᓂ ᒪᑉᐱᖅᑐᒐᖓᓂ 3, ᐸᕐᓇᐅᑎᒋᔭᔅᓯᓐᓂ
2015-16 ᐅᖃᖅᓯᒪᒐᔅᓯ,
ᐱᓕᕆᐊᕆᖃᓯᐅᑎᓪᓗᐊᑕᕐᓂᐊᖅᑕᓯᒎᖅ ᐱᓕᕆᐊᖃᕐᓗᓯ
ᐱᔨᑦᑎᕈᑎᓂᑦ ᑖᒃᑯᓄᖓ ᓄᓇᕗᒻᒧᑦ ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ
ᐃᓚᒋᔭᐅᔪᓄᑦ ᐃᓕᓐᓂᐊᖅᑎᑕᐅᔭᕆᐊᖃᕐᓂᖏᓐᓄᑦ
ᐊᔪᕈᓐᓃᖅᓴᑎᑕᐅᒃᑲᓂᕐᓂᖏᓐᓄᓘᓐᓃᑦ. ᖃᓄᓪᓚᕆᒃ
ᐃᓕᓐᓂᐊᕈᑎᓂᒃ ᐊᔪᕈᓐᓃᖅᓴᐅᑎᒃᑲᓂᕐᓂᓘᓐᓃᑦ
ᐸᕐᓇᒃᓯᒪᕕᓯ? ᐊᒻᒪᓗ ᑭᒃᑯᓐᓄᑦ? ᖃᐅᔨᒪᒐᓗᐊᖅᑐᖓ
ᐃᓚᒋᔭᐅᔪᖁᑎᔅᓯᓐᓄᑦ, ᑭᒃᑯᓐᓄᑦ ᐃᓚᒋᔭᐅᔪᖁᑎᔅᓯᓐᓂᑦ?
ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.
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Chairman: Thank you. Ms. Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ

Ms. Dupuis: Thank you, Mr. Chairman.
We don’t have specific training planned.
We have done a needs assessment with
our members asking them what they
need, and then that training will start to
be rolled out this fall based on what
communities and individuals have
requested, whether it is cruise ship
preparedness, wildness first aid,
birdwatching, a whole variety of things.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.
ᓇᓗᓇᐃᔭᐃᓯᒪᓪᓚᕆᖏᑦᑐᒍᑦ ᓱᓕ ᐃᓕᓐᓂᐊᕈᑎᔅᓴᓂ.
ᐊᐱᖅᓱᖅᑐᒍᑦ ᑭᓱᓂᑦ ᑭᓐᖒᒪᔭᖃᕐᒪᖔᑦ ᐊᒻᒪᓗ
ᐅᑭᐊᒃᓵᖅ ᑕᐃᒃᑯᐊ ᐃᓕᓐᓂᐊᕈᑎᔅᓴᐃᑦ
ᐋᖅᑭᓱᕐᓂᐊᖅᖢᑎᒃᑯᑦ. ᓄᓇᓖᑦ ᓇᓪᓕᐊᖑᒻᒪᖔᑦ
ᒪᓕᓪᓗᒋᑦ. ᐃᒃᑯᐊ ᐅᒥᐊᕐᔪᐊᑦ ᐃᓐᓄᑦᑕᐅᑏᑦ
ᑎᒻᒥᐊᓂᓪᓘᓐᓃᑦ ᖁᓐᖏᐊᕈᒪᔪᑦ,
ᖃᓄᐃᑦᑐᑐᐃᓐᓇᕈᓘᔭᕐᓂᒃ.

The training is usually done starting in
the fall in about October ‘til about March
because that is the time of year that our
operators are not busy with their
businesses. The training has not started.
What we have been doing is asking them
what they need and getting it ready to go
in the period when it is convenient for
them to receive training. Thank you, Mr.
Chairman.

ᐅᑭᐊᒃᓵᖅ ᑕᒫᓂ ᐅᑦᑑᐱᕆᒥ ᒫᑦᓯᕈᕋᓱᓐᓂᖓᓂ.
ᑕᒪᑐᒪᓂ ᐊᐅᓪᓚᐅᔾᔨᔩᓂᒃᑯᐊ
ᐱᓕᕆᐊᔅᓴᖃᓗᐊᖃᑦᑕᖏᒻᒪᑕ ᐊᐱᖅᓱᖅᑐᒍᑦ ᑭᓱᒥᑦ
ᑭᖒᒪᔭᖃᕐᒪᖔᖏᑦ ᐊᒻᒪᓗ ᑕᐃᒃᑯᐊ ᓴᓇᕐᕈᑎᒃᓴᕗᑦ
ᐋᖅᑭᓱᖅᐸᓪᓕᐊᓂᐊᖅᑐᑎᒃᑯ ᐃᓕᓐᓂᐊᕈᒪᔭᖏᑦ
ᒪᓕᓪᓗᒋᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis. Mr.
Enook.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ) ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᐃᓄᒃ.

Mr. Enook (interpretation): Thank you,
Mr. Chairman. Do I understand that for
this year, there might not be any training
if you don’t hear anything back from the
communities? Thank you, Mr. Chairman.

ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ. ᑕᐃᒪᓕ ᑐᑭᓯᕗᖓ
ᑕᒫᓂ ᐊᕐᕌᒎᔪᒥᑦ ᐃᓕᓐᓂᐊᖅᑐᖃᖏᑐᐃᓐᓇᕆᐊᖃᖅᑐᖅ
ᑕᒪᒃᑯᐊ ᑐᓴᕆᐊᖃᖅᑕᓯ ᑐᓴᖅᐸᒌᖅᓯᒪᖏᑯᒃᓯᐅᒃ?
ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.

Chairman: Thank you, Mr. Enook. Ms.
Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ
ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
We will deliver workshops to our
members in each region and at our AGM.
We have heard back from members on
some of the training and some of the
things they need and from communities
on training that they need, that we have
things lined up to be offered based on
what people have requested. Thank you,
Mr. Chairman.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.
ᐃᓚᒋᔭᐅᔾᔪᑎᓖᑦ ᐃᓕᓐᓂᐊᖅᑎᓐᓂᐊᖅᑕᕗᑦ
ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑏᓪᓗ ᑲᑎᒪᓂᕐᒥᑦ. ᑐᓴᖅᑎᑕᐅᓯᒪᓕᖅᑐᒍᑦ
ᐃᓚᒋᔭᐅᔾᔪᑎᓕᓐᓂᑦ ᑭᓱᓂᑦ ᑭᓐᖒᒪᔭᖃᕐᒪᖔᑕ ᐊᒻᒪᓗ
ᓄᓇᓖᑦ ᑭᓯᐊᓂ ᐊᖅᑭᔅᓱᐃᓯᒪᕙᒌᖅᑐᒍᑦ ᑭᓐᖒᒪᔭᐅᔪᑦ
ᑕᐃᒃᑯᐊ ᒪᓕᒃᖢᒋᑦ ᐋᖅᑭᓱᖅᐸᓪᓕᐊᒐᑦᑎᒃᑯ. ᖁᔭᓐᓇᒦᒃ,
ᐃᔅᓯᕙᐅᑖᖅ.
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Chairman: Thank you, Ms. Dupuis. Mr.
Enook.
Mr. Enook (interpretation): Thank you,
Mr. Chairman. Again, on page 6 of the
Nunavut Tourism’s business plan, it is
indicated that tourism will be working
with Nunavut Arctic College and the
Canadian Tourism Human Resource
Council. They will receive federal
funding to establish a Nunavut Tourism
training program, as stated on page 9.
However, Nunavut Arctic College is not
currently offering a tourism training
program as part of its 2015-16 course
calendar. Are you aware of why Nunavut
Arctic College is not currently offering
this program for 2015-16? Thank you,
Mr. Chairman.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ) ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᐃᓄᒃ.

ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ. ᐊᒻᒪᑦᑕᐅᖅ ᑕᕝᕙᓂ
ᑎᑎᕋᖅᓯᒪᔭᖅᓯᓐᓂ ᒪᑉᐱᖅᑐᒐᖓᓂ 6,
ᐅᓂᒃᑳᖅᓯᒪᔪᖃᕐᒥᒻᒪᑦ ᑕᒪᒃᑯᐊ ᓄᓇᕗᑦ
ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᐱᓕᕆᖃᑎᖃᕐᓂᐊᕐᓂᕋᖅᓯᒪᓪᓗᑎ
ᓄᓇᕗᒻᒥ ᓯᓚᑦᑐᓴᕐᕕᒻᒥᐅᓂᑦ ᐊᒻᒪᓗ ᑲᓇᑕᒥ
ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ ᐱᓕᕆᕝᕕᖏᓐᓂᑦ. ᑖᒃᑯᐊ
ᓴᖅᑭᑦᑎᔪᓐᓇᖁᓪᓗᒍ ᓄᓇᕗᑦᒥ ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ
ᐃᓕᓐᓂᐊᑎᑦᑎᓂᕐᒥᒃ ᑲᔪᓰᓐᓇᑐᒃᑯᑦ. ᑖᓐᓇ
ᐅᖃᐅᓯᐅᓯᒪᒻᒪᑦ ᒪᑉᐱᖅᑐᒐᖓᓂ 9-ᒥ ᑎᑎᕋᖅᓯᒪᔭᔅᓯᓐᓂ.
ᑭᓯᐊᓂ ᐅᓪᓗᒥᒧᑦ ᑎᑭᑦᑐᒍ ᓯᓚᑦᑐᓴᕐᕕᒻᒥᐅᑦ ᑕᒪᑐᒥᖓ
ᐱᒋᐊᖅᑎᑦᑎᓚᐅᖅᓯᒪᖏᒻᒪᑕ, ᐃᓛ, ᐱᑕᖃᖏᒻᒪᑕ
2015-16 ᐃᓕᓐᓂᐊᖅᑕᐅᔪᔅᓴᓂᑦ ᑎᑎᕋᖅᓯᒪᔪᓂᑦ
ᐱᑕᖃᖏᒻᒪᑦ ᓯᓚᑦᑐᓴᕐᕕᒃᒥᐅᓂᑦ. ᖃᐅᔨᒪᕕᓯᓖ
ᖃᓄᐃᒻᒪᑦ ᓯᓚᑦᑐᓴᕐᕕᒻᒥᐅᑦ ᐱᑕᖃᖅᑎᑎᖏᒻᒪᖔᑕ
ᑕᒫᓂ ᐃᓕᓐᓂᐊᕐᓂᐅᑉ ᐊᕐᕌᒍᐊᓂ 2015-16?
ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.

Chairman: Thank you, Mr. Enook. Ms.
Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ
ᑐᐳᐃ

Ms. Dupuis: Thank you, Mr. Chairman. I
cannot speak on why the college is not
offering it. We have secured funding
from CanNor to offer standalone courses
from that program, two in each region
this year. As to why they are not offering
the total program, unfortunately, I’m
sorry, I can’t address the college’s issues.
Thank you, Mr. Chairman.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.
ᐱᔾᔪᑎᔅᓴᖓ ᐅᖃᐅᓯᕆᔪᓐᓇᖅᑕᕋ,
ᑮᓇᐅᔭᖅᑖᖅᓯᒪᓕᖅᑐᒍᑦ CanNor-ᑯᓐᓂ ᐃᒻᒥᑰᕐᓗᑎ
ᑕᐃᒃᑯᐊ ᐃᓕᓐᓂᐊᖅᑎᑕᐅᔪᓐᓇᓂᐊᕐᒪᑕ ᐊᕕᑦᑐᖅᓯᒪᔪᓂᑦ
ᐊᑐᓂ. ᓱᒻᒪᒃᑭᐊᖅ ᓯᓚᑦᑐᓴᕐᕕᒃᑯᑦ ᓴᖅᑭᑕᐅᖏᒻᒪᖔᑦ
ᐅᖃᐅᓯᕆᔪᓐᓇᖏᑦᑕᒃᑲ, ᑕᐃᒃᑯᐊᓕ ᐱᓕᕆᐊᕆᒻᒪᔾᔪᒃ.
ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis. Mr.
Enook.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ) ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᐃᓄᒃ.

Mr. Enook (interpretation): Thank you,
Mr. Chairman. You have a variety of
plans. I would like to focus on the
strategic plan. When are you going to
review it or renew it? Thank you, Mr.
Chairman.

ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ. ᑕᒪᒃᑯᐊ ᐸᕐᓇᒃᓯᒪᔭᓯ
ᐊᔾᔨᒌᖏᑑᒻᒪᑕ ᖃᓄᐃᓘᕈᒪᔭᓯᓗ, ᑖᒃᑯᐊ ᐱᓗᐊᖅᑐᒥᑦ
ᐅᖃᐅᓯᕆᔪᒪᔭᒃᑲ Strategic Plan-ᖑᓂᕋᖅᑕᐅᔪᑦ
ᖃᓪᓗᓈᑎᑐᑦ ᖃᖓᒃᑯᑦ ᑖᒃᑯᐊ ᑕᑯᓇᓲᕆᕕᓯᐅᒃ
ᐅᕝᕙᓘᓐᓃᑦ ᖃᖓ ᑕᑯᓇᓛᕆᕕᓯᐅᒃ ᑖᓐᓇ
ᓄᑖᕈᖅᑎᒋᐊᕐᓗᒍᓘᓐᓃᑦ? ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.

Chairman: Thank you, Mr. Enook. Ms.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ
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Dupuis.

ᑐᐳᐃ

Ms. Dupuis: Thank you, Mr. Chairman.
We will be reviewing the 2012-17
business plan at the winter board meeting
in 2016. It will be refreshed a year before
it expires. Thank you, Mr. Chairman.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ. ᑕᐃᒃᑯᐊ
ᕿᒥᕐᕈᓂᐊᖅᑕᕗᑦ ᐅᑭᐅᒃᑯᑦ ᑲᑎᒪᔩᑦ ᑲᑎᒪᓕᖅᐸᑕ
2016-ᒥ. ᐃᓱᓕᓚᐅᖏᓐᓂᖓᓂ ᐊᕐᕌᒍᓪᓗᐊᖅ ᑕᐃᒫᒃ
ᕿᒥᕈᓇᓛᖅᑕᕗᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis. Mr.
Enook.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ) ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᐃᓄᒃ.

Mr. Enook (interpretation): Thank you.
Also in terms of your strategic plan,
another question I have is that your plans
are seen by the Department of Economic
Development and Transportation. Of the
things that you planned, has the
Department of Economic Development
and Transportation ever asked you to
change the wording or add some
wording? Thank you, Mr. Chairman.

ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ. ᐊᒻᒪᑦᑕᐅᖅ ᑖᔅᓱᒧᖓ
ᐸᕐᓇᐅᑎᒋᓯᒪᔭᔅᓯᓐᓄᑦ ᐊᐱᖅᑯᑎᒋᔪᒪᓪᓗᒍ, ᑕᒪᒃᑯᐊ
ᐸᕐᓇᐅᑎᒋᔭᓯ ᑕᑯᔭᐅᖃᑦᑕᕐᒪᑕ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᑦ
ᐊᒻᒪᓗ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᐱᓕᕆᕕᖓᓐᓂ ᑖᒃᑯᐊ
ᐱᓕᕆᐊᕆᔪᒪᔭᓯ ᐸᕐᓇᐅᑎᒋᓯᒪᔭᓯ ᐅᓂᒃᑳᖅᓯᒪᓂᖏᑦ
ᖃᖓᑐᐃᓐᓇᒃᑯᑦ ᐃᓚᒋᐊᖁᔭᐅᓚᐅᖅᓯᒪᓂᑰᕙᑦ
ᐅᕝᕙᓘᓐᓃᑦ ᐅᖃᐅᓯᖅᑕᖏᑦ ᐋᖅᑭᒋᐊᖅᓯᖁᔭᐅᓪᓗᓯ
ᐅᖃᐅᔾᔭᐅᓚᐅᖅᓯᒪᓂᑰᕕᓯ ᖃᖓᑐᐃᓐᓇᒃᑯᑦ ᑕᐃᑲᖓᑦ
ᐱᓕᕆᕕᖕᒥᑦ? ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ.

Chairman: Thank you, Mr. Enook. Ms.
Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᒃᑯᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅᑕ ᐃᓄᒃ, ᒥᔅ
ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
The plan has been submitted to ED&T
and we have never been asked to change
anything in it since it has been submitted.
Thank you, Mr. Chairman.

ᑐᐳᐃ (ᑐᓵᔨᒃᑯᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ, ᑖᓐᓇ
ᐸᕐᓇᐅᑏᑦ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓄᑦ
ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᓐᓄᑦ ᑐᓂᔭᐅᓯᒪᔪᖅ
ᐊᓯᔾᔨᖁᔭᐅᓚᐅᖅᓯᒪᖏᑎᐊᖅᑐᒍᑦ ᑎᑎᕋᖅᓯᒪᓂᖏᓐᓂ.
ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ.

Chairman: Thank you, Ms. Dupuis. Mr.
Enook.

ᐃᒃᓯᕙᐅᑕᖅ: ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ ᐃᓄᒃ.

Mr. Enook (interpretation): Thank you.
The question I will have next is… . First
let me ask: in your documents on page 11
and 12, in the 2012-17 strategic plan, it
states that you want “To influence the
outcome of the new travel and tourism
legislation…” In the 2015-18 business
plan of the Department of Economic
Development and Transportation, it states
that they are going to be reviewing the
Travel and Tourism Act. What you’re
stating is that you’re going to

ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ. ᐅᓇ ᐊᐱᖅᑯᑎᒋᓂᐊᖅᑕᕋ
ᐃᓚᒋᐊᒃᑲᓐᓂᕆᐊᖃᕋᒃᑯ. ᐃᒻᒪᖄ ᐊᐱᕆᖄᓚᐅᕐᓗᖓᐃ
ᐃᒪᓐᓇᐃ; ᑎᑎᕋᖅᓯᒪᔭᔅᓯᓐᓂ ᒪᒃᐱᖅᑐᒐᖓᓂ 11 ᐊᒻᒪᓗ
12, 2012-17ᒧᑦ ᐸᕐᓇᐅᑎᔅᓯᓐᓂ strategic
planᖑᓂᕋᖅᑕᐅᔪᒥᒃ, ᑎᑎᕋᖅᓯᒪᖕᒥᒐᔅᓯ ᐅᖃᖅᓯᒪᓪᓗᓂ
ᑖᓐᓇᓗᒎᖅ ᓄᑖᖑᔪᖅ ᐱᖁᔭᒃᓴᖅ ᐃᖏᕐᕋᓂᕐᒧᑦ ᐊᒻᒪᓗ
ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ ᐱᖁᔭᒃᓴᖅ ᐃᓚᐅᕝᕕᒋᓪᓚᕆᒡᓗᓯᐅᒃ
ᑕᐃᒪᐃᓕᖓᖕᒪᑦ ᑖᓐᓇ 2015-18 ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᑦ
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᐱᓕᕆᐊᕆᔪᒪᓇᔭᖅᑕᖓᓂ
ᑎᑎᕋᖅᓯᒪᖕᒪᑦ ᑕᑯᓇᖕᓂᐊᕐᒪᑕᒎᖅ ᐃᖏᕐᕋᓂᕐᒧᑦ ᐊᒻᒪᓗ
ᐳᓚᕋᕐᓂᕐᒧᑦ ᐱᖁᔭᕐᒥᒃ. ᐅᓇ ᐅᖃᐅᓯᕆᔭᓯ
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“influence.” What does that mean? Thank
you, Mr. Chairman.
Chairman: Thank you, Mr. Enook. Ms.
Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
One of our main focuses for influencing
the Travel and Tourism Act review is we
want to be sure that the industry and
communities are consulted and that they
have input. We have committed to ED&T
that we will organize seven community
consultations on the new Act that they
put forward as a draft so that
communities and our members can have
input to ensure that the industry has had
input into the new Act. Thank you, Mr.
Chairman.

ᐃᓚᐅᕝᕕᒋᓗᓯᐅᒎᖅ influence ᖃᓄᕐᖑᓇ ᑐᑭᓕᒃ?
ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᒃᑯᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅᑕ ᐃᓄᒃ, ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ: ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ, ᐃᓚᖓ ᑕᕝᕙ
ᑐᕌᖓᓪᓚᕆᒃᑕᕗᓂᓛᒃ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐱᖁᔭᖅ
ᐊᓯᔾᔨᖅᑕᐅᑎᓪᓗᒍ ᐊᔭᐅᕆᔾᔪᑎᒋᔪᓐᓇᕐᕋᓱᒃᑕᕗᑦ ᓄᓇᓖᑦ
ᖃᐅᔨᒋᐊᕐᕕᐅᖃᑦᑕᖁᔭᕗᑦ
ᓂᓪᓕᐊᕕᖃᖃᑦᑕᕈᓐᓇᓂᐊᕐᖓᑕ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ
ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᑦ ᐅᖃᐅᑎᓯᒪᔭᕗᑦ 7ᓄᑦ ᓄᓇᓕᓐᓄᑦ
ᖃᐅᔨᒋᐊᓛᕋᑦᑕ ᖃᓄᖅ ᐃᓱᒪᒋᔭᐅᖕᒪᖔᖅ ᐱᖁᔭᒃᓴᖅ
ᑖᒃᑯᐊ ᓄᓇᓖᑦ ᐃᓚᒋᔭᐅᔪᖁᑎᕗᓪᓗ
ᓂᓪᓕᕐᕕᖃᕈᓐᓇᓛᕐᖓᑕ ᐱᖁᔭᖅ ᓄᑖᖅ
ᓴᓇᔭᐅᓕᖅᑎᓪᓗᒍ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ.

Chairman: Thank you, Ms. Dupuis. Mr.
Enook.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᐃᓄᒃ.

Mr. Enook (interpretation): Thank you,
Mr. Chairman. Let me explain before I
ask the question, Mr. Chairman. From
what I know, in Pond Inlet, tourism is big
business and it’s one of the most visited
places in Nunavut in terms of cruise ships
and we get a lot of kayakers near our
area. Because we have a lot of wildlife in
our area and it’s very scenic and we have
so many attractions, many people see it
and I am glad they’re agreeing.

ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ, ᐅᓇ
ᐊᐱᖅᑯᑎᒋᓚᐅᕐᓚᒍ ᑭᓯᐊᓂ ᐊᐱᕆᓚᐅᖏᓐᓂᓐᓂ
ᐅᖃᐅᓯᕆᐱᓪᓚᓚᐅᕐᓚᒍ, ᖃᐅᔨᒪᔭᓐᓂᑐᐊᕐᖓᐃᑦ
ᐅᖃᓚᐅᕐᓚᖓ ᐃᒃᓯᕙᐅᑖᖅ. ᒥᑦᑎᒪᑕᓕᖕᒥ
ᐳᓚᕋᖅᑐᓕᕆᓂᖅ ᐊᖏᔪᒻᒪᕆᐊᓘᖕᒪᑦ.
ᐳᓛᕆᐊᖅᑕᐅᖃᑦᑕᖅᑐᓂᓗ ᐅᓄᕐᓂᖅᐹᖑᖃᑕᐅᖂᕋᑦᑕ
ᓄᓇᕗᑦ ᐃᓗᐊᓂ ᐅᒥᐊᕐᔪᐊᓄᑦ, ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ
ᐅᒥᐊᕐᔪᐊᖁᑎᖏᓐᓄᑦ ᐊᒻᒪᓗ
ᖃᔭᖅᑐᖅᑎᓕᒻᒪᕆᐊᓘᓲᖑᖕᒪᑦ ᓄᓇᕗᑦ
ᐅᓄᖅᑐᒻᒪᕆᐊᓗᖕᓂᒃ ᓲᖃᐃᒻᒪ ᓂᕐᔪᑎᓕᒻᒪᕆᐊᓘᖕᒪᑦ
ᓄᓇᕗᑦ ᐊᒻᒪᓗ ᑲᔾᔮᕐᓇᖅᑐᒻᒪᕆᐊᓘᓪᓗᓂ
ᑕᑯᒥᓇᖅᑐᒻᒪᕆᐊᓘᓪᓗᓂᓗ, ᐅᓄᖅᑐᐊᓗᖕᓄᑦ.
ᑕᐃᒪᐃᓐᓂᖓᓄᑦ ᑕᑯᔭᐅᖃᑦᑕᕐᒪᑕ ᐅᑯᐊᓗ ᐊᓐᖔᖕᒪᑕ
ᖁᔭᓐᓇᒦᒃ.

Even though it’s like that, people from
my community are concerned that we
don’t manage areas that are outside the
community and we have very precious
stuff out there. We have pre-Dorset
archaeological sites, precious
archaeological sites, and we’re always
concerned and we hear about tourism
boats anchoring and the people go on
shore. When we don’t know they’re
there, they go to our precious places. It’s

ᑕᐃᒪᐃᒃᑲᓗᐊᖅᑎᓪᓗᒍ ᐃᓛᑎᒍᑦ ᓄᓇᓖᓪᓗ
ᓄᓇᓕᐅᖃᑎᒃᑲ ᐃᓱᒫᓗᖃᑦᑕᕋᑦᑕ ᓄᓇᑦᑕ ᓯᓚᑎᑦᑎᐊᖓ
ᐊᐅᓚᖏᑦᑎᐊᕋᑦᑎᒍᑦ ᐊᓐᓂᕐᓇᖅᑐᖃᐅᖅᑐᒻᒪᕆᐊᓘᓪᓗᓂ
ᓲᕐᓗ ᑐᓂᖃᕐᕕᕕᓂᐅᓇᓱᒋᔭᐅᔪᑦ ᐊᓐᓂᕐᓇᖅᑐᑦ
ᐱᑐᖃᒻᒪᕆᐊᓗᐃᑦ ᑕᒪᓐᓇ ᐃᓱᒫᓘᑎᒌᓐᓇᐅᔭᕋᑦᑎᒍᑦ
ᐃᒃᑯᐊᓗ ᖃᐅᔨᖏᕈᓗᒃᑎᓪᓗᑕᒎᖅ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ
ᐅᒥᐊᕐᔪᐊᖏᑦ ᑭᓴᕌᖓᒥᒃ ᓄᓈᖅᐸᒃᖢᑎᒃ
ᖃᐅᔨᖏᑦᑎᐊᖅᑐᓪᓗᑕ ᐊᓐᓂᕆᔭᑦᑎᓐᓄᑦ. ᐊᓐᓂᕆᔭᕗᑦ
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not that we don’t want other people to see
our precious places; we just don’t want
them to be damaged. That’s a concern
that is brought up in the communities.

ᑕᑯᔭᐅᖁᖏᓪᓗᑎᒎᖏᑦᑑᒐᓗᐊᖅ ᑭᓯᐊᓂ
ᓱᕋᒃᑕᐅᖁᖏᒧᑦ ᐃᓱᒫᓗᑎᒋᔭᐅᓲᖑᖕᒪᑦ.

Sometimes the Nunavut government
advertises saying, “Don’t touch
archaeological sites.” Can the visitors be
told the same thing like “Don’t touch it”
or “Don’t dig into it”? Whose job is it to
tell the visitors these rules? Thank you,
Mr. Chairman.

ᓲᖃᐃᒻᒪᓘᓐᓃᑦ ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᑦ ᑎᕖᒃᑯᑦ
ᑕᑯᒃᓴᐅᑎᑦᑎᓲᖑᖕᒪᑕ ᐊᒃᑐᖅᑕᐃᓕᓗᒍ
ᓴᕿᒃᑲᖅᑕᐃᓕᓗᒍ, ᖃᓄᕐᓕᑭᐊᕐᖓᐃᑦ ᑕᐃᒃᑯᐊ
ᑎᑭᖃᑦᑕᖅᑐᑦ ᑕᐃᒪᐃᓕᔭᐅᖃᑦᑕᕈᓐᓇᕆᕙᑦ.
ᐊᒃᑐᖅᑕᐃᓕᓗᒍ ᓯᕿᑦᑕᖅᑕᐃᓕᓗᒍ. ᑭᐊᒻ
ᑕᐃᒪᐃᓕᐅᕆᐊᖃᕋᓗᐊᖅᐸᒃᑭᐊᖓᐃ? ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Mr. Enook. Ms.
Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
We fully agree with what you’re saying.
We have suggested with the new marine
cruise tourism plan that on each boat
there are Inuit cultural interpretive staff
that will make that known and on larger
cruise ships like the large one that is
coming to you in 2016, we think that
there should be an observer put on for the
whole journey to make sure that that
doesn’t happen. That’s our
recommendation that has been sent in. I
can’t say that they’re going to act on it,
but that has certainly been our
recommendation.
We are also suggesting that there be
developed a visitor code of conduct for
cruise ships, that the visitors are given
what their expectations are. This has been
done in Europe quite successfully, but we
are suggesting things. We are not the
legislative body. I can’t ensure it, but we
have made suggestions to exactly what
you’re talking about, to try and preserve
those sites and make sure that things are
not damaged. Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Enook.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐊᖏᖃᑎᒋᑦᑎᐊᕆᒃᑭᓐ, ᐅᖃᕋᑖᖅᑕᑎᑦ
ᐊᖏᖃᑎᒋᑦᑎᐊᑕᒃᑲ. ᐅᖃᖅᓯᒪᔪᒍᑦ ᑕᐃᒃᑯᐊ ᓄᑖᑦ
ᐸᕐᓇᐅᑏᑦ ᐳᓚᕋᖅᑕᐅᑎᓄᑦ ᐆᒥᐊᕐᔪᐊᓄᑦ
ᒪᓕᒃᑕᐅᓂᐊᖅᑐᑦ ᑕᐃᒪ ᐅᓯᖃᑦᑕᓂᐊᕐᖓᑕ ᐃᓄᓐᓂᒃ
ᖃᐅᔨᒪᔪᓂᒃ ᐃᓕᖅᑯᓯᖏᓐᓂᒃ. ᑕᒪᓐᓇ
ᖃᐅᔨᒪᔭᐅᖁᓂᐊᖅᑕᕗᑦ ᐊᒻᒪ 2016-ᒥ ᑕᐃᒪ
ᐅᒥᐊᕐᔪᐊᕐᒥᒃ ᑕᒪᐅᓈᖅᑐᖃᓕᕋᐃᑉᐸᑦ
ᐃᑭᒪᔪᖃᐃᓐᓇᖃᑦᑕᖁᔨᓛᖅᑐᒍᑦ ᑕᒫᓂᒥᐅᑕᕐᓂᒃ
ᖃᐅᔨᒪᔪᓂᒃ. ᑭᓯᐊᓂ ᐊᖏᓛᕐᓂᐊᕆᐊᖏᑕ
ᖃᐅᔨᒪᓇᓐᖏᒻᒥᔫᒐᓗᐊᖅ ᑕᐃᒪᐃᖁᒐᓱᓛᖅᑕᕋᓗᐊᕗᑦ.

ᐳᓛᕆᐊᖅᓯᒪᔪᐃᑦ ᒪᓕᒋᐊᓕᖏᓐᓂᒃ ᑎᑎᕋᖅᓯᒪᔪᓂᒃ
ᓴᓇᖁᔭᕋᓗᐊᕗᑦ. ᓂᐅᒐᐃᑉᐸᑕ ᑭᓱᒥᒃ ᓂᕆᐅᒃᕕᐅᒻᒪᖔᑕ
ᖃᐅᔨᒪᖃᑦᑕᓂᐊᕐᖓᑕ, ᖃᓄᖅ ᐊᐅᓚᒋᐊᖃᒻᒪᖔᑕᓗ.
ᐅᖃᑉᐸᑦᑐᒍᑦ ᑕᐃᒪᐃᓕᐅᖁᔨᓪᓗᑕ
ᒪᓕᒐᓕᐅᖅᑎᐅᖏᓐᓇᑦᑕ ᒪᓕᒐᕐᓂᒃ
ᒪᓕᒃᑎᑦᑎᔨᐅᖏᓇᑦᑕ. ᑐᑭᓯᑦᑎᐊᕋᓗᐊᕆᒃᑭᓐ.
ᑕᐃᒃᑯᐊᑦᑕᐅᖅ ᓴᐳᔾᔭᐅᒋᐊᖃᑦᑐᒋᒻᒥᒐᑦᑎᒍ
ᓱᕋᑦᑕᐅᖁᓇᒋᓪᓗ ᓄᓇᐃᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᐃᓄᒃ.
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Mr. Enook (interpretation): Thank you,
Mr. Chairman. Something that you
mentioned about cruise ships, to some of
us, we think that cruise ships are totally
useless when they come to the
communities. However, some
communities think they are important.
It’s a two-sided thing. In Pond Inlet, as I
stated, we get a lot of kayakers. We get
very concerned about those people
because they can go wherever they want
and we’re not observing them all the
time.

ᐃᓄᒃ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᓐᓇᐃᓛᒃ
ᐅᖃᐅᓯᕆᖅᑲᐅᒻᒥᔭᐃᑦ, ᐅᖃᐅᓯᕆᕋᑖᖅᑕᐃᑦ
ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ ᐅᒥᐊᕐᔪᐊᖏᑦ. ᐃᓛᑎᒍᑦ
ᐊᑑᑎᖃᖏᑦᑎᐊᕋᓱᒋᒐᑦᑎᒍ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ
ᐅᒥᐊᕐᔪᐊᖏᑦ ᓄᓇᓕᓐᓄᐊᖃᑦᑕᑎᓪᓗᒋᑦ. ᐃᓛᑎᒍᓪᓗ
ᐊᑑᑎᖃᕋᓱᒋᓪᓗᑎᒍ ᓇᓕᐊᓐᓄᑐᐃᓐᓇᖅ
ᐅᖃᐅᓯᕆᔪᓐᓇᕋᑦᑎᒍ. ᑭᓯᐊᓂ ᐅᕙᒍᓪᓕ
ᒥᑦᑎᒪᑕᓕᒃᒥᑦᑕᐅᖅ ᐅᖃᖅᑲᐅᒐᒪ
ᖃᔭᖅᑐᖅᑎᓕᒻᒪᕆᐊᓘᖃᑦᑕᕐᒪᑦ ᑕᐃᒃᑯᐊ
ᐃᓱᒫᓘᑎᒋᓪᓚᕆᖃᑦᑕᕋᑦᑎᒍ ᓇᒧᑐᐃᓐᓈᑦᑎᐊᕈᓐᓇᕐᒪᑕ
ᑕᐅᑐᓐᖏᓇᑦᑎᒍ.

With the cruise ships, we can see where
they’re anchoring. However, the kayakers
just freely go wherever they want to go.
It’s not that we don’t want them to see
the sites. We just have to be aware that
our precious artefacts are not being
raided or damaged. Have you ever
thought of that? A small group can go to
very many sites in a short period of time.
We just want to make sure that they don’t
damage anything or take anything or dig
anything, any of the precious things that
are left on the ground. Thank you, Mr.
Chairman.

ᐊᒃᓱᓪᓘᓐᓃᓪᓕ ᐅᒥᐊᕐᔪᐊᖅ ᑕᑯᔭᐅᔪᓐᓇᕐᒪᑦ ᓇᓂ
ᓄᖅᑲᖔᓐᓂᖓᓂᓪᓘᓐᓃᑦ. ᑕᐃᒃᑯᐊ ᖃᔭᖅᑐᖅᑏᑦ
ᓇᒧᑐᐃᓐᓇᖅ ᐃᓱᒪᔅᓱᑎᐊᒻᒪᕆᖃᑦᑕᕐᒪᑕ
ᑕᑯᖁᓪᓗᑎᒎᖏᑦᑑᒐᓗᐊᖅ ᑭᓯᐊᓂ
ᖃᐅᔨᒪᔭᕆᐊᖃᕋᓗᐊᕋᑦᑕ ᑕᒪᒃᑯᐊ ᐊᓐᓂᕆᔭᕗᑦ,
ᐱᒃᑯᒋᔭᕗᑦ ᓱᕋᑦᑎᔭᐅᕙᓪᓕᐊᖏᑦᑐᑦ,
ᑎᒍᓯᕝᕕᐅᕙᓪᓕᐊᖏᑦᑐᑦ ᓄᓇ. ᑎᒍᔭᕆᐊᖃᖏᑕᒥᓐᓂᒃ.
ᑕᒪᓐᓇᖃᐃ ᐃᓱᒪᒋᖃᓯᐅᑎᓚᐅᖅᓯᒪᕕᓯᐅᒃ ᓲᕐᓗ
ᖃᑦᓰᓐᓇᑯᓗᐃᑦ ᓇᒧᓐᖓᑲᐅᖅᑐᑯᓘᔭᕈᓐᓇᖅᑐᑦ ᖃᓄᖅ
ᐊᐅᓚᑕᐅᓂᖃᕈᓐᓇᓂᖅᓴᐅᒻᒪᖔᑕ. ᓱᕈᐃᖁᓇᒋᑦ,
ᓱᕋᐃᖁᓇᒋᑦ, ᑎᒍᓯᖁᓇᒋᑦ, ᐸᕿᑦᑕᐃᖁᓇᒋᑦ
ᐊᓐᓂᕆᔭᑦᑎᓐᓂᒃ, ᐱᒃᑯᒋᔭᑦᑎᓐᓂᒃ ᓄᓇᒦᑦᑐᓂᒃ.
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Mr. Enook. Ms.
Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ
ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
A visitor code of conduct would let
people know what the expectations of
them are, but one of the other things that
have to happen is that there are
regulations in place to prevent that. The
problem is that Nunavut is so vast,
there’s not a lot of enforcement. That’s
not our responsibility, but we certainly
have had discussions, even earlier this
week, that there needs to be better
enforcement of the rules and regulations
that are in place because even one or two

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐳᓛᕆᐊᖅᑐᓄᑦ ᒪᓕᒐᑦ ᐱᐅᓪᓚᕆᒃᑲᔭᖅᑐᑦ
ᖃᐅᔨᒪᓕᕋᔭᓐᖓᑕ ᖃᓄᖅ ᓂᕆᐅᕐᕕᐅᒻᒪᖔᑕ. ᑭᓯᐊᓂ
ᐃᒪᐃᓕᐅᖅᑐᖃᑦᑳᕆᐊᖃᕋᔭᕐᒥᔪᖅ ᒪᓕᒐᖅᑕᖃᕇᓐᖓᑦ
ᑕᐃᒪᐃᑦᑕᐃᓕᒪᑎᑦᑎᔾᔪᑎᓂᒃ. ᓄᓇᕘᒥ ᑭᓯᐊᓂ
ᒪᓕᒐᕐᓂᒃ ᒪᓕᒃᑎᑦᑎᔨᖃᑦᑎᐊᖏᓐᓇᑦᑕ. ᑕᒪᓐᓇ
ᐅᖃᐅᓯᕆᖃᑦᑕᖅᓯᒪᒻᒥᔭᕗᑦ ᑕᕝᕙᓂ ᐱᓇᓱᐊᕈᓯᕐᒥ.
ᒪᓕᒐᖏᑦ, ᐊᑐᐊᒐᖏᑦ, ᐋᖅᑭᒃᓯᒪᔪᑦ ᓄᓇᕗᑦᒥ
ᒪᓕᒃᑕᐅᑎᑕᐅᓂᖅᓴᐅᔭᕆᐊᓖᑦ ᐅᐊᑦᑎᔭᐅᓗᑎᒃ. ᑕᐃᒫᒃ
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examples of somebody actually being
fined when they do something would go
a long way as a deterrent. The
enforcement just needs to be stepped up a
bit and I think that would make a
significant difference. Thank you, Mr.
Chairman.

ᑕᕝᕙ ᐊᑭᓖᑎᑕᐅᔪᖃᓚᐅᖅᓯᒪᓐᓂᖅᑲᑦ ᑕᕝᕙ
ᑐᓴᖅᑕᕕᔾᔪᐊᕌᓘᒐᔭᕐᒥᔪᖅ ᐱᑯᑦᑐᑦᑐᒥᓂᕐᒥᓂᓛᒃ. ᑕᐃᒫᒃ
ᐊᓯᔾᔩᓪᓚᕆᒍᓐᓇᖅᑐᖅ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis. Mr.
Enook.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᐃᓄᒃ.

Mr. Enook: With my one second on my
clock, I appreciate that.

ᐃᓄᒃ (ᑐᓵᔨᑎᒍᑦ): ᐊᐃᑉᐹᓂᒃ ᐅᐱᕆᔪᓐᓇᕋᒪ,
ᖁᔭᓐᓇᒦᒃ.

(interpretation) If I can go back to the big
cruise ships, Pond Inlet is the gateway to
Lancaster Sound and the Northwest
Passage. In Pond Inlet, we are starting to
see more and more yachts or smaller sail
boats. I’m an MLA. What sort of
direction would you give as Nunavut
Tourism so that they be managed
properly and what sort of guidelines that
they are supposed to follow? Have you
ever thought of that? Thank you, Mr.
Chairman.

(ᑐᓵᔨᒃᑰᖏᑦᑐᖅ) ᑕᐃᒃᑯᓄᖓ ᐅᑎᓚᐅᑲᒍᓐᓇᕈᒪ
ᐅᒥᐊᕐᔪᐊᕐᓄᑦ ᐊᖏᔫᑎᓄᑦ. ᐊᒻᒪᓗᒃᑕᐅᖅ ᐃᒃᑯᐊ
ᒥᑦᑎᒪᑕᓕᒃᒥᓕ ᓲᖃᐃᒻᒪ ᐃᓯᕆᐊᖑᒐᑦᑕ ᑕᓪᓗᕈᑎ
ᐃᒪᖓᓄᑦ ᐊᒻᒪᓗ Northwest Passageᖑᓂᕋᖅᑕᐅᔪᒧᑦ ᐃᓯᕆᐊᖑᒐᑦᑕ. ᒥᑦᑎᒪᑕᓕᒃᒥᑦᑕᐅᖅ
ᑕᑯᖃᑦᑕᓕᖅᐸᓪᓕᐊᑐᐃᓐᓇᕋᑦᑕ ᐅᒥᐊᕋᓛᓂᒃ
ᑎᖏᕐᕋᐅᑕᓕᑯᓗᓐᓂᒃ. ᐅᓄᖅᓯᕙᓪᓕᐊᑐᐃᓐᓇᒥᒻᒪᑕ.
ᒪᓕᒐᓕᐅᖅᑎᐅᒐᒪ, ᖃᓄᖅ ᑎᓕᐅᕆᒐᔭᖅᐱᓯ
ᐳᓚᕋᖅᑐᓕᕆᔨᐅᓪᓗᓯ ᑕᒪᒃᑯᐊ
ᑲᒪᒋᔭᐅᑦᑎᐊᕈᓐᓇᕋᔭᕐᒪᖔᑕ ᐅᕝᕙᓘᓐᓃᑦ ᑭᓱᓂᒃ
ᒪᓕᒐᖃᕆᐊᖃᕋᔭᕐᒪᖔᑕ
ᐃᓱᒪᔅᓴᖅᓯᐅᕈᑎᒋᓯᒪᖏᓯᒪᓪᓚᖏᓵᖅᐱᓯᐅᒃ ᑕᒫᓐᓈ?
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Mr. Enook. Ms.
Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᐃᓄᒃ. ᒥᔅ
ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
The number of small private yachts and
boats that are coming to Nunavut is going
up every year and it is one of our big
concerns because you can’t manage
them. Cruise ships publish their
itineraries, so we know where they are
going.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᒪᒃᑯᐊ
ᐅᒥᐊᕋᓛᑦ ᓇᒻᒥᓂᕆᔭᐅᔪᐃᓂᓛᒃ, ᐅᒥᐊᖅᐸᐃᑦ
ᑕᒪᐅᓐᖓᖃᑦᑕᕐᖓ ᐊᕐᕌᒍᑕᒫᑦ. ᐃᓱᒫᓗᒋᕕᐅᑎᒻᒥᔭᕗᑦ
ᐊᐅᓚᒐᔅᓴᐅᓐᖏᒻᒪᑕ. ᒪᑯᐊᓕ ᖃᓪᓗᓈᑦ ᐳᓚᕋᒃᑕᐅᑏᑦ
ᐊᖏᓂᖅᓴᐃᑦ ᑎᑎᕋᖅᓯᒪᓲᖑᒻᒪᑕ
ᓇᒧᓐᖓᓂᐊᕐᒪᖔᒥᓂᒃ.

We haven’t found a website yet that’s
“yachts are us” so that we can see the
places where they are going and that’s
one of the challenges. This issue has
come up even with an Arctic Council
marine committee that I sit on. Part of the
marine development strategy that the

ᖃᕋᓴᐅᔭᒃᑯᓪᓕ ᓇᓂᓯᕕᔅᓴᖅᑕᖃᓐᖏᑎᐊᕐᖓᑦ
ᐅᒥᐊᖅᐸᑐᐃᓐᓇ, ᐅᒥᐊᕐᔪᐊᕋᓛᓪᓘᓐᓃᑦ ᓇᒧᖓᐸᒻᒪᖔᑕ
ᓇᒻᒥᓂᕆᔭᐅᔪᐃᑦ, ᐊᓪᓛᑦ ᐅᑭᐅᖅᑕᖅᑐᒥ ᐃᒪᕐᒥᐅᑕᐃᑦ
ᑲᑎᒪᔨᖏᑕ ᐃᓱᒫᓗᒋᓕᖅᓯᒪᔭᖓ. ᑕᐃᒃᑯᐊᓗ
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Department of Economic Development
and Transportation is working on is how
to better track these private yachts and
boats. That’s why it’s not called “cruise
ship” anymore; it’s called “marine” to
cover cruise ships and private yachts
because it is a growing sector here in
Nunavut and a bit of a growing problem.
It has been identified and we are trying to
find ways to do that. Thank you, Mr.
Chairman.

ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᑦ
ᐸᕐᓇᐅᑎᓕᐅᖅᐸᓪᓕᐊᒐᓱᑦᑑᒐᓗᐊᑦ ᖃᓄᖅ ᑕᒪᒃᑯᐊ
ᖃᐅᔨᒪᔭᐅᑦᑎᐊᓂᖅᓴᐅᖃᑦᑕᕈᓐᓇᕐᒪᖔᑕ ᐅᒥᐊᖅᐸᐃᑦ,
ᐅᒥᐊᕐᔪᐊᕋᓛᓪᓗ. ᐅᒥᐊᕐᔪᐊᓄᑦ ᒪᓕᒐᓕᐊᕆᓂᐅᓴᔭᖏᑦ
ᐱᖃᓯᐅᔨᒐᓱᓐᓂᐅᓴᕙᓪᓚᐃᔫᒐᓗᐊᑦ ᐅᒥᐊᖅᐸᐅᓂᖅᓴᓂᑦ,
ᐅᒥᐊᕐᔪᐊᕋᓛᖑᓂᖅᓴᓂᓪᓗ, ᖃᐅᔨᒐᓱᑦᑑᒐᓗᐊᑦ ᖃᓄᖅ
ᐊᐅᓚᑕᐅᒃᑲᓐᓂᕈᓐᓇᕐᒪᖔᑕ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis. I
just see that it was put out a couple of
months ago in the arctic marine tourism
project. Mr. Savikataaq.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᑖᓐᓇ
ᐅᑭᐅᖅᑕᖅᑐᒥ ᐳᓚᕋᒃᑐᓕᕆᓂᕐᒥ ᐱᓕᕆᐊᖃᖅᑎᓪᓗᒋᑦ
ᐅᖃᐅᓯᐅᔪᔪᖅ. ᒥᔅᑕ ᓴᕕᑲᑖᖅ.

Mr. Savikataaq: Thank you, Mr.
Chairman. I just want to go back to the
exit survey and I would like a definition
of… . I assume it’s done to tourists
because that’s who you’re targeting. Do
you have a definition of who is a tourist?
Thank you.

ᓴᕕᑲᑖᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐅᑎᕐᕕᖃᑲᐃᓐᓇᖅᑕ ᑕᐃᒃᑯᐊ ᐳᓛᕆᐊᕇᖅᓯᒪᓕᕋᐃᒻᒪᑕ
ᐊᐱᖅᓱᖅᑕᐅᖃᑦᑕᖅᑐᒡᒍᖅ, ᐳᓛᕆᐊᖅᓯᒪᔪᒥᓃᓂᓛᒃ
ᑭᐅᑎᑕᐅᕙᑦᑐᐃᑦ ᐊᐱᖅᓱᖅᑕᐅᕙᑦᑐᐃᑦ.
ᓇᓗᓇᐃᖅᓯᓯᒪᕕᓯ ᑭᒃᑰᒻᒪᖔᑕ
ᐳᓛᕆᐊᖅᑎᐅᓂᕋᖅᑕᐅᓲᑦ? ᖁᔭᓐᓇᒦᒃ.

Chairman: Thank you, Mr. Savikataaq.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
Because we cover a broad range of
tourists, as Ms. Angnakak asked this
morning about business travellers even
within Nunavut, the exit survey is
conducted at the three regional airports.
Here in Iqaluit, we have staff in the
secure room and once you have gone
through security and we found that has
given us a really high rate because, this
sounds bad, but people are kind of a
captive audience there because there’s
nothing else to do. We ask everybody in
the room. We don’t decide who tourists
are. The first question is, “Are you
visiting Nunavut and is this the last day
of your trip?” We ask everybody and they

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᓴᕕᑲᑖᖅ.
ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐊᔾᔨᒌᓐᖏᑦᑐᓂᒃ ᐳᓚᕋᖅᑎᓂᒃ ᐱᓕᕆᕙᒃᑲᑦᑕ, ᒥᔅ
ᐊᕐᓇᒃᑲᖅ ᐊᐱᕆᔾᔪᑎᒋᖅᑲᐅᓪᓗᓂᐅᒃ ᐅᓪᓛᖅ
ᐱᓕᕆᐊᒥᓄᑦ ᑎᑭᖃᑦᑕᖅᑐᓂᒃ ᓄᓇᕘᑉ ᐃᓗᐊᓂ
ᐊᐱᖅᓱᖅᑕᐅᕙᑉᐳᑦ ᑖᒃᑯᓇᓂ ᐊᕕᑦᑐᖅᓯᒪᔪᐃᑦ
ᖃᖓᑕᓲᒃᑯᕕᖏᓐᓂ.

ᒫᓂᓕ ᐃᖃᓗᓐᓂ ᐃᖅᑲᓇᐃᔭᖅᑎᖃᖅᐳᑦ
ᖃᐅᔨᓴᖅᑕᐅᔪᑎᒎᖅᐸᒃᑐᓂᒃ ᐊᐱᖅᓱᖅᑐᓂᒃ
ᐊᑲᐅᓈᖅᐸᒃᑐᖅ ᖁᕕᐊᓇᖅᑰᔨᓐᖏᒃᑲᓗᐊᖅᑎᓪᓗᒍ
ᑭᓯᐊᓂ ᐊᓯᒃᓴᖃᖅᐸᖏᒻᒪᑦ. ᐊᐱᕆᖅᑳᓲᖑᔪᒍᑦ ᓄᓇᕗᑦᒧ
ᐳᓛᕆᐊᖅᓯᒪᕕᑦ? ᑖᔅᓱᒥᖓ ᑕᐃᑲᓃᑦᑐᓕᒫᑦᑎᐊᖅ
ᐅᑕᖅᑭᔪᐃᑦ ᐃᒻᒥᓂᒃ ᓇᓗᓇᐃᖅᓯᓲᑦ ᐳᓚᕋᑎᐅᒻᒪᖔᕐᒥᓂ
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define that they’re a tourist. We don’t
define that.
The response rate this year for the survey
so far has been extraordinary in all three
airports. People are very helpful in
helping us collect this information. Thank
you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Savikataaq.
Mr. Savikataaq: Thank you, Mr.
Chairman. On the exit survey, you do the
survey only if they say, “I’m a tourist,” or
let’s say some guy was here for business,
is he still a tourist? Thank you.
Chairman: Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
The first question is not “Are you a
tourist?” It’s “Are you visiting
Nunavut?” And then we get into reasons
why. I would hope that some of you,
especially if you’re flying west or if
you’re ever going south in the next few
months, you’re all going to get asked as
well. We ask everybody in the room and
the first question is, “Are you visiting
Nunavut?” And then other questions
determine if somebody’s there on
business or pleasure or visiting family or
friends or what the purpose of the trip is.
Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Savikataaq.
Mr. Savikataaq: Thank you, Mr.
Chairman. You stated that these are in the
three gateway communities. I know for a
fact that for most of the hunting and
fishing lodges, their guests don’t go
through any gateway communities. They
fly directly to their camps and it’s a

ᐳᓛᕆᐊᖅᓯᒪᔨᐅᒻᒪᖔᕐᒥᓂᒃ.
ᓇᓗᓇᓐᖏᑎᐊᖅᑐᖅ ᐱᖓᓱᓂᑦ ᖃᖓᑕᓲᒃᑯᕕᓐᓂ ᑕᐃᒫᒃ
ᑭᐅᔭᐅᑦᑎᐊᕕᐅᑎᖃᑦᑕᖅᓯᒪᔪᒍᑦ
ᓄᐊᑦᑎᑦᑎᐊᕕᐅᑎᒍᓐᓇᖃᑦᑕᖅᓯᒪᔪᒍᑦ. ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᓴᕕᑲᑖᖅ.
ᓴᕕᑲᑖᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᑕᐃᒪᓕ ᐊᐅᓪᓚᓕᖅᑎᓪᓗᒋᑦ ᐊᐱᖅᓱᖃᑦᑕᕐᓂᖅ
ᐳᓛᕆᐊᖅᓯᒪᓂᕋᕋᒪᐃᒻᒪᑕ ᑭᓯᐊᓂ ᐊᐱᖅᓱᓚᕿᓲᓰ?
ᑕᐃᒃᑯᓕᑭᐊᖅ ᐃᖅᑲᓇᐃᔭᕆᐊᖅᓯᒪᔪᓪᓗᑭᐊᖅ,
ᐃᖅᑲᓇᐃᔭᕆᐊᖅᓯᒪᓂᕋᖅᑲᓪᓕᑭᐊᖅ? ᖁᔭᓐᓇᒦᒃ.
ᐃᒃᓯᕙᐅᑕᖅ: ᒥᔅ ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᓯᕗᓪᓕᖅᐹᒥ ᐊᐱᕆᕙᓐᖏᑕᕗᑦ, ᐳᓛᕆᐊᖅᑎᐅᕖᑦ
ᑕᐃᒫᒃ ᐊᐱᕆᕙᓐᖏᑕᕗᑦ. ᓄᓇᕗᑦᒧ ᐳᓛᕆᐊᖅᓯᒪᕖ,
ᑕᐃᒫᖔᖅ. ᑕᐃᒪ ᖃᖓᑕᖃᑦᑕᕈᔅᓯ ᐅᐊᓕᓂᕐᒧᓘᓐᓃᑦ,
ᖃᓪᓗᓈᓄᓪᓘᓐᓃᑦ ᑕᐃᒪᓕ ᑕᐃᒫᔅᓴᐃᓐᓇᖅ
ᐊᐱᕆᔭᐅᖃᑦᑕᓛᖅᑐᓯ. ᐃᓪᓗᕈᓯᕐᒥᑦ
ᐅᑕᖅᑭᕕᒻᒦᑦᑐᓕᒫᑦᑎᐊᑦ ᐊᐱᖅᓱᐸᒃᑲᑦᑎᒍ,
ᐳᓛᕆᐊᖅᓯᒪᕖ? ᐃᓚᖏᑦ ᑭᐅᓲᑦ
ᐃᖅᑲᓇᐃᔭᕆᐊᖅᓯᒪᔪᖓ, ᐱᖃᑎᓐᓂᓘᓐᓃᑦ
ᐳᓛᕆᐊᖅᓯᒪᔪᖓ, ᓱᓕᐊᕐᒪᖔᕐᒥᓂᒃ ᑭᐅᑦᑕᐅᑎᒋᓲᑦ.
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᓴᕕᑲᑖᖅ.

ᓴᕕᑲᑖᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐅᖃᕋᑖᕋᕕᑦ ᐱᖓᓱᓂᒃ, ᓄᓇᕗᑦ ᑐᑦᑕᕐᕕᖏᓐᓃᑦᑐᑦ
ᑖᒃᑯᐊ ᐊᕕᑦᑐᖅᓯᒪᓂᖏᓐᓂᑦ. ᖃᐅᔨᒪᒐᒪᓕ
ᐊᖑᓇᓱᒋᐊᕐᕖᑦ, ᐃᖃᓪᓕᐊᕐᕖᓪᓗ
ᑐᑦᑕᕐᕕᓐᓅᖄᓐᖏᑎᐊᖅᑐᑎᑦ ᑐᕌᓪᓚᕆᑦᑕᐅᑎᒋᓲᖑᒻᒪᑕ
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pretty substantial number, I believe. Have
you thought of any way of getting these
camps, whether they’re hunting or fishing
or an eco-lodge, to have exit surveys
there for them? Like I said, almost all of
them don’t go through gateway
communities. They go directly from the
south to their camps. Thank you.
Chairman: Thank you, Mr. Savikataaq.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
That was my mistake in explaining the
exit survey. The lodges also get it as well
as cruise ships because some of the cruise
ships charter in and don’t go through one
of the gateways. The survey is sent to
every lodge, to all of the cruise ship
companies, and then we actively do it at
the three gateway airports to get people
who go on floe edge trips or hunting or
something that do go by commercial
airline. Thank you, Mr. Chairman.

ᐊᒥᓱᑲᓪᓛᓗᐃᑦ ᓄᓇᓕᓐᓅᖄᓐᖏᑎᐊᖅᑐᑎᒃ.
ᑕᐃᒃᑯᐊᓕᑭᐊᖅ ᓄᓇᓕᕋᓛᖃᑲᐃᓐᓇᖅᑐᐃᑦ
ᓄᓇᐃᓐᓇᕐᒥ, ᑕᐃᒫᑦᑕᐅᖅ ᖃᐅᔨᓴᖅᑕᐅᒍᓐᓇᕆᕚ?
ᐊᐅᓪᓚᓕᕋᐃᑉᐸᑕ ᑲᒪᒋᔭᖏᑦ. ᑕᐃᒃᑯᐊ ᓄᓇᕗᑦ
ᐊᕕᑦᑐᖅᓯᒪᓂᖏᑕ ᑐᑦᑕᕐᕕᖏᑎᒎᖅᑐᐃᓐᓇᐅᕙᓐᖏᒻᒪᑕ.
ᖁᔭᓐᓇᒦᒃ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᓴᕕᑲᑖᖅ.
ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᓐᓇ
ᐅᖃᑲᒻᒪᕋᑖᖅᑕᕋ ᑕᐃᒃᑯᐊᓗᑦᑕᐅᖅ,
ᓄᓇᓕᕋᓛᖑᐊᖑᔪᐃᑦ ᖃᓪᓗᓈᓕᕆᕕᐅᖃᑦᑕᖅᑐᐃᑦ
ᐳᓚᕋᒃᑐᓕᕆᕕᐅᖃᑦᑕᖅᑐᐃᑦ ᐊᐱᖅᑯᑎᓂᑦᑕᐅᖅ
ᐊᐅᓪᓚᑎᑦᑎᕕᐅᖃᑦᑕᕐᒥᔪᑦ. ᐅᒥᐊᕐᔪᐊᑯᓪᓗ
ᐳᓚᕋᒃᑐᓕᕆᔩᑦ ᐊᐱᖅᑯᑎᔅᓴᓂᑦᑕᐅᖅ
ᐊᐅᓚᑎᑦᑎᕕᐅᖃᑦᑕᕐᒥᔪᑦ ᑕᒪᒃᑯᐊᓗ
ᐊᖑᓇᓱᒋᐊᕐᕕᐅᖃᑦᑕᖅᑐᐃᑦ,
ᐃᖃᓗᒐᓱᒋᐊᕐᕕᐅᖃᑦᑕᑐᐃᓪᓗ ᐱᖃᑦᑕᕐᒥᔪᐃᑦᑕᐅᖅ.
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis. Mr.
Savikataaq.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᓴᕕᑲᑖᖅ.

Mr. Savikataaq: Thank you, Mr.
Chairman. Just for clarity then, let’s say
anyone or every company that has either
a tourism establishment licence or a
tourist outfitter licence would get these
surveys. Thank you.

ᓴᕕᑲᑖᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᑭᓇᑐᐃᓐᓇᖅ ᐅᕝᕙᓘᓐᓃᑦ ᑳᑉᐸᓃᑦ ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ
ᓚᐃᓴᖃᑉᐸᑦ ᑕᐃᒪᐃᑦᑐᑖᖅᑐᐃᓐᓇᐅᖃᑦᑕᖅᐸᑦ?
ᖁᔭᓐᓇᒦᒃ.

Chairman: Ms. Dupuis.
ᐃᒃᓯᕙᐅᑕᖅ: ᒥᔅ ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
The lodges get it, the cruise ships get it,
and all of the other people who go out
with outfitters are captured through the
airport because with some of the smaller
outfitters in the past, we found that we
didn’t get the surveys back or they were
not completed.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒃᑯᐊ
ᓄᓇᓕᕋᓛᓐᖑᐊᑯᓗᐃᑦ ᑕᐃᒪᐃᑦᑐᖅᑖᖃᑦᑕᖅᑐᑦ
ᐊᐅᓚᐅᔾᔨᔩᑦ, ᐊᐅᓚᐅᔾᔭᐅᔪᓂᒃ ᐱᖃᑎᓖᑦ
ᐱᖃᑦᑕᒃᖤᕆᕗᑦ. ᐃᓛᓐᓂᓂᒃᑯᐊ
ᐱᔭᕇᖅᑕᐅᓯᒪᖃᑦᑕᖏᒻᒪᑕ ᐊᐅᓚᓕᕌᖓᑕ
ᑐᓂᖃᑦᑕᖅᑕᕗᑦ ᖃᖓᑦᑕᕐᓗᑎᒃ ᑭᓯᐊᓂᐅᓲᖑᒻᒪᑕ
ᑐᑦᑕᕕᓪᓗᐊᑕᕐᓂᒃ.
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By doing it when people are leaving,
because they have to fly out through one
of the three gateways, we take the onus
off the small operator of something else
that they remember. We also do not put it
in individual hotels because the return
rate has been very low and again the
people staying in hotels are coming out
through the airport. The airports, the
lodges, and the cruise ships, anywhere
that they are not going in by commercial
airline. The statisticians figure that way,
we are capturing the largest group and we
have more control to make sure that we
can capture the largest number. Thank
you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Savikataaq.
Mr. Savikataaq: Thank you, Mr.
Chairman. I assume you catch the largest
number, but I know of two hunter
outfitters, one is in the Kivalliq region
and the other is in the Kitikmeot. Like I
said, they fly directly out of a province
right into their camps and those people,
usually hunters, pay the most for the
product that they’re getting. They’re
high-end tourists and I imagine that
would be a good audience to target. Like
I said, it’s a high-end audience target
because they spend more money for the
duration that they stay in Nunavut, but
that’s just a comment.

ᑕᐃᒪᓐᓇᒃ ᐊᐅᓪᓚᐸᓪᓕᐊᑎᓪᓗᒋᑦ
ᐊᓯᐊᒎᕐᕕᒃᓴᖃᓗᐊᓐᖏᒧᑦ ᐊᐅᓪᓚᐅᔾᔨᔨᕋᓛᓄᑦ
ᐱᔭᕆᐊᑭᓪᓕᕈᑕᐅᖃᑦᑕᖅᑐᖅ. ᑐᔪᕐᒥᕕᓄᑦᑕᐅᖅ
ᐃᓱᒪᓇᕈᓐᓃᕈᑕᐅᓯᒪᔪᖅ ᑭᐅᔭᐅᓗᐊᖅᐸᖏᒻᒥᒻᒪᑕᑦᑕᐅᖅ
ᑕᐃᒃᑯᐊᓗ ᑐᔪᕐᒥᕕᒻᒦᑦᑐᑦ ᖃᖓᑕᓗᑎᒃ
ᑭᓯᐊᓂᐅᒐᔭᕐᒥᒻᒪᑕ. ᓈᓴᓯᕆᔨᓄᑦ ᑕᐃᒫᒃ ᐋᖅᑮᕙᑉᐳᑦ
ᐊᑲᐅᓛᖑᓂᖓᓂᒃ ᐊᒥᓲᓛᑦ ᐊᐱᖅᓱᖅᑕᐅᔪᓐᓇᖁᓪᓗᒋᑦ.
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᓴᕕᑲᑖᖅ.
ᓴᕕᑲᑖᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐄ,
ᑕᐃᒃᑯᐊ ᐅᓄᕐᓂᖅᓴᐃᑦ ᐊᐱᖅᓱᖃᑦᑕᑕᔅᓴᕆᔭᓯ
ᑭᕙᓪᓕᕐᒦᑦᑐᖃᒻᒪᑦ ᕿᑎᕐᒥᐅᓂᓪᓗ ᐊᐅᓚᐅᔾᔨᔨᑦ.
ᖃᓪᓗᓈᑦ ᓄᓇᖏᓐᓂ ᓄᓇᓕᕋᓛᒥᓄᑦ
ᑐᕌᖅᑕᐅᑎᒋᖃᑦᑕᕐᒪᑕ. ᑕᐃᒃᑯᐊᓗ ᐊᑭᑐᓂᖅᐹᓂᒃ
ᐊᑭᓕᖅᑕᐅᖃᑦᑕᖅᖢᑎᒃ. ᑕᐃᒃᑯᐊ ᑕᐃᒪᐃᑦᑐᓂᒃ
ᐊᐱᖅᑯᑎᔅᓴᓂᒃ ᐱᑎᑕᐅᖃᑦᑕᒥᑉᐸᑕ
ᐱᐅᓂᖅᓴᐅᖃᑦᑕᕋᔭᖅᑐᖅ ᑮᓇᐅᔭᕐᔪᐊᕌᓗᓐᓂᒃ
ᐊᑐᖃᑦᑕᕐᒪᑕ ᑕᒪᐅᓐᖓᐅᓪᓗᑎᒃ.

Going back to what my follow MLA, Mr.
Enook, said about marine tourism or
specifically cruise ships, do you know if
your firm or ED&T or someone goes into
a community and asks them if they want
cruise ships before a cruise ship
disembarks either in their community or
near it? Thank you.

ᐅᑎᕐᕕᒋᓗᒋᖅ ᒪᓕᒐᓕᐅᕐᕕᐅᖃᑎᒪ ᐅᖃᐅᓯᕆᖅᑲᐅᔭᖓ
ᑕᐃᒃᑯᐊ ᑕᕆᐅᒃᑰᖃᑦᑕᖅᑐᑦ ᐱᓗᐊᕐᓗᒍ ᐅᒥᐊᕐᔪᐊᑦ.
ᑖᒃᑯᐊ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᓄᓇᕗᑦᒥᓘᓐᓃᑦ
ᐳᓚᕋᖅᑐᓕᕆᔩᑦ ᐊᐱᕆᔭᐅᖅᑳᓲᖑᕚᑦ ᐅᒥᐊᕐᔪᐊᑦ
ᑎᑭᖁᔭᐅᒻᒪᖔᑦ ᓂᐅᖁᔭᐅᒻᒪᖔᖏᓪᓘᓐᓃᑦ ᐅᕝᕙᓘᓐᓃᑦ
ᖃᓄᐃᓕᖓᖃᑦᑕᖅᐸᑦ. ᖁᔭᓐᓇᒦᒃ.

Chairman: Ms. Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ: ᒥᔅ ᑐᐳᐃ.
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Ms. Dupuis: Thank you, Mr. Chairman.
Just to go back to your comment, the two
lodges that you’re talking about are
participating in the survey in the
Kitikmeot and the Kivalliq, the hunting
lodges.
For the cruise ships, we would hope that
as the cruise ship licensing process goes
through its process, there has to be a
letter of support from the community that
they want the cruise ship. If the
community did not want a cruise visit,
I’m hoping it would be stopped in the
licensing process.
We do not license the cruise ships, so we
do not get involved in that directly, but
I’m hoping that the government
department that does do that licensing
consults with the community when a
cruise ship says that they want to go in.
Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Savikataaq.
Mr. Savikataaq: Thank you, Mr.
Chairman. Not to dwell on it, but my
rebuttal about the two lodges, I’m not
talking about lodges; they’re hunting
camps that take in anywhere between 30
and 50 hunters a year and they’re not a
lodge, but they’re a hunting outfit.
There’s one in our region and I know of
one in the Kitikmeot that fly directly to
their camps from out of province and
they are not lodges. Just a rebuttal on
that.
Sticking with marine tourism or cruise
ships specifically, have you… ? I know
you don’t speak for economic
development, but have you or they done
any surveys or did any testing to see

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᓐᓇ
ᓂᓪᓕᐅᑎᒋᖅᑲᐅᔭᐃᑦ, ᑕᐃᒃᑯᐊ ᑕᐃᖃᐅᔮᒃᑭᓐ
ᓄᓇᓕᕋᓛᖑᐊᑯᓘᒃ ᐊᐱᖅᓱᖅᑕᐅᖃᓯᐅᔾᔭᐅᖃᑦᑕᖅᑑᒃ
ᕿᑎᕐᒥᐅᓃᑦᑐᑦ, ᑭᕙᓪᓕᕐᒥᓗ.

ᑕᐃᒃᑯᐊ ᐅᒥᐊᕐᔪᐊᑦ ᓚᐃᓴᑖᖅᑎᑕᐅᓂᐊᖅᑎᓪᓗᒍ
ᓄᓇᓕᓐᓂ ᐃᑲᔪᑎᑦ ᑎᑎᖅᑲᑖᖅᑳᕆᐊᖃᑦᑐᒍᑦ
ᐃᑲᔪᖅᓱᕐᓂᕋᐃᔪᓂᒃ. ᑕᐃᒫᒃ ᐅᐸᑦᑕᐅᔪᒪᓐᖏᓐᓂᕈᑎᒃ
ᓇᓗᓇᐃᖅᓯᖄᓲᑦ ᓚᐃᓴᑖᖅᑎᑕᐅᓚᐅᖏᓐᓂᖓᓂ
ᑕᐃᓐᓇ ᐅᒥᐊᕐᔪᐊᖅ.

ᒐᕙᒪᒃᑯᑦ ᐱᓕᕆᕝᕕᖏᑦ ᓚᐃᓴᑖᖅᑎᑦᑎᓲᑦ ᓄᓇᓕᓐᓂᒃ
ᓯᕗᓐᖓᓂ ᐅᖃᓪᓚᖃᑎᖃᖅᑳᓲᑦ ᐅᐸᑦᑕᐅᔪᒪᒻᒪᖔᑦ
ᐅᒥᐊᕐᔪᐊᓄᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᓴᕕᑲᑖᖅ.
ᓴᕕᑲᑖᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒥᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑭᓯᐊᓂ
ᑕᐃᒃᑯᐊ ᒪᕐᕉᒃ ᐊᖑᓇᓱᒋᐊᖅᑎᑦᑎᖃᑦᑕᖅᑑᒃ 30, 50,
ᐃᓄᓐᓄᑦ ᐊᖑᓇᓱᒋᐊᖅᑐᓄᑦ ᐅᐸᑦᑕᐅᖃᑦᑕᕐᒪᑕ
ᖃᒪᓂᑦᑐᐊᑉ ᖃᓂᒋᔮᓂ ᐱᑕᖃᒻᒪᑦ ᖃᓪᓗᓈᑦ ᓄᓇᖏᓐᓂ
ᑕᐃᑯᖓ ᓄᓇᓕᕋᓛᒨᑦᑕᐅᑎᒋᓲᓐ. ᐊᑕᐅᓯᖅᑕᓕᒃ
ᕿᑎᕐᒥᐅᓂ ᖃᐅᔨᒪᔭᒃᑯᑦ ᓄᓇᓕᕋᓛᓄᑦ ᖃᖓᑕᕙᒃᑐᓂᒃ
ᑕᐅᓇᓐᖓᑦ ᐳᕌᕕᓐᓯᓂᒃ. ᑭᐅᔪᒪᑐᐃᓐᓇᖃᑖᖅᑕᕋ ᑖᓐᓇ.

ᑕᐃᒃᑯᐊ ᑕᕆᐅᒃᑯᑦ ᐃᖏᕐᕋᔭᑉᐸᑦᑐᑦ ᐅᒥᐊᕐᔪᐊᑦ, ᐊᒻᒪᓗ
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓂᑦ ᑭᒡᒐᑐᐃᖏᑦᑐᓯᐅᒐᓗᐊᖅ
ᑭᓯᐊᓂ ᖃᐅᔨᓴᐃᓯᒪᓂᑰᕚᓐ ᐆᑦᑐᕋᖅᓯᒪᒻᒪᖔᖏᓪᓘᓐᓃᑦ
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whether cruise ships are a net gain or a
negative gain for a community?
Communities do spend a lot of money
getting ready. They clean up the town,
they hire tour guides, and they pay
performers to get set up. Whether it’s a
net gain or a loss after a cruise ship has
gone to a community, does anybody
quantify the results? Thank you.
Chairman: Thank you, Mr. Savikataaq.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
We have done some of that in past years
and that is one of the reasons that our
recommendation was to put an Inuit
interpretive guide on a boat and I’ll give
you an example.

ᑮᓇᐅᔭᓕᐅᕈᑎᒋᔭᐅᖃᑦᑕᕋᓗᐊᕐᒪᖔᖏᑦ ᑕᐃᒃᑯᐊ
ᐅᒥᐊᕐᔪᐊᑦ ᐅᕝᕙᓘᓐᓃᑦ ᑮᓇᐅᔭᐃᕈᑎᒋᔭᐅᖃᑦᑕᖅᐸᑦ.
ᖃᓄᐃᓕᖓᕙᑦ, ᑮᓇᐅᔭᓕᐅᕈᑕᐅᕙᑦ?
ᔭᒐᐃᒍᑕᐅᕙᓘᓐᓃᑦ ᓄᓇᓕᖕᓄᑦ ᐅᕝᕙᓘᓐᓃᑦ ᑕᒪᒃᑯᐊ
ᓈᓴᖅᑕᐅᖃᑦᑕᖅᐹᑦ ᓇᓕᐊᑐᐃᓐᓇᕐᓄᑦ? ᖁᔭᓐᓇᒦᒃ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅᑕ ᓴᕕᑲᑖᖅ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ. ᐃᓚᖏᓐᓂᒃ
ᐊᕐᕌᒍᓂ ᑕᒪᓐᓇ ᐊᑐᖃᑦᑕᖅᓯᒪᔭᕗᑦ ᑕᐃᒪᐃᑦᑑᓂᖓ
ᐱᔾᔪᑎᒋᓪᓗᒍ ᐊᑐᓕᖁᔭᓕᐅᓚᐅᖅᓯᒪᔪᒍᑦ ᐃᓄᖕᒥᒃ
ᓇᒃᓴᖃᑦᑕᖁᓪᓗᒋᑦ ᐆᑦᑑᑎᖃᕐᓗᖓᓗ.

In 2012, two different cruise lines went
into Gjoa Haven. One had Inuit
interpretive staff on the boat and one did
not. The one that did left $8,000 in art
purchases. The one that didn’t left $80. It
makes a huge difference when people
know that the products are handmade and
it’s explained to them.

2012 ᒪᕐᕉᒃ ᐅᒥᐊᕐᔪᐊᒃ ᐅᖅᓱᖅᑑᓕᐊᓚᐅᖅᓯᒪᖕᒪᑕ
ᐊᑕᐅᓯᖅ ᐃᓄᖕᒥ ᐃᖅᑲᓇᐃᔭᖃᑎᖃᖅᖢᓂ ᐃᓄᖃᖅᖢᓂ
ᐱᖃᑖ ᐃᓄᖃᖏᖢᓂ ᑕᐃᖕᓇ ᐃᓄᓕᒃ $8,000-ᓂ
ᑮᓇᐅᔭᓕᐅᖅᑎᑦᑎᓚᐅᖅᑐᖅ ᐅᖅᓱᖅᑑᒥ. ᐱᖃᑖ $80
ᐃᓄᓪᓚᕆᖃᖏᑦᑐᖅ.

I believe that last year, there was a
change that cruise ships are now licensed
as tourism outfitters, not as tourism
establishments. As part of the licensing
process, they are asked to do an
economic impact of what they leave in a
community as part of the licensing
process that they go through with ED&T.
That change is being made. We have
made a recommendation for the new plan
to try and increase that benefit for a
community because we realize what
makes a difference. Thank you, Mr.
Chairman.

ᑕᐃᒃᑯᐊ ᐃᓚᒌᑦ ᓚᐃᓴᑖᕐᓂᐊᕐᓂᒧᑦ
ᐃᓚᒋᔭᐅᖃᑕᐅᑎᑕᐅᓲᖅ ᖃᐅᔨᓴᐃᓂᐊᕐᓗᑎᒃ ᑮᓇᐅᔭᓂᒃ
ᕿᒪᐃᖃᑦᑕᕋᓗᐊᕐᒪᖔᖏᑦ
ᕿᒪᐃᓂᐊᕋᓗᐊᕐᒪᖔᖏᓪᓘᓐᓃᑦ ᓄᓇᓕᖕᓄᑦ ᑕᒪᓐᓇ
ᐋᖅᑭᒃᑕᐅᕙᓪᓕᐊᓕᖅᑐᖅ ᐊᑐᓕᖁᔭᓕᐅᖅᓯᒪᔪᒍᑦ
ᐃᑲᔫᓯᐊᒃᑲᓐᓂᖃᑦᑕᖁᓪᓗᒋᑦ ᓄᓇᓖᑦ ᖃᓄᐃᓕᖓᓂᖓ
ᒪᓕᒃᓗᒍ ᑮᓇᐅᔭᓕᐅᕈᑎᑦᑎᐊᕚᓘᔪᓐᓇᕐᒪᑦ. ᖁᔭᓐᓇᒦᒃ
ᐃᒃᓯᕙᐅᑕᖅ.

Chairman: Thank you, Ms. Dupuis. Mr.
Savikataaq.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᓴᕕᑲᑖᖅ.
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Mr. Savikataaq: Thank you, Mr.
Chairman. Staying on this marine
tourism, yet on pages 11 and 12 of your
2012-17 strategic plan, it indicates that
one of its goals is “To participate in the
development of a marine based
tourism…management plan.” The current
2015-18 business plan of the Department
of Economic Development and
[Transportation] indicates that “A
consultation document on marine tourism
was prepared and has been used with
Nunavut Tourism members from across
Nunavut.”

ᓴᕕᑲᑖᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ. ᒪᒃᐱᒐᖅ
11 & 12 2012-2017 ᐸᕐᓇᐅᑎᖏᓐᓂ,
ᐅᖃᖅᓯᒪᔪᖅᑕᓕᒃ ᑐᕌᒐᖃᕐᒪᑕᒎᖅ ᑕᕆᐅᕐᒥ
ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᖓᔪᒥᒃ ᐋᖅᑭᒃᓯᔪᒪᓪᓗᑎᒃ ᐊᒻᒪᓗ
2015-2018 ᐱᓕᕆᐊᕆᓂᐊᖅᑕᖏᑦᑕ ᐸᕐᓇᐅᑎᖏᑦ
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓄᑦ ᐃᖏᕐᕋᔾᔪᑎᓕᕆᔨᒃᑯᓐᓄᑦ
ᐅᖃᖅᓯᒪᔪᑦ ᑎᑎᖃᓕᐅᕐᓂᐊᖅᑐᒡᒎᖅ ᐊᒻᒪᓗ
ᐊᑐᕐᓂᐊᖅᖢᑎᒃ ᓄᓇᕗᑦ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᓐᓄᑦ
ᐃᓚᒋᔭᐅᖃᑕᐅᔪᓂᒃ ᓄᓇᕗᒻᒥ.

Can you describe what is contained in
this consultation document and that your
organization has received it from ED&T?
Thank you.

ᓇᓗᓇᐃᔭᐃᔪᓐᓇᖅᐲᑦ ᑭᓱᓂᒃ ᐃᓗᓕᖃᐅᕐᒪᖔᑦ ᑖᒃᑯᐊ
ᑎᑎᖃᑦ ᐊᒻᒪᓗ ᑎᒥᖁᑎᓯ ᑕᐃᒪᐃᑦᑐᓂᒃ ᐱᓯᒪᓕᖅᐹᑦ
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓂᑦ? ᖁᔭᓐᓇᒦᒃ.

Chairman: Thank you, Mr. Savikataaq.
Ms. Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅᑕ ᓴᕕᑲᑖᖅ, ᒥᔅ
ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
This document was received last fall and
it was received in time for our annual
general meeting when we have about 35
to 40 tourism operators from around
Nunavut here in Iqaluit that we help to
bring in.

ᑐᐳᐃ (ᑐᓴᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ, ᑖᒃᑯᐊ
ᑎᑎᖃᑦ ᐱᓚᐅᖅᑕᕗᑦ ᐅᑭᐊᒃᓵᖑᓚᐅᖅᑐᖅ ᐊᒻᒪᓗ
ᐊᕐᕌᒍᑕᒫᖅᓯᐅᑎᑦ ᐅᓂᒃᑳᒧᑦ ᓇᓕᖅᑯᓚᐅᖅᖢᓂ 35-40
ᐃᓚᒋᔭᐅᔾᔪᑎᓖᑦ ᐊᐅᓪᓚᐅᔾᔨᔩᑦ ᑕᒫᓃᓱᖓᖅᑎᓪᓗᒋᑦ.

We had Economic Development and
Transportation do a session on this
document with all of our members, so
they presented it and we have also sent it
out twice electronically to all members
across Nunavut. They have received
feedback from our members on some of
their concerns and some issues. We
continue to work with them on drafting
this.

ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᐃᖏᕐᕋᔪᓕᕆᔨᒃᑯᑦ ᑕᒪᑐᒥᖓ
ᐱᔾᔪᑎᖃᖅᖢᑎᒃ ᐃᓕᓐᓂᐊᖅᑎᑦᑎᓚᐅᖅᑐᑦ
ᐃᓚᒋᔭᐅᔾᔪᑎᓕᖕᓂᒃ ᐊᒻᒪᓗ ᒪᕐᕈᐊᖅᑎᖢᒍ
ᐊᐅᓪᓚᖅᑎᓯᒪᓕᖅᑕᕗᑦ ᖃᕋᓴᐅᔭᒃᑯᑦ ᐃᓚᒋᔭᐅᔪᓕᒫᓄᑦ
ᓄᓇᕗᒥ. ᐱᓯᒪᓕᖅᑕᖏᓄᑯᐊ ᐃᓱᒫᓗᑎᖏᓪᓗ
ᓇᓗᓇᐃᔭᖅᑕᐅᓯᒪᓕᖅᖢᑎᒃ
ᐃᖅᑲᓇᐃᔭᖃᑎᒌᓐᓇᕐᓂᐊᖅᑕᕗᑦ ᑖᓐᓇ
ᑎᑎᕋᖅᑕᐅᕙᓪᓕᐊᓕᖅᑎᓪᓗᒍ.

When the final draft of the new plan
came through, we made comments, as I
have said earlier, that there should be

ᓄᑖᑦ ᓴᖅᑭᒻᒪᑕ ᓂᓪᓕᐅᑎᒋᒃᑲᓐᓂᕈᒪᓚᐅᖅᑕᕗᑦ
ᐅᖃᐅᑎᓪᓗᑎᒃᑯᓪᓗ ᐅᒥᐊᕐᔪᐊᑦ ᑕᐃᒃᑯᐊ
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Inuit interpretive staff on a boat. For
larger boats, we’re hoping that they
would put an observer on for the length
of the trip so that it doesn’t go to
archaeological sites off line and that there
has to be better tracking done for private
yachts. They are becoming the challenge
because they’re not licensed because they
are personal water craft. That’s one of the
challenges and that has been identified
across the north, the Arctic Council
north, not just Canada’s North, that the
private yachts are becoming a huge
challenge for everyone and we’re all
trying to work together on how that can
better be played out. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis. If
we could also get a copy of that
consultation document, it would be
appreciated. Mr. Savikataaq.
Mr. Savikataaq: Thank you, Mr.
Chairman. It’s my last question. It’s on
pages 11 and 12 of your 2012-17
strategic plan. It indicates that one of its
goals is “To continue to educate and
make the MLAs aware of the importance
of tourism.” In your view, are Members
of the Legislative Assembly not aware
that tourism is important? Thank you.
Chairman: Thank you, Mr. Savikataaq.
Ms. Dupuis.
Ms. Dupuis: I think that statement isn’t
that you don’t realize it’s important. We
just want you to realize the potential for
each of your communities and what could
possibly develop in your communities in
terms of future tourism development.
That’s one of the reasons that we’re
doing an assets inventory community by
community. Thank you, Mr. Chairman.

ᐃᓄᖕᓂᒃ
ᐃᖅᑲᓇᐃᔭᖅᑎᖃᕆᐊᖃᕐᓗᑎᒃ ᒪᑯᐊᓗ ᐃᑦᑕᕐᓂᓴᖃᕐᕖᑦ
ᐅᐸᒃᑕᐅᖃᑦᑕᖏᓪᓗᑎᒃ ᐊᒻᒪᓗ ᑕᐃᒃᑯᐊ
ᐅᒥᐊᕋᓛᖑᓂᖅᓴᐅᔪᑦ ᑕᐃᒃᑯᐊ ᐱᔭᕐᓂᖏᑦᑑᑕᐅᖕᒪᑕ
ᓚᐃᓴᖃᖏᖢᑎᒃ ᐃᓄᖕᒧᓪᓕ ᐃᓄᑐᐃᓐᓇᕐᒧᑦ
ᓇᖕᒥᓂᕆᔭᐅᖕᒪᑦ ᑕᒪᓐᓇ ᐱᔭᕆᕐᓂᖏᑦᑑᑎᒋᔭᐅᔪᖅ,
ᑕᐃᒪᐃᑦᑐᐃᓐᓇᐅᓕᖅᖢᓂᓗ ᓄᓇᕗᓕᒫᒥ ᐅᑭᐅᖅᑕᖅᑐᒥ
ᑕᒪᐅᖓᖅᐸᓪᓕᐊᑐᐃᓐᓇᓕᕐᒪᑕ ᑲᑐᑎᓪᓗᑎᒃᑯᒃ
ᐱᓕᕆᐊᕆᓇᓱᒃᑕᕗᑦ ᑕᒪᓐᓇ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ.
ᐊᔾᔨᖏᓐᓂᒃ ᐱᑎᑕᐅᓂᐊᕆᕗᒍᓇᐃᑦ? ᒥᔅᑕ ᓴᕕᑲᑖᖅ.

ᓴᕕᑲᑖᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ. ᐅᓇ
ᑭᖑᓪᓕᖅᐹᖑᓂᐊᓕᖅᑐᖅ ᒪᒃᐱᒐᖅ 11, 12 2012-17
ᐸᕐᓇᐅᑎᖏᓐᓂ ᐊᒻᒪᓗ ᐅᖃᖅᓯᒪᔪᖅᑕᓕᒃ
ᑐᕌᒐᖃᕐᒪᑕᒎᖅ ᐃᓕᓐᓂᐊᖅᑎᑦᑏᓐᓇᕈᒪᓪᓗᑎᒃ
ᒪᓕᒐᓕᐅᖅᑎᑦ ᑐᑭᓯᐅᒪᓂᐊᕐᒪᑕ ᐳᓚᕋᖅᑐᓕᕆᓂᖅ
ᐱᕐᔪᐊᖑᖕᒪᑦ ᐃᕝᕕᑦ ᐃᓱᒪᖓᒍᑦ ᒪᓕᒐᓕᐅᖅᑏᑦ
ᖃᐅᔨᒪᓇᓱᒋᖏᓐᓇᕕᒌᑦ ᐳᓚᕋᖅᑐᓕᕆᓂᐅᑉ
ᐱᕐᔪᐊᖑᓂᖓᓂᒃ. ᖁᔭᓐᓇᒦᒃ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅᑕ ᓴᕕᑲᑖᖅ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ, ᑖᓐᓇ
ᓇᓗᓇᓱᒋᓐᓈᖏᑦᑐᒍᑦ, ᓄᓇᔅᓯᓐᓄᑦ
ᐃᑲᔫᑎᓪᓚᕆᐊᓘᒍᓐᓇᖅᑐᖅ ᐳᓚᕋᖅᑐᓕᕆᓂᖅ ᑭᓱᓪᓗ
ᐋᖅᑭᒃᓱᖅᑕᐅᔪᓐᓇᕐᓂᖏᑦ ᓄᓇᓕᔅᓯᓐᓂ
ᐳᓚᕋᖅᑐᓕᕆᓂᖅ ᐱᔾᔪᑎᒋᓪᓗᒍ. ᑕᐃᒫᒃ ᓈᓴᐃᔪᑦ
ᓄᓇᓕᓕᒫᑦ ᑭᓱᖃᐅᕐᒪᖔᑕ ᑕᒪᒃᑯᓂᖓ ᑐᑭᓯᓇᓱᑦᑐᒍᑦ
ᐱᕚᓪᓕᐅᑕᐅᔪᓐᓇᕐᓂᐊᕐᒪᑕ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
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Chairman: Thank you, Ms. Dupuis. Mr.
Mikkungwak.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᒥᑭᓐᖑᐊᖅ.

Mr. Mikkungwak (interpretation):
Thank you very much, Mr. Chairman.
Mr. Enook mentioned this earlier, but
you all know that Baker Lake has two
Heritage Rivers. There is the Kazan River
and the Thelon River, but every year in
the summer, we see paddlers going up
those Heritage Rivers. We know where
they come from. Some of them are from
the States and some of them are from
European countries.

ᒥᑭᓐᖑᐊᖅ: ᒪ’ᓇᓪᓗᐊᕕᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᒪᓕᒐᓕᐅᖅᑎᐅᖃᑎᒋᔭᕐᒪ ᒥᔅᑕ ᐃᓄᒃ ᐃᓚᖓ
ᐅᖃᐅᓯᕆᕙᓪᓕᓚᐅᒐᓗᐊᕌ. ᑭᓯᐊᓂ ᖃᐅᔨᒪᑦᓯᐊᕋᑉᓯ
ᖃᒪᓂᑦᑐᐊᖅ ᐃᓕᑕᕆᔭᐅᓯᒪᔪᓂᒃ ᒪᕐᕉᓐᓂᒃ ᑰᖁᑎᖃᕐᒪᑦ,
ᑖᒻᓇ ᓴᕝᕙᖅᑑᖅ? ᐊᒻᒪᓗ ᑲᖏᕐᔪᐊ ᑰᖓ, Thelon
River. ᑭᓯᐊᓂ ᑖᒻᓇ ᑕᐅᑐᒃᖢᒍ ᐊᐅᔭᐅᔭᕌᖓ
ᐊᕐᕌᒍᑕᒫᑦ ᐸᕈᖅᓯᓂ ᑕᑯᖓᐃᓐᓇᕐᓇᕐᒪᑦ ᑕᐃᒪᓐᓂ ᑰᒻᒥ.
ᑖᓐᓇ ᓯᕗᓪᓕᖅᐹᖅ ᐊᐱᖅᑯᑎᒋᔭᕋ, ᓇᑭᓐᖔᕐᒪᖔᑕ
ᖃᐅᔨᒪᒻᒫᐸᒃᖢᑕ ᐃᓚᖏᑦ ᐊᒥᐊᓕᑲᒦᖔᖅᑐᑎᑦ ᐊᒻᒪᓗ
ᐃᓚᖏᑦ ᑕᕆᐅᕐᔫᑉ ᐊᑭᐊᓂᒃ Europe-ᒦᖔᖅᖢᑎᑦ
ᐱᕙᒻᒪᑕ.

My first question is: for those paddlers
that go up river, do you inform the
communities about how many paddlers
come up north? Nunavut Tourism has
members from the airlines and other
businesses. Do you inform the
communities about how many tourists or
paddlers are going into their
communities? Thank you, Mr. Chairman.

ᐅᓇ ᓯᕗᓪᓕᖅᐹᖅ ᐊᐱᖅᑯᑎᒋᓱᐊᒐᕋᓕ, ᑕᐃᒪ ᐸᕈᖅᑎᑦ
ᐊᕐᕌᒍᑕᒫᑦ ᐸᐅᕈᖅᐸᒻᒪᑕ, ᓄᓇᓕᓐᓂ ᖃᐅᔨᑎᑦᑎᕙᑉᐱᓯ
ᖃᑉᓯᓪᓗᐊᖑᕙᑦᑐᑦ ᐸᕈᕆᐊᖅᑐᐸᓐᓂᕐᒪᖔᑕ
ᐱᔾᔪᑎᒋᓪᓗᒍ ᑎᒥᒋᔭᑉᓯ ᑲᑎᒪᔨᐅᕕᒋᔭᑉᓯ ᑲᑎᒪᔨᓯᓗ
ᑎᒻᒥᓲᓕᕆᔨᓂᒃ ᐃᓚᖏᑦ ᐊᑕᒻᒪᑕ ᑕᒪᓐᓇ
ᖃᐅᔨᒪᑦᑎᐊᕆᓂᕆᐊᕋᔅᓯᐅᒃ.
ᓄᓇᓕᒻᒥᐅᑕᐅᔪᐃᑦ ᑐᓴᐅᒪᑎᑕᐅᑦᑎᐊᑕᖅᐸᑦ ᖃᑉᓯᓪᓚᕇᑦ
ᐳᓛᕆᐊᖅᓯᒪᔪᑦ ᓄᓇᓕᓐᓂ ᑎᑭᑉᐸᒃᑲᓗᐊᕐᓂᕐᒪᖔᑕ?
ᒪ’ᓇ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Mr.
Mikkungwak. Ms. Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ.
ᒥᔅ ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
We don’t take bookings, so we don’t
know how many are coming at any given
year. Our job is to get them interested in
coming to Nunavut and they book with
individual operators and go into
communities. Unfortunately, we don’t
know that on June 17, three people are
coming. We don’t have those kinds of
numbers. That would come from
individual businesses and they seem to be
reluctant to share that information
because they consider it very proprietary.
Thank you, Mr. Chairman.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐋᖅᑭᓱᐃᖃᑦᑕᖏᓐᓇᑦᑕ ᖃᔅᓯᑦ ᓄᓇᓕᓐᓄᐊᓂᐊᕐᒪᖔᑦ
ᐅᕙᒍᓪᓕ ᖃᒻᒪᖅᑎᕈᓗᑐᐃᓐᓇᐅᔪᒍᑦ ᑕᐃᒃᑯᐊᓕ
ᐃᓂᔅᓴᓕᐅᖃᑦᑕᕐᒪᑕ ᐊᐅᓪᓚᐅᔾᔨᔨᓂᒃ ᐊᖅᑯᑎᖃᖅᖢᑎᑦ.
ᓇᓗᔪᒍᑦ ᖃᑦᑏᑦ ᓄᓇᔅᓯᓐᓄᐊᖃᑦᑕᕐᒪᖔ ᑕᐃᒃᑯᓄᖓᓕ
ᓇᒻᒥᓂᕆᔭᐅᔪᓄᑦ ᖃᐅᔨᒪᔭᐅᒻᒪᑕ ᐊᒻᒪᓗ
ᓂᓪᓕᐅᑎᖃᕈᒪᓗᐊᖅᑰᔨᓐᖏᒃᖢᑎᑦ ᖃᔅᓯᑦ
ᒪᐅᓐᖓᖃᑦᑕᕐᒪᖔᑕ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis. Mr.
Mikkungwak.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᒥᑭᓐᖑᐊᖅ.
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Mr. Mikkungwak: Thank you, Mr.
Chairman. The reason why I ask that
question is you have board members that
are associated with the airlines. Do you
not have that information in-house and/or
is that due to privacy legislation? If that
is the case, then how are the visitor
centres in the remote communities
prepared for this? Thank you, Mr.
Chairman.
Chairman: Thank you. Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
We do not get exact numbers from
airlines. Their load capacities are
considered private information, and
Adamie’s shaking his head, so I’m on the
right track. Their load capacities are
private information and even if we knew
that on a certain day, 15 people are
coming into a community, we would
have no way from the airlines of knowing
what they’re going to do. They could be
going to visit Aunt Martha or going
canoeing. We don’t know that.

ᒥᑭᓐᖑᐊᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᑕᒪᓐᓇ ᐊᐱᖅᑯᑎᒋᔭᕋ ᑲᑎᒪᔨᖃᖅᑲᐅᒐᔅᓯ
ᖃᖓᑕᓲᖅᑎᓂᒃ, ᖃᓄᖅ ᑕᐃᒪᐃᑦᑐᓂᒃ ᓈᓴᖅᓯᒪᔪᓂᒃ
ᐱᓯᒪᓐᖏᒻᒪᑕ ᐅᕝᕙᓘᓐᓃᑦ ᑲᓐᖑᓇᖅᑑᑎᑕᐅᓂᖓᓂ
ᐱᖁᔭᕐᔪᐊᖅ ᐊᑐᖅᑐᓂᔾᔪᖅ ᑕᐃᒪᐃᓕᖓᕙᑦ? ᑕᐃᒪ
ᓇᓗᑎᓪᓗᑕ ᖃᔅᓯᑦ ᐅᐸᖃᑦᑕᕐᒪᖔᑦ ᖃᓄᕐᓕ ᑕᐃᒪ
ᐳᓚᕋᑦᑐᓕᕆᔩᑦ ᐅᐸᓗᖓᐃᖅᑕᐅᖃᑦᑕᖅᐸᑦ ᓄᓇᓕᓐᓂ?
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᓈᓴᐅᑎᓪᓚᕆᓐᓂᒃ ᑕᑯᖃᑦᑕᖏᑦᑐᒍᑦ ᖃᔅᓯᓐᓂᒃ
ᐅᓯᖃᑦᑕᕐᒪᖔᖅ ᖃᖓᑕᓲᑦ
ᑲᓐᖑᓇᖅᑑᑎᑕᐅᔪᓐᓇᖅᑎᑦᑎᖃᐅᒻᒪᑕ ᐅᓇᓗ
ᐃᔨᕿᑕᒫᖅᖢᓂ ᓇᒻᒥᓂᖁᑎᒋᔭᐅᔫᑉ ᐱᖁᑎᒋᒻᒪᒋᑦ.
ᐅᓪᓗ ᐅᕙᓂ 15 ᓄᓇᓕᓐᓅᓂᐊᖅᐸᑕ
ᑐᑭᓯᑎᑕᐅᓇᔭᓐᖏᑦᑐᒍᑦ ᖃᓄᐃᓕᐅᕐᓂᐊᕐᒪᖔᑕ
ᐊᑦᑕᖓᓂᓪᓘᓐᓃᑦ ᒫᑕᒥᒃ ᑕᑯᔭᖅᑐᕐᒪᖔᖅ ᐅᕝᕙᓘᓐᓃᑦ
ᑲᔾᔭᐅᓯᔭᖅᑐᕐᒪᖔᖅ ᓇᓗᔪᒍᑦ.

The visitor centres in each community,
the summer visitor centres in a
community, when they’re working with
the outfitters that come into that
community, have an idea of when people
are coming because the outfitter coming
in will say, “We have a group coming in
on Tuesday. Can you have a tour of the
visitor centre ready?”

ᐊᐅᔭᒃᑯᑦ ᐃᖅᑲᓇᐃᔭᓕᕌᖓᑦ ᑕᐃᒃᑯᐊ ᖃᐅᔨᒪᓲᑦ ᖃᖓ
ᑎᑭᓐᓂᐊᕐᒪᖔᖏᑦ ᓲᕐᓗ ᐊᐃᑉᐱᕐᒥ ᑎᑭᑦᑐᖃᕐᓂᐊᕐᒪᑦ
ᐃᒡᓗᕐᔪᐊᖁᑏᓄᓇ ᕿᒥᕐᕈᓇᑦᑕᐅᔪᓐᓇᖅᐹᓚᔪᓐᓇᖅᑐᑦ.

They get notification from the people
actually bringing in the tours, not from us
collecting information from the airlines,
which would be just an aggregate number
of the people coming in, not what they’re
coming in for. Thank you, Mr. Chairman.

ᐅᕙᒍᓪᓕ ᓄᐊᑦᑎᕙᓪᓕᐊᖏᑦᑐᒍᑦ ᑕᒪᒃᑯᓂᖓ
ᖃᖓᑕᓲᖅᑎᓃᖔᖅᑐᓂᒃ ᑭᓱᒥᒃ ᐱᔾᔪᑎᖃᕐᓂᖏᑦ ᑕᒪᓐᓇ
ᓂᓪᓕᐅᑎᒋᔭᐅᖃᑦᑕᖏᑦᑐᖅ. ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis. Mr.
Mikkungwak.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᒥᑭᓐᖑᐊᖅ.
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Mr. Mikkungwak: Thank you, Mr.
Chairman. I would presume that there are
stats that are obtained by the visitor
centres and by the private businesses,
such as the lodges. Would you consider
that as an exit survey also? Thank you,
Mr. Chairman.
Chairman: Thank you. Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
We welcome any kind of number
information anyone will give us. We
collect information from visitor centres
and any of our members that we can in
addition to the exit survey information so
that we can have a better picture of what
is happening in tourism in Nunavut.
Thank you, Mr. Chairman.

ᒥᑭᓐᖑᐊᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒪ
ᓈᓴᖅᑕᐅᓯᒪᔪᔅᓴᐅᕗᖅ ᑕᐃᒃᑯᐊ ᐳᓚᕋᖅᑎᓄᑦ
ᐃᒡᓗᕐᔪᐊᓄᐊᖃᑦᑕᖅᑐᑦ ᖃᓄᖅ ᑖᒃᑯᐊ
ᐊᐅᓚᕕᑉᐸᓪᓕᐊᓕᖅᑐᓄᑦ ᓈᓴᖅᑕᐅᖃᓯᐅᔾᔭᐅᒍᓐᓇᖅᐹᑦ?
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅᑕ ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᑐᓐᖓᓱᑦᑎᑦᑎᕙᑦᑐᒍᑦ ᖃᓄᐃᑦᑐᑐᐃᓐᓇᑦᑎᐊᓂᑦ
ᓈᓴᐅᑎᓂᑦ ᓈᓴᖅᑕᐅᓯᒪᔪᓂᑦ ᖃᐃᑕᐅᒍᒪᔪᓂᑦ.
ᓄᐊᑦᑎᕙᒻᒥᔪᒍᑦᑕᐅᖅ ᐳᓛᕿᐊᖅᑐᓄᑦ
ᑐᓐᖓᓱᑦᑎᑦᑎᑯᐅᕙᑦᑐᓂᑦ ᐊᒻᒪᓗᑦᑕᐅᖅ
ᐃᓚᒋᔭᐅᔪᖁᑎᑦᑎᓐᓂ, ᐊᐅᓪᓚᓕᖃᐃᒻᒪᑕᓗ
ᐊᐱᖅᓱᕐᓂᐅᖃᑦᑕᖅᑐᓂᑦ. ᖃᐅᔨᒪᑦᑎᐊᓂᖅᓴᐅᒍᒪᒧᑦ
ᑭᓱᒧᑦ ᓱᓕᐊᖅᐸᒻᒪᖔᑕ ᐳᓛᕆᐊᖅᑐᑦ. ᖁᔭᓐᓇᒦᒃ,
ᐃᔅᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis. Mr.
Mikkungwak.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᒥᑭᓐᖑᐊᖅ.

Mr. Mikkungwak: Thank you very
much, Mr. Chairman. As we are talking
about businesses, what comes to mind
here is current business plans for both the
Nunavut Development Corporation and
the Nunavut Business Credit Corporation
indicate that the organizations are
working to support the tourism sector of
the economy. As we all know, the federal
minister put more money out for tourism
in Nunavut. How is Nunavut Tourism
working with these two Crown
corporations? Thank you, Mr. Chairman.

ᒥᑭᓐᖑᐊᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒻᒪᕆᐊᓗᒃ,
ᐃᔅᓯᕙᐅᑖᖅ. ᐅᖃᐅᓯᖃᕋᑦᑕ ᓇᒻᒥᓂᖃᐅᑎᓕᓐᓂᑦ,
ᐃᖅᑲᐃᒐᒪᓕ ᒫᓐᓇ ᐱᓕᕆᐊᖑᓂᐊᖅᑐᓄᑦ ᐸᕐᓇᐅᑏᑦ
ᑖᒃᑯᓄᖓ ᓄᓇᕗᒻᒥ ᓇᒻᒥᓂᖃᖅᑎᓄᑦ ᐊᑐᖅᑐᐊᕐᕕᖓᓄᑦ
ᐊᒻᒪᓗ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᓐᓄᑦ, ᑕᒃᑯᐊᒎᖅ
ᐃᑲᔪᖅᓰᒐᓱᒻᒪᑕ ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒥᒃ
ᒪᑭᒪᐅᑎᐅᖃᑦᑕᕐᓂᖓᓂᑦ
ᑮᓇᐅᔭᓕᐅᕋᓱᐊᕈᑕᐅᖃᑦᑕᕐᓂᖓᓂᑦ.
ᖃᐅᔨᒪᔪᐃᓐᓇᐅᒐᑦᑕ ᒐᕙᒪᑐᖃᒃᑯᑦ ᒥᓂᔅᑕᖓᑦ ᑮᓇᐅᔭᓂ
ᓴᖅᑮᑲᓐᓂᕈᓐᓇᖓᕐᒎᖅ ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ ᑐᕌᖓᔪᓂᑦ
ᓄᓇᕘᒧᑦ. ᖃᓄᕐᓕ ᑕᐃᒪ ᓄᓇᕗᒻᒥ ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᑦ
ᐱᓕᕆᖃᑎᖃᖅᐸᑉᐸᑦ ᑖᒃᑯᓂᖓ ᒐᕙᒪᑐᖃᒃᑯᑦ
ᐱᖁᑎᒋᔭᖏᓐᓂᑦ? ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.

Chairman: Thank you, Mr.
Mikkungwak. Ms... . Ms. Dupuis. Sorry,
I was just thinking of something else. My
apologies. Ms. Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ) ᖁᔭᓐᓇᒦᒃ. ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ.
ᒪᒥᐊᓇᖅ ᐊᓯᐊᓂᖔᖅ ᐃᓱᒪᖃᑲᐃᓐᓇᕋᒪ. ᒥᔅ ᑐᐳᐃ.

>>ᐃᓪᓚᖅᑐᑦ

>>Laughter
Ms. Dupuis: Thank you, Mr. Chairman.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.
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It has been long. It’s okay.

ᖃᓄᐃᖏᑦᑐᖅ ᐅᓪᓗᑯᑖᕌᓘᒻᒪᑦ.

We have worked with them quite well.
Nunavut Development Corporation has a
particular program. We have sent
information out to all of our members.
Two years ago, at our AGM and last
year, we had a special session of
information about what they offer. We
have also worked with some of our
members that we know that are looking
for funding for the type that they have
offered and we have set up private
appointments that they have met with
NDC. That’s private discussions between
them, but we sort of play matchmaker to
put them together when we know that
there’s funding.

ᐱᓕᕆᖃᑎᒋᑦᑎᐊᕈᓐᓇᖅᓯᒪᔭᕗᑦ ᓄᓇᕗᒻᒥ
ᓇᒻᒥᓂᖃᐅᑎᓂᑦ ᐊᑐᖅᑐᐊᕐᕖᑦ ᓇᒻᒥᓂᖅᑕᐅᖅ
ᐊᑐᐊᒐᖃᖓᑕ. ᐃᓚᒋᔭᐅᔪᖁᑎᑦᑎᓐᓄᑦ
ᐅᓂᒃᑳᖃᑦᑕᖅᓯᒪᔪᑦ. ᐊᕐᕌᒍ ᒪᕐᕉᒃ ᓈᓕᖅᑑᒃ,
ᐊᕐᕌᒍᑕᒫᖅᓯᐅᒻᒥᑦ ᑲᑎᒪᕕᔾᔪᐊᑎᓪᓗᑕ, ᑕᕝᕙᓂᓗ
ᐊᕐᕌᒎᓚᐅᖅᑐᒥᑦ ᑲᑎᒪᕕᔾᔪᐊᑎᓪᓗᑕ
ᐅᓂᒃᑳᕆᐊᖅᑐᕐᕕᐅᔪᔪᒍᑦ ᑭᓱᓕᕆᔨᐅᒻᒪᖔᑦᑕ, ᑭᓱᒥ
ᐊᑐᐃᓐᓇᖃᕐᒪᖔᑕᓗ, ᐃᓚᒋᔭᐅᔪᖁᑎᕗᓪᓗ ᑮᓇᐅᔭᓂᑦ
ᑐᔅᓯᕋᓲᖑᒻᒪᑕ ᑖᒃᑯᓇᖓᑦ ᓇᒻᒥᓂᖃᐅᑎᓄᑦ
ᐊᑐᖅᑐᐊᕕᓐᓂᑦ. ᐅᖃᖃᑎᖃᕈᓐᓇᖅᓯᒪᔫᑦ,
ᑲᑎᒍᓐᓇᖃᑦᑕᖅᓯᒪᔪᑦ.

It’s the same with Nunavut Business
Credit Corporation. They come in and do
an information session for our members
every year at our AGM of what they have
to offer. We have the information of what
they offer when someone comes to us
and says, “I’m trying to find funding
on…” We will provide them with
whatever information they have provided
us with and matchmake them up. Thank
you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Mikkungwak.
Mr. Mikkungwak: Thank you, Mr.
Chairman. Thank you for the response. I
guess my last question here is: when I
look at tourists or in my case, I get a lot
of paddlers from Europe or the United
States, but on one of the Heritage Rivers,
namely, the Thelon River, some of the
paddlers start from Yellowknife and
some of them start from Back River. The
ones that start from Yellowknife go
through the Thelon Game Sanctuary
down to Beverly Lake, Aberdeen,

ᑕᐃᒫᑦᑕᐅᖅ ᑕᐃᒃᑯᓄᖓ ᐊᑐᖅᑐᐊᕕᒃᑯᓐᓄᑦ,
ᐊᑐᖅᑐᐊᕕᒻᒥᐅᑕᐃᑦ ᐅᓂᒃᑳᕆᐊᖅᑐᖃᑦᑕᕐᒥᔪᑦ
ᑲᑎᒪᕕᔾᔪᐊᓕᕋᐃᒐᑦᑕ. ᖃᓄᐃᑦᑐᓂ
ᐊᑐᐃᓐᓇᖃᖅᐸᒻᒪᖔᑕ ᖃᐅᔨᒪᕙᑦᑐᒍᑦ.
ᑮᓇᐅᔭᖅᓯᐅᖅᑐᖃᕋᐃᒻᒪᑦ ᑕᕝᕗᖓ
ᑐᕌᖅᑎᒋᐊᕈᓐᓇᖃᑦᑕᖅᓯᒪᔭᕗᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ) ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᒥᑭᓐᖑᐊᖅ.

ᒥᑭᓐᖑᐊᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.
ᖁᔭᓐᓇᒦᑦᑕᐅᖅ ᑭᐅᒐᕕᓐᖓ. ᑭᖑᓪᓕᖅᐹᕆᓕᖅᑕᕋᖃᐃ
ᐊᐱᖅᑯᑦ ᐳᓛᕆᐊᖅᓯᒪᔪᓂᑦ ᑕᑯᓐᓈᖅᑐᑕ ᑕᐃᒃᑯᐊ
ᐸᐅᕿᐊᖅᑐᖅᑐᐃᑦ ᐃᐳᒋᐊᖅᑐᖅᑐᐃᑦ ᐊᖑᐊᕆᐊᑐᖅᑐᐃᑦ
ᑕᒪᐅᖓᖅᑐᕕᔾᔪᐊᓘᖃᑦᑕᕐᖓᑕ. ᐃᒪᖓᓂ ᑲᖏᕐᔪᐊᑉ
ᑰᖓᓂ ᑰᒻᒥ ᐃᓕᓴᕆᔭᐅᓯᒪᔪᒥᑦ ᑕᐃᓐᓇ Thelonᖑᓂᕋᖅᑕᐅᔪᖅ ᖃᓪᓗᓈᑎᑐᑦ. ᐃᒪᖏᑦ ᐃᐳᒋᐊᖅᑐᖅᑐᑦ
ᔨᐊᓄᓴᐃᒦᖔᓲᑦ ᐱᒋᐊᖅᑐᑎᑦ ᑕᐅᕙᓐᖓᑦ ᐊᒻᒪ ᑰᒻᒥ
ᓴᓐᓂᖓᔪᒥᑦ ᐱᒋᐊᓲᖑᓪᓗᑎ ᐃᓚᖏᑦ. ᑕᐃᒃᑯᐊ
ᔨᐊᓄᓴᐃᒥ ᐱᒋᐊᓚᐅᖅᑐᑎ ᑲᖏᕐᔪᐊᑉ ᑰᖓᓅᕈᒪᔪᓄᑦ
ᓴᐳᔾᔨᕕᒃᑰᖅᑐᑎ Beverly-ᐅᑉ ᑕᓯᖓᒎᑦᑕᖅᑯᑦ, ᑕᒪᐅᓇᓗ
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Schultz Lake, and then right down into
Baker Lake.

ᖃᒪᓂᑦᑐᐊᒃᑯᑦ ᐱᓱᓪᓗᑎ.

When I think about that, do you guys
ever consult with our neighbouring
territory, which would be NWT Tourism,
to possibly get an idea of all tourist
paddlers that may be presumed, just to
ensure that they are safe? When they’re
coming down the Thelon River, there are
some areas where it could be very
dangerous. I think this is where we have
to look at this seriously so that we can
reassure the tourists that we are going to
ensure their safety and that they made it
to the community safely. Thank you, Mr.
Chairman.

ᑕᒪᓐᓇ ᐃᓱᒪᒋᑐᐃᓐᓇᖅᑐᒍ ᐊᐱᕆᒍᒪᓯᒐᒪ.
ᖃᐅᔨᒋᐊᕐᕕᒋᕙᑉᐱᓯᐅᒃ ᓄᓇᑦᓯᐊᕐᒥᐅᑕᐃᑦ
ᐳᓚᕋᖅᑐᓕᕆᔨᖏᑦ? ᖃᐅᔨᒐᓱᒃᑲᓂᕐᓗᓯ
ᐳᓛᕆᐊᖅᑐᐊᓘᖃᑦᑕᖅᑐᐃᑦ ᑕᐃᒃᑯᐊ ᑕᐅᕙᓐᖔᖅᑐᐃᑦ
ᑕᒪᐅᖓᖅᐸᓪᓕᐊᖃᑦᑕᖅᑐᐃᑦ. ᖃᓄᐃᖏᒃᑲᓗᐊᕐᒪᖔᑕ
ᖃᐅᔨᒪᖃᑕᐅᔪᓐᓇᕐᓂᐊᕋᑦᑕ. ᑲᖏᕐᔪᐊᑉ ᑰᖓᒍᑦ
ᑎᓱᓕᕋᐃᒻᒪᑕ ᐃᓚᖓ ᑖᔅᓱᒪ ᑰᑉ ᐅᓪᓗᕿᐊᓇᖅᑐᐊᓘᒻᒪᑦ
ᐊᑦᑕᓇᖅᑐᐊᓘᒻᒪᑦ. ᑖᓐᓇ
ᑕᑯᓐᓈᑕᐅᑦᑎᐊᓪᓚᕆᒋᐊᖃᖅᐸᓪᓚᐃᔪᖅ
ᖃᐅᔨᒪᑦᑎᐊᕐᔫᒥᓂᐊᕋᑦᑕ ᑕᒪᒃᑯᐊ ᐳᓛᕆᐊᖅᓯᒪᔪᖁᑏᑦ
ᖃᓄᐃᖏᒃᑲᓗᐊᕐᒪᖔᑕ ᐊᑦᑕᓇᖅᑐᒦᕋᔭᖏᒃᑲᓗᐊᕐᒪᖔᑕ
ᐊᒻᒪᓗ ᐅᐸᒐᓱᑦᑕᒥᓄᑦ ᑎᑭᑦᑎᐊᕐᓂᕋᓗᐊᕐᒪᖔᑕ
ᓄᓇᓕᒻᒧᑦ? ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.

Chairman: Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
Most of the people going out on those
Heritage Rivers, especially the Thelon,
because it has some challenges, go with
an outfitter. There is a registration
process that it’s like “We’re starting and
we expect to be here on a certain date,”
and we are in contact with the NWT.
The Back River is in the process of being
designated as a Heritage River and we’re
hoping with that, it will keep some of
those paddlers more within Nunavut. We
like our neighbours, but we would like to
keep people more in Nunavut than share
them. With the Back River designation,
we’re hoping that they won’t start in the
NWT, but there is some informationsharing.
When you do go with an outfitter, you
have to register and you register a
supposed itinerary. If you’re supposed to
arrive at three o’clock on Tuesday and
you haven’t arrived by three o’clock on
Wednesday, somebody will start to get a

ᐃᒃᓯᕙᐅᑕᖅ: ᒥᔅ ᑐᐳᐃ

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᔅᓯᕙᐅᑖᖅ.
ᐊᑕᖏᐸᓗᑦᑐᑎᑦ ᑰᒃᑰᕆᐊᖅᑐᖃᑦᑕᖅᑐᐃᑦ ᑲᖏᕐᔪᐊᑉ
ᑰᖓᒍᓪᓗ ᑖᓐᓇ ᐱᒡᒐᓇᕐᖓᑦ. ᐊᐅᔾᓚᐅᔾᔨᔨᒧᑦ
ᑲᒪᒋᔭᐅᓲᑦ ᐳᓚᕋᖅᑐᓕᕆᔨᒧᑦ ᑲᒪᒋᔭᐅᓲᑦ, ᖃᖓᓗ
ᑎᑭᓐᓂᐊᓕᕋᐃᒻᒪᖔᑕ, ᓇᒦᓐᓂᐊᓕᖃᐃᒻᒪᖔᑕᓗ
ᖃᖓᒃᑯᑦ ᖃᐅᔨᒪᔭᐅᓲᑦ.

ᑕᐃᒪ ᑰᒻᒥᑦ ᐃᓕᓴᕆᔭᐅᔪᖃᒃᑲᓂᕐᓂᐅᓴᒻᒥᒻᒪᑦ,
ᑕᐃᒃᑯᐊᖃᐃ. ᕼᐊᓐᓂᖓᔪᖅ ᑕᐃᓐᓇ
ᐃᓕᓴᕆᔭᐅᓕᖅᐸᓪᓕᐊᓂᐅᓴᒻᒪᒡᒎᖅ
ᑕᑉᐸᐅᓈᖅᑐᖃᓕᖅᐸᓪᓕᐊᑐᐃᓐᓇᓛᖅᑐᓴᐅᒻᒥᒻᒪᑦ.
ᑕᐃᓐᓇ ᑰ ᕼᐊᓐᓂᖓᔪᖅ ᐅᐸᑦᑕᐅᖃᑦᑕᓕᖅᑲᓂᓛᒃ.
ᓄᓇᑦᑎᐊᕐᒥ ᐱᒋᐊᖃᑦᑕᖁᓇᓛᖏᑦᑕᒐᓗᐊᖅ
ᓄᓇᕘᒥᖔᖅ.

ᑕᐃᒪᓖ ᐊᐅᓚᐅᔾᔨᔨᒧᑦ ᑲᒪᒋᔭᐅᒐᐃᒻᒪᑕ
ᑎᑎᕋᖅᑳᖏᓐᓇᕆᐊᖃᓲᖑᒻᒪᑕ. ᑎᑎᕋᖅᓯᒪᔪᒃᑯᑦ ᑭᓯᐊᓂ.
ᐃᒫᒃ ᓂᕆᐅᓇᓛᖅᑐᖅ ᐅᖃᖅᓯᒪᓱᖑᒻᒪᑕ ᐆᑦᑑᑎᒋᓗᒍ
ᑕᓖᒨᖅᑲᑦ ᐃᑲᓂ ᑎᑭᓛᖅᑐᖓ, ᑎᑭᓐᓂᖏᑉᐸᑕᓕ
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bit concerned as to where you are. Thank
you, Mr. Chairman.

ᑕᐃᒪᓕ ᕿᓂᖅᑕᐅᔭᕆᐊᖃᓕᓲᖑᕗᑦ. ᖁᔭᓐᓇᒦᒃ.

Chairman: Thank you, Ms. Dupuis. Mr.
Mikkungwak.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᒥᑭᓐᖑᐊᖅ.

Mr. Mikkungwak (interpretation):
Thank you very much. This is just a
general comment, not a question. I stated
before that they start in the west and
travel to the east and they use the Thelon
River to do that. I have seen that river
and the land when I have visited it and
it’s beautiful. I encourage Nunavut
Tourism, when you are doing marketing
and promotions, to showcase the
beautiful scenery of that river. I think
more work needs to be done on that.

ᒥᑭᓐᖑᐊᖅ: ᒪ’ᓇᓪᓗᐊᕕᒃ. ᑖᑉᓇ
ᐅᖃᐅᓯᒃᓴᑐᐃᓐᓇᐅᓂᐊᖅᑑᒐᓗᐊᕐᓕ ᐊᐱᖅᑯᑕᐅᖏᑦᑐᖅ
ᐃᒪᓐᓇ ᐅᖃᓚᐅᕋᒪ ᐅᐊᓕᓂᖕᒥᒃ ᐱᒋᐊᖅᖢᑎᒃ ᑕᒪᐅᖓ
ᓄᓇᕗᑦᒧᑦ ᐃᓯᖅᐸᓕᐊᑦᑕᕐᒪᑕ. ᑕᐃᓐᓇ ᑲᖏᕐᔪᐊᑉ ᑰᖓ
ᐊᑐᖅᖢᒍ ᑖᓐᓇ ᑲᖏᕐᔪᐊᑉ ᑰᖓ ᓄᓇᖓᓗ
ᖁᕐᓂᕈᑎᖅᑕᖅᓯᒪᓪᓗᒍ ᑕᑯᒥᓇᓪᓚᕆᒻᒪᑦ. ᑕᐃᒫᒃ
ᐃᑲᔪᖅᑐᐃᒋᐊᒃᑲᓂᖅᐳᖓ ᑖᒃᑯᓄᖓ ᓄᓇᕗᑦ
ᐳᓚᕋᖅᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᐱᔫᒥᕼᐋᕆᒃᑕᑎᑉᓗᓯ ᑖᒻᓇ
ᑕᑯᕋᓐᓂᕐᓂᖓ, ᑕᑯᒥᓇᕐᓂᖓᓗ
ᐱᓕᕆᐊᖑᑦᓯᐊᑲᓐᓂᐊᖃᑦᑑᔭᕆᑉᓗᒍᓕ ᐅᕙᖓ.

As I stated this morning, Baker Lake is
one of the hottest places in the
summertime, even hotter than southern
Canada. However, the two Heritage
Rivers, the Thelon River and the Kazan
River, both have their own type of beauty
or type of nice scenery. There should be
more marketing and promotion of these
two rivers and their own uniqueness
when we’re trying to promote these
things. I know that we will get more
visitations if it’s promoted more. Thank
you, Mr. Chairman.

ᐊᒻᒪᓗ ᐅᖃᓚᐅᕋᒪ ᐅᑉᓛᖅ ᖃᒪᓂᑦᑐᐊᖅ
ᐆᓇᕐᓂᖅᐹᖑᖃᑕᐅᕙᒻᒪᑦ ᐊᐅᔭᐅᔭᐅᕌᖓᒥ. ᖃᑉᓘᓇᓂᑦ
ᐊᓪᓛᑦ ᐆᓇᕐᓂᖅᓴᐅᓕᖅᑕᕐᒪᑦ ᑭᕼᐃᐊᓂ ᑖᓐᓇ ᑖᑉᑯᐊ
ᐃᓕᑕᕆᔭᐅᓯᒪᔪᑦ ᑰᑦ ᑕᒪᕐᒥᒃ ᑲᖏᕐᔪᐊᑉ ᑮᖓ ᐊᒻᒪ
ᕼᐊᕐᕙᖅᑑᑉ ᑰᖓ ᑕᑯᒥᓇᕐᓂᖃᒻᒪᓂᒃ,
ᑕᑯᕋᓐᓂᕐᓂᖃᑉᑐᑎᒡᓗ. ᖃᓄᑭᐊᖅ ᑕᒪᓐᓇ
ᐱᔫᒥᕼᐋᕈᑕᐅᒃᑲᓂᖅᐸᑦ ᑕᒪᒃᑯᓂᖓ
ᑕᑯᕼᐃᑎᑦᑎᑕᕐᓂᓗᒃᑎᓪᓗᑕ ᓇᓗᓇᓐᖏᓚᖅ
ᐃᓱᒪᒋᔭᑉᑯᓪᓕ ᑎᑭᑕᐅᕚᓪᓕᕋᔭᖅᑐᒎᒐᓗᐊᖅ. ᒪ’ᓇ,
ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Mr.
Mikkungwak. Ms. Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᒥᑭᓐᖑᐊᖅ.
ᒥᔅ ᑐᐳᐃ.

Ms. Dupuis: I agree. Every area of
Nunavut has its own uniqueness and its
own beauty and we try and make sure
that we capture all of it, but there is work
being done on that river system with
getting the Back River designated as a
Heritage River, which will certainly open
up a whole new set of opportunities.
People are always looking for new canoe
and kayak opportunities, especially on

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᐄ, ᐊᖏᖃᑎᒋᒋᒃᑭᑦ
ᓄᓇᕘᓕᒫᑦᑎᐊᖅ ᐊᔾᔨᐅᖏᓐᓂᖃᓐᖓᓐ ᐱᐅᓂᖃᑦᑐᓂᓗ
ᐊᔾᔨᒋᖏᑕᑯᓗᐊᓂᒃ ᐊᑕᖏᕐᓗᒍ ᓄᐊᒍᒥᓇᖅᑑᒐᓗᐊᖅ.
ᑕᐃᒃᑯᐊ ᑰᑦ ᐅᖃᐅᓯᑎᑦ ᐱᓕᕆᐊᕐᖑᔫᒐᓗᐊᖅ. ᑕᐃᓐᓇ
ᓴᓐᓂᖓᔪᖅ ᑰᒃ ᐃᓕᓴᕆᔭᐅᓕᖅᐸᓪᓕᐊᔪᖅ
ᐊᖅᑯᑎᒥᓂᐅᒻᒪᑦ. ᑕᐃᒪᐃᑦᑐᒥᒃ ᓄᑖᓂᒃ ᓴᖅᑭᔮᑎᒐᔅᓴᓂᒃ,
ᖃᔭᖅᑐᕆᐊᖅᑐᕕᔅᓴᓂᓪᓘᓐᓃᑦ ᐅᒥᐊᖅᑐᕆᐊᖅᑐᕕᔅᓴᓂᒃ
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rivers that have been designated. Thank
you, Mr. Chairman.

ᕿᓂᖅᑐᖃᐃᓐᓇᖅᑐᐊᓘᒻᒪᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis.
(interpretation) Are you done?
(interpretation ends) I have no more
names on my list. Mr. Joanasie.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ.
(ᑐᓵᔨᒃᑰᖏᑦᑐᖅ) ᑕᐃᒫ? (ᑐᓵᔨᑎᒍᑦ) ᐊᑎᖁᑎᖃᕈᓐᓃᕋᒪ.
ᒥᔅᑕ ᔪᐊᓇᓯ.

Mr. Joanasie (interpretation): Thank
you, Mr. Chairman. In the Tunngasaiji
document about tourism, let me ask for
clarification first. It was understandable
when it was being described that tourism
has brought in $40 million to Nunavut in
2011 and there were 1,258 people that
work under tourism in Nunavut. Do you
have any more up-to-date statistics on
those as to how much revenue has been
coming into Nunavut and how many jobs
have been created through tourism? I
hope my question was understandable,
Mr. Chairman. Thank you.

ᔪᐊᓇᓯ: ᐅᕙᓂ ᑐᓐᖓᓴᐃᔩᑦ ᑐᑭᒧᐊᒍᑎᖓᓂᖃᐃ
ᐳᓚᕋᖅᑐᓕᕆᓂᐅᑉ ᒥᒃᓵᓄᑦ ᑐᑭᓯᒋᐊᖅᑳᕈᒪᔪᖓ ᐊᒻᒪᓗ
ᑐᑭᓯᓇᖅᑰᓚᐅᕐᒪᑦ ᐃᓛᒃ ᐅᖃᐅᓯᕆᔭᐅᖅᑰᓚᐅᖅᑐᖅ
ᓲᕐᓗ ᐳᓚᕋᖅᑐᓕᕆᓂᖅ ᑮᓇᐅᔭᓂᒃ $40 ᒥᓕᐊᓐᓂᒃ
ᐃᓯᖅᑎᑦᓯᒪᓚᐅᕐᓂᖓᓂᒃ ᓄᓇᕗᑦᒧᑦ 2011-ᐸᖑᑎᓪᓗᒍ
ᐊᒻᒪᓗ ᑕᒪᒃᑯᐊ ᓲᕐᓗ ᓇᒻᒥᓂᖃᑦᑐᑦ ᐅᕝᕙᓘᓐᓃᑦ
ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒧᑦ ᐃᖅᑲᓇᐃᔮᑦ ᓲᕐᓗ 1,258-ᓂᒎᖅ
ᐃᖅᑲᓇᐃᔭᖅᑎᑎᓯᒪᒻᒪᑦ ᓄᓇᕗᑦᒥᐅᓂᒃ. ᐃᓛᖃᐃ
ᐅᓪᓗᒥ ᓄᑖᖑᓂᖅᓴᓂᖃᐃ ᓈᓴᐅᑎᑕᖃᖅᑲ ᑕᒪᒃᑯᓇᓐᖓ
ᓇᓗᓇᐃᕆᔪᓂᒃ ᓲᕐᓗ ᑮᓇᐅᔭᐃᑦ ᐃᓯᖅᐸᓪᓕᐊᔪᑦ
ᓄᓇᕗᑦᒧᑦ ᐊᒻᒪᓗ ᖃᑦᓯᓂᒃ ᐃᖅᑲᓇᐃᔮᓂᒃ
ᐊᒃᑐᐃᓂᖃᖅᓯᒪᒻᒪᖔᑦ ᑐᑭᓯᓇᕐᓂᕈᒪ, ᐃᒃᓯᕙᐅᑖᖅ.
ᓯᕗᓪᓕᕐᒥᒃ ᐊᐱᖅᑯᑎᒐ. ᓇᑯᕐᒦᒃ.

Chairman: Thank you, Mr. Joanasie.
Ms. Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᔪᐊᓇᓯ. ᒥᔅ
ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
We don’t on the job statistics. That is
something that is calculated usually every
two to three years. It’s calculated every
year, but statistics come out a couple of
years behind, unfortunately. For the
increase in revenue, we have estimated
the last two years have increased by
about 2.4 percent. I’m not that good at
math, but 2.4 percent of $40 million, I
can’t calculate off the top of my head, but
it’s about a 2.4 percent growth rate.
Thank you, Mr. Chairman.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐃᖅᑲᓇᐃᔮᓪᓕ ᐱᓪᓗᒋᑦ ᓈᓴᐃᕙᖏᑦᑐᒍᑦ. ᐊᕐᕌᒍᑦ ᒪᕐᕉᒃ
ᐱᖓᓱᑦ ᓈᒐᐃᒻᒪᑕ ᓈᓴᖅᑕᐅᕙᑦᑑᒐᓗᐊᑦ. ᐊᕐᕌᒍᑕᒫᑦ
ᖃᐅᔨᒪᔭᐅᒐᓱᑉᐸᑦᑑᒐᓗᐊᑦ ᑭᓯᐊᓂ ᑕᐃᒃᑯᐊ
ᑭᓪᓕᓯᓂᐊᖅᑕᐅᓯᒪᔪᐃᑦ ᐱᑐᖃᐅᔾᔮᓲᖑᒻᒪᑕ. ᐊᕐᕌᒎᒃ
ᒪᕐᕉᒃ ᐊᓂᒍᖅᓯᒪᓕᖅᑎᓪᓗᒋᑦ 2.4 ᐳᓴᒻᒥᒃ
ᐊᒥᓱᕈᕆᐊᖅᓯᒪᔪᑦ. ᓈᓴᐅᓯᕆᔨᐅᑦᑎᐊᖏᒻᒥᒐᒪ $40
ᒥᓕᐊᓐ 2.4 ᐳᓴᖓ ᖃᑦᑎᐅᒐᓗᐊᖅᑯᑭᐊᖅ
ᐱᕈᕆᐊᖅᓯᒪᔪᖅ ᑮᓇᐅᔭᖅ ᐃᓯᖅᐸᓪᓕᐊᔪᖅ $40
ᒥᓕᐊᓂᒃ. ᖁᔭᓐᓇ ᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: That’s about 10 percent
overall, I guess, or sorry, it’s $100,000.
Mr. Joanasie.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): 10 ᐳᓴᓐᑎᖃᐃ
ᑕᕝᕗᖓᓕᒫᖅ, ᐃᓛᒃ $100,000-ᖑᔪᑦ. ᒥᔅᑕ ᔪᐊᓇᓯ.

Mr. Joanasie (interpretation): Thank
you, Mr. Chairman. I thank her for that

ᔪᐊᓇᓯ: ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ. ᐊᒻᒪᓗ ᖁᔭᓐᓇᒦᒃ
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explanation. From March 9 to 13, the
tourism AGM was held in Iqaluit. How
many delegates came? How many
participants attended this conference?
When will the final report from the
conference be released publicly? Thank
you, Mr. Chairman.
Chairman: Thank you, Mr. Joanasie.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
That was our tourism conference, which
is held every three years. Our AGM is in
October, just for clarification. The
tourism conference had about 110
participants from the south and from
across the north.
The final report is just being done and
why that’s taking a bit of time is we had
all of the sessions videotaped so that our
members that were not able to attend,
because some of them were information
or training sessions, we will then be able
to provide a video copy of all of those
sessions to our members so that they
have full access, whether they were able
to attend or not. That’s just in postproduction right now, expected to go out
in the next few weeks. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Joanasie.
Mr. Joanasie (interpretation): Thank
you, Mr. Chairman. I thank her for the
responses. I’ve had concerns as well, just
like Mr. Enook stated, about the cruise
ships and what Mr. Enook said about that
ad where you’re not supposed to touch
archaeological sites. The Nunavut
government put out those ads. The
Nunavut government’s direction is to
preserve and protect the archaeological

ᑐᑭᓯᑎᑕᐅᒋᐊᕐᒪᑦ ᑕᒪᓐᓇ. ᐊᒻᒪᑦᑕᐅᖅ ᒫᑦᓯ 9 ᑕᕝᕙᓂ
2015 ᒫᑦᓯ 9ᒥ 13ᒧᓄᑦ ᐳᓚᕋᑦᑐᓕᕆᔩᑦ ᑕᐃᒃᑯᐊ
ᑲᑎᒪᕕᔾᔪᐊᕐᓂᖃᓚᐅᕐᒪᑕ ᑕᒫᓂ ᐃᖃᓗᖕᓂ,
ᖃᑦᓯᒃᑭᐊᕐᖓᐃᑦ ᐃᓚᐅᖃᑕᐅᓚᐅᖃᑦ ᐊᒻᒪ
ᐅᓂᒃᑳᓕᐅᖅᓯᒪᔭᖅᑕᖃᕐᓂᐊᖅᐸ ᑭᖑᓂᐊᒍᑦ? ᖁᔭᓐᓇᒦᒃ
ᐃᒃᓯᕙᐅᑕᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅᑕ ᔪᐊᓇᓯ, ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ, ᐃ ᑖᓐᓇ
ᐳᓚᕋᖅᑐᓕᕆᓂᕐᒥ ᑲᑎᒪᕐᔪᐊᕐᓂᐅᔪᔪᖅ ᐊᕐᕌᒍᑦ ᐱᖓᓱᑦ
ᓈᒐᐃᒻᒪᑕ ᑲᑎᒪᕐᔪᐊᖅᐸᒃᑲᑦᑕ ᐅᑭᐊᒃᓵᕐᓕ
ᐊᕐᕌᒍᑕᒫᖅᓯᐅᒻᒥ ᑲᑎᒪᒫᖅᑐᒍᑦ 110
ᑲᑎᒪᔭᖅᑐᓚᐅᖅᑐᐃᑦ ᖃᓪᓗᓈᓂᓪᓗ ᐅᓂᒃᑳᓕᐊᕗᓪᓗ
ᑭᖑᓪᓕᖅᐹᖓ ᓴᓇᔭᐅᔪᖅ.

ᑭᓯᐊᓂ ᐱᔭᕇᖅᑕᐅᑎᒋᓯᒪᖏᑦᑐᖅ ᑖᒃᑯᐊ
ᑲᑎᒪᓂᓕᒫᕋᓗᐃᑦ ᐊᐅᓚᔫᓄᑦ
ᑕᕐᕆᔮᒃᓴᓕᐅᖅᑕᐅᓚᐅᕐᖓᑕ. ᑕᐃᒃᑯᐊ ᐃᓚᖏᑦ
ᑲᑎᒪᔭᖅᑐᕈᓐᓇᖏᑦᑐᐃᑦ ᑲᑎᒪᔪᓂᒃ ᑕᑯᓐᓈᕈᓐᓇᓛᕐᖓᑕ
ᐊᔾᔨᓕᐅᖅᑕᐅᑎᔪᒐᑦᑎᒍᑦ ᑕᐃᒃᑯᐊᓗ
ᑲᑎᒪᖃᑕᐅᒍᓐᓇᕐᓂᖏᒃᑲᓗᐊᕈᑎᒃ
ᑐᓴᖃᑕᐃᓐᓇᐅᔪᓐᓇᓛᕐᖓᑕ ᒫᓐᓇ ᑕᐃᒪ
ᐋᖅᑭᑎᖅᑕᐅᔪᖅ ᓇᑲᑎᖅᑕᐅᒃᑲᓐᓂᖅᑐᓂᓗ ᐱᓇᓱᐊᕈᓯᓂ
ᐊᒡᒋᖅᑐᓂᒃ ᐊᐅᓪᓚᖅᑎᑕᐅᓛᖅᑐᖅ ᐃᓚᒋᔭᐅᔪᓄᑦ.
ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᔪᐊᓇᓯ.

ᔪᐊᓇᓯ: ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ ᐊᒻᒪᓗ ᑭᐅᔾᔪᑎᖏᓐᓄᑦ.
ᐃᓱᒫᓗᑎᖃᖃᑦᑕᖅᓯᒪᒐᑦᑕᐅᖅ ᒥᔅᑕ ᐃᓄᒃ
ᐅᖃᐅᓯᕆᖅᑲᐅᔭᖏᓐᓂ ᑕᐃᒃᑯᐊ ᐅᒥᐊᕐᔪᐊᖅ
ᐱᔾᔪᑎᒋᓗᐊᖅᓱᒋᑦ ᑕᐃᓐᓇ ᐅᖃᐅᓯᕆᖃᐅᔭᖓ
ᓴᕿᒃᑲᖅᑕᐃᓕᒍᒃ ᓱᕋᑦᑕᐃᓕᓗᒍᓗ ᓄᓇᕗᑦ
ᐅᓂᒃᑳᖏᓐᓂ ᐱᑕᖃᕐᒪᑕ ᑕᐃᒃᑯᐊ ᐃᑦᑕᕐᓂᓴᐃᑦ,
ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᓐᓄᑦ ᑕᒪᒃᑯᐊ ᐸᐸᑕᐅᖁᔭᐅᖃᑦᑕᕐᒪᑕ
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artefacts because they are culturally
important and as Nunavummiut, we
consider them previous.

ᓴᐳᒻᒥᔭᐅᒐᓱᐊᖅᓱᑎᒃᓗ ᐃᓕᖅᑯᓯᑦᑎᓐᓄᑦ
ᐊᒃᑐᐊᖓᑎᓪᓗᒋᑦ ᑖᒃᑯᐊᓗ ᐊᓐᓂᕆᔭᐅᒻᒪᕆᒻᒪᑕᓗ
ᓄᓇᕗᒻᒥᐅᓄᑦ.

Does Nunavut Tourism tell the cruise
ships that come up here where they can
land or do members of Nunavut Tourism
work with the cruise ships and tell the
ships, “This is where you should go see
and you can land here,” type of thing or
is there anything like that set up? Thank
you, Mr. Chairman.

ᖃᐅᔨᒍᒪᔪᖓ ᑕᒪᒃᑯᐊ ᐊᒥᐊᕐᔪᐊᖑᖃᑦᑕᖅᑐᑦ
ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᓇᓗᓇᐃᕐᕕᐅᖃᑦᑕᕐᒪᖔᑕ ᓇᒧ
ᓄᓈᖃᑦᑕᓚᖓᒋᐊᖏᓐᓂᒃ ᐅᕝᕙᓘᓐᓃᑦ
ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐊᒻ ᑕᐃᒃᑯᐊᓘᓐᓃᑦ ᐃᓚᒋᔭᐅᔾᔪᑎᓖᑦ
ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᑕᐃᒃᑯᓄᖓ ᐅᒥᐊᕐᔪᐊᓄᑦ
ᑎᑭᖃᑦᑕᖅᑐᓄᑦ ᐅᖃᐅᔾᔩᖃᑦᑕᖃᑦ ᐅᕗᖓ ᑕᕝᕙ
ᓄᓈᕆᐊᖅᑐᕈᓐᓇᖁᑎᑦ ᐃᒪᐃᓕᖓᔪᖅᑕᖃᖃ
ᐅᕝᕙᓘᓐᓃᑦ ᐋᖅᑭᒃᓯᒪᔪᖅᑕᖃᖃ? ᖁᔭᓐᓇᒦᒃ
ᐃᒃᓯᕙᐅᑕᖅ.

Chairman: Thank you, Mr. Joanasie.
Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
Our role with the cruise ships, we don’t
set the itineraries. We indicate to them
that if they’re looking for archaeological
sites, they should work with Culture and
Heritage and Inuit Heritage Trust, who
have a better understanding of exactly
where the sites are and the sites that
should be visited or not visited are. We
don’t have as comprehensive an
understanding as they would. That’s
where we direct them on that matter. We
want to make sure that they get the best
advice possible and from the people who
are in charge of those sites. Thank you,
Mr. Chairman.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅᑕ ᔪᐊᓇᓯ. ᒥᔅ
ᑐᐳᐃ.
ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ,
ᐃᖅᑲᓇᐃᔮᕗᓪᓕ ᐳᓚᕋᑦᑏᑦ ᑕᐃᒃᑯᐊ ᐅᒥᐊᕐᔪᐊᖅ
ᐱᓪᓗᒋᑦ ᐅᐸᖃᑦᑕᖅᑕᖏᓐᓂᒃ ᐋᖅᑭᒃᑎᕆᔨᐅᖏᑦᑐᒍᑦ
ᐅᖃᐅᑎᓯᒪᔭᕗᑦ ᖃᕐᒪᒥᓂᖅᑕᓕᖕᓅᕐᓂᐊᖅᐸᑕ ᓄᓇᕘᒥ
ᐃᑦᑕᕐᓂᓴᓕᕆᔨᒃᑯᓐᓂᑦ ᐅᖃᐅᔾᔨᓯᒪᖁᔭᕗᑦ. ᑕᐃᒃᑯᐊᓗ
ᐳᓛᕆᐊᖅᑕᐅᔪᓐᓇᖅᑐᑦ ᐳᓛᕆᐊᖅᑕᐅᖁᔭᐅᖏᑦᑐᓪᓗ
ᐃᑦᑕᕐᓂᓴᓕᕆᔨᒃᑯᓐᓄᑦ ᖃᐅᔨᒪᔭᐅᑎᑕᐅᖁᓲᕗᑦ,
ᑕᐃᑯᖓᖔᖅ ᓴᖑᑎᓲᕗᑦ ᐊᐱᕆᒐᐃᒻᒪᑕ.
ᖃᐅᔨᒪᓂᖅᓴᓄᑦ ᖃᐅᔨᒪᓂᖅᐹᓄᑦ
ᐅᖃᐅᔾᔭᐅᖁᓲᕆᒐᑦᑎᒍᑦ ᐃᑦᑕᕐᓂᓴᖅᑕᓖᑦ ᐱᓪᓗᒋᑦ.
ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑕᖅ.

Chairman: Thank you, Ms. Dupuis. Mr.
Joanasie.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ, ᒥᔅᑕ
ᔪᐊᓇᓯ.

Mr. Joanasie (interpretation): Thank
you. We’re mainly concerned about the
artefacts that had been created by the
ancestors of the people of Nunavut years
and years ago. I’m sure that some of the
artefacts have been stolen without our
knowledge by tourists and they may have
been ignorant tourists that didn’t know
any better and they took them. We have
been concerned about that.

ᔪᐊᓇᓯ: ᖁᔭᓐᓇᒦᒃ. ᑖᓐᓇ ᐃᓱᒫᓗᑎᒋᓗᐊᖑᐊᖅᓱᒐᖃᐃ
ᐃᓚᖏᓪᓘᓐᓃᑦ ᑕᐃᒫᒃ ᑖᒃᑯᐊ ᐃᑦᑕᕐᓂᓴᐃᑦ ᐱᑐᖃᐃᑦ
ᓄᓇᕗᒻᒥᐅᓄᑦ ᓴᓇᔭᐅᓚᐅᖅᓯᒪᔪᕕᓂᑐᖃᐃᑦ
ᑕᐃᑦᓱᒪᓂᑲᓪᓚᒃ ᐃᓚᖏᓘᓐᓃᑦ
ᑎᓪᓕᒑᕆᔭᐅᖃᑦᑕᖅᓯᒪᔪᑦᓴᐅᖕᒪᑕᓘᓐᓃᑦ ᖃᐅᔨᑎᓐᓇᑕ
ᐅᕝᕙᓘᓐᓃᑦ ᐳᓚᕋᑏᑦ ᖃᐅᔨᒪᓇᑎᒃ
ᑎᒍᓯᑐᐃᓐᓇᖃᑦᑕᖅᓯᒪᔪᖃᖅᑐᒃᓴᐅᖕᒪᑦ ᐃᓱᒫᓗᑎᒋᓪᓗᒍ
ᑕᒪᓐᓇ ᐅᖃᐅᓯᕆᕙᕋ.
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I want to make sure that all the tour
operators and members know about these
things and that they should set up rules
about those things because we have to
preserve, protect, and keep them from
being stolen. They’re precious to the
people of Nunavut. We’re trying to create
a museum in Nunavut so that we can
showcase those artefacts. I’m just making
a general comment about this.

ᐊᒻᒪᓗ ᑖᒃᑯᐊ ᐳᓚᕋᑦᑐᓕᕆᔩᑦ ᐱᓕᕆᖃᑎᒋᕙᑦᑕᖏᑦ
ᖃᐅᔨᒪᒋᐊᖁᓪᓗᒋᑦ ᐋᖅᑭᒃᓱᐃᒋᐊᒃᑲᓐᓂᕈᓐᓇᖁᓪᓗᒋᓪᓗ
ᑕᒪᒃᑯᐊ ᓲᕐᓗ ᐸᐸᑕᐅ…ᖃᐅᔨᒪᔭᐅᑦᓯᐊᕆᐊᖃᕐᒪᑕ
ᑎᓪᓕᒑᕆᔭᐅᒋᐊᖃᖏᓐᓂᖏᓐᓂᒃ ᐊᓐᓂᕐᓇᕐᒪᑕ
ᓄᓇᕗᒻᒥᐅᓄᑦ, ᑕᑯᔭᒐᖃᕐᕕᖕᒥ ᓱᓕ ᑐᕌᒐᖃᕋᓱᐊᖅᑐᑦ
ᓄᓇᕗᒻᒥ ᑕᒪᒃᑯᐊ ᓲᕐᓗ ᐃᓪᓗᒥ
ᑕᑯᔅᓴᐅᑎᑕᐅᒍᓐᓇᓛᕐᓂᐊᕐᒪᑕ ᑕᒪᓐᓇ
ᐅᖃᐅᓯᕆᑐᐃᓐᓇᖅᓱᒍ.

To ask another question about cruise
ships, sometimes people in the
communities are not aware and then all of
a sudden, a cruise ship appears. Has
Nunavut Tourism ever thought of
working more closely with the
communities so that the communities can
be more informed as to when cruise ships
may be coming? Thank you, Mr.
Chairman.

ᑭᓯᐊᓂ ᑖᒃᑯᐊ ᐅᒥᐊᕐᔪᐊᑦ ᒥᔅᓵᓄᑦ ᐊᐱᕆᒋᐊᒃᑲᓂᕐᓗᖓ
ᐃᓛᓐᓂ ᓄᓇᓕᒻᒥᐅᑦ ᓲᕐᓗ ᖃᐅᔨᑎᓐᓇᒋᑦ
ᑎᑭᑦᑐᖃᕐᔫᒥᓲᖑᓐᓂᒥᒻᒪᑕᑦᑕᐅᖅ. ᑕᒪᓐᓇ
ᐱᕙᓪᓕᐊᔭᐅᖃᑦᑕᖅᓯᒪᓐᖏᒃᑲᓗᐊᖅᑲᖃᐃ
ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ ᐃᓚᒋᔭᐅᓗᑎᑦ?
ᑐᓴᐅᒪᖃᑎᒌᑦᑎᐊᖃᑦᑕᓂᐊᕐᒪᑕ ᓄᓇᓕᒻᒥᐅᑦ ᖃᖓᒃᑯᑦ
ᐅᒥᐊᕐᔪᐊᑦ ᑎᑭᓐᓂᐊᕐᒪᖔᑦᑕ ᐸᕐᓇᓯᒪᑦᑎᐊᓂᐊᕐᒪᑕ
ᑎᑭᑦᑎᓪᓗᒋᑦ ᑕᐃᒃᑯᐊ ᐳᓛᕆᐊᖅᑐᑦ? ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Mr. Joanasie.
Ms. Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᔪᐊᓇᓯ. ᒥᔅ
ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
When we get the cruise ship schedule that
is set from the licensing process at
ED&T, we send it to all the communities
and phone all of the EDOs in the
communities on the list just to make sure
that they have received a copy.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒃᑯᐊ
ᐅᒥᐊᕐᔪᐊᑦ ᓇᐅᒃᑰᕐᓂᐊᕐᒪᖔᑕ ᑐᑭᓯᐅᒪᓕᕌᖓᑦᑕ.
ᑕᐃᒃᑯᐊ ᑐᓴᐅᒪᔾᔪᑏᑦ ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓄᑦ
ᐊᐅᓪᓚᖅᑎᑕᐅᖃᑦᑕᖅᑐᑦ ᓄᓇᓕᓐᓄᑦ ᐊᒻᒪᓗ
ᐃᖅᑲᓇᐃᔭᖅᑎᒥᓐᓄᑦ.

What sometimes happens with cruise
ships just appearing in a community is
they change itinerary because of weather
or something or ice conditions and
unfortunately, sometimes they don’t let
us know that they have changed an
itinerary, so we can’t inform the
communities. As soon as we find out that
there is a ship going to a community, we
always contact the community just so that
they are aware, but we are not always
informed of changes to itineraries from

ᑕᐃᒃᑯᐊ ᐅᒥᐊᕐᔪᐊᑦ ᓴᖅᑭᑐᐃᓐᓇᕌᖓᑕ ᓄᓇᓕᓐᓄᑦ ᓯᓚ
ᐱᔾᔪᑎᒋᓪᓗᒍ ᑕᐅᕗᖓᖔᖅ ᓴᖑᔪᔅᓴᐅᓐᓂᕋᒥ
ᐊᖅᑯᓵᕆᑲᓪᓚᖃᑦᑕᖅᑐᖅ ᐅᕝᕙᓘᓐᓃᑦ
ᓯᑯᓯᐅᓚᐅᕐᓂᕐᒥᓄᑦ. ᖃᐅᔨᒃᑲᖅᑕᐅᖃᑦᑕᖏᑦᑐᒍᑦ
ᐊᓯᔾᔨᖅᓯᑲᓪᓚᓐᓂᕋᓗᐊᕌᖓᑕ ᑕᐃᒪᐃᑦᑑᓂᖓᓄᑦ
ᑐᓴᖅᑎᑦᑎᖄᕈᓐᓇᖏᑦᑐᒍᑦ ᑎᑭᑦᑐᖃᕐᓂᐊᓕᖅᑐᖅ
ᐃᓐᓇᓚᒍᓐᓇᖃᑦᑕᖏᑦᑐᒍᑦ. ᑭᓯᐊᓂ
ᖃᐅᔨᒃᑲᐃᓇᓱᐃᓐᓇᐅᔭᖅᑐᒍᑦ
ᑕᐃᒪᐃᓕᒃᑲᓗᐊᖅᑎᓪᓗᒍᓪᓗ ᓴᖑᑲᓪᓚᒃᑳᖓᑕ
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the cruise companies. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis. Mr.
Shooyook.
Mr. Shooyook (interpretation): Thank
you, Mr. Chairman. I also have a concern
regarding an issue I brought up yesterday
about the cruise ships. There are also
more and more ships coming in through
our community and they’re also setting
up an army base up there. I know that
that is not part of your responsibility and
you also stated that they should contact
Inuit Heritage Trust. It’s very important
to protect the archaeological sites. Is it
the government or Inuit Heritage Trust
who are responsible for protecting the
archaeological sites? Thank you, Mr.
Chairman.

ᖃᐅᔨᒃᑲᐃᔪᓐᓇᖃᑦᑕᖏᑦᑐᒍᑦ ᐃᓚᖓᒍᑦ. ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᓲᔪᖅ.
ᓲᔪᖅ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑖᔅᓱᒥᖓᑦᑕᐅᖅ
ᐃᓱᒫᓗᒋᔭᖃᕐᒥᒐᒪ ᔫ ᐃᓅᓪᓗ ᐅᖃᐅᓯᕆᖅᑲᐅᔭᖓᓂᒃ,
ᐃᒃᐸᔅᓴᖅ ᐅᖃᐅᓯᕆᐱᓪᓚᓚᐅᖅᖢᒍ ᐱᕕᖃᓕᕋᒪ.
ᑕᐃᒃᑯᐊ ᐅᒥᐊᕐᔪᐊᑦ ᑐᑭᓯᒐᓗᐊᖅᑐᖓ
ᐊᐅᓚᑕᐅᔪᓐᓇᖏᑦᑐᑦ. ᐱᑕᖃᕐᒥᒻᒪᑦ ᓄᓇᑦᑎᓐᓂ
ᐅᓇᑕᖅᑐᓴᒃᑯᑦ ᐃᓂᑖᖅᐸᓕᐊᓪᓗᑎᑦ
ᐅᒥᐊᕐᔪᐊᖃᖃᑦᑕᖅᐸᓪᓕᐊᑐᐃᓐᓇᓂᐊᕋᑦᑕ ᓯᕗᓂᑦᑎᓐᓂ
ᐃᒪᓐᖑᕌᖓᓪᓗ ᑕᐃᑲᓃᑦᑐᖃᑲᐃᓐᓇᓕᓲᓪᓗ ᑕᒪᒃᑯᓂᖓ
ᑕᒪᒃᑯᐊᓗ ᐊᐅᓚᓐᖏᑕᕋᓗᐊᓯ. ᑕᐃᒃᑯᐊ
ᐃᑦᑕᕐᓂᓴᓕᕆᔩᑦ ᑐᑭᓯᖅᑲᐅᒐᒪ ᑕᒪᒃᑯᓂᖓ
ᐱᓕᕆᒋᐊᕈᓐᓇᕐᓂᖏᓐᓂᒃ. ᑕᒪᓐᓇ ᐱᔭᕆᐊᖃᓪᓚᑦᑖᖅᑐᑦ
ᓴᐳᒻᒥᔭᐅᓂᖓ, ᑐᑭᓯᒐᓗᐊᖅᑐᖓᓗ ᒐᕙᒪᒃᑯᑦ
ᓴᐳᒻᒥᔪᓐᓇᖅᑐᑦ ᑕᒪᑐᒥᖓ. ᓇᓕᐊᓪᓖᒃᑯᐊ
ᐃᑦᑕᕐᓂᓴᓕᕆᔩᓪᓘᓐᓃᑦ ᒐᕙᒪᒃᑯᓘᓐᓃᑦ ᑕᒪᑐᒥᖓ
ᓴᐳᒻᒥᒃᖠᕈᓐᓇᖅᐸᑦ? ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Mr. Shooyook.
Ms. Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᓲᔪᖅ. ᒥᔅ
ᑐᐳᐃ.

Ms. Dupuis: I’m not sure I have a
definitive answer. Our understanding is
that it’s a combination of both. Cruise
ships have to get a permit from Inuit
Heritage Trust as part of the permitting
process to go onto any archaeological
site. A lot of the cruise companies have
complained that Nunavut is overlicensed. Right now, cruise ships have to
get over 26 different permits.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᑭᐅᓪᓚᕆᒍᓐᓇᖏᑕᕋ ᑖᓐᓇ.
ᑕᒪᒃᑮᖑᒐᓗᐊᒃ. ᐅᒥᐊᕐᔪᐊᓂᒃᑯᐊ
ᐱᔪᓐᓇᐅᑎᑖᖅᑎᑕᐅᔭᕆᐊᓖᑦ ᐃᓄᐃᑦ ᐱᖁᑎᖏᓐᓂᒃ
ᐸᐸᑦᓯᔨᐅᔪᓄᑦ ᓇᐅᑎᓱᖅᑎᐅᔪᓄᑦ ᑕᑯᔭᖅᑐᕐᓂᐊᕈᑎᒃ
ᖃᒻᒪᖃᕐᕕᒥᓂᕐᒥᓪᓘᓐᓃᑦ. ᐃᓚᖏᑦ ᓚᐃᓴᑖᖅᑎᑦᑎᔩᑦ
ᑕᐃᒃᑯᐊ ᐱᔪᓐᓇᐅᑎᑖᖅᑐᖃᑦᑕᕆᐊᖃᕐᒪᑕ ᒐᕙᒪᒃᑯᓐᓂ.
ᒫᓐᓇᒃᑯᑦ ᐅᒥᐊᕐᔪᐊᑦ 26 ᐅᖓᑖᓂ
ᐱᔪᓐᓇᐅᑎᑖᕆᐊᖃᖃᑦᑕᖅᐳᑦ.

My personal opinion is that should stay
that way because there are a number of
things that have to be looked at. We have
been at arctic tables about cruise ship
consultation and Svalbard in Norway is a
one-page licensing document, which
should never happen here. It’s just too
minimal and it doesn’t take into account
all of the variations with archaeological
sites, wildlife sites, and bird sanctuaries,

ᐃᓱᒪᔪᖓᓂ ᑕᒪᓐᓇ ᓱᕐᕋᑦᑕᐅᔭᕆᐊᖃᖅᑰᖏᑦᑐᖅ
ᐅᓄᖅᑐᑦ ᖃᐅᔨᒪᔭᐅᔭᕆᐊᖃᕐᒪᑕ. ᑕᐅᕙᓂᓕ ᓄᐊᕙᐃ-ᒥ
ᐊᑕᐅᓯᑯᓗᒻᒥᒃ ᒪᒃᐱᖅᑐᒐᕐᒥᒃ ᑕᑕᑎᑐᐃᓐᓇᖅᖢᑎᒃ
ᑎᑭᑦᑐᓐᓇᖅᑐᑦ ᓚᐃᓴᑖᖅᑎᑕᐅᔪᓐᓇᖅᑐᑦ. ᒫᓂᓕ
ᐅᓄᖅᑐᓂᒃ ᑕᑕᑎᕆᓗᑎᐅᔭᕆᐊᓖᑦ ᒪᑯᐊ ᐃᑦᑕᕐᓂᓴᐃᑦ

113

and everything else has to be taken into
account.

ᖃᒻᒪᖃᕐᕕᒥᓃᑦ ᑕᒪᒃᑯᐊ ᐅᓄᖅᑑᒻᒪᑕ.

Inuit Heritage Trust does issue part of the
cruise ship licensing process, that they
will state whether someone can go on a
site or not and what the restrictions might
be. Thank you, Mr. Chairman.

ᐃᓄᐃᑦ ᐱᖁᑎᖏᓐᓂ ᓇᐅᑎᓱᖅᑏᑦ ᑕᐃᒪᐃᑐᓕᕆᔨᐅᔪᑦ
ᐊᒻᒪᓗ ᐊᖏᖅᑎᑦᑎᔨᐅᓪᓗᑎᑦ ᐋᒡᒑᖅᑎᐅᓪᓗᑎᓪᓘᓐᓃᑦ
ᐃᑯᓐᖓᕈᓐᓇᖅᑐᑎᑦ ᑭᓱᓪᓗ ᖃᓄᐃᓕᐅᕆᐊᖃᓐᖏᑦᑐᑦ
ᓇᓗᓇᐃᖅᑎᑕᐅᓯᒪᓪᓗᑎᑦ.

Chairman: Thank you, Ms. Dupuis. Mr.
Shooyook.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᒥᔅ ᑐᐳᐃ. ᒥᔅᑕ
ᓲᔪᖅ.

Mr. Shooyook (interpretation): Thank
you, Mr. Chairman. Thank you for your
response. I know the importance and in
our community, we have quite a lot of
archaeological sites around our area from
the pre-Dorset era. I think there has been
some disturbance in one particular
archaeological site and that hurts. Those
are precious artefacts and there needs to
be an improvement or tightening of
regulations so that the sites are protected
and preserved. They won’t be of any use
in the future if they’re damaged and
disturbed. Those people out there have to
know the importance of those
archaeological sites. Thank you, Mr.
Chairman.

ᓲᔪᖅ: ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᖁᔭᓐᓇᒦᓪᓗ ᑖᓐᓇ
ᐅᖃᑦᑎᐊᕐᒪᑦ. ᐃᓛᒃ ᑐᑭᓯᒐᓗᐊᖅᑐᖓ ᑖᓐᓇ
ᐊᒃᓱᕈᕐᓇᓪᓚᑦᑖᕐᒪᑦ ᓄᓇᕗᑦᑕᐅᖏᓐᓇ ᐱᑕᖃᕐᒥᒻᒪᑦ
ᐃᑦᑕᕐᓂᓴᕈᔪᓐᓂᒃ ᐅᕙᒍᑦ ᓯᕗᓂᑦᑎᓐᓂ ᑕᐃᒃᑯᐊ
ᑐᓂᐅᓂᕋᖅᑕᐅᔪᑦ ᑕᐅᕙᓂ ᓄᓇᖃᖃᑦᑕᓂᕐᒥᒻᒪᑕ
ᐱᑕᖃᕐᒪᑦ ᑕᑉᐹᓂ ᑲᖏᖔᑦᑎᓐᓂ
ᐱᓕᕆᐊᖑᓯᒪᓪᓚᖅᑰᓕᕇᖅᖢᓂᓗ ᑕᐃᓐᓇ. ᑕᒪᓐᓇ
ᐋᓐᓂᓇᓪᓚᑦᑖᕐᒪᑦ ᓇᐅᒃᑯᑦ ᑕᒪᒃᑯᐊ ᐱᑐᖄᓗᐃᑦ
ᐊᓐᓂᕆᒐᑦᑎᒍ ᐋᖅᑭᓱᖅᑕᐅᑲᓐᓂᕆᐊᖃᓪᓚᑦᑖᕐᒪᑕ,
ᑐᑭᓯᒐᓗᐊᖅᑐᖓ ᐊᐅᓚᑦᑎᔪᓐᓇᖏᑦᑐᒍᑦ, ᓄᓇᕗᑦ
ᐊᓐᓂᕆᓂᐊᕈᑦᑎᒍ ᑕᒪᓐᓇ ᐋᖅᑭᑎᐊᖅᓯᒪᓗᓂ ᑭᓯᐊᓂ
ᐱᔭᕆᐊᖃᕐᓂᐊᕐᒪᑦ. ᓴᐱᑐᐃᓐᓇᕐᓂᐊᕈᑦᑕ ᑕᒪᑐᒥᖓ ᓲᕐᓗ
ᓯᕗᓂᔅᓴᕗᑦ ᐊᑑᑎᖃᕈᓐᓃᕐᓂᐊᕐᒪᑦ ᑕᒪᒃᑯᐊ
ᓱᕋᑦᑎᔭᐅᓯᒪᓕᕐᓗᑎᑦ. ᑕᒪᓐᓇᓕ ᑕᐃᒪᓐᓇ ᐋᖅᑭᓯᒪᓗᓂ
ᐱᐅᒋᒐᓗᐊᖅᐸᕋ ᖃᐅᔨᒪᔭᕆᐊᖃᖅᑐᑦ ᑕᖅᑲᒃᑯᐊᓗ
ᑐᓵᔪᑦ ᐅᕙᓃᑦᑐᒍᓪᓗ ᐃᓕᔅᓯᓗ ᑕᒪᓐᓇ
ᓴᐳᔾᔭᐅᓯᒪᓪᓚᑦᑖᕆᐊᖃᕐᒪᑦ ᐃᑦᑕᕐᓂᓴᐃᑦ ᑕᒪᒃᑯᐊ
ᐱᔾᔪᑎᒋᓪᓗᒋᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Mr. Shooyook. I
take that as a comment, but I’ll allow Mr.
Dupuis to respond to it.
Ms. Dupuis: Thank you, Mr. Chairman.
We fully agree with you and there are a
lot of regulations already in place. As I
said earlier, I think one of the challenges
is there has to be enforcement of those
regulations. Nunavut is such a vast area
that we can say, “Don’t go here,” but
quite often, there’s no one there to
determine if someone has, that there
needs to be enforcement and spot checks
to make sure that doesn’t happen. I think
the regulations already exist. It’s the

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅᑕ ᓲᔪᖅ.
ᓂᓪᓕᐅᑎᔅᓴᑐᐃᓐᓇᖅ ᑭᓯᐊᓂ ᒥᔅ ᑐᐳᐃ ᑭᐅᔪᒪᒍᓂ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᐊᖏᖃᑎᒋᑦᑎᐊᖅᐸᒋᑦ. ᒪᓕᒐᖅᑕᐅᖃᐅᕈᓘᔭᖅᑐᖅ
ᑕᒪᒃᑯᐊ ᖃᒻᒪᖃᕐᕖᑦ ᐃᑦᑕᕐᓂᓴᖃᕐᕖᑦ ᐱᔾᔪᑎᒋᓪᓗᒋᑦ
ᐊᑐᓕᖅᑎᑕᐅᔭᕆᐊᖃᖅᖢᑎᒃᑯ ᑕᐃᒃᑯᐊ
ᒪᓕᑦᑎᑕᐅᔭᕆᐊᖃᖅᖢᑎᓪᓗ. ᓄᓇᕗᑦ ᐊᖏᔪᐋᓗᒻᒪᑦ
ᐃᑯᓐᖓᖅᑕᐃᓕᒋᔅᓰᓚᒐᓗᐊᕐᓗᑕ ᖃᐅᔨᒪᓇᔭᓐᖏᑦᑐᒍᑦ
ᐅᐸᑦᑕᐅᓂᖅᑲᑦ. ᒪᓕᒐᐃᑦ ᑕᐃᒃᑯᐊ ᑕᐃᑲᓃᑦᑑᒐᓗᐊᑦ
ᓴᖅᑭᔮᖅᑑᒐᓗᐊᑦ ᑭᓯᐊᓂ
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enforcement that needs to be increased
and noted more. Thank you, Mr.
Chairman.

ᓇᐅᑎᓱᐃᓐᓈᓗᕐᓗᒋᐅᔪᓐᓇᖏᓐᓇᑦᑕ ᑕᐃᒪᐃᓕᖓᔪᒍᑦ
ᓄᓇᕗᑦ ᐊᖏᓗᐊᕐᒪᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis.
(interpretation) Are you done, Mr.
Shooyook? (interpretation ends) I have
no more names on my list, but I have a
couple questions I would like to ask the
witnesses.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ.
(ᑐᓵᔨᑎᒎᕈᓐᓃᖅᑐᖅ) ᑕᐃᒫ ᒥᔅᑕ ᓲᔪᖅ? (ᑐᓵᔨᑎᒍᑦ)
ᐊᑎᖁᑎᖃᕈᓐᓃᕋᒪ. ᐊᐱᖅᑯᑎᔅᓴᖃᐅᖅᑐᖓ.

I have a copy of the Department of
Economic Development and
Transportation’s Pre/Post-trip Marine
Tourism Economic Benefits Reporting
Form that has to do with the cruise ships.
It looks like there’s some great
information that would be derived from
it, and I know it’s not that old of a
document. To what extent is this
information shared with the community
to really help them understand the benefit
from a tourism standpoint of whether
they should be supporting or not
supporting cruise ship visits to their
community? Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
We don’t receive that document and I’m
not sure how it is distributed. That would
be done by the department. Thank you,
Mr. Chairman.
Chairman: Thank you for that
information, Ms. Dupuis. I think there
would be some very relevant information
for your organization. It might worth
following up with the tourism division of
ED&T.
Just going back, there was a question
regarding the legislation on the travel and
tourism legislation that’s being proposed
to come through. There were some
discussions on your involvement in
making recommendations. You have the

ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᑦ ᐃᖏᕐᕋᔾᔪᑎᓕᕆᔨᒃᑯᓪᓗ ᑕᕆᐅᒃᑯᑦ
ᐃᖏᕐᕋᔭᑉᐸᑦᑐᓄᑦ ᐅᓂᒃᑳᖏᓐᓂ ᐱᓯᒪᒐᒪ, ᐅᑯᐊ
ᑕᐃᑲᓐᖔᕈᓇᕐᒪᑕ ᑐᓴᐅᒪᔾᔪᑏᑦ ᓄᑖᐸᓘᓪᓗᓂᓗ
ᐅᓂᒃᑳᖅ. ᐅᑯᐊ ᓄᓇᓕᓐᓄᑦ ᑕᑯᔭᐅᖃᑦᑕᖅᐹᑦ
ᑐᑭᓯᐅᒪᑦᑎᐊᕆᐊᖃᕐᒪᑕ ᐳᓚᕋᑦᑏᑦ ᓄᓇᖏᓐᓄᑦ
ᐃᓯᖃᑦᑕᖅᐸᑕ ᐃᑲᔫᑎᖃᕈᓐᓇᕐᓂᖏᓐᓂ? ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒃᑯᓂᖓ
ᐸᐃᑉᐹᓂᒃ ᐱᖃᑦᑕᖏᑦᑐᒍᑦ ᖃᓄᕐᓗ ᓄᓇᓕᓐᓄᑦ
ᑐᓂᐅᖅᑲᖅᑕᐅᒪᖔᖅ ᓇᓗᓪᓗᖓ. ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᑐᓴᖅᑎᑎᒃᑲᕕᖓ
ᐃᓕᔅᓯᓐᓄᑦ ᐃᑲᔫᑎᓪᓚᕆᐋᓘᒍᓐᓇᖅᑐᓄᑯᐊ.

ᑕᐃᓐᓇ ᒪᓕᒐᖅ ᐅᑎᕐᕕᒋᓗᒍ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ
ᑐᕌᖓᔪᑦ ᐱᖁᔭᒃᓴᖅ ᐊᒻᒪᓗ ᐃᓚᐅᓂᔅᓯᓐᓂ
ᐊᑐᓕᖁᔭᓕᐅᕈᓐᓇᕐᓂᔅᓯᓗ ᒪᓕᒃᖢᒋᑦ. ᐅᑯᐊ
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legislators in front of you right now.
What specific recommendations would
you have to make sure it is included in
that legislation? Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
It’s funny you should ask. I had this
meeting on Monday, so they have
recently heard my comments and I have
stated a lot of them here.
In the marine side of things, we strongly
encourage Inuit interpretive staff to be on
the ships to have observers on for the
whole time that they are in Nunavut
waters. We want to see stronger
enforcement of the regulations that are
put in place. There has been some talk of
possibly changing how the licensing for
tourism outfitters is done. We suggest
that there still be a licensing process in
place so that we can ensure tourists that
operators have met certain requirements,
that they are licensed, that they are
insured. Insured means that they
wilderness first aid as consumer
confidence. If you went out with
someone in a very rugged area, you
would want to know that someone had
some degree of training and background.
We have not seen a draft yet. The draft is
not finished, so we haven’t commented
on the draft. We have just made some
recommendations when we have been
asked going along the process. We will
review the draft. As I said before, we will
set up community consultations. We have
committed to seven communities. We
want to be sure that this document is sent
out to the communities and to our
members that the industry and people
possibly going into the industry will have
some say before the changes are made.
Thank you, Mr. Chairman.

ᒪᓕᒐᓕᐅᖅᑏᑦ ᓵᔅᓯᓐᓃᒻᒪᑕ ᖃᓄᐃᑦᑐᓂᒃ
ᐊᑐᓕᖁᔭᓕᐅᕋᔭᖅᐱᑦ ᐃᓚᓕᐅᔾᔭᐅᓂᐊᕐᒪᑕ ᑕᐃᒃᑯᐊ
ᒪᓕᒐᒃᓴᓄᑦ? ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᓇᒡᒐᔾᔭᐅᒥ
ᑲᑎᒪᔾᔪᑎᒋᓂᐊᕋᑦᑎᒍ ᑖᓐᓇ ᐊᒻᒪᓗ ᐅᕙᓂ
ᐅᖃᖅᓯᒪᔭᒃᑲ.

ᑕᕆᐅᒃᑯᑦ ᐃᖏᕐᕋᔭᖃᑦᑕᖅᑐᑦ ᐱᔾᔪᑎᒋᓪᓗᒋᑦ ᐃᓄᓐᓂᒃ
ᐃᓚᐅᖃᑦᑕᖁᔨᔪᒍᑦ ᐅᒥᐊᕐᔪᐊᓂᒃ ᐅᒥᐊᕐᔪᐊᑯᔅᓱᓐᓂ
ᓇᐅᑎᑐᖅᑎᖃᖃᑦᑕᕐᓗᑎᒃᑯᓪᓗ ᓄᓇᕗᑦ
ᐃᒪᖁᑎᖏᓐᓃᓕᓕᒫᖏᓐᓂ. ᑕᑯᔪᒪᒻᒥᔪᒍᑦ
ᐊᑐᓕᖅᑎᑕᐅᓂᖅᓴᐅᖁᓪᓗᒋᑦ ᒪᓕᒐᐃᑦ ᑕᐃᒃᑯᐊ
ᐃᓕᐅᖅᑲᖅᑕᐅᓯᒪᔪᑦ ᐊᒻᒪ ᐅᖃᐅᓯᖃᖃᑦᑕᖅᓯᒪᔪᑦ
ᓚᐃᓴᑖᖅᑎᑎᔾᔪᑏᑦ ᐊᐅᓪᓚᐅᔾᔨᔨᓄᑦ
ᐋᖅᑭᒋᐊᖅᑕᐅᑲᓐᓂᖁᓪᓗᒋᑦ. ᓚᐃᓴᑖᖃᑦᑕᕐᓗᑎᑦ
ᐳᓚᕋᖅᑏᑦ ᐊᐅᓪᓚᐅᔾᔨᔩᓪᓗ ᒪᓕᒐᓂᒃ
ᒪᓕᑦᑎᐊᕋᓗᐊᕐᒪᖔᑦ ᓇᓪᓕᐅᒃᑯᒫᖃᖅᓯᒪᓗᑎᑦ
ᐋᓐᓂᖅᑐᖃᑲᓪᓚᑉᐸᑦ ᐃᓅᓕᓴᐃᔪᓐᓇᕐᓂᕐᒥᒃ
ᐃᓕᓐᓂᐊᖅᓯᒪᓗᑎᑦ ᑕᒪᒃᑯᐊᕈᓘᔭᐃᑦ.

ᓯᕗᓪᓕᖅᐹᓯᐅᑎᓂᒃ ᓱᓕ ᑕᑯᓚᐅᓐᖏᑦᑐᒍ
ᐱᔭᕇᖅᑕᐅᓯᒪᓐᖏᒻᒪᑕ ᐊᑐᓕᖁᔭᓕᐅᕌᓂᒃᓯᒪᔪᒍᑦ
ᑕᒪᑐᒧᖓ. ᓯᕗᓪᓕᖅᐹᖅᓯᐅᑏᑦ ᕿᒥᕐᕈᓇᓐᓂᐊᖅᑕᕗᑦ,
ᓄᓇᓖᓪᓗ 7 ᐅᐸᑦᑎᐊᖅᑐᑎᒍ ᑐᑭᓯᓇᓱᕕᒋᔭᖅᑐᓪᓗᑎᒍ.
ᑕᐃᒃᑯᐊᓗ ᑐᓴᒐᒃᓴᐃᑦ ᐊᐅᓪᓚᖅᑎᑕᐅᖃᑦᑕᕐᓗᑎᑦ
ᓄᓇᓕᓐᓄᑦ, ᐃᓚᒋᔭᐅᔪᑎᓕᓐᓄᓪᓗ
ᓂᓪᓕᕐᕕᖃᕈᓐᓇᕐᓂᐊᕐᖓᑕ ᐊᓯᔾᔨᖅᑕᐅᓚᐅᓐᖏᓐᓂᖓᓂ
ᒪᓕᒐᖅ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

116

Chairman: Thank you, Ms. Dupuis. Will
that be all communities or specific
communities that you’re looking at
including in the consultation? Ms.
Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
From our funding that we can commit to,
we can only commit to going to seven.
That’s our maximum, but we would
certainly encourage as many as possible.
We have committed to arranging the
meetings and stuff in seven communities.
Those communities have not been
determined, but we have suggested the
regional centres, plus at least one other
community in each region as a minimum.
Thank you, Mr. Chairman.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐴᐃ.
ᓄᓇᓕᓕᒫᑦ ᐅᕝᕙᓘᓐᓃ ᐃᓚᐃᓐᓇᖏᑦ? ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᐅᕙᒍᓪᓕ
ᑮᓇᐅᔭᑦᑎᓐᓂᒃ ᐊᑐᕐᓗᑕ 7-ᖏᓐᓇᑯᓗᓐᓄᑦ
ᐅᐸᒍᓐᓇᖅᑐᒍᑦ, ᑭᓯᐊᓂ ᐅᓄᒃᑲᓂᖅᑐᐊᓘᑉᐸᑕ
ᖃᓄᐃᒋᖏᑭᓪᓗᑎᒍ. 7-ᓂᑦ ᓄᓇᓕᓐᓂ
ᑲᑎᒪᖃᑎᖃᕐᓂᐊᓂᑦᑎᓐᓂᒃ ᓇᓗᓇᐃᖅᓯᕕᐅᓯᒪᓕᖅᑐᒍᑦ.
ᓄᓇᓕᒃ ᐊᑕᐅᓯᖅ, ᑐᑦᑕᕐᕖᓪᓗ ᑕᐃᒃᑯᐊ ᐳᓚᕋᒃᑎᓄᑦ
ᐃᓪᓗᖁᑎᖃᖅᑐᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis. I
would just like to go back to the tourism
strategy where it speaks to, like Mr.
Joanasie mentioned, the $40 million in
revenue. You stated that there was a 2.4
increase over the last couple of years. Is
that cumulative over the last two years or
is that total over the two-year period? Ms.
Dupuis.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ.
ᐅᑎᕐᕕᒋᑲᐃᓐᓇᕐᓗᒍ, ᐅᑯᐊ ᐳᓚᕋᒃᑐᓕᕆᓂᕐᒧᑦ
ᑐᑭᒧᐊᕈᑏᑦ, ᔪᐊᓇᓯ ᐅᖃᖅᑲᐅᒻᒪᑦ $40 ᒥᓕᐊᓐ
ᑮᓇᐅᔭᓕᐅᖅᓯᒪᒻᒪᑕ $2.4 ᒥᓕᐊᓂᒎᖅ
ᐅᓄᖅᓯᒋᐊᒃᑲᓂᖅᓯᒪᓪᓗᑎᒃ. ᐅᓇ ᐊᕐᕌᒍᓄᑦ ᒪᕐᕉᓐᓄᒃ
ᐅᕝᕙᓘᓐᓃᑦ ᖃᓄ ᐊᑯᓂᐅᑎᒋᔪᖑᑯᐊ ᐊᕐᕌᒍᓄᑦ? ᒥᔅ
ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.
That would be about 2.4 per year. Thank
you, Mr. Chairman.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. $2.4
ᒥᓕᐊᓐ ᐊᕐᕌᒍᑕᒫᖑᒐᔭᖅᑐᖅ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you for clarifying that.
So that’s an extra couple million dollars a
year, according to those numbers, coming
in the door.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᑐᑭᓯᓇᖅᓯᒻᒪᑦ.
ᖃᑦᑎ ᒥᓕᐊᓐᓂᒃ ᐅᓄᖅᓯᒋᐊᒃᑲᓂᖅᐳᑦ.

I would like to touch upon the visitor exit
surveys. Please correct me if I’m
mistaken. In one of your responses, you
currently roll out those exit surveys from
May through October. I would just like to
see you nodding your head confirming
that. When you have full-time staff,
especially in some of the regional centres,

ᑕᐃᒃᑯᐊ ᐊᐅᓪᓚᖅᐸᓪᓕᐊᔪᑦ ᐊᐱᖅᓱᖅᑕᐅᖃᑦᑕᕐᓂᖏᑦ
ᐅᑎᕐᕕᒋᔪᒪᓪᓗᒍ, ᑕᒻᒪᕈᒪ ᐅᖃᐅᔭᐅᓂᐊᖅᐳᖓ. ᒫᓐᓇ
ᒪᐃᒥᑦ ᐅᑐᐱᕆᒧᒡᒎᖅ ᑕᐃᒪᓐᓇᒎᖅ
ᐊᐱᖅᓱᑲᑕᖃᑦᑕᓂᐊᖅᐱᓯ ᐊᐅᓪᓚᕕᒃᐸᓪᓕᐊᔪᓄᑦ?
ᐃᖅᑲᓇᐃᔭᖅᑎᖃᐃᓐᓇᓕᕌᖓᔅᓯ,
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why isn’t there more of a year-round
focus on that?
Specifically I’m going to say for
example, Toonik Tyme here in Iqaluit is
in April. We get a lot of people coming
into town. There are others. Omingmak
Frolics in Cambridge Bay and in the
Kivalliq, there are numerous community
events once the weather starts warming
up.
Even in addition, there are a lot of cold
weather activities that more adventurous
tourists partake in throughout the year
and throughout some of the colder
months. It doesn’t deter everyone for
coming to Nunavut. Sometimes they
specifically choose the cold weather
seasons.
When I was going through some of your
statistics on kayaking or dogsled rides
and things of that nature, to me those
numbers seem very low, I think, from
what I have seen, that does occur in the
communities. I’m just wondering: do you
feel that you’re getting the full picture
within that timeframe of rolling out those
exit surveys? Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
The exit survey that we do is something
that is done every three to five years
during your peak tourism season. This is
something that is done as a sort of
industry standard. It’s done across the
country.
What we do at times of Toonik Tyme,
Omingmak Frolics, and other festivals in
the three gateway communities where we
have staff is we will do sort of our own
mini exit survey. This is a larger exit
survey that the government uses, the
bureau of statistics uses, and Stats

ᓱᒻᒪᓪᓕ ᐊᕐᕌᒍᓕᒫᕌᓗᒻᒧᑦ ᐊᐱᖅᓱᖃᑦᑕᓐᖏᓚᓯ.

ᓲᕐᓗ ᑐᓂᒃ ᑕᐃᒻᒥᑦ ᐊᐃᐳᕉᖃᑦᑕᕐᒪᑦ ᐅᓄᖅᑐᐊᓗᐃᑦ
ᐃᖃᓗᓐᓄᐊᖃᑦᑕᖅᑐᑦ, ᐅᒥᖕᒪᒃᑐᓪᓗᐃᒃᑯᐊ
ᐃᖃᓗᒃᑑᑦᑎᐊᕐᒥ ᑭᕙᓪᓕᕐᒥᓗ ᓄᓇᓕᓐᓂ
ᐱᓕᕆᕈᓘᕙᖅᐸᒻᒥᔪᑦ ᓯᓚ ᐅᖅᑰᓯᕙᓪᓕᐊᓕᕌᖓᑦ.

ᖄᒃᑲᓐᓂᐊᒍᑦ ᐅᑭᐅᖅᓯᐅᑎᓂᑦ ᐳᓚᕋᖅᑏᑦ ᐃᓚᐅᕙᒻᒥᔪᑦ
ᓂᓪᓚᓱᐊᓗᒃᑲᓗᐊᖅᑎᓪᓗᒍ. ᑕᒪᓐᓇ
ᓄᖅᑲᕈᑕᐅᕙᓐᖏᑦᑐᖅ ᓄᓇᕗᒧᐊᕈᒪᔪᓄᑦ.

ᖃᔭᖅᑐᖅᑐᑦ, ᕿᒧᔅᓯᖅᑐᑦ ᑕᒪᒃᑯᐊᖑᑎᓪᓗᒋᑦ
ᐅᓄᓐᖏᑦᑐᓪᓚᑯᓘᖂᔨᒻᒪᑕ. ᖃᓄᖅ
ᑐᑭᓯᐅᒪᑦᑎᐊᖅᑰᓕᖅᐱᓰ ᐊᐅᔭᐃᓐᓇᑯᓪᓗᒃᑯᑦ
ᐊᐱᖅᓱᖃᑦᑕᖅᑎᓪᓗᓯ? ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᐃᒃᑯᐊ
ᐊᐅᓪᓚᕕᓕᖅᑐᑦ ᐊᐱᖅᓱᖃᑦᑕᖅᑕᕗᑦ, ᐱᖓᓱᑦ, ᑕᓪᓕᒪᑦ
ᐊᕐᕌᒍᑦ ᐊᓂᒍᕌᖓᑕ ᑕᐃᒪᐃᓗᒍᒻᒪᑕ ᓇᒥᓕᒫᖅ.

ᑐᓂᖅ ᑕᐃᒻᒥ, ᐅᒥᖕᒪᒃᑐᓂᓪᓗ, ᐸᑲᓪᓚᒃᑐᓂᓪᓗ
ᑕᐃᒪᐃᑦᑐᖅᑕᖃᐅᓕᕌᖓ ᓇᒻᒥᓂᖅ ᖃᐅᔨᓴᐃᖃᑦᑕᖅᑐᒍᑦ.
ᑕᐃᒃᑯᐊᓕ ᐊᐅᔭᒃᑰᖅᑐᑦ ᒐᕙᒪᒃᑯᓐᓄᑦ
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Canada uses. [Our] collecting regular
data is different than the exit survey we
have been talking about that’s going on at
the airports right now.
We are hoping that with the new
legislation, one of the other things that
we have recommended is that there is
better collection of data from businesses.
That has been part of the legislation for
years, but it has not been conducted. By
doing that, we would get numbers on all
types of products and it would be tied to
licensing, that there would be an
enforcement edge to making sure the data
is collected. Thank you, Mr. Chairman.
Chairman: Thank you very much, Ms.
Dupuis, for that response. Another
document that you guys have is the
aftercare manual that was just recently
put into practice. Has there been any
feedback to Nunavut Tourism from its
membership regarding the aftercare
manual? Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
There has been feedback from our
members and from the community
futures groups and the RIAs. Everyone
feels that this is incredibly useful and
because of that, it is something that we
are looking at expanding into a video
version. That is something that has been
requested to go along with it, but the
feedback has been very positive. Thank
you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis.
Since the rollout, have you identified any
other aftercare needs that maybe should
be or could be addressed in the
immediate future outside of the current
manual? Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.

ᑭᓪᓕᓯᓂᐊᖅᑕᕕᓂᖅᐳᑦ ᑲᑎᖅᓱᖅᑕᐅᖃᑦᑕᖅᑐᑦ
ᐊᑐᖅᑕᐅᖃᑦᑕᖅᑐᓪᓗ.

ᓂᕆᐅᒃᑐᒍᑦ ᒪᓕᒐᖅ ᓄᑖᖅ ᐊᑐᓕᖅᐸᑦ
ᐊᑐᓕᖁᔭᓕᐅᖅᓯᒪᔪᒍᑦ ᑲᑎᖅᓱᖅᑕᐅᑦᑎᐊᕐᓂᖅᓴᐅᓗᑎᒃ
ᓇᒻᒥᓂᓕᓐᓃᓐᖔᖅᑐᑦ. ᑕᒪᓐᓇ ᐱᖁᔭᕐᔪᐊᓄᑦ
ᐃᓕᓯᒪᔪᐃᑦ ᐃᓕᓯᒪᐃᓐᓇᖅᑑᒐᓗᐊᖅ, ᑭᓯᐊᓂ
ᐊᑐᖅᑕᐅᓯᒪᓐᖏᑦᑐᖅ. ᑕᐃᒪᐃᑦᑑᑉᐸᑦ ᑭᓱᓗᑦᑖᓂᒃ
ᓈᓴᐅᑎᓂᒃ ᐊᑐᖅᑐᓂᒃ ᑭᓱᓗᑦᑖᓄᑦ ᓈᓴᐅᑎᓂᑦ
ᐱᓯᒪᓕᕋᔭᖅᑐᒍᑦ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ.
ᑭᐅᒐᕕᓐᖓ. ᐊᒻᒪ ᐊᐃᑉᐸᖓ ᐸᐃᑉᐹᖅ
ᑲᒪᒋᔭᐅᕌᓂᒃᓯᒪᓕᖅᑎᓪᓗᒋᑦ, ᑕᐃᒪᓐᓇ
ᒪᐅᖓᖅᓯᒪᔪᕕᓂᕐᓂᒃ ᐊᖏᕐᕋᖅᓯᒪᔪᑐᖃᐅᓕᖅᑎᓪᓗᒋᑦ
ᑐᑭᓯᒋᐊᕐᕕᓇᓱᖃᑦᑕᖅᓯᒪᕚ? ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᑭᐅᔭᐅᖃᑦᑕᖅᓯᒪᔪᒍᑦ ᐃᓚᒋᔭᐅᔪᑎᓕᓐᓂᑦ, ᐊᓯᖏᓐᓂᓪᓗ.
ᐊᑑᑎᓕᓪᓚᕆᐊᓘᓂᕋᖅᑕᐅᓚᐅᖅᑐᖅ,
ᑕᐃᒪᐃᑦᑑᓂᖓᓄᓪᓗ ᐊᔾᔨᓕᐅᖅᓯᒪᔪᓂᒃ
ᐋᖅᑭᓱᐃᕙᓪᓕᐊᔪᒪᔪᒍᑦ. ᐱᐅᔪᐋᓗᓐᓂᒃ
ᑐᓴᖅᑎᑕᐅᖃᑦᑕᕋᑦᑕ ᑕᕐᕆᔭᐅᓯᐅᕈᒪᓕᖅᑐᒍᑦ. ᖁᔭᓐᓇᒦᒃ
ᐃᒃᓯᕙᐅᑕᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ.
ᓇᓗᓇᐃᖅᓯᓯᒪᕕᓰ ᐊᓯᖏᓐᓂᒃ ᒪᐅᓐᖓᖅᓯᒪᔪᕕᓂᕐᓄᑦ
ᑐᕌᖓᔪᓂᒃ ᓴᖅᑭᓂᐊᕐᒪᖔᔅᓯ? ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
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We have things like product
development. This is sort of how to keep
your business running, but the need of
how to grow your business and how to
develop new product has been identified
and we have an RFP out right now to
develop a similar manual to address that
need.
There has also been a little bit more
attention needed on sort of the tax issue,
which is not sort of our strong suit, but
some of the RIAs and the community
future group are picking up on that it’s
something that people want more
assistance with. It’s something that a lot
of times people feel very daunting,
whether it’s GST or just business tax and
all that. They are looking at what they
can do for that sort of thing because taxes
aren’t Nunavut Tourism’s sort of forte.

ᓇᒻᒥᓂᕆᔭᐅᔪᑦ ᖃᓄᖅ ᐃᖏᕐᕋᐃᓐᓇᕈᓐᓇᓂᐊᕐᒪᖔᑦ
ᖃᓄᕐᓗ ᐊᖏᓪᓕᕙᓪᓕᐊᑎᑦᑐᓇᕐᒪᖔᖅ ᑕᒪᓐᓇ
ᓇᓗᓇᐃᖅᑕᐅᓚᐅᖅᑐᖅ ᐅᖃᓕᒫᒐᓕᐅᕐᓂᐊᖅᑐᒍᑦ
ᑕᒪᒃᑯᓄᖓ ᑐᕌᖓᔪᓂᒃ ᐃᓗᓕᖃᐅᖅᑐᓂᒃ.

ᐊᒻᒪᓗ ᓵᖓᓂᖅᓴᐅᔭᕆᐊᖃᖅᑐᒍᑦ ᑖᒃᓰᔭᐃᑎᑦᑎᓂᖅ.
ᐃᓚᖏᓂᒃᑯᐊ ᐊᕕᑦᑐᖅᓯᒪᔪᑦ ᐃᓄᐃᑦ ᑲᑐᔾᔨᖃᑎᒌᖏᑦ
ᑕᒪᒃᑯᓂᖓ ᐋᖅᑭᓱᐃᕙᓪᓕᐊᔪᑦ. ᐅᓄᖅᑐᐃᓱᖅᖢᑎᒃ
GST-ᖑᒐᓗᖅᐸᑦ ᓇᒻᒥᓂᒋᔭᐅᓪᓗᓂ ᑖᒃᓰᔭᐃᓂᖅ ᑕᒪᒃᑯᐊ
ᐱᔭᕐᓂᖏᑦᑑᑎᑕᐅᖃᑦᑕᕐᒪᑕ
ᐱᓕᕆᐊᕆᓇᓱᒃᓯᒪᓂᐊᖅᑕᕗᑦ.

There have been some other things that
have been identified and we are working
with our partners to see how that could be
incorporated into future projects. Thank
you, Mr. Chairman.

ᓇᓗᓇᐃᖅᑕᐅᓯᒪᒻᒪᑕ ᑕᒪᒃᑯᐊ ᐊᓯᖏᓪᓗ ᓯᕗᓂᔅᓴᑎᓐᓂ
ᖃᓄᖅ ᐱᓕᕆᐊᕆᓂᐊᖅᑕᑎᓐᓂ ᑕᒪᒃᑯᐊ
ᐃᓕᐅᖅᑲᐸᓪᓕᐊᔪᓐᓇᓂᐊᖅᑕᕗᑦ. ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

Chairman: Thank you, Ms. Dupuis. I do
recall seeing a fairly extensive tax section
in there, but it sounds it’s worth
exploring and fleshing out a little bit
more.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ. ᐄ,
ᑖᒃᓰᔭᐃᓂᕐᒨᖓᔪᓂᒃ ᐃᒡᔪᔪᑲᓪᓚᓐᓂᒃ ᑕᑯᓚᐅᕋᒪ.

I would just like to add a question on the
standing offer agreement for the
provision of consulting services that was
put out just in April for the Pan North
Tourism Marketing Consortium. That is a
blend of Yukon, NWT, and Nunavut
creating that consortium. Is this RFP for
all three territories and, if so, how has the
cost-sharing agreement been negotiated?
Ms. Dupuis.

ᐊᐱᖅᑯᑎᖃᕈᒪᔪᖓ ᐊᖏᕈᑎᓕᐊᕆᔭᕕᓂᕐᓂᒃ
ᖃᐅᔨᒪᑎᑦᑕᖅᑖᓚᐅᕋᔅᓯᒎᖅ ᐊᐃᐳᕈᒻᒥ CanNor
ᓂᐅᕐᕈᑎᖃᕋᓱᐊᕐᓂᕐᒧᑦ ᑐᕌᖓᔪᓂᒃ ᔫᑳᓐ, ᓄᓇᑦᑎᐊᖅ,
ᓄᓇᕗᓪᓗ ᑲᑎᓐᖓᓪᓗᑎᑦ ᑖᒃᑯᓂᖓ ᑎᑎᕋᓚᐅᕐᒪᑕ.
ᑖᒃᑯᓄᖓ ᐱᖓᓱᓄᓄᑯᐊ ᒐᕙᒪᖃᕐᕕᓐᓄᑦ
ᑐᕌᖓᔪᐃᓐᓇᐃᑦ ᐊᒻᒪᓘᓐᓃᑦ ᖃᓄᖅ ᐋᔩᕈᑎᑎᒍᑦ
ᐋᖅᑭᓱᑦᑕᐅᕙᑦ? ᒥᔅ ᑐᐳᐃ.

Ms. Dupuis: Thank you, Mr. Chairman.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
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The Pan North Marketing Consortium is
the group that has been set up and we
apply to CanNor for pan north projects.
The costs for the projects associated with
that RFP, which the first one is
development of a Canada’s North market
readiness standard guide, is money that
we have received from CanNor. It does
not come from any of our three
operational budgets. It is separate project
funding from CanNor from SINED.
Thank you, Mr. Chairman.
Chairman: Thank you very much, Ms.
Dupuis. Has that RFP contract been
awarded? Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
We have selected a candidate and we are
just in the negotiation phase of the
contract, so I can’t say who. It is a
northern company, but it has not been
awarded yet. Thank you, Mr. Chairman.
Chairman: Thank you for that response,
Ms. Dupuis. Just a couple more
questions.
When I look at the business plan from the
Department of ED&T, in 2015-18, it
talks of the tourism industry training
responsibility now rests with Nunavut
Tourism. We’ve had a number
discussions and information shared about
what you are doing within that training
obligation. The question I have is: since
the authority was transferred last fall, can
you describe how this transfer of
responsibilities has been managed? Ms.
Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
We have sat down with the tourism task
force and determined sort of what the
priorities for the training position will be
and the training plan will be. That plan

ᑖᓐᓇ ᐅᑭᐅᖅᑕᖅᑐᓕᒫᒥ ᓴᖅᑭᔮᖅᑎᑦᑎᒐᓱᐊᕐᓂᕐᒧᑦ
ᑎᒥᕈᖅᓯᒪᔪᖅ CanNor-ᑯᑎᒎᕈᓐᓇᖅᑐᓂᒃ
ᑐᔅᓯᕋᕐᕕᒋᓯᒪᔭᕋᓗᐊᕗᑦ. ᑕᐃᒃᑯᐊ ᑳᓐᑐᕌᖅᑕᐅᑉᐸᓂᓛᒃ
ᓴᓇᔪᖃᕋᔭᕐᖓᑦ ᑲᓇᑕᒥ ᐅᑭᐅᖅᑕᖅᑐᒧᑦ
ᐊᑐᐃᓐᓇᕈᖅᓴᐃᒍᑎᐅᒐᔭᖅᑐᒥᒃ. ᐊᑐᐃᓐᓇᕈᖅᓴᐃᓂᕐᒧᑦ
ᐊᔪᕆᖅᓱᐃᔨᔾᔪᑕᐅᒐᔭᖅᑐᒥᒃ. ᑕᐃᒃᑯᓇᖓ ᐅᕙᒍᓪᓕ
ᑮᓇᐅᔭᖁᑎᑦᑎᓃᖔᖏᑦᑐᖅ Can-Nor-ᑯᓐᓂᖔᖅ
ᒐᕙᒪᑐᖃᒃᑯᓐᓂ ᑮᓇᐅᔭᖃᖅᑎᑕᐅᓯᒪᔪᖅ. ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒻᒪᕆᐊᓗᒃ, ᒥᔅ
ᑐᐳᐃ. ᑳᓐᑐᕌᑖᖅᑎᑕᐅᓯᒪᓕᖅᑳ ᑐᓂᔭᐅᓯᒪᓕᖅᑲ ᑳᓐᑐᕌ?
ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᓂᕈᐊᖅᓯᒪᓕᕋᓗᐊᖅᑐᒍᑦ ᑭᓯᐊᓂ ᐊᖏᖃᑎᒋᒐᓱᐊᖅᑕᕗᑦ
ᓱᓕ ᖃᓄᐃᓕᖓᓂᐊᕐᒪᖔᖅ ᐅᑭᐅᖅᑕᖅᑐᒥᐅᖑᒐᓗᐊᑦ.
ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ ᑭᐅᒐᕕᓐᖓᑦᑕᐅᖅ.
ᒪᕐᕈᐃᓐᓇᐅᓕᖅᑑᒐᓗᐊᖅ ᐊᐱᖅᑯᑎᔅᓵᒃᑲ.

ᑖᓐᓇ ᐱᓕᕆᐊᔅᓴᓄᑦ ᐸᕐᓇᐅᑎ ᑕᑯᓪᓗᒍ
ᐱᕙᓪᓕᐊᔪᓕᕆᔨᒃᑯᓐᓃᖔᖅᑐᖅ ᐅᖃᖅᓯᒪᒻᒪᑦ 2015-18ᒧᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒧᑦ ᐃᓕᓴᑎᑦᑎᓂᖅ
ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᓐᓄᑦ ᑎᒍᒥᐊᖅᑕᐅᓂᐊᕐᓕᕐᖓᑦ
ᖃᓄᐃᓕᐅᕐᓂᐊᕐᒪᖔᔅᓯᓪᓗ ᐅᓂᒃᑳᖃᖃᑦᑖᖅᑐᓯ.
ᐊᐱᕆᒍᒪᒋᔅᓯᓕ, ᑖᓐᓇ ᐃᓕᓐᓂᐊᑎᑦᑎᔭᕆᐊᖃᕐᓂᖅ
ᐅᑭᐊᔅᓵᖅ ᐱᓚᐅᖅᓯᒪᒐᔅᓯᐅᖅ, ᖃᓄᖅ ᐊᐅᓚᑕᐅᓯᒪᕙ
ᑕᒪᓐᓇ? ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᑲᑎᒪᖃᑎᒋᓯᒪᔭᕗᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥ ᑲᑎᒪᔨᕋᓛᖑᔪᐃᑦ
ᑲᑎᒪᔨᕋᓛᖑᖅᓯᒪᔪᐃᑦ. ᐃᓕᓐᓂᐊᑎᑦᑎᔨᐅᒐᔭᖅᑐᑦ
ᐃᓕᓐᓂᐊᑎᑦᑎᓂᕐᒧᓪᓗ ᐸᕐᓇᐅᑎ ᖃᓄᐃᓕᖓᒐᔭᕐᒪᖔᖅ.
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has sort of been rolled out. We have so
far got a needs assessment survey done
for the communities of what they are
looking for and we have developed the
database that the new position will
populate with what communities are
looking for, what training is available,
what funding is available for different
training courses, times of year it could be
offered, if there are any prerequisites that
you need, and what communities and
members are looking for at each training.
The new person that starts on Monday
will start populating the database that has
been developed. Thank you, Mr.
Chairman.
Chairman: Thank you, Ms. Dupuis.
When I was going over the partnership
agreement, it speaks to the obligation to
follow the Financial Administration Act,
which your entity has to follow. I
couldn’t find any wording in the
Financial Administration Manual. Is that
to be perceived as included within the
FAA or do you have to follow the same
and do you have to follow criteria that the
Government of Nunavut and its Crown
agencies do or do you have your own
Financial Administration Manual? Ms.
Dupuis.
Ms. Dupuis: We have a financial
administration manual that meets audit
standards and meets the department
standards. I’m not sure if it’s exactly the
same, but we have had audits the last
three years with no management letters
and our audits on average have taken two
and a half days to complete. We’re in
really good shape financially. I’m not
sure what the government’s manual is.
We have never been issued one. Thank
you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis.

ᑕᐃᒃᑯᐊᓕ ᐊᑐᐃᓐᓇᕈᖅᑕᐅᓯᒪᑦᑕᓕᖅᑯᑦ ᐸᕐᓇᐅᑎᑦ
ᓄᓇᓖᓪᓗ ᑭᓱᓂᒃ ᐱᒋᐊᖃᕐᒪᖔᑕ
ᖃᐅᔨᓴᖅᑎᑦᑎᓯᒪᑦᑕᕆᕗᒍᑦ ᐊᒻᒪᓗ ᓴᓇᓯᒪᓪᓗᑕ
ᖃᕋᓴᐅᔭᒥᒃ ᐴᖅᑲᐃᕕᒋᓂᐊᖅᑕᖓᓂ, ᑭᓱᓂᒃ
ᐃᓕᓐᓂᐊᖅᑐᖃᕈᒪᒻᒪᖔᖅ, ᑭᓱᓂᒃ
ᐃᓕᓐᓂᐊᕋᔅᓴᖅᑕᖃᕐᒪᖔᖅ ᓴᖅᑭᔮᕐᕕᐅᒐᔭᖅᑐᓂᒃ ᐊᒻᒪ
ᐊᕐᕌᒎᑉ ᐃᓗᐊᓂ ᖃᖓᒃᑯᑦ
ᐃᓕᓐᓂᐊᕋᔅᓴᐅᖃᑦᑕᕈᓐᓇᓂᐊᕐᒪᖔᑕ ᓇᓕᐊᓐᓂᓗ
ᓄᓇᓕᓐᓂ ᐃᓕᓐᓂᐊᖃᑦᑕᓂᐊᕐᒪᖔᑕ, ᖃᓄᕐᓗ
ᐃᓕᓐᓂᐊᖅᑎᑕᐅᒍᒪᓯᒪᒻᒪᖔᑕ ᓄᓇᓕᓐᓃᖔᖅᑐᐃᑦ.
ᑕᐃᒪ ᑕᐃᒃᑯᐊ ᑕᐃᒫᒃ ᐊᑐᖅᑕᐅᒐᔭᖅᑐᑦ. ᖁᔭᓐᓇᒦᒃ,
ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᒥᔅ ᑐᐳᐃ.
ᑲᑐᔾᔨᖃᑎᒌᓐᓂᕐᒧᑦ ᐊᖏᖃᑎᒌᒍᑎᒃ ᑕᑯᓐᓈᖅᑐᒍ
ᒐᕙᒪᒃᑯᑦ ᑮᓇᐅᔭᓕᕆᓂᕐᒧᑦ ᒪᓕᒐᖓᓂ
ᒪᓕᒋᐊᖃᖅᑎᑕᐅᓯᒪᒐᔅᓯ ᒐᕙᒪᒃᑯᓪᓗ
ᑮᓇᐅᔭᓕᕆᔾᔪᓯᖏᓐᓄ ᒪᓕᑦᑕᐅᔭᕆᐊᓕᒃ. ᑖᔅᓱᒥᖓᑦᑕᐅᖅ
ᒪᓕᒋᐊᖃᖅᐸᒃᑲᓗᐊᖅᑭᓰ ᓄᓇᕗᑦ ᒐᕙᒪᒃᑯᖏᑕ
ᒪᓕᒋᐊᖃᖅᐸᑦᑕᖏᓐᓂ ᑮᓇᐅᔭᐃᑦ ᐱᓪᓗᒋᑦ ᐅᕝᕙᓘᓐᓃᑦ
ᓇᒻᒥᓂᖅ ᒪᓕᒐᓕᐅᖅᓯᒪᕕᓯ ᑕᒪᑐᒧᖓ? ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᐊᔪᕆᖅᓱᐃᔨᔾᔪᑎᖃᖅᑐᒍᑦ
ᐅᖃᓕᒫᒐᕐᓂᒃ ᖃᓄᖅ ᑮᓇᐅᔭᓕᕆᒋᐊᖃᕐᒪᖔᑦᑕ ᐊᒻᒪ
ᐊᕐᕌᒍᓂᒃ ᐱᖓᓱᓂᒃ ᐊᓂᒍᖅᓯᒪᔪᓂᒃ
ᑕᒻᒪᖅᓯᒪᔪᖅᓯᐅᑦᑕᐅᖃᑦᑕᖅᓯᒪᔪᒍᑦ ᐊᒻᒪ
ᐱᑦᑎᐊᖅᓯᒪᓂᕋᖅᑕᐅᓂᖏᓐᓇᑦᑐᑎᑦ.
ᖃᓄᐃᓐᖏᑎᐊᖅᑐᒍᑦ ᑮᓇᐅᔭᖅᑎᒍᑦ. ᓄᓇᕗᑦ
ᒐᕙᒪᒃᑯᖏᑕᓕ ᒪᓕᒐᖏᑦ ᖃᓄᐃᑦᑑᒐᓗᐊᒃᑭᐊᖅ
ᖃᐃᑕᐅᓚᐅᖅᓯᒪᓐᖏᒻᒪᑕᓕ. ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ,
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Maybe if you wouldn’t mind adding that
to your list of documents that you would
be able to provide to the Committee.
When we were talking about the Pan
North Tourism Marketing Consortium, I
understand there is a fair bit of
collaboration between the three territorial
tourism groups. Just for clarity, are we
cooperating with them or are we
competing with them for tourists? Maybe
I would like to get Nunavut Tourism’s
take on that. Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
A little bit of both. There are some things
that we have not, as individual territories,
had the resources to do like national TV
campaigns or developing things like this
market readiness standard. When we do a
TV campaign, we show images of all
three territories and drive people to a
Canada’s North website which, on the
landing page, has each of the three
territories and then people come to us
from there.
We work together where we can. We
work together on some advocacy issues
and some other things with the CTC and
the tourism industry association, but we
still do compete for the same visitors to a
certain extent. Both of the other two
territories have roads, which make a big
difference in a lot of their traffic. They
get a lot more road traffic and they get
people wanting to go on drive vacations.
We don’t have any of those, which make
us rather unique, which is great. We’re
still a unique product. We also do not get
that many visitors from the west coast.
Most of those people would go straight
north.
We compete and cooperate at the same
time where we can find synergies to do

ᑖᓐᓇᖃᐃ ᑎᑎᖃᓯᐅᑎᒍᕕᐅᒃ ᓴᖅᑭᕆᐊᓕᔅᓯᓐᓄᑦ
ᑲᑎᒪᔨᕋᓛᓄᑦ ᐃᓚᒋᔭᐅᒻᒪᑦ.

ᐅᑭᐅᖅᑕᖅᑐᓕᒫᒥᓪᓕ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥᒃ
ᓴᖅᑭᔮᖅᑎᑦᑎᒐᓱᐊᕐᓂᖅ ᐱᓪᓗᒍ ᓄᓇᑦᓯᐊᖅ, ᓄᓇᕗᑦ,
ᔫᑳᓐ-ᓗ ᑲᑐᔾᔨᖃᑎᒌᒻᒪᑕ ᓇᓗᓇᐃᑦᑎᐊᕋᓱᓪᓗᒍ
ᑲᑐᔾᔨᖃᑎᒌᑦᑎᐊᖅᑲᕘᑦ ᐅᕝᕙᓘᓐᓃᑦ
ᐊᑭᑦᑐᕋᐅᑎᖃᑎᒋᕕᒍᑦ ᐳᓛᕆᐊᖅᑕᐅᖔᕈᒪᔪᐋᓘᑎᓪᓗᒋᑦ
ᐳᓛᕆᐊᖅᑕᐅᖔᕈᒪᔪᐋᓘᒋᕕᑕᑦᑕᐅᖅ? ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑕᒪᒃᑭᕈᔪᒃ.
ᐃᓚᖓᒍᑦ ᓄᓇᕗᖑᓪᓗᑕ ᐱᒍᓐᓇᖅᓯᒪᓐᖏᓇᑦᑎᒍ
ᐱᓕᕆᔾᔪᑎᖃᓐᖏᓇᑦᑕ. ᑲᓇᑕᓕᒫᒃᑯᑦ
ᑕᓚᕖᓴᒃᑰᑎᑦᑎᔪᓐᓇᕐᓂᖅ ᐊᒻᒪᓗᑦᑕᐅᖅ
ᐊᑐᐃᓐᓇᕈᖅᓴᐃᓯᒪᓂᖅ ᓂᐅᕕᐊᔅᓴᑎᓐᓂᒃ. ᑕᓚᕖᓴᒃᑯᑦ
ᑕᑯᔅᓴᐅᑎᑦᑎᒐᐃᒐᑦᑕ ᑖᒃᑯᐊ ᐱᖓᓱᑦ ᐅᑭᐅᖅᑕᖅᑐᖅ
ᐊᕕᑦᑐᖅᓯᒪᔪᑦ ᑕᑯᔅᓴᐃᓐᓇᐅᓲᑦ ᐃᓛᒃᑯᑦ ᐊᒻᒪᓗ
ᑕᕝᕙᓐᖓᑦ ᖃᐃᔪᖃᓕᓲᖅ ᑕᑯᔪᖃᕋᐃᒻᒪᑦ.

ᑲᑐᔾᔨᖃᑎᒋᕕᒋᔪᓐᓇᑕᑦᑎᓐᓄᑦ ᑲᑐᔾᔨᖃᑎᒌᓲᖑᔪᒍᑦ
ᐊᔭᐅᕆᒋᐊᖃᕋᐃᒐᑦᑕ ᑎᓕᐅᕆᒋᐊᖃᕋᐃᒐᑦᑕᓘᓐᓃᑦ
ᑭᓱᑐᐃᓐᓇᕐᓂᒃ ᐳᓚᕋᑦᑐᓕᕆᓂᒃᑯᑦ
ᑲᑐᔾᔨᖃᑎᒌᖃᑦᑕᖅᑐᒍᑦ. ᐊᒻᒪᓗᑦᑕᐅᖅ ᖄᖓᒍᒃᑲᓐᓂᖅ
ᐊᑭᑦᑐᕋᐅᑎᖃᖅᐸᒃᑲᓗᐊᕆᓪᓗᑕ ᑕᐃᒃᑯᓂᖓᔅᓴᐃᓐᓇᖅ
ᐅᑭᐅᖅᑕᖅᑐᓕᐊᕈᒪᔪᓂᒃ. ᑭᓯᐊᓂ ᐊᔾᔨᒌᓐᖏᑕᖏᓐᓄᓪᓕ
ᐳᓛᕆᐊᖅᑕᐅᕙᒻᒪᑕ ᐊᑐᕆᐊᒃᑯᓪᓕ
ᐅᐸᑦᑕᐅᒍᓐᓇᖃᑦᑕᕐᖓᑕ. ᐊᔾᔨᒋᔭᐅᓐᖏᓇᑦᑕᓕ
ᐊᑐᕆᐊᖃᓐᖏᓇᑦᑕ ᓄᓇᓕᓐᓅᖓᔪᓂᒃ.
ᐊᔾᔨᒋᔭᐅᓐᖏᕕᐅᑎᑦᑐᒍᑦ. ᐅᐊᓕᓂᕐᒦᖔᖅᑐᓂᒃ
ᑖᕙᓐᖓᑦ ᓯᓈᖓᓂᒥᐅᑕᕐᓂᒃ ᐱᑕᖃᓗᐊᖅᐸᓐᖏᑦᑐᖅ
ᒪᐅᓐᖓᖅᑐᖃᓗᐊᖅᐸᓐᖏᑦᑐᖅ.

ᑲᑐᔾᔨᖃᑎᒋᒐᓗᐊᖅᑐᒋᑦ ᐊᑭᑦᑐᕋᐅᑎᒋᒐᓗᐊᖅᑐᒋᑦ
ᑲᑐᔾᔨᖃᑎᒋᕙᑦᑕᕗᑦ.
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so. Thank you, Mr. Chairman.
Chairman: Thank you, Ms. Dupuis. Just
a comment, I was very interested to hear
the dialogue in the line of questioning
regarding your relationship with Nunavut
Arctic College on the courses that are
available to be offered there, but it
sounds like they currently aren’t being
offered. As Chair, I’ll commit to the
Committee Members that I’ll write a
letter to the Minister responsible for
Nunavut Arctic College to get some
clarification on some of the responses on
that matter.
With that, I would just like to open the
floor one more time to Members for any
general questions or comments that they
have for Nunavut Tourism before we
adjourn, not everyone at once.
>>Laughter

ᖁᔭᓐᓇᒦᒃ ᐃᒃᓯᕙᐅᑖᖅ.

ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᑦᑕᐅᖅ ᒥᔅ ᑐᐳᐃ.
ᐅᖃᑐᐃᓐᓇᓕᕐᓗᖓ. ᐅᖃᖃᑎᒌᖃᑦᑕᖅᑐᐋᐱᐅᒐᔅᓰᓛᒃ
ᐱᐅᒋᖅᑲᐅᒐᒃᑯ. ᓄᓇᕗᒻᒥ ᓯᓚᑦᑐᓴᕐᕕᑯᓪᓗ
ᐱᓕᕆᖃᑎᖃᖃᑦᑕᕐᓂᓯ ᓯᓚᑦᑐᓴᕐᕕᑯᓐᓂ ᒫᓐᓇᐃᓛᒃ
ᓴᖅᑭᔮᖅᑎᑕᐅᓐᖏᑦᑑᒐᓗᐊᖅ
ᓴᖅᑭᔮᖅᑎᑕᐅᖃᑦᑕᖅᓯᒪᒻᒪᑕ. ᐃᒃᓯᕙᐅᑕᐅᓪᓗᖓᓕ
ᑎᑎᕋᕐᓂᐊᖅᑯᖓ ᓄᓇᕗᒻᒥ ᓯᓚᑦᑐᓴᕐᕕᒃᑯᑦ ᒥᓂᔅᑕᖓᓄᑦ
ᓇᓗᓇᐃᖅᓯᖁᓗᒍ ᑕᒪᑯᓂᖓ.

ᒫᓐᓇᓕ ᑕᐃᒪ ᒪᑐᐃᖅᓯᓱᖓᐅᑎᑲᐃᓐᓇᕈᒪᓕᕋᒪ
ᒪᓕᒐᓕᐅᖅᑏᑦ ᐃᓚᒋᔭᐅᔪᐃᓂᓛᒃ
ᐊᐱᖅᑯᑎᔅᓴᖃᑐᐃᓐᓇᑲᓐᓂᓂᖃᑦᑕᓘᓐᓃᑦ
ᐳᓚᕋᑦᑐᓕᕆᓂᖅ ᐱᓪᓗᒍ ᓄᖅᑲᓚᐅᓐᖏᓂᑦᑎᓐᓂ.
ᐊᑕᐅᖅᑎᑰᖅᑕᐃᓕᒋᔅᓯ. ᐊᑕᐅᑦᑎᒃᑰᖏᓪᓗᓯ.

>>ᐃᓪᓚᖅᑐᑦ

I’ll take that as I think everyone is
questioned out.

ᑖᒃᑯᐊ ᐊᐱᖅᑯᑎᒥᓂᒃ ᐊᐱᕆᔪᐃᓐᓇᐅᓯᒪᕙᓪᓚᐃᓕᕐᖓᑕ.

I would like to take this opportunity on
behalf of the Committee to thank Ms.
Dupuis and Mr. Sakeeta for attending this
hearing. I think we got a little bit of a
better insight into what accomplishments
and outcomes Nunavut Tourism is
expected to have. I’m sure some of us
may have some follow-up questions for
the Minister in this upcoming fall sitting
for clarifications from the government’s
standpoint.

ᒫᓐᓇᓕ ᑲᑎᒪᔨᕋᓛᑦ ᐅᖃᕈᑎᓗᒋᑦ ᒥᔅ ᑐᐳᐃ ᐊᒻᒪᓗ
ᒥᔅᑕ ᓴᑮᑕ ᖁᔭᓐᓇᒦᕈᒪᕙᒃᑲ ᑕᕝᕗᓐᖓᕈᓐᓇᖅᓯᒪᒻᒪᑎᒃ.
ᑕᐃᒫᓪᓗ ᑐᑭᓯᒃᑲᓂᕐᔫᒥᕗᒍᑦ ᖃᓄᐃᑦᑐᓂᒃ
ᐱᔭᕇᕈᓐᓇᖅᓯᒪᒻᒪᖔᑕ ᓴᖅᑮᒍᓐᓇᖅᓯᒪᒻᒪᖔᑕᓗ ᐊᒻᒪᓗ
ᓴᖅᑮᖁᔭᐅᒻᒪᖔᑕ ᓯᕗᓂᑦᑎᓐᓄ ᐳᓚᕋᑦᑐᓕᕆᔨᒃᑯᑦ.
ᒥᓂᔅᑕᒧᓪᓕ ᑕᐃᒪ ᐅᑭᐊᔅᓵᖅ ᑲᑎᒪᕐᔪᐊᓕᕐᒥᒍᑦᑕ
ᐊᐱᖅᑯᑎᔅᓴᖃᓪᓚᕆᓛᓕᖅᑯᒍᑦ.

Like I said, I would like to thank you
both. I understand Mr. Sakeeta, as it was
very clearly outlined, is a volunteer here
who had to take time off his day job to
attend these hearings. I for one and I’m
sure all of the Committee Members
appreciate your attendance and support

ᖁᔭᓕᒍᒪᒋᔅᓯ ᑕᐃᒪᐃᓕᕋᑖᕋᒪ ᑕᒪᖅᓯ ᒥᔅᑕ ᓴᖅᑭᖅᑕᓗ
ᓇᓗᓇᐃᖅᑐᐃᑎᐊᓪᓚᕆᒻᒪᑦ ᑮᓇᐅᔾᔭᔅᓴᒐᓂ ᑕᕝᕙᓃᒻᒪᑦ.
ᐅᕙᖓᓗᑦᑕᐅᖅ ᖁᔭᓕᕗᖓ ᖁᔭᓕᔪᐃᓐᓇᐅᒻᒥᔪᐃᑦᑕᐅᖅ
ᑖᒃᑯᐊ ᐃᓕᔅᓯᓐᓂ
ᒥᔅ ᑐᐳᐃᒥᓪᓕᑦᑕᐅᖅ.
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that you have provided to Ms. Dupuis.
I would just like to remind all Committee
Members that we have an in-camera
wrap-up and I’ll schedule that for 3:20, if
that works for everyone’s schedule.
I would just like to invite Ms. Dupuis and
Mr. Sakeeta to make any closing
comments before we adjourn the hearing.
Thank you. Ms. Dupuis.
Ms. Dupuis: Thank you, Mr. Chairman.
Thank you for this opportunity to inform
you on what we’re doing. As Adamie
mentioned in his opening remarks, we’re
not always the best at sort of selling
ourselves and “tooting our own horn” as
to what’s going on.
Anytime any of you have a question,
please feel free to contact us. The office
is open and we would love to hear from
you and answer questions. If there’s
something in any of your communities
that you would like to discuss, input
helps us do our job better. Please feel free
to contact us at any time.
On a personal note, my time in Nunavut
has been extraordinary, a long time, I
won’t tell you how many years, and it
will be sad to leave. Thank you.
Chairman: Thank you very much, Ms.
Dupuis, for all the time and energy that
you have put in to developing tourism to
where it is today.

ᐊᒻᒪ ᐃᖅᑲᐃᑎᒋᐊᖅᑲᒃᑲ ᑲᑎᒪᔨᐅᖃᑕᐅᔪᑦ
ᑲᓐᖑᓇᖅᑐᓕᕆᓂᕐᒦᓪᓗᑕ ᐱᔭᕇᕐᓂᖃᕐᓂᐊᕋᑦᑕ. 3ᒦᖔᖅ ᑕᑭᔪᐊ 4-ᒨᖅᑲᑦ.
ᒫᓐᓇ ᒥᔅ ᑐᐳᐃ ᐊᒻᒪᓗ ᒥᔅᑕ ᓴᑮᑕ
ᒪᑐᓯᕙᓪᓕᐊᒍᑎᔅᓴᒥᓂᒃ ᐅᖃᐅᓯᔅᓴᖃᕈᒪᑉᐸᑎᒃ
ᐱᕕᖃᖅᑎᑲᐃᓐᓇᕈᒪᒐᒃᑭ. ᖁᔭᓐᓇᒦᒃ. ᒥᔅ ᑐᐳᐃ.

ᑐᐳᐃ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ.
ᖁᔭᓐᓇᒦᑦᑕᐅᖅ ᐱᕕᖃᖅᑎᑕᐅᓯᒪᒐᑦᑕ
ᖃᐅᔨᒃᑲᐃᔪᓐᓇᕐᓗᑕ ᑭᓱᓕᕆᕙᒻᒪᖔᑦᑕ ᐋᑕᒥᑦᑕᐅᖅ
ᐅᖃᓚᐅᕐᖓᑦ. ᑕᐃᒪ ᐃᒻᒥᓂᒃ ᐱᐅᓂᕋᕐᓗᑕ
ᐅᖃᐅᓯᖃᕆᐊᔅᓴᖅ ᐊᔪᕈᔪᓪᓚᕆᓲᖑᒐᑦᑕ.

ᑭᓯᐊᓂ ᖃᖓᑐᐃᓐᓇᑦᑎᐊᖅ ᐊᐱᖅᑯᑎᔅᓴᖃᕋᐃᒍᔅᓯ
ᖃᐅᔨᒃᑲᖅᑕᐅᖃᑦᑕᖅᑕ ᒪᑐᐃᖓᕙᑦᑐᒍᑦ. ᐃᓕᔅᓯᓐᓂᒃ
ᑐᓴᕈᒪᕕᐅᑎᑦᑐᒍᑦ ᖃᓄᑐᐃᓐᓇᕐᓗ ᓄᓇᔅᓯᓃᖔᖅᑐᓂᒃ
ᐅᖃᐅᓯᔅᓴᖃᕐᓂᕈᔅᓯ ᑐᓐᖓᓱᑦᑎᓪᓚᕆᑉᐸᔅᓯ.
ᐱᐅᓯᕚᓪᓕᓇᓲᖑᒐᑦᑕ ᐅᖃᐅᔾᔭᐅᒐᐃᒐᑦᑕ.

ᐊᒻᒪᓗ ᐅᕙᓐᓃᖔᖅᑐᒥᒃ ᐅᖃᕐᓗᖓ, ᓄᓇᕗᒻᒥᓕ
ᓄᓇᕗᒻᒦᓐᓂᕋ ᑲᒪᓇᖅᓯᒪᔪᖅ ᐊᑯᓂᑲᓪᓛᓗᒃ ᐊᕐᕌᒍᓄᑦ
ᐅᖃᔾᔮᖏᑦᑕᕋᓗᐊᒃᑲ. ᖁᕕᐊᓇᔾᔮᖏᑦᑐᖅ
ᐊᐅᓪᓚᕆᐊᔅᓴᖅ, ᖁᕕᐊᒋᔾᔮᖏᑕᕋ. ᖁᔭᓐᓇᒦᒃ.
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᕌᓘᕗᑎᑦᑕᐅᖅ
ᐊᑯᓂᐋᓗᒃ ᓄᓇᕗᒻᒥ ᐳᓚᕋᑦᑐᓕᕆᓂᕐᒥ
ᐱᕈᖅᐸᓪᓕᐊᑎᑦᑎᖃᑕᐅᒐᓱᐊᖅᓯᒪᒐᕕᑦ.

ᒥᔅᑕ ᓴᑮᑕ ᐅᖃᐅᓯᔅᓴᖃᒃᑲᓐᓂᕆᕕᑦᑕᐅᖅ?

Mr. Sakeeta, did you want to make any
closing remarks?
Mr. Sakeeta: Thank you, Mr. Chairman.
I’m basically going to mirror what
Colleen said. We appreciate the time that
you have given us to share information

ᓴᑮᑕ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓐᓇᒦᒃ, ᐃᒃᓯᕙᐅᑖᖅ. ᑳᓖᓐ
ᐅᖃᕋᑖᖅᑕᖏᑦ ᐅᖃᒃᑲᓐᓂᑐᐃᓐᓇᑕᒃᑲ. ᖁᔭᓕᔪᖓ
ᐱᕕᖃᖅᑎᑕᐅᒐᑦᑕ ᑐᓴᖅᑎᑦᑎᒋᐊᕈᓐᓇᕋᑦᑕ
ᓄᓇᕗᑦ ᐳᓚᕋᑦᑐᓕᕆᓂᖅ ᐱᓪᓗᒍ. ᑕᕝᕙ ᑕᐃᒪ.
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about Nunavut Tourism, and that’s pretty
much it. Thank you.
Chairman: Again I just want to thank
you both.
I would like to thank all the Committee
Members for all the hard work and we
had a lot of material to digest and to go
through for this hearing. You can tell by
the level of questioning, the amount of
work that the Members and the staff from
the Legislative Assembly put into this
hearing. It shows how serious we take
this initiative in Nunavut. I just wanted to
thank everyone for their participation.

ᖁᔭᓐᓇᒦᒃ.
ᐃᒃᓯᕙᐅᑕᖅ (ᑐᓵᔨᑎᒍᑦ): ᖁᔭᓕᒃᑲᓂᖅᑲᔅᓯ.

ᑲᑎᒪᔨᐅᖃᑕᐅᔪᐃᑦ ᖁᔭᓕᕙᒃᑲ
ᐊᒃᓱᕈᖅᓯᒪᔪᐋᓘᒻᒪᑕᑦᑕᐅᖅ ᐊᒻᒪ ᐊᒥᓱᐋᓗᓐᓂᒃ
ᑐᓴᖅᑕᒥᓐᓂᒃ ᐳᐃᒍᔾᔭᐃᖅᓯᒪᒋᐊᖃᕐᓂᐊᓕᕐᒥᒻᒪᑕ
ᐊᒻᒪᑦᑕᐅᖅ ᐱᓕᕆᐊᖑᒃᑲᓐᓂᕆᐊᖃᕐᓂᐊᖅᑐᑎᒃ.
ᒪᓕᒐᓕᐅᖅᑏᑦᑕᐅᖅ ᒪᓕᒐᓕᐅᕐᕕᐅᑉ
ᐃᖅᑲᓇᐃᔭᖅᑎᖏᓐᓄᑦᑕᐅᖅ ᑖᓐᓇ ᐊᔅᓱᕈᕐᕕᐅᓯᒪᒻᒥᒪᑦ
ᓈᓚᑦᑎᑦᑎᓂᖅ. ᐊᑕᓐᖏᑦᑎᐊᖅᑐᒋᑦ ᐃᓚᐅᓯᒪᔪᐃᑦ
ᖁᔭᓕᒍᒪᔭᒃᑲ.

ᒫᓐᓇ ᓄᖅᑲᒃᑯᒍᑦ.

We’re adjourned.
>>Committee adjourned at 14:57

>>ᑲᑎᒪᔨᕋᓛᑦ ᓄᖅᑲᖅᑐᑦ 14:57-ᒥ
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